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DINNER HOUR

CREATING NATURAL EXPERIENCES THROUGH FRAGRANCE

Sherri Sebastian
Senior Perfumer at Fragance West

Sherri Sebastian will explore the relation of the scent of flavors and fragrances in our
everyday experience. Take a moment to step away from formulations, ingredients, and
paperwork to reconnect with your original inspiration for working in the industry. Embrace
new ways to reconnect with the less tangible, yet instinctually understandable nature of
aromatic compositions. She will discuss how consumer demands for sustainable, organic
and natural products, are leading to new trends forging forward.

...continued on page 3

SCALE UP: HOW TO FORMULATE FROM THE BEAKER T0 PRODUCTION

Joel St. John

Regional Sales Manager at Scott Turbon Mixer, Inc.

Anything can be made in a beaker, but not all things made in a beaker can be manu-
factured on the production scale. Joel St. John will help the formulating chemist with a
little insight to process engineering. Keeping just a few things in mind while working on a
smaller scale will not only make life for production easier, but give reproducible products,
no matter the batch size.

...continued on page 3

MEETING OVERVIEW

Date: Tuesday - Nov 28, 2017
Location: Warner Center Marriott (Woodland Hills) RESER‘IE NUW >

Menu: Buffet including various salads, entrees

and desserts.
Reservation Deadline: 5:00 pm Friday - Nov 24, 2017
Reservation Link: www.caliscc.org/events
5:00 pm: Educational Hour
6:00 pm: Social Hour o _ _
6:30 pm: Dinner Hour and Speaker Prices increase after Reservation Deadline
No refunds after Reservation Deadline
Meeting Details on Page 2 Walk-in space is not guaranteed
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MEETING DETAILS

LOCATION: COSTS:

Warner Center Marriott (Woodland Hills) « Members with reservations ($40)

21850 Oxnard Street « Members without reservations ($65)
Woodland Hills, CA 91367 « Non-members with reservations ($65)
(818) 887-4800 « Non-members without reservations ($70)

* Emeritus members with reservations (FREE)
« Emeritus members without reservations ($65)

BUFFET MENU:

+ Sparkling Green Salad and Spinach/Watercress Salad

* Grilled Teriyaki Glazed Mahi Mahi, Seared NY Steak and Vegetarian Lasagna

« Saffron Cilantro Rice, Yukon Gold Smashed Potatoes, Parmesan Roasted Brussel Sprouts and
Roasted Seasonal Vegetables

* Chocolate Ganache

RESERVATIONS:

The reservation pricing deadline is at 5pm on the Friday before the monthly meeting. Non-reservation
pricing must be paid after this deadline. Reservations are not refundable after the reservation deadline.
Please register and pay online at www.caliscc.org or call Sara Benoit at 714-521-5222 ext.141. Call-in
registrations must be guaranteed with credit card and will be charged for no-show.

THANKS TO OUR MEETING SPONSOR

JEEN International Corporation is an over twenty year old privately held US Corporation headquartered in Fairfield, NJ
approximately 20 miles west of New York City. We are a technical marketer and manufacturer of cosmetic ingredients
catering to the cosmetics and personal care market. We are an honored and recognized valued supplier to over 3,200
current customers worldwide, including 90% of the top Multinationals and Global Brands. We sell our products globally
through direct contact and through 35 distribution representatives carefully selected for their unique value add throughout
the world. Our Entrepreneurial spirit has driven our culture to be a fast paced, customer and technology oriented partner to
our clients. We are world renowned for our technology platforms, excellent regulatory compliance, and for our Green Earth
Friendly Products. At JEEN, we are focused on solving our customer’s problems, and on creating value for all our clients,
partners, shareholders, and employees.

FOR MORE INFORMATION:
JAMES FRANCISCO

West Coast Sales Representative

=4 jfrancisco@jeen.com
& www.jeen.com
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EDUCATIONAI. HOUR ...continued from page 1

ABOUT THE SPEAKER

Sherri Sebastian, senior perfumer at Fra-
grance West, has 24 years of experience
in the flavor and fragrance industry. As a
perfumer in New York City and Los Ange-
les, she’s developed fragrances for the
personal care, fine fragrance, air care,
natural, and niche markets. She holds a
degree in Food Science and began her career as a flavor
chemist apprentice at a Brooklyn flavor house before joining
the fragrance industry. Her fascination with the subtle inter-
play of ingredients fuels her passion for fragrance develop-
ment, while her travels and trend work inform her approach.
“The ultimate goal is to convey each brands unique essence
with the perfectly crafted scent”, Sebastian says.

DINNER HUUR ...continued from page 1

ABOUT THE SPEAKER

Joel St. John is a sales manager for
Scott Turbon Mixer in Adelanto, CA. Scott
Turbon equipment has become the choice
for engineers and system integrators for
salad dressing and sauce manufacturing,
beverage manufacturing, and ultra-

sanitary applications, where only the best
equipment will be considered. Our systems can reduce
costs and improve efficiency. Their high shear mixers and
mills are custom made and designed to blend, disperse, de-
agglomerate, hydrate, mill, emulsify and homogenize.

Scott Turbon Mixer has been an industry leader, manu-
facturing stainless steel high shear mixers and complete
turnkey mixing systems for over 35 years. The company has
an extensive background in mixing and process design and
can help engineer efficient solutions for the food, beverage,
pharmaceutical, and chemical markets.

Need help in identifying and testing innovative process
solutions for your product needs? Email Joel St. John at
jstiohn@scottmixer.com.
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CALIFORNIA
2017 Calendar
January 24th Chapter Meeting Manhattan Beach Marriott
February 11th Dinner Dance Gala  The Disneyland Hotel
February 28th Chapter Meeting Sheraton Universal City
March 28th Chapter Meeting Manhattan Beach Marriott
April 25th Chapter Meeting Manhattan Beach Marriott
May 23rd Chapter Meeting Duke's in Malibu
June 27th Chapter Meeting San Francisco Marriott
July 29th Summer Event Marquis The Magic Castle
September 26th Chapter Meeting Irvine Marriott
October 12th Luncheon Meeting Phoenix, AZ
October 25th & 26th ~ Suppliers Day Long Beach, CA
November 28th Chapter Meeting Warner Center Marriott

Follow us caliscc.org I’i IIH ﬂ
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JOIN THE COSMETICS & PERSONAL
CARE COMMUNITY AND LEARN THE
LATEST BREAKTHROUGHS IN
COSMETIC SCIENCE!

ELAINE FUCHS, PH.D.

Rebecca C. Lancefield Professor of
Mammalian Cell Biology and Development at
The Rockefeller University and Investigator of
the Howard Hughes Medical Institute

JOHN C. WARNER, PH.D.
President & Chief Technology Officer at The
Warner Babcock Institute for Green Chemistry, LLC

CLAUDIA
STANLEY Ql, PH.D. AGUIRRE, PH.D.
Assistant Professor Departments Neuroscientist and
of Bio-engineering, Chemical and Mind-Body Expert
Systems Biology and Faculty
member, ChEM-H at Stanford
RICHARD
BLACKBURN,
JENNIFER MARSH, PH.D. PH.D.
Research Fellow, Beauty Associate Professor
Technology Division at at the University of
P&G Beauty Leeds and Founder

of Keracol Limited

LEARN THE LATEST FROM THESE AND OTHER KNOWLEDGE EXPERTS

ONLINE REGISTRATION ENDS NOVEMBER 30, 2017

REGISTER TODAY! www.scconline.org/annualmeeting2017
5
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KOBO

The Powder & Dispersion Specialist

Sunscreen Technology e Surface Treatments
Dispersions e Microspheres e Film Formers
Special Effect Pigments e Natural Ingredients®
Delivery Systems e Custom Development
Global Manufacturing

Innovation

Technology
Service

en Nguyen - unguyen@koboproductsinc.com
www.koboproducts.com

i s Tel: 626.457.1196
Fax: 626,282,2425
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Beautiful Solutions™ i ¥ } 1 y
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www biosiltech corn
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Dedicated to the advancement of cosmetic science

ATTENTION! ATTENTION!
In-House CEP Courses Available

In-House Courses are highly-personalized courses brought to companies to address challenges or areas
of need. These courses, taught by knowledge experts, provide professionals with an up-to-date cosmetic
science education. Recent In-House Courses have been organized for Benefit Cosmetics, Mary Kay,
Bayer, the FDA and others.

Companies interested in providing in-depth technical information to their employees can contract an
education day in a location of their choosing.

» SOCIETY covers the costs of booking the instructor and all of the instructor’s traveling
expenses (including hotel, flight, car, etc.)

» COURSES can be scheduled for 1 or 2 days on any topic of particular interest to the company
» COMPANIES can choose the instructor if they seek a specific knowledge expert

Current courses available include:

Scale Up & Processing Botanicals & Naturals for The Naturals Market Preservatives
Regulatory Chemistry & Regulations of Cosmetic Colorants Cosmetic Rheology
Color Molecular Biology & Gene Expression Color & Make-Up
GMPS For Cosmetics Phytochemistry 101 For Cosmetic Chemists Surfactants

Cosmetic Formulations cGMPS For Cosmetics and Otcs Cosmetic Raw Materials
Regulatory Update Practical Basic & Theory in Emulsion Technology Fragrance as A Science
Beginning Cosmetic Chemistry ~ Cosmetic Chemists Guide to Product Development Silicone Chemistry

Basic Hair Science Sustainable Cosmetic Product Development and more!

To reserve a course for your team,
contact Sam Neely at sneely@scconline.org
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Active Beauty
Bringing beauty
to the world

Explore our latest novelties for make-up and

personal care.

Contact: 212.649.8888 - e: noam.activebeauty@givaudan.com

Givaudan

engage your senses

5ilw www.silab.fr

SILAB creates and manufactures
unique, consistently safe, natural
active ingredients with proven efficacy.

INDEPENDENCE ‘ EXCELLENCE ‘ QUALITY

YYou need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030

email: silabinc @silabinc.com

engneering natural active ingredients
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CALIFORNIA

NEW MEMBER SPOTLIGHT

EMILY STAVIG/ UNDERGRADUATE STUDENT

INTERVIEW:

1) How long have you been in the Cosmetics/Personal Care Industry?

| am still an undergraduate student so | am not currently in the cosmetic profession.  have wanted to
be a cosmetic scientist since an incoming freshman of college - so the last 4 years. Just within these
lastmonths | discovered SCC and took the Beginners Cosmetics Chemistry classin Long Beach,CA.
Even though I’'m not officially in the industry, it's been a dream of mine to to work in it since | was 18.

2) Where did you study? What major(s)?
| am still currently an undergraduate student at Gonzaga University in Spokane, Washington. | will
be graduating Spring of 2018 with a BS in Biochemistry.

3) What is your biggest personal accomplishment/what are you most proud of
since joining the SCC/industry in general?

My science classes have taught me very little about the cosmetic side of chemistry so | have
taken it into my own hands to teach myself about cosmetic chemistry. | have began to teach myself about melanin synthesis and it’s path-
way. By understanding this pathway | can understand how certain molecules inhibit it, preventing the synthesis of melanin. With a better
understanding of melanogenisis, there is a possibility to create cosmetics/drugs to inhibit hyper pigmentation, facial spots, and possibly
even target melanoma cells. I'm proud of myself for taking a different path than most biochemistry students, and putting the effort in to
learn about a subject that could help me in my future career.

4) Special Interests/Hobbies?
| attend yoga regularly and play volleyball whenever possible. My absolute favorite thing to do is to attend concerts and music festivals -
music is a very important part of my life.

5) Hometown?
Gig Harbor, WA

6) One thing no one knows about you?
| auditioned to be a contestant on Wheel of Fortune.

7) If you could take a vacation right now, where would you go?
London or Dublin. I've never been to either but I've heard amazing things about them.

8) What sound or noise do you hate most?
| hate the sound of people chewing with their mouth open.

9) What sound or noise do you love?
The best sound is waking up near the ocean and hearing the waves crash.

10) What is your favorite word?
| don’t think | have a favorite word.

11) What is your favorite TV show or book/periodical?
| have a lot of favorite TV shows: American Horror Story, Friends, That 70’s Show and It’'s Always Sunny in Philadelphia.

12) Who is your favorite musician?
A lot of favorite bands too... Pink Floyd, Arcade Fire, The Who, Foster the People and Mac Demarco.

13) What is the strangest thing you’ve ever eaten?
Deep fried tumbleweed.
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JOIN COSMETIC AND PERSONAL CARE
PROFESSIONALS FROM 37 COUNTRIES
THAT RELY ON THE SCC, THE OLDEST AND
LARGEST NON-PROFIT ORGANIZATION
FOCUSED ON ADVANCING COSMETIC
SCIENCE EDUCATION

MEMBER BENEFITS

e Subscription to the Journal of Cosmetic Science,
our flagship publication, published six times per year

¢ Discounts on Continuing Education courses,
which further improve the qualifications of cosmetic
scientists by setting high ethical, professional
and educational standards

¢ Discounted registration to the SCC Annual Meeting

e Opportunities to participate in a range of
professional and social events at 19 affiliated Chapters

e Full online access to the searchable digital library of
every issue of the Journal

o AND MORE!

www.scconline.org/membership



http://www.scconline.org/membership
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Welcome to Ticket Monster Perks!

Ticket Monster Perks is our new entertainment benefit platform that offers you
exclusive discounts on sports, concerts, theater, movie tickets and theme park
tickets nationwide. Follow these three easy steps below and start saving today!

1. Go to www.ticketmonsterperks.com
2. Sign up & save $5 on your first order!

3. Start browsing discount sports, concert, movie and theme park tickets nationwide!

*If prompted, enter your company identifier: SCC17

Feel free to contact the Ticket Monster team at any time by calling (866) 217-4777
or emailing service@ticketmonster.com.

Enjoy using Ticket Monster Perks for all of your event ticket needs!

13
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SPECIAL

OFFER

FASHION. BEAUTY. BUSINESS.

Fashion, Retail, Luxury and Beauty industry professionals have been reading WWD for over 106 years, as it is the leading
source of global business intelligence. This iconic brand maintains its long-standing commitment to delivering the highest
quality news and information to serve an ever-evolving industry and help its readers proactively identify the social, cultural,
technological and economic developments that influence their daily decisions.

The offer for SCC members includes both a curated Digital Daily edition each day in your in-box featuring the trending
new headlines, as well as access to the WWD website for a greater commitment to all fashion, beauty, luxury and retailing
channels. With its immersive reading experience and instant distribution, the Digital Daily serves the entire fashion industry
across 84 countries. And the 24/7 upload of features on the site allows WWD to quickly deliver the most important interna-
tional news.

To receive your special offer, please visit:

www.wwd.com/SocietyofCosmeticChemistsWWDsub

PILOT

CHEMICAL COMPANY

Taking product
inspiration further

Experience the Pilot difference

Pilot Chemical Company has been the go-to
provider of high-quality surfactants,
quaternary compounds and specialty
chemistries that inspire a wide variety of
applications in industries around the world for
more than 60 years.

Our new sulfate-free, dixoane-free and
DEA-free chemistries are created to readily
enhance personal care products, making Pilot
Chemical the choice partner for new
formulations and product innovations.

Contact us to find out more and request a sample
www.pilotchemical.com | 1.800.70.PILOT

14
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Deveraux Specialties

NEW ZinClear XP™ 65COCO

Transparent, Broad Spectrum Protection

Transparent / Non-whitening

Broad spectrum UVA/UVB protection
Easy to handle dispersion

Suitable for all skin types

Superior aesthetics

Ecocert & NPA certified

ADVANCED
) NANOTECHNOLOGIES 1=
12835 Arroyo St. Sylmar, CA 91342 ) / Subsidiary:Antaria Pty Ltd
Phone: 818 - 837 3700 g zin, ’ zin,
info@DeverauxSpecialties.com 9‘ lear lear

P

www.DeverauxSpecialties.com ‘_
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24/7 Online
Ingredient Information:

OLabel®

www.floratech.com/info

[=] 273 (=]
The Naturval Solution
|E:I9001

BOTANICAL
EMOLLIENTS

& SPECIALTY
PARTICLES

FLORATECH

www.floratech.com

In the California SCC Region:
Jamie Cross | 480.545.7000 | jamie.cross@floratech.com

Regulatory Services and
Consulting for the
Cosmetic and Chemical Industries

US FDA e-Registrations

GMP -1SO 22716; 21CFR211
US Cosmetics/OTC/Devices
EU PIF, Responsible Person

EU REACH

EU CPNP e-Submissions

Infernational

The service you don't think
you need...until you do!

www.Intlcosmetics.com | 1:310-545-3223

?fj NCO N,

Committed to technology,
formulation and superior
nation-wide distribution.

Distribution Locations
- California

- Florida

- lllinois

- Rhode Island

- Texas

Visit us at: LINCOLNFINEINGREDIENTS.COM or Call: 800.296.4942
LINCOLN FINE INGREDIENTS, INC. 50 INDUSTRIAL CIRCLE, LINCOLN, R.l., 02865

nnovation
Comes
Naturally

Kinetik

www.kinetiktech.com
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EMPLOYMENT OPPORTUNITIES

Cali SCC is committed to offering an effective platform for members to post
open job positions directly on our website to assist with finding qualified em-
ployees to fill these positions. To view job listings or to add a position to our
website, please visit our employment page at www.caliscc.org/employment or
contact Ledian Dergrigorian directly at LDergrigorian@cosmeticgroupusa.com.

VIEW/ADD EMPLOYMENT LISTINGS >

Hyde Kazmi

Senior Account Manager

VIVI u N (323) 973-2405 Direct
hkazmi@vivioninc.com

3000 East 46th Street

Gemm‘tium ’of’ QxceQQewce Vernon, CA 90058

’ . (800) 479-1997 Toll-free
Wﬂﬁuﬁa g(’JL\)(.CQ (323) 583-6041 Main

EST. 1957

(323) 587-7479 Fax

WWw.vivioninc.com

17
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AMERICAN GLITTERS: Full range of cosmetic
glitters produced with permitted approved
colorants

BLP CORP: Functional and specialty active
ingredients

CLS TECHNOLOGY: 95% Pure beta 1, 3 glucan
for topical immune system support and advanced
healing

CR MINERALS: Pumice

EARTH SUPPLIED PRODUCTS:
NOP and NPA raw ingredients, innovative natural
encapsulations, gellants, and exfoliants

ELE CORPORATION: Surfactants and
Functional Materials

INTEGRITY -

EMD: Special effect pigments, functional fillers,
actives, and sunscreen ingredients

FRANK B. ROSS: Natural and synthetic waxes

FUJI SILYSIA: Synthetically produced amorphous
silica gel

ICM PRODUCTS: Silicones, defoamers, and additives
IMERYS: Kaolin, Perlite, and Diatomaceous Earth

I0I Oleo GmbH: Emollients, Emulsifiers, Solubilizers,
Surfactants, Multifunctionals, Stabilizing Agents and

Consistency-Agents

J. RETTENMAIER: Natural Cellulose Fibers,
thickeners, suspension, and scrubs

QUALITY e« SERVICE -

INDUSTRIES

SPECIALTY FINE INGREDIENTS

SPECIALTY INGREDIENTS FOR PERSONAL CARE

JUNGBUNZLAUER: Citrics, Gluconates, Lactics,
Special Salts, Sweeteners, Xanthan Gum, and Specialty
Citrate Salts

PREMIER SPECIALTIES: Fragrances, flavors, and
natural ingredients

SASOL: Specialty emulsifiers, AHA-esters,
MIPA-laureth sulfate, vegetable derived paraffins

SOLVAY: Precipitated silica and MicroPearl silica
exfoliant

SYTHEON: Proprietary innovative ingredients for
hyperpigmentation, acne, aging, and skin protection

TROY CORPORATION: Preservatives

WORLEE: Polymers, color concentrates, aloe vera
gel, oil, and powder

SELECTION
TCRINDUSTRIES.COM ¢ 714-521-5222
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You deserve an
ingredient supply partner
as unique as you are

Omya Specialty Materials Inc.
WWW.0mya.com
(562) 961-3333 | anjali.martin@omya.com
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With strong roots,
we're green
and growing.

At Acme-Hardesty, we nourish our relationships to serve our customers
with an ever-branching network of connections around the globe. Since

our beginnings 75 years ago as a division of Jacob Stern & Sons, those
relationships have focused on sustainable, bio-based products. We embrace
this approach because we believe what we do makes a difference - to each
other, to our customers, and to the future of our planet.

20
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CALI SCC SUPPLIERS’ DAY : OCTOBER 2017
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CALI SCC SUPPLIERS' DAY : OCTOBER 2017
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CALI SCC SUPPLIERS’ DAY : OCTOBER 2017

=
CLARIANT

Breaking Conventions
IGNITING EMOTIONS

ESSENCE by Clariant

ESSENCE IS:

o the intrinsic nature or core quality that determines character
« the absence of controversial ingredients

* breaking formulation and market conventions

* exciting experiences that consumers crave

5 HERO PRODUCTS:

¢ Amazonian Exfoliating Cleansing Powder

* Avocado Ageless Bounce Cream

+ Simple Splendor Body Cleansing Cream

* Energizing Men’s Tonic for Hair & Scalp

¢ Every Which Way Refreshing Men’s Powder Cleanser

All Essence formulations are made without using parabens, formaldehyde
donors, MIT/CMIT, sulfates, betaines, silicones, petrolatum, or mineral oil.

To experience all Essence formulations, contact Regional Account Manager
Brittney Strickland at brittney.strickland@clariant.com.
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CALI SCC SUPPLIERS’ DAY : OCTOBER 2017
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CALI SCC SUPPLIERS’ DAY AFTER PARTY : OCTOBER 2017
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CALI SCC SUPPLIERS’ DAY AFTER PARTY : OCTOBER 2017

Active Ingredients
Natural Exfoliants

Jojoba Derivatives

Polymers & Powders
Emollients
Emulsifiers

Solubilizers

Stabilizers
Humectants

Delivery Systems

26
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MAXWELL POPER

Maxwell Poper passed away October
20, 2017, at the age of 84. Mr. Poper
served in the Korean War before moving
to the Los Angeles area to work in the
aerospace industry. In 1969, Mr. Poper
changed careers and joined Neutrogena

Corporation, where he became the Executive Vice President of
Operations under Lloyd Cotsen. He retired from Neutrogena in
1988 after nearly 20 years of service.

Mr. Poper is pictured
here volunteering for
the Forensic Services
Unit of the Westminster
Police Department after
his retirement.

Deveraux Specialties

Kal chem
fﬂ 1A sl

ADVANCED

NANOTECHNOLOGIES o
Subsidiary: Antaria Pty Ltd

URFA
ECH

/ENITE CHg

TECHNOLOGY
CENTER

NEW @» AGE

BOTANICAL:

‘ Lonza

Gova

Ingredients

Research &; Trading

ORAFT

BIO BASED CHEMICALS

TCL INNOVATIONS

benee

bio based chemicals

TECHNOLOGIES

12835 Arroyo St.

Sylmar, CA 91342

Phone: 818 - 837 - 3700
info@DeverauxSpecialties.com
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Homogenizers
Mixers

Emulsifiers

Bead Mills . 2t
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Safety
Efficacy

Ewa Kulig

evalu@ ekulig@evalulab.com

clinically proven claims  Tel: (51 4) 735-3253

www.evalulab.com

The Soul &

Science of Beauty.

Evonik Nutrition & Care GmbH
phone +49 201 173-2854

Evonik Corporation
Richmond, Virginia, USA
PHONE +1 804 727-0700
personal-care@evonik.com
responsibility-personal-care@
evonik.com

www.evonik.com/personal-care

@ evonik

POWER TO CREATE

29



http://ethorn.com
http://www.presperse.com
http://roninc.com
http://www.evalulab.com/en/
https://southern-chemical.com/
http://www.brenntag.com/specialties/en/index.jsp
http://www.sensient.com
http://personal-care.evonik.com/product/personal-care/en/Pages/home.aspx
https://www.innospecinc.com
http://www.ritacorp.com
https://www.netzsch-grinding.com/en/pharma-cosmetics/

GlyAcid

glycolic acid

formaldehyde free

GlyAcid’ is the new global benchmark for
high purity glycolic acid.

CrossChem’s GlyAcid® is produced using a
proprietary acid saponification and purification
process that does not use formaldehyde while
delivering a high purity glycolic acid in 57%
solution, 70% solution, and 99% crystalline.

Replace your current glycolic acid with an
ingredient produced specifically for today’s
personal care formulations.

CoastSoutnwest
Fluid Thinking. Innovative Solutions.
CROSSCHEM

PURE CHEMISTRY 1-800-621-0500 | coastsouthwest.com

JEESCREEN® Series
Complete Line of Sunscreens

JEECIDE® Series
Globally Approved

Broad Spectrum Preservatives

JEENATE® Series
Linear Polyethylene Technology

JEESPERSE® CPW & ICE-T™ Series
Cold Process Wax and
Instant Cold Emulsion Technology

www.JEEN.com
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JOURNAL OF COSMETIC SCIENGE

INFORMATION FOR AUTHORS

The JOURNAL OF COSMETIC SCIENCE publishes papers concerned with cosmetics or the sciences

underlying cosmetics, as well as other papers of interest to SCC members. In particular, the journal

welcomes papers concerned with cosmetics, cosmetic products, fragrances, their formulation and their

effects in skin care or in overall consumer well-being, as well as papers relating to the sciences underlying

cosmetics, such as human skin physiology, color physics, physical chemistry of colloids and emulsions, or

psychological effects of olfaction in humans. Papers of interest to the cosmetic industry and to the under-

standing of the cosmetic markets are also welcome for publication. The Editorial Advisory Board is responsible for establishing policy and
maintaining the Journal’s high standards. The Editor relies on the advice of reviewers who are experts in the field in deciding whether a
submission has sufficient scientific merit to warrant publication.

All papers presented before a meeting or seminar of the SOCIETY OF COSMETIC CHEMISTS, or those papers submitted directly to
the Editor will be considered for publication in the Journal. Papers presented before the SOCIETY OF COSMETIC CHEMISTS are the
property of the SOCIETY and may not be published in or submitted to other journals. Only if the JOURNAL OF COSMETIC SCIENCE is
unable to publish a presented paper, may it be published in another journal of the author’s choice.

Results concerning animal (not human) physiology are outside of the scope of the Journal, therefore manuscripts reporting results related
to it will not be taken into consideration for publication in the Journal of Cosmetic Science.

SUBJECT MATTER

The JOURNAL will consider manuscripts for publication in the following categories, provided they are prepared in proper scientific style
and adequately referenced:

1. Original Articles: Descriptions of original research work in cosmetics or related areas.

2. General Articles: Articles of a general character may be considered for publication providing they are of a scientific and technical
nature. These articles may be concerned with newer analytical techniques, developments in dermatology, toxicology, etc.

3. Review Articles: Intended to present an overview of recent advances in a specific area related to cosmetics. The author of such
a review is expected to be actively engaged in the area and capable of presenting a critical evaluation of published reports of a
scientific and technical nature. Solicited by special invitation from the Editor and Editorial Committee; not subject to review by the
Editorial Committee.

4. Technical Notes: Relatively short manuscript containing new information obtained by laboratory investigations; these do not con-
tain the depth or extent of research involved in an Original Article.

5. Letters to the Editor: Comments on JOURNAL articles are invited, as well as brief contributions on any aspect of cosmetic or

related science that does not warrant publication of a full-length paper in one of our other categories. May include figures and/or
references, but brevity is necessary.

SUBMISSION OF MANUSCRIPTS

Manuscript Submission: Manuscripts submitted for publication should be accompanied by a covering letter and sent via email to the
following address: scc@scconline.org. Please include the contact author’s address, phone and fax numbers and email address.

Manuscripts received by the Editor will be acknowledged and sent to two reviewers. Normally, the Editor will advise the author of accep-
tance, rejection, or need for revision of the manuscript within 10 weeks. Important: Manuscripts and the data therein must not have been

published previously. Upon acceptance, the manuscript becomes property of the SOCIETY OF COSMETIC CHEMISTS and may not be
produced in part or as whole without written permission of the Society.

PREPARATION OF MANUSCRIPTS

Stylebooks for the JOURNAL OF COSMETIC CHEMISTS are the American Medical Association’s AMA Manual of Style and the Univer-
sity of Chicago Press’s A Manual of Style. Authors whose papers include figures should follow the section below on figure preparation.

The responsibility for good grammar and correct sentence structure rests with the author.
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Organization should be thoughtful and not necessarily chronological. Unfamiliar or rare terms should be explained to make their mean-
ings clear to all readers, especially those who are not well-versed in the language of the publication. Avoid all colloquialisms, jargon, and
unusual abbreviations, and be as clear and brief as possible in the manuscript.

If you are not a native English speaker, we strongly recommend that you have your manuscript professionally edited before submission.
Professional editing will mean that reviewers are better able to read and assess your manuscript.

Major revision or retyping of manuscripts cannot be undertaken by the Editor; these must be done by the author or his designated col-
league. The suggestions that follow are intended to reduce the number of revisions and exchanges of correspondence needed prior to
the publication of an article. Authors who follow these instructions closely will see their articles reviewed and published in the shortest
possible time.

1. General Format: Manuscripts must be submitted electronically in Microsoft Office Word. Figures should be supplied digitally as either a
Word file, pdf, TIFF, jpeg, or similar format. The title page of the manuscript should include the same name, address (including zip code)
and affiliation of each author, as well as the title and date of the meeting where it was presented, if any. Please designate the correspond-
ing author and provide a current email address for all correspondence.

2. Synopsis: Each article should be preceded by a brief but informative synopsis of 100 to 200 words. The synopsis should state the
objective of the research, the experimental approach used, the principal findings, and the major conclusions. Follow the form used by
Chemical Abstracts in preparing the synopsis.

3. Units of Measure: The S| (System International) metric units are preferred, following the trend in the scientific community. Where
English or cgs units must be used, they should be converted to Sl and placed following in parentheses. Abbreviations such as m/s, ml,
rpm, and ug are used without periods. It is requested that authors avoid all unusual notations, e.g., milligram per cent (mg %) or ppm are
better expressed as mg/100g or mg/kg.

4. Abbreviations: Any abbreviation that will not be immediately understood by a non-expert reader should be defined in parentheses fol-
lowing its first appearance in the text. In most cases, both clipped words and acronyms are unpunctuated. Chemical names and formulae
should be unambiguously clear to the editor. Some prefixes before names of organic compounds must be italicized, e.g., cis-, p-. tert-,
etc. Consult the list of commonly used abbreviations in the ACS Handbook.

5. Trade Names: A trade name must be followed by the sign “®,” All common cosmetic ingredients should be referred to by their GENER-
IC names, as indicated in the latest edition of International Cosmetic Ingredient Dictionary and Handbook (PCPC'’s), the United States
Pharmacopeia (U.S.P.), and the National Formulary (N.F.). Manufacturer’s designation may be included in parentheses. If a material is not
listed, then the proprietary or trademarked name can be used, with the chemical composition and name and address of the manufacturer
given in parentheses or footnote.

6. Structural Formulae: Structural formulae should be used only if absolutely necessary and if the chemical in question is not known to
the reader. They should be numbered and referred to in the text by Arabic numerals.

7. Tables: Tables should be numbered consecutively, using Roman numerals. Appropriate captions should also be included.

8. Figures: To publish the figures in your article with the highest quality, it is important to submit digital art that conforms to the appropriate
resolution, size, color mode, and file format. Doing so will help to avoid delays in publication and maximize the quality of images.

Color photographs, where they are essential to the content of the paper, may be acceptable at the Editor’s discretion, and at an extra cost
to the author. Authors are responsible for the cost incurred for the printing of color photographs, figures. If authors do not want to pay the
cost for color, figures will be printed in shades of gray.

Sizing and preparation: Submit figures at their final publication size; do not scale figures.

All panels of a multipart figure should be provided in the same file. If symbols are not explained on the face of the figure, only standard
print characters may be used. Include figure titles in the legend and not on the figure itself.

Labeling and Font Usage: Please use the same font for all figures in your manuscript, and use a standard font such as Arial, Helvetica,
Times, Symbol, Mathematical Pi, and European Pi. Do not use varying letter type sizes within a single figure; use the same size or similar
sizes throughout. The preferred font size is 8 points; the minimum font size is 6 points.

Resolution and Raster Images: Low-resolution images are one of the leading causes of art resubmission and schedule delays. Submitted
raster (i.e. pixel-based) images must meet the minimum resolution requirements:

Monochrome (1-bit) images (line-art): Common examples are graphs and charts made of solid black and white, with no gray values.
The suggested minimum resolution for this type of image is 1000 ppi at publication size.
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Combination Halftones: Common examples are color or grayscale figures containing halftone and line art elements. The suggested
minimum resolution for this type of image is 600 ppi at publication size.

Halftones: Common examples are color or grayscale figures containing pictures only, with no text or thin lines. The suggested mini-
mum resolution for this type of image is 300 ppi at publication size.

Raster images should be supplied in TIF format. PDF and JPG are also acceptable.

Vector Images: Vector images are typically generated using drawing or illustration programs (e.g., Adobe lllustrator) and are composed
of mathematically defined geometric shapes—lines, objects, and fills. Vector graphics are resolution independent and can be enlarged to
any size without quality loss.

Vector images should be supplied in EPS format, with all fonts embedded or converted to outlines, and graph lines at least 0.25 points
thick. PDF is also acceptable.

Authors who do not comply with these guidelines will be asked to resubmit their figures in a print-quality format, which may
delay publication.

9. References: References should be numbered in the order in which they appear in the text and should be listed in numerical order at
the end of the article under “References”. Citations in the text should be on line and parenthesized, e.g., (6) or (11-13). The references to
journal articles must appear in the following form:

(a) The initials and surname of each author.

(b) The full title of the paper (first word capitalized).

(c) The name of the journal in italics. Use standard abbreviations as in Chemical Abstracts.

(d) The volume number in bold face type.

(e) The first and last pages of the article separated by a hyphen.

(f) Year of publication of the article (in parentheses); the month must be included for journals that do not use continuous pagination.

The following is an example of a correctly prepared journal reference; note all spacing and punctuation:
1) L. E. Gaul and G. B. Underwood, Relation of dew point and barometric pressure to chapping of normal skin,). J. Invest Dermatol,
19, 9-19 (1952).

Book references are handled similarly and should include pertinent page numbers:
1) S. Rothman, Physiology and Biochemistry of the Skin (The University of Chicago Press,Chicago, 1954), pp. 494-560.

References to books containing contributions from authors appear as follows:
1) S. D. Gershon, M. A. Goldberg, and M. M. Rieger, “Permanent Waving,” in Cosmetics, Science and Technology, 2nd ed., M. S.
Balsam and E. Sagarin. Eds. (Wiley Interscience, New York, 1972), Vol. 2, pp. 167-250.

AFTER SUBMISSIONS OF MANUSCRIPTS

Rejection of Papers Submitted: Manuscripts not prepared in accordance with these directions or deemed to be outside the scope of arti-
cles published in the Journal will be returned to the author by the Editor.

After the manuscript has been reviewed by the editor and reviewers, the senior author will be sent any comments that need to be ad-
dressed. If necessary, the senior author must submit a revised manuscript which will be reviewed by the Editor prior to being approved
for publication. If the revised manuscript is still not acceptable, the Editor may reject for publication.

Page Proofs: After an author’s paper is accepted and before final publication, page proofs will be emailed to the senior author for careful
review and correction. Proofs should be verified against the manuscript and any alterations annotated in the PDF. The Publication Com-
mittee does not accept this responsibility. Alterations in an article after it has been typeset will be made at the author’s expense, and the
author will be billed for such changes. Corrected page proofs must be returned within 10 days to the Journal office.

Offprints and Reprints: The senior author of each paper will automatically receive 10 offprints free of charge, following publication of his
paper. Additional offprints, or the more expensive stitched reprints, must be ordered at the time the page proofs are returned and will be
billed to the author. An order blank for this purpose will be sent to the author separately, please return it to the address specified.

Charges: There are no page charges. The author will be responsible for the cost incurred for the printing of color photographs, figures,
etc. Any material set into type but ordered deleted from publication at the page proof stage must also be paid for by the author. These
charges will be invoiced to the senior author at the time of publication. The senior author will be notified by email verifying the cost of
printing in color. On acceptance, the senior author will be invoiced for color charges.
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SCC MEMBERSHIP

The California Chapter of SCC is a nonprofit membership organization with a focus on furthering the interests and recognition of cosmetic
scientists while maintaining the confidence of the public in the cosmetic and toiletries industry. By joining the Society, members can take
advantage of many opportunities to learn, educate, and network with their peers. There are different levels of membership (see below for
descriptions). We encourage you to find the one that is right for you.

BENEFITS OF BECOMING A MEMBER

* Discounted rates to all California and National SCC functions

* California Chapter newsletter (Cosmegram) mailed and emailed, published 8 times per year

* Subscription to the Journal of Cosmetic Science, the National Society publication, published 6 times per year
* Updates on the newest technology

* Scientific Seminars

* Suppliers Day

* Networking

* Member discounts to IFSCC Conferences and Congresses

TYPES OF MEMBERSHIPS

General Membership - General Membership is available to persons engaged in scientific or technical work in the cosmetics and toiletries
industry or in related governmental or academic areas, who have earned a Bachelor’s Degree in the chemical, physical, medical, pharma-
ceutical, biological or related sciences and technology. In addition, those working in a technical capacity within the industry for at least five
years, who have completed two years in a recognized related academic program are eligible, as those who may lack sufficient academic
background, but who have worked in a technical capacity in the cosmetic science industry for at least ten years.

National Affiliation - Available to persons interested in the objectives of the Society, but not qualified for General Membership. National
Affiliates are entitled to all membership privileges, except that they may not vote or hold elected office within the Society or its Chapters.

Junior Membership - Available to persons who hold an appropriate undergraduate degree in science and who are pursuing a post
graduate degree. Junior Members are entitled to all membership privileges, except that they may not vote or hold elected office within
the Society or its Chapters. Half dues.

Student Membership - Available to fully matriculated undergraduate students in a scientific program at recognized colleges and univer-
sities. Student members are entitled to all membership privileges, except that they may not vote or hold elected office within the Society
or its Chapters. Reduced dues.

Emeritus Membership - Any member who has reached the age of 65 years and who has been a dues paying member in good standing
for 25 consecutive years may request to be nominated for transfer to Emeritus Membership status. Upon approval by the Board of Direc-
tors, such members shall be entitled to all privileges of a General Member for life, with exemption from payment of dues, except that they
are not eligible for election as an Officer or Director within the Society.

Retired Membership - Any member who has retired from the cosmetic industry and is over 55 years of age, and has been a dues paying
member in good standing for 15 years, may apply for Retired Membership status. Upon acceptance, Retired members are entitled to all
privileges of a General Member, except that they may not hold elected office within the Society or its Chapters. Half dues.

Fellow Membership - General members who have achieved full maturity in the profession, as evidenced by a record of outstanding
achievement and leadership may be elected a Fellow of the Society by the Board of Directors upon recommendation by the Fellow Cer-
tification Committee.

Honorary Membership - Granted by the Board of Directors to individuals for distinguished service to the Industry.

HOW TO BECOME AN SCC MEMBER?

Apply Online at www.scconline.org

-Or-

Download Membership Application and complete and submit to the National SCC office (address and fax on the application). Please
contact Tina Marie Lesko, Membership Chair, if you would like more information about becoming an SCC member.
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