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The California Chapter Suppliers’ Day will host over 300 booths with global exhibitors to present new innovative ingredi-
ents and solutions. This highly anticipated biennial West Coast show is a must attend event to add to your calendar for 
2017.

Two days of networking to meet with the most creative R&D Chemists, formulators, entrepreneurs, executives, manufac-
turers, retailers, and distributors. 

Suppliers’ Day is a beneficial vehicle to maximize visibility, display what sets you apart, and ensuring your product is part 
of the ever evolving personal care market. Do not limit your possibilities by not realizing the continuous revenue potential 
of the Personal Care Market exposure.

The Suppliers’ Day Exposition is an opportunity to build strategic partnerships that profit for years to come.  Meet the deci-
sion makers who can formulate your innovative ingredients into new products and be on shelves across the globe.

CEP Educational Courses : Tuesday, October 24, 2017

•	 Cosmetic Formulations  
•	 Beginning Cosmetic Chemistry (A Next Gen Course)

Interested in Exhibiting?

CLICK HERE TO ReGISTER

 

West Coast Leading Personal Care Tradeshow 
 
Two days to meet with innovative R&D chemists, formulators, 
 brands, manufacturers, retailers, regulatory, testing labs,  
packaging, equipment suppliers and distributors all under one roof. 
 
A Must Attend West Coast Event     www.CaliSCC.org 
         
          

Suppliers’
rs Day 17 

 

S o c i e t y  o f  C o s m e t i c  C h e m i s t s  
C a l i f o r n i a  

October 25 - 26, 2017 
Long Beach Convention Center 
Long Beach California 
 
Event Hours: 
Keynote Speaker: 9:00- 10:00 
Exhibit Hall Opens 
Wednesday  9:00 -  5:00pm 
Thursday      9:00  - 3:00pm 

http://www.cvent.com/events/scc-california-chapter-2017-suppliers-day-exhibition/event-summary-ddba076eabf9470ea929755e8907cd0b.aspx
http://www.cvent.com/events/scc-california-chapter-2017-suppliers-day-exhibition/event-summary-ddba076eabf9470ea929755e8907cd0b.aspx
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Keynote SPEAKERS : CALISCC Suppliers’ Day 2017 

Denise J. Herich, Founder
Benchmarking Company

Date: Wednesday, 10/25/2017
Time: 9:00am - 10:00am 

The New Age of Naturals
Feeding the Beauty Buyer’s Appetite for “Good-for-You” 
Products and ingredients.

ronie schmelz, attorney
Tucker & Ellis, LLC

Date: Thursday, 10/26/2017
Time: 9:00am - 10:00am 

Lessons Learned
How to Market “Natural” Products Without Drawing The 
Attention Of Regulators and Class Action Lawyers.

both keynote speaking events are free to attend!
• Raffle prizes on each day of Keynote Sessions •

THANKS TO OUR SUPPLIERS’ DAY  media SPONSORS

CLICK HERE FOR MORE DETAILS

http://www.cosmeticsandtoiletries.com
http://www.gcimagazine.com
https://www.happi.com
http://www.sofw.com
http://www.cvent.com/events/scc-california-chapter-2017-suppliers-day-exhibition/event-summary-ddba076eabf9470ea929755e8907cd0b.aspx
http://www.cvent.com/events/scc-california-chapter-2017-suppliers-day-exhibition/event-summary-ddba076eabf9470ea929755e8907cd0b.aspx
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Facebook “f ” Logo CMYK / .ai

January 24th 
February 11th 
February 28th 
March 28th
April 25th 
May 23rd 
June 27th
July 29th 
September 26th 
October 12th 
October 25th & 26th 
November 28th

Chapter Meeting 
Dinner Dance Gala 
Chapter Meeting 
Chapter Meeting 
Chapter Meeting 
Chapter Meeting 
Chapter Meeting 
Summer Event 
Chapter Meeting 
Luncheon Meeting 
Suppliers Day 
Chapter Meeting

Manhattan Beach Marriott 
The Disneyland Hotel 
Sheraton Universal City 
Manhattan Beach Marriott 
Manhattan Beach Marriott 
Duke's in Malibu
San Francisco Marriott 
Marquis The Magic Castle 
Irvine Marriott
Phoenix, AZ
Long Beach, CA 
Warner Center Marriott

https://www.facebook.com/caliscc
https://caliscc.org/events/event-calendar/57-suppliers-day-2017.html
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To my fellow SCC members,

Our Suppliers Day Exhibition is just around the corner and I can assure you it’s going 
to be bigger and better than ever! Thanks to the hard work and dedication of this year’s 
Suppliers Day committee, lead by Angie Inouye, we have a record number of booths 
and dynamic and relevant speakers kicking off both days. 

This year we’ve added an SCC party for all attendees and exhibitors the evening of 
October 25th (the night between the two day show). You will not want to miss this par-
ty! With over 600 tickets already sold, it will be the place to meet up with all of your 
industry friends and associates.

Our chapter is doing better than ever! We have record membership numbers and re-
cord attendees at virtually all meetings this year. Thanks to Tina-Marie Lesko for her 
leadership as Membership chair, to Valerie George and Guy Langer for bringing in top 
industry talent to speak and Chris Lesko, our House Chair for ensuring every meeting 
and location runs perfectly. 

It’s a team effort and I’m incredibly proud to be at the helm of such a talented group of 
industry professionals.  I can’t thank the board of directors enough for all of their effort 
and support. And thanks to all of you for your continued support of this great society. 
Look forward to seeing you all at Suppliers Day later this month! 

- Stephanie Ross Leshney
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www.koboproducts.com

The Powder & Dispersion Specialist

Innovation 
Technology

Service

Sunscreen Technology ● Surface Treatments
Dispersions ● Microspheres ● Film Formers 

Special Effect Pigments ● Natural Ingredients
Delivery Systems ● Custom Development

Global Manufacturing                     

Uyen Nguyen - unguyen@koboproductsinc.com

Specialty Ingredients.Beautiful Solutions.™

Focused on YOUR
Formulating Needs

Silicone Specialties  |  Natural Origin Actives
Peptides  |  Silanols  |  & More

www.biosiltech.com

https://www.kemin.com/en%3Fnext%3Dmarkets/personal-care
http://www.rossow-usa.com
http://solabia.com
http://www.emd-performance-materials.com/en/index.html
http://www.koboproductsinc.com
http://kosterkeunen.com
http://www.sajmilchemicals.com
http://biosiltech.com
http://www.ajiaminobeauty.com
http://elecorporation.com
http://www.morsechemical.com/about.html
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Client: Horn FW
Description:  Inspire Ad
Production: May 2017

California
19100 Von Karman Ave., Suite 650, Irvine, CA 92612
Creative Direction: Paul Kokinakes • 949.809.6760
paul@kokinakesdesign.com

Ad Size: 4” x 2”
Color: 4/C
Output: 100% 

Creating memorable fragrances 
that captivate your market. 

Inspire. Create. Captivate.

614.917.8176 • connect@fragrancewest.com • fragrancewest.com

Contact Diane Horne or Jane Pinda to learn more.

Fragrance West 4x2 ad.indd   1 5/10/17   9:43 AM

https://www.givaudan.com/fragrances/active-beauty
http://activeconceptsllc.com
http://www.fragrancewest.com
http://www.crodapersonalcare.com
http://andisil-personal-care.com
http://accessingredients.com
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Kuniko kadoya / Arganizm
interview:

1) How long have you been in the Cosmetics/Personal Care Industry?
6 years in Japan and 3.5 years in the US.

2) Where did you study? What major(s)?
Japan, Hygienic Sciences (BS) & Cell Biology (PhD).

3) What is your biggest personal accomplishment/what are you most proud of 
since joining the SCC/industry in general?
Discovered one of elastic fiber protein that contribute to ageing of skin.

4) Special Interests/Hobbies? 
Gardening, growing vegetables.

5) Hometown?
Chigasaki, Japan

6) One thing no one knows about you?
Downhill ski racer (was on racing team).

7) If you could take a vacation right now, where would you go?
Alaska

8) What sound or noise do you hate most?
Screeching noise.

9) What sound or noise do you love?
Cat purring.

10) What is your favorite word?
Destiny

11) What is your favorite TV show or book/periodical?
South Park

12) Who is your favorite musician?
TOTO

13) What is the strangest thing you’ve ever eaten?
Liver of puffer fish.
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http://2015.activesinternational.com
http://www.akzonobel.com/personalcare
http://barnetproducts.com
http://bioorg.com
http://bioscreen.com
http://botanx.com
http://www.belleairecreations.com
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http://mmpinc.com
http://integrityingredientscorp.com
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Welcome to Ticket Monster Perks!

 Ticket Monster Perks is our new entertainment benefit platform that offers you
 exclusive discounts on sports, concerts, theater, movie tickets and theme park
 tickets nationwide. Follow these three easy steps below and start saving today!

1. Go to www.ticketmonsterperks.com
2. Sign up & save $5 on your first order!
3. Start browsing discount sports, concert, movie and theme park tickets nationwide!

*If prompted, enter your company identifier: SCC17

 Feel free to contact the Ticket Monster team at any time by calling (866) 217-4777 

 or emailing service@ticketmonster.com. 

 Enjoy using Ticket Monster Perks for all of your event ticket needs!

https://www.ticketmonsterperks.com
mailto:service%40ticketmonster.com?subject=Ticket%20Monster%20Inquiry
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Fashion, Retail, Luxury and Beauty industry professionals have been reading WWD for over 106 years, as it is the leading 
source of global business intelligence. This iconic brand maintains its long-standing commitment to delivering the highest 
quality news and information to serve an ever-evolving industry and help its readers proactively identify the social, cultural, 
technological and economic developments that influence their daily decisions.

The offer for SCC members includes both a curated Digital Daily edition each day in your in-box featuring the trending 
new headlines, as well as access to the WWD website for a greater commitment to all fashion, beauty, luxury and retailing 
channels. With its immersive reading experience and instant distribution, the Digital Daily serves the entire fashion industry 
across 84 countries. And the 24/7 upload of features on the site allows WWD to quickly deliver the most important interna-
tional news.

To receive your special offer, please visit:

www.wwd.com/SocietyofCosmeticChemistsWWDsub

https://pilotchemical.com
http://wwd.com/SocietyofCosmeticChemistsWWDsub
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http://carrubba.com
http://classiccosmetics.com
http://www.dorsettandjackson.com
http://www.ddchemco.com
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Innovation
Comes
Naturally

http://www.deverauxspecialties.com
http://floratech.com
http://www.lincolnfineingredients.com
http://www.garlabs.com
http://www.intlcosmetics.com
http://kinetiktech.com
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EMPloyment opportunities

view/add employment listings

Cali SCC is committed to offering an effective platform for members to post 
open job positions directly on our website to assist with finding qualified em-
ployees to fill these positions. To view job listings or to add a position to our 
website, please visit our employment page at www.caliscc.org/employment or 
contact Ledian Dergrigorian directly at LDergrigorian@cosmeticgroupusa.com.

https://caliscc.org/employment.html
https://caliscc.org/employment.html
mailto:LDergrigorian%40cosmeticgroupusa.com?subject=Cali%20SCC%20Website%20Employment%20Listings
http://www.grantinc.com
http://vivioninc.com
http://www.belleairecreations.com
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http://tcrindustries.com
http://activemicrotechnologies.com
http://www.pcchem.com
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SOCIETY OF COSMETIC CHEMISTS - september 2017 MEETING

http://www.lvlomas.com/fine-ingredients/home-and-personal-care
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SOCIETY OF COSMETIC CHEMISTS - september 2017 MEETING

https://www.omya.com
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SOCIETY OF COSMETIC CHEMISTS - september 2017 MEETING

http://rossorg.com
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SOCIETY OF COSMETIC CHEMISTS - september 2017 MEETING

http://www.acme-hardesty.com
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SOCIETY OF COSMETIC CHEMISTS - september 2017 MEETING

http://www.ddchemco.com
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SOCIETY OF COSMETIC CHEMISTS - september 2017 MEETING

http://charkit.com
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SOCIETY OF COSMETIC CHEMISTS - september 2017 MEETING

http://www.vantagegrp.com
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http://www.chemyunion.com
http://www.mibellegroup.com/index.php/en
http://www.mpipersonalcare.com
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12835 Arroyo St.
Sylmar, CA 91342

Phone: 818 - 837 - 3700
info@DeverauxSpecialties.comwww.DeverauxSpecialties.comwww.DeverauxSpecialties.com

You need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030
email: silabinc@silabinc.com

SILAB creates and manufactures 
unique, consistently safe, natural
active ingredients with proven efficacy.

http://www.deverauxspecialties.com
http://chemteccc.com
http://silab.fr
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 Safety
 Efficacy

ekulig@evalulab.com
Tel: (514) 735-3253

Ewa Kulig

www.evalulab.com

PUB2x2.indd   1 06/01/2016   18:46

https://www.momentive.com/industries/industries-products-list.aspx%3Fid%3D4294968038
http://www.presperse.com
http://roninc.com
http://www.evalulab.com/en/
https://southern-chemical.com/
http://www.brenntag.com/specialties/en/index.jsp
http://www.sensient.com
http://personal-care.evonik.com/product/personal-care/en/Pages/home.aspx
https://www.innospecinc.com
http://www.ritacorp.com
https://www.netzsch-grinding.com/en/pharma-cosmetics/
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1-800-621-0500  |  coastsouthwest.com

GlyAcid® is the new global benchmark for 
high purity glycolic acid. 

CrossChem’s GlyAcid® is produced using a 

proprietary acid saponification and purification 

process that does not use formaldehyde while 

delivering a high purity glycolic acid in 57% 

solution, 70% solution, and 99% crystalline.

Replace your current glycolic acid with an 

ingredient produced specifically for today’s 

personal care formulations.

CROSS
P U R E  C H E M I S T R Y

http://www.coastsouthwest.com/glossamer/
http://www.vanderbiltminerals.com/product_categories/category/LS-Personal-Care
http://tcilab.com
http://www.solvay.com/en/index.html
http://www.jeen.com
http://www.customessence.com
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journal of cosmetic science

INFORMATION FOR AUTHORS
The JOURNAL OF COSMETIC SCIENCE publishes papers concerned with cosmetics or the sciences 
underlying cosmetics, as well as other papers of interest to SCC members.  In particular, the journal 
welcomes papers concerned with cosmetics, cosmetic products, fragrances, their formulation and their 
effects in skin care or in overall consumer well-being, as well as papers relating to the sciences underlying 
cosmetics, such as human skin physiology, color physics, physical chemistry of colloids and emulsions, or 
psychological effects of olfaction in humans.  Papers of interest to the cosmetic industry and to the under-
standing of the cosmetic markets are also welcome for publication.   The Editorial Advisory Board is responsible for establishing policy and 
maintaining the Journal’s high standards.  The Editor relies on the advice of reviewers who are experts in the field in deciding whether a 
submission has sufficient scientific merit to warrant publication.

All papers presented before a meeting or seminar of the SOCIETY OF COSMETIC CHEMISTS, or those papers submitted directly to 
the Editor will be considered for publication in the Journal. Papers presented before the SOCIETY OF COSMETIC CHEMISTS are the 
property of the SOCIETY and may not be published in or submitted to other journals. Only if the JOURNAL OF COSMETIC SCIENCE is 
unable to publish a presented paper, may it be published in another journal of the author’s choice. 

Results concerning animal (not human) physiology are outside of the scope of the Journal, therefore manuscripts reporting results related 
to it will not be taken into consideration for publication in the Journal of Cosmetic Science. 

SUBJECT MATTER

The JOURNAL will consider manuscripts for publication in the following categories, provided they are prepared in proper scientific style 
and adequately referenced: 

1. Original Articles: Descriptions of original research work in cosmetics or related areas. 

2. General Articles: Articles of a general character may be considered for publication providing they are of a scientific and technical 
nature. These articles may be concerned with newer analytical techniques, developments in dermatology, toxicology, etc. 

3. Review Articles: Intended to present an overview of recent advances in a specific area related to cosmetics. The author of such 
a review is expected to be actively engaged in the area and capable of presenting a critical evaluation of published reports of a 
scientific and technical nature. Solicited by special invitation from the Editor and Editorial Committee; not subject to review by the 
Editorial Committee. 

4. Technical Notes: Relatively short manuscript containing new information obtained by laboratory investigations; these do not con-
tain the depth or extent of research involved in an Original Article. 

5. Letters to the Editor: Comments on JOURNAL articles are invited, as well as brief contributions on any aspect of cosmetic or 
related science that does not warrant publication of a full-length paper in one of our other categories. May include figures and/or 
references, but brevity is necessary.

SUBMISSION OF MANUSCRIPTS

Manuscript Submission: Manuscripts submitted for publication should be accompanied by a covering letter and sent via email to the 
following address: scc@scconline.org.  Please include the contact author’s address, phone and fax numbers and email address. 

Manuscripts received by the Editor will be acknowledged and sent to two reviewers. Normally, the Editor will advise the author of accep-
tance, rejection, or need for revision of the manuscript within 10 weeks. Important: Manuscripts and the data therein must not have been 
published previously. Upon acceptance, the manuscript becomes property of the SOCIETY OF COSMETIC CHEMISTS and may not be 
produced in part or as whole without written permission of the Society.

Preparation of manuscripts

Stylebooks for the JOURNAL OF COSMETIC CHEMISTS are the American Medical Association’s AMA Manual of Style and the Univer-
sity of Chicago Press’s A Manual of Style. Authors whose papers include figures should follow the section below on figure preparation. 

The responsibility for good grammar and correct sentence structure rests with the author.  

http://scc%40scconline.org
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...Journal of Cosmetic Science continued (2 of 3)

Organization should be thoughtful and not necessarily chronological. Unfamiliar or rare terms should be explained to make their mean-
ings clear to all readers, especially those who are not well-versed in the language of the publication. Avoid all colloquialisms, jargon, and 
unusual abbreviations, and be as clear and brief as possible in the manuscript.

If you are not a native English speaker, we strongly recommend that you have your manuscript professionally edited before submission.  
Professional editing will mean that reviewers are better able to read and assess your manuscript.

Major revision or retyping of manuscripts cannot be undertaken by the Editor; these must be done by the author or his designated col-
league. The suggestions that follow are intended to reduce the number of revisions and exchanges of correspondence needed prior to 
the publication of an article. Authors who follow these instructions closely will see their articles reviewed and published in the shortest 
possible time.

1. General Format: Manuscripts must be submitted electronically in Microsoft Office Word. Figures should be supplied digitally as either a 
Word file, pdf, TIFF, jpeg, or similar format.  The title page of the manuscript should include the same name, address (including zip code) 
and affiliation of each author, as well as the title and date of the meeting where it was presented, if any.  Please designate the correspond-
ing author and provide a current email address for all correspondence.

2. Synopsis: Each article should be preceded by a brief but informative synopsis of 100 to 200 words. The synopsis should state the 
objective of the research, the experimental approach used, the principal findings, and the major conclusions. Follow the form used by 
Chemical Abstracts in preparing the synopsis. 

3. Units of Measure: The SI (System International) metric units are preferred, following the trend in the scientific community. Where 
English or cgs units must be used, they should be converted to SI and placed following in parentheses. Abbreviations such as m/s, ml, 
rpm, and ug are used without periods. It is requested that authors avoid all unusual notations, e.g., milligram per cent (mg %) or ppm are 
better expressed as mg/100g or mg/kg. 

4. Abbreviations: Any abbreviation that will not be immediately understood by a non-expert reader should be defined in parentheses fol-
lowing its first appearance in the text. In most cases, both clipped words and acronyms are unpunctuated. Chemical names and formulae 
should be unambiguously clear to the editor. Some prefixes before names of organic compounds must be italicized, e.g., cis-, p-. tert-, 
etc. Consult the list of commonly used abbreviations in the ACS Handbook. 

5. Trade Names: A trade name must be followed by the sign “®,” All common cosmetic ingredients should be referred to by their GENER-
IC names, as indicated in the latest edition of  International Cosmetic Ingredient Dictionary and Handbook (PCPC’s), the United States 
Pharmacopeia (U.S.P.), and the National Formulary (N.F.). Manufacturer’s designation may be included in parentheses. If a material is not 
listed, then the proprietary or trademarked name can be used, with the chemical composition and name and address of the manufacturer 
given in parentheses or footnote. 

6. Structural Formulae: Structural formulae should be used only if absolutely necessary and if the chemical in question is not known to 
the reader. They should be numbered and referred to in the text by Arabic numerals. 

7. Tables: Tables should be numbered consecutively, using Roman numerals. Appropriate captions should also be included.

8. Figures: To publish the figures in your article with the highest quality, it is important to submit digital art that conforms to the appropriate 
resolution, size, color mode, and file format. Doing so will help to avoid delays in publication and maximize the quality of images.

Color photographs, where they are essential to the content of the paper, may be acceptable at the Editor’s discretion, and at an extra cost 
to the author. Authors are responsible for the cost incurred for the printing of color photographs, figures.  If authors do not want to pay the 
cost for color, figures will be printed in shades of gray. 

Sizing and preparation: Submit figures at their final publication size; do not scale figures.

All panels of a multipart figure should be provided in the same file. If symbols are not explained on the face of the figure, only standard 
print characters may be used. Include figure titles in the legend and not on the figure itself.

Labeling and Font Usage: Please use the same font for all figures in your manuscript, and use a standard font such as Arial, Helvetica, 
Times, Symbol, Mathematical Pi, and European Pi. Do not use varying letter type sizes within a single figure; use the same size or similar 
sizes throughout. The preferred font size is 8 points; the minimum font size is 6 points.

Resolution and Raster Images: Low-resolution images are one of the leading causes of art resubmission and schedule delays. Submitted 
raster (i.e. pixel-based) images must meet the minimum resolution requirements:

Monochrome (1-bit) images (line-art): Common examples are graphs and charts made of solid black and white, with no gray values. 
The suggested minimum resolution for this type of image is 1000 ppi at publication size.
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...Journal of Cosmetic Science continued (3 of 3)

Combination Halftones: Common examples are color or grayscale figures containing halftone and line art elements. The suggested 
minimum resolution for this type of image is 600 ppi at publication size.

Halftones: Common examples are color or grayscale figures containing pictures only, with no text or thin lines. The suggested mini-
mum resolution for this type of image is 300 ppi at publication size.

Raster images should be supplied in TIF format. PDF and JPG are also acceptable.

Vector Images: Vector images are typically generated using drawing or illustration programs (e.g., Adobe Illustrator) and are composed 
of mathematically defined geometric shapes—lines, objects, and fills. Vector graphics are resolution independent and can be enlarged to 
any size without quality loss. 

Vector images should be supplied in EPS format, with all fonts embedded or converted to outlines, and graph lines at least 0.25 points 
thick. PDF is also acceptable.

Authors who do not comply with these guidelines will be asked to resubmit their figures in a print-quality format, which may 
delay publication.

9. References: References should be numbered in the order in which they appear in the text and should be listed in numerical order at 
the end of the article under “References”. Citations in the text should be on line and parenthesized, e.g., (6) or (11-13). The references to 
journal articles must appear in the following form: 

(a) The initials and surname of each author. 
(b) The full title of the paper (first word capitalized). 
(c) The name of the journal in italics. Use standard abbreviations as in Chemical Abstracts.
(d) The volume number in bold face type.
(e) The first and last pages of the article separated by a hyphen. 
(f) Year of publication of the article (in parentheses); the month must be included for journals that do not use continuous pagination.

The following is an example of a correctly prepared journal reference; note all spacing and punctuation: 
1) L. E. Gaul and G. B. Underwood, Relation of dew point and barometric pressure to chapping  of normal skin,). J. Invest Dermatol, 
19, 9-19 (1952). 

Book references are handled similarly and should include pertinent page numbers: 
1) S. Rothman, Physiology and Biochemistry of the Skin (The University of Chicago Press,Chicago, 1954), pp. 494-560. 

References to books containing contributions from authors appear as follows: 
1) S. D. Gershon, M. A. Goldberg, and M. M. Rieger, “Permanent Waving,” in Cosmetics, Science and Technology, 2nd ed., M. S. 
Balsam and E. Sagarin. Eds. (Wiley Interscience, New York, 1972), Vol. 2, pp. 167-250.

AFTER submissions of manuscripts

Rejection of Papers Submitted: Manuscripts not prepared in accordance with these directions or deemed to be outside the scope of arti-
cles published in the Journal will be returned to the author by the Editor. 

After the manuscript has been reviewed by the editor and reviewers, the senior author will be sent any comments that need to be ad-
dressed.  If necessary, the senior author must submit a revised manuscript which will be reviewed by the Editor prior to being approved 
for publication.  If the revised manuscript is still not acceptable, the Editor may reject for publication.

Page Proofs: After an author’s paper is accepted and before final publication, page proofs will be emailed to the senior author for careful 
review and correction. Proofs should be verified against the manuscript and any alterations annotated in the PDF. The Publication Com-
mittee does not accept this responsibility. Alterations in an article after it has been typeset will be made at the author’s expense, and the 
author will be billed for such changes. Corrected page proofs must be returned within 10 days to the Journal office. 

Offprints and Reprints: The senior author of each paper will automatically receive 10 offprints free of charge, following publication of his 
paper. Additional offprints, or the more expensive stitched reprints, must be ordered at the time the page proofs are returned and will be 
billed to the author. An order blank for this purpose will be sent to the author separately, please return it to the address specified. 

Charges: There are no page charges. The author will be responsible for the cost incurred for the printing of color photographs, figures, 
etc. Any material set into type but ordered deleted from publication at the page proof stage must also be paid for by the author. These 
charges will be invoiced to the senior author at the time of publication.   The senior author will be notified by email verifying the cost of 
printing in color.  On acceptance, the senior author will be invoiced for color charges.
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http://essentialingredients.com
http://essentialingredients.com
http://www.lonza.com
http://www.classicdistrib.com
http://www.orchidia.com
http://www.colonialchem.com/suganate-160nc/
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Discover GlucoTain®
A NEW DIMENSION TO
SULFATE-FREE FORMULATIONS

WWW.CLARIANT.COM/GLUCOTAIN

The GlucoTain® range of innovative, sugar-based and 
sulfate-free surfactants provides consumers with mild 
and e�ective skin and hair care solutions.
 
By tackling the main sulfate-free formulation challenges,
GlucoTain® creates opportunities for formulators to 
go the next step in developing innovative sulfate-free 
products. This renewable surfactant range also embraces 
mildness without compromising on cleansing, and helps 
contribute to your sustainability targets.
 
Explore the GlucoTain® range today!
 
For more information, contact Regional Account Manager 
Brittney Strickland at brittney.strickland@clariant.com.

http://ethorn.com/care-elements/
http://www.clariant.com/glucotain
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SCC MEMBERSHIP

benefits of becoming a member

Types of memberships

how to become an scc member?

The California Chapter of SCC is a nonprofit membership organization with a focus on furthering the interests and recognition of cosmetic 
scientists while maintaining the confidence of the public in the cosmetic and toiletries industry. By joining the Society, members can take 
advantage of many opportunities to learn, educate, and network with their peers. There are different levels of membership (see below for 
descriptions). We encourage you to find the one that is right for you.

• Discounted rates to all California and National SCC functions
• California Chapter newsletter (Cosmegram) mailed and emailed, published 8 times per year
• Subscription to the Journal of Cosmetic Science, the National Society publication, published 6 times per year
• Updates on the newest technology
• Scientific Seminars
• Suppliers Day
• Networking
• Member discounts to IFSCC Conferences and Congresses

General Membership - General Membership is available to persons engaged in scientific or technical work in the cosmetics and toiletries 
industry or in related governmental or academic areas, who have earned a Bachelor’s Degree in the chemical, physical, medical, pharma-
ceutical, biological or related sciences and technology. In addition, those working in a technical capacity within the industry for at least five 
years, who have completed two years in a recognized related academic program are eligible, as those who may lack sufficient academic 
background, but who have worked in a technical capacity in the cosmetic science industry for at least ten years.

National Affiliation - Available to persons interested in the objectives of the Society, but not qualified for General Membership. National 
Affiliates are entitled to all membership privileges, except that they may not vote or hold elected office within the Society or its Chapters.

Junior Membership - Available to persons who hold an appropriate undergraduate degree in science and who are pursuing a post 
graduate degree. Junior Members are entitled to all membership privileges, except that they may not vote or hold elected office within 
the Society or its Chapters. Half dues.

Student Membership - Available to fully matriculated undergraduate students in a scientific program at recognized colleges and univer-
sities. Student members are entitled to all membership privileges, except that they may not vote or hold elected office within the Society 
or its Chapters. Reduced dues.

Emeritus Membership - Any member who has reached the age of 65 years and who has been a dues paying member in good standing 
for 25 consecutive years may request to be nominated for transfer to Emeritus Membership status. Upon approval by the Board of Direc-
tors, such members shall be entitled to all privileges of a General Member for life, with exemption from payment of dues, except that they 
are not eligible for election as an Officer or Director within the Society.

Retired Membership - Any member who has retired from the cosmetic industry and is over 55 years of age, and has been a dues paying 
member in good standing for 15 years, may apply for Retired Membership status. Upon acceptance, Retired members are entitled to all 
privileges of a General Member, except that they may not hold elected office within the Society or its Chapters. Half dues.

Fellow Membership - General members who have achieved full maturity in the profession, as evidenced by a record of outstanding 
achievement and leadership may be elected a Fellow of the Society by the Board of Directors upon recommendation by the Fellow Cer-
tification Committee.

Honorary Membership - Granted by the Board of Directors to individuals for distinguished service to the Industry.

Apply Online at www.scconline.org

- Or - 

Download Membership Application and complete and submit to the National SCC office (address and fax on the application). Please 
contact Tina Marie Lesko, Membership Chair, if you would like more information about becoming an SCC member.

http://scconline.org
https://caliscc.org/images/downloads/scc_member_application13.pdf
mailto:tinamarie.lesko%40mibellegroupusa.com?subject=SCC%20Membership%20Inquiry
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