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NATURAL COLORANTS IN COSMETICS

Nick Morante
Cosmetics Industry Consultant

Today’s consumers are looking for as much “all-natural” as they can get their hands on.
The beauty business is no different. And in the world of color cosmetics it is very difficult to
formulate an all-natural product as many of the colorants are synthetic and many of those
colorants are not approved for use in cosmetic applications — approved for use in foods but
not cosmetics. This is true about many laws governing cosmetics in the United States.

...continued on page 3

REDEFINING PLANT-BASED INGREDIENT PERFORMANCE

Ashraf Hossain
Business Scientist, Ingredion Inc.

Growth of nature-based hair care products has been outpacing the performance of the overall
global hair care market for years, and manufacturers have been competing for market share
where sulfate-free and paraben-free product launches are surging. Naturally-derived polymers
based on carbohydrates, like cellulose and galactomannan, have been around for decades,
but have reported issues with performance and clarity during formulation.

...continued on page 3

MEETING OVERVIEW

Date: Tuesday - Feb 26th, 2019
Location: Warner Center Marriott (Woodland Hills) RESER‘IE NUW >

Menu: Chicken Breast, Mahi Mahi,

Vegetable Wellington
Reservation Deadline: 5:00 pm Friday - Feb 22nd, 2019
Reservation Link: www.caliscc.org/events

5:00 pm: Educational Hour
6:00 pm: Social Hour _ _ _ _
6:30 pm: Dinner Hour and Speaker Prices increase after Reservation Deadline

No refunds after Reservation Deadline

Meeting Details on Page 2 Walk-in space is not guaranteed
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MEETING DETAILS

LOCATION: COSTS:

Warner Center Marriott (Woodland Hills) « Members with reservations ($40)

21850 Oxnard Street « Members without reservations ($65)
Woodland Hills, CA 91367 « Non-members with reservations ($65)
(818) 887-4800 « Non-members without reservations ($70)

+ Emeritus members with reservations (FREE)
« Emeritus members without reservations ($65)

MENU:

+ Crispy Stuffed Chicken Breast
with spinach, fennel, sundried tomatoes, goat cheese, madera wine sauce, fresh herbs

+ Blackened Mahi Mahi
with grilled tomato salsa

* Roasted Vegetable Wellington
in a San Marzano tomato sauce

RESERVATIONS:

The reservation pricing deadline is at 5pm on the Friday before the monthly meeting. Non-reservation
pricing must be paid after this deadline. Reservations are not refundable after the reservation deadline.
Please register and pay online at www.caliscc.org or call Sara Benoit at 714-521-5222 ext.141. Call-in
registrations must be guaranteed with credit card and will be charged for no-show.

THANKS T0 OUR MEETING SPONSOR

Elé Corporation is an ISO 9001:2015 Certified manufacturer of conditioning agents, mild surfactants, foam-stabilizers,
emulsifiers, emollients, and humectants. We manufacture amphoterics, DEA-free alkanoloamides, alkoxylkated
alcohols, hydroxysultaines, organo-modified silicones, specialty esters, sulfosuccinates, and more. Among our
capabilities are the following reactions: ethoxylation, propoxylation, hydrosilylation, aminomethylation, amidation,
esterification, quaternization, saponification, neutralization, polymerization, and more. Backed by our highly experienced
R&D team, we collaborate with our customers to provide tailored solutions. As a mid-size chemical manufacturing
company, Elé is more flexible and resourceful than most in our ability to manufacture to satisfy our customers’ unique
needs. With quantities available from 1 to 40 metric tons, we will partner with you from project inception, to scale-up,
through commercial success. Please contact your sales person for smaller quantity inquiries. Elé Corp is represented
by TCR Industries on the West Coast.

FOR MORE INFORMATION:

Contact: Jane Pinda
Email: jpinda@elecorporation.com
Phone: 630-258-2086
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EDUGATIONAI. HUUR ...continued from page 1

This talk will focus on natural colorants and what can and
cannot be used in cosmetics, based on the law. It will also
show what some companies are doing to meet consumer
demand for natural products. Some of the information
presented here may surprise some of you while some
other information may not. But you should all find it most
interesting, enlightening and entertaining.

ABOUT THE SPEAKER

Nick Morante is currently a consultant to the
cosmetics industry. He has almost 40 years of
experience in the formulation and development
of decorative & color cosmetics and other
makeup and emulsion-type products. He
has spent 30 of those years at The Estée
Lauder Companies where he has held various technical
and managerial positions in Research and Development.
Nick holds a Bachelor of Science Degree in Life Sciences
from the New York Institute of Technology and has taken
many continuing education courses in the cosmetics field.
Nick has served as Area | Director as well as two terms as
National Secretary of the United Stated Society of Cosmetic
Chemists where he has held many other positions both on
the local Chapter and National Executive Board levels and is
a Fellow of the Society. He was on the COSA Committee and
an instructor for the Society’s (CEP) Continuing Education
Program in the area of color and makeup formulation and
is one of the Society’s “Ask the Expert” panelists. Nick is
also an adjunct faculty member at Long Island University
School of Pharmacy. Prior to teaching at LIU, Nick was
an adjunct instructor at Fairleigh Dickinson University’s
Master of Science Program in Cosmetic Sciences. He has
appeared as an expert witness in numerous patent cases
involving cosmetic products, ingredients, and processes.
He holds patents in the color cosmetics market segment
of the personal care industry and he has given numerous
presentations in the area of color cosmetics formulation
and color instrumentation to the SCC, CTFA, HBA/PCITX
as well as other major scientific organizations. He has
contributed numerous articles, editorials and has authored
papers and chapters on numerous subjects in the cosmetic
sciences for various notable scientific, industry and beauty
publications, and also regularly contributed articles to www.
specialchem4cosmetics.com website where he also taught
their web e-courses.

DINNER HUUR ...continued from page 1

However Ingredion now offers a solution that can fill this
performance gap, with a patent-pending plant-based
ingredient, helping formulators achieve the  sensory,
deposition, and conditioning performance that consumers
need.

ABOUT THE SPEAKER

Ashraf is the Global Business Scientist for
Beauty & Home Care at Ingredion, where
he leads ingredient performance evaluation
and formulation development. With more
than 20 years of experience in the industry,
Ashraf works closely with the R&D and
marketing teams to optimize new product development.
Prior to joining Ingredion, he worked at Unilever and
Alberto Culver. He was the recipient of the Crane Award
for his patent work in hair relaxation at Colomer Group
(Revlon). He earned his bachelor’s degree in polymer
science from the University of Southern Mississippi with
a research focus in personal care ingredients under
Professor Robert Lochhead. At Ingredion, Ashraf is
excited to continue providing plant-based, clean beauty
solutions into the Beauty & Personal Care industry to
meet customers’ and consumers’ current and future
needs.
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SILAB creates and manufactures
unique, consistently safe, natural
active ingredients with proven efficacy.

INDEPENDENCE ‘ EXCELLENCE ‘ QUALITY

YYou need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030

email: silabinc @silabinc.com

engneering natural active ingredients

EMPLOYMENT OPPORTUNITIES

Cali SCC is committed to offering an effective platform for members to post
open job positions directly on our website to assist with finding qualified em-
ployees to fill these positions. To view job listings or to add a position to our
website, please visit our employment page at www.caliscc.org/employment or
contact Ledian Dergrigorian directly at LDergrigorian@cosmeticgroupusa.com.

VIEW/ADD EMPLOYMENT LISTINGS »
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Dedicated to the advancement of cosmetic science

ATTENTION! ATTENTION!
In-House CEP Courses Available

In-House Courses are highly-personalized courses brought to companies to address challenges or areas
of need. These courses, taught by knowledge experts, provide professionals with an up-to-date cosmetic
science education. Recent In-House Courses have been organized for Benefit Cosmetics, Mary Kay,
Bayer, the FDA and others.

Companies interested in providing in-depth technical information to their employees can contract an
education day in a location of their choosing.

» SOCIETY covers the costs of booking the instructor and all of the instructor’s traveling
expenses (including hotel, flight, car, etc.)

» COURSES can be scheduled for 1 or 2 days on any topic of particular interest to the company
» COMPANIES can choose the instructor if they seek a specific knowledge expert

Current courses available include:

Scale Up & Processing Botanicals & Naturals for The Naturals Market Preservatives
Regulatory Chemistry & Regulations of Cosmetic Colorants Cosmetic Rheology
Color Molecular Biology & Gene Expression Color & Make-Up
GMPS For Cosmetics Phytochemistry 101 For Cosmetic Chemists Surfactants

Cosmetic Formulations cGMPS For Cosmetics and Otcs Cosmetic Raw Materials
Regulatory Update Practical Basic & Theory in Emulsion Technology Fragrance as A Science
Beginning Cosmetic Chemistry Cosmetic Chemists Guide to Product Development Silicone Chemistry

Basic Hair Science Sustainable Cosmetic Product Development and more!

To reserve a course for your team,
contact Sam Neely at sneely@scconline.org
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Active Beauty
Bringing beauty
to the world

Explore our latest novelties for make-up and
personal care.

Contact: 212.649.8888 - e: noam.activebeauty@givaudan.com

Givaudan

Natural, green,
functional solutions.

www.JEEN.com
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A leading supplier of unique specialty cosmetic ingredients
to the cosmetic and personal care industry

BARNET

Where Science Meets Fashion

We invite you to contact our Western Region Sales Sales Team
www.barnetproducts.com

Michelle Carrillo Guy Langer
818-324-4773 818-606-7060 805-871-1988

Quan Tran

mcarrillo@barnetproducts.com

guy@qgumulusgroup.com | gtran@barnetproducts.com
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JOIN COSMETIC AND PERSONAL CARE
PROFESSIONALS FROM 37 COUNTRIES
THAT RELY ON THE SCC, THE OLDEST AND
LARGEST NON-PROFIT ORGANIZATION
FOCUSED ON ADVANCING COSMETIC
SCIENCE EDUCATION

MEMBER BENEFITS

e Subscription to the Journal of Cosmetic Science,
our flagship publication, published six times per year

¢ Discounts on Continuing Education courses,
which further improve the qualifications of cosmetic
scientists by setting high ethical, professional
and educational standards

¢ Discounted registration to the SCC Annual Meeting

e Opportunities to participate in a range of
professional and social events at 19 affiliated Chapters

e Full online access to the searchable digital library of
every issue of the Journal

o AND MORE!

www.scconline.erg/membership
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SPECIAL

OFFER

FASHION. BEAUTY. BUSINESS.

Fashion, Retail, Luxury and Beauty industry professionals have been reading WWD for over 106 years, as it is the leading
source of global business intelligence. This iconic brand maintains its long-standing commitment to delivering the highest
quality news and information to serve an ever-evolving industry and help its readers proactively identify the social, cultural,
technological and economic developments that influence their daily decisions.

The offer for SCC members includes both a curated Digital Daily edition each day in your in-box featuring the trending
new headlines, as well as access to the WWD website for a greater commitment to all fashion, beauty, luxury and retailing
channels. With its immersive reading experience and instant distribution, the Digital Daily serves the entire fashion industry
across 84 countries. And the 24/7 upload of features on the site allows WWD to quickly deliver the most important interna-
tional news.

To receive your special offer, please visit:

www.wwd.com/SocietyofCosmeticChemistsWWDsub
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24/7 Online
Ingredient Information:

OLabel’

www.floratech.com/info

BOTANICAL
EMOLLIENTS

& SPECIALTY
PARTICLES

FLORATECH

www.floratech.com

[

ohelg
The Naturval Solution

In the California SCC Region:
o & o001

Ross Organic | 562.236.5700 | sales@rossorg.com

Regulatory Services and
Consulting for the
Cosmetic and Chemical Industries

EU-BREXIT SOLUTIONS
US FDA e-Registrations
GMP-1SO 22716/21 CFR211
US Cosmetics/OTC/Devices
EU PIF, Responsible Person
EU REACH
EU CPNP e-Submissions

Infernational

The service you don't think
you need...until you do!

www.Intlcosmetics.com | 1:310-545-3223

nnovation
Comes
Naturally

KinetiKk

www.kinetiktech.com

13
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Active Ingredients
Natural Exfoliants
Jojoba Derivatives
Polymers & Powders
Emollients
Emulsifiers

Solubilizers

Stabilizers
Humectants

Delivery Systems

15
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AMERICAN GLITTERS: Full range of cosmetic
glitters produced with permitted approved
colorants

BLP CORP: Functional and specialty active
ingredients

CLS TECHNOLOGY: 95% Pure beta 1, 3 glucan
for topical immune system support and advanced
healing

CR MINERALS: Pumice

EARTH SUPPLIED PRODUCTS:
NOP and NPA raw ingredients, innovative natural
encapsulations, gellants, and exfoliants

ELE CORPORATION: Surfactants and
Functional Materials

INTEGRITY -

EMD: Special effect pigments, functional fillers,
actives, and sunscreen ingredients

FRANK B. ROSS: Natural and synthetic waxes

FUJI SILYSIA: Synthetically produced amorphous
silica gel

ICM PRODUCTS: Silicones, defoamers, and additives
IMERYS: Kaolin, Perlite, and Diatomaceous Earth

I0I Oleo GmbH: Emollients, Emulsifiers, Solubilizers,
Surfactants, Multifunctionals, Stabilizing Agents and

Consistency-Agents

J. RETTENMAIER: Natural Cellulose Fibers,
thickeners, suspension, and scrubs

QUALITY e« SERVICE -

INDUSTRIES

SPECIALTY FINE INGREDIENTS

SPECIALTY INGREDIENTS FOR PERSONAL CARE

JUNGBUNZLAUER: Citrics, Gluconates, Lactics,
Special Salts, Sweeteners, Xanthan Gum, and Specialty
Citrate Salts

PREMIER SPECIALTIES: Fragrances, flavors, and
natural ingredients

SASOL: Specialty emulsifiers, AHA-esters,
MIPA-laureth sulfate, vegetable derived paraffins

SOLVAY: Precipitated silica and MicroPearl silica
exfoliant

SYTHEON: Proprietary innovative ingredients for
hyperpigmentation, acne, aging, and skin protection

TROY CORPORATION: Preservatives

WORLEE: Polymers, color concentrates, aloe vera
gel, oil, and powder

SELECTION
TCRINDUSTRIES.COM ¢ 714-521-5222
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HISTORIAN ARTICLE

[ —
TOCBD, OR NOT TO CBD: THAT IS THE QUESTION

By now, most are familiar with the questionable CBD (cannabidiol) craze slowly torching its
way into our skincare realm. We have all heard the large range of benefits including anti-anx-
iety and antiinflammatory responses in markets ranging from ingestion to skincare. Over the
2018 holidays a present was delivered to the CBD market when President Trump signed the
2018 Farm Bill updates into law. With most agricultural distinctions being unwavering and
mundane, the most thought-provoking surrounded CBD and hemp regulations.

WHAT THE HECK IS THE FARM BILL?

Kendall Johnson

The Farm Bill was last updated in 2014 bringing light to CBD and allowing farmers to cultivate
hemp as part of a pilot program. With multiple restrictions around how much and why to pro-
tect hemp research, the introduction of more CBD products steamrolled into the market. The
recent update to the 2018 Farm Bill is more expansive removing CBD from the Schedule 1
narcotics list. This gives CBD an identical classification as it would any other agricultural crop allowing cultivation and trans-
port across state lines.

RESTRICTIONS, DUH.

Most formulators alike are dying to get our hands on this lipophilic beauty. With its potential anti-fungal, anti-microbial and UV
protection properties, in addition to its wild market surge, it seems to be the new “sliced bread” of the research and devel-
opment world. Of course we will not just zip by without restrictions. Hemp, CBD source, cannot contain THC levels of 0.3%
or higher, any THC amount over 0.3% is considered Marijuana and is not protected under the 2018 Farm Bill Laws. While
these new regulations are a win for the USDA, each state is still in full control of how they interpret this change. Idaho, South
Dakota and Nebraska consider all products containing CBD, even below 0.3%, completely illegal across the board and most
likely will not acknowledge the new Farm Bill changes, but who knows people surprise you. 10 states have legalized all types
of CBD and Marijuana, obviously our home state of California being one of them. Each individual state has their own intricate
nuances surrounding CBD legalization.

$0...7

What happens now? Well, the rest of the country’s FOMO (Fear Of Missing Out) for less restricted markets such as Califor-
nia and Colorado has not completely subsided, but could be one step closer to exploding into the CBD market. Stay tuned
for CBD to be rolling into our labs and facilities in the near future.
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Breaking Conventions
IGNITING EMOTIONS

ESSENCE by Clariant

ESSENCE IS:

* the intrinsic nature or core quality that determines character
« the absence of controversial ingredients

¢ breaking formulation and market conventions

* exciting experiences that consumers crave

5 HERO PRODUCTS:

» Amazonian Exfoliating Cleansing Powder

* Avocado Ageless Bounce Cream

* Simple Splendor Body Cleansing Cream

¢ Energizing Men’s Tonic for Hair & Scalp

 Every Which Way Refreshing Men’s Powder Cleanser

All Essence formulations are made without using parabens, formaldehyde
donors, MIT/CMIT, sulfates, betaines, silicones, petrolatum, or mineral oil.

To experience all Essence formulations, contact Regional Account Manager
Brittney Strickland at brittney.strickland@clariant.com.

-
CLARIANT
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NEW MEMBER SPOTLIGHT

JANE TSUI - R&D CHEMIST/SRC LABS
INTERVIEW:

1) Where is your hometown?
My home town is Newport coast, California

2) Where did you do your university studies? What was your major and why did you pick
that field?

I got my B.S in Chemistry at University of California, Irvine! | chose chemistry because | wanted to go into
formulation chemistry and one day start my own line of products.

3) How did you get into the personal care/cosmetics industry?

| entered the personal care industry when | got my first internship at HCT Packaging. It was such a great
learning opportunity to see the amount of detail that goes into packaging. So many things you don’t even
think about.

4) How long have you been in the personal care industry?
I've been in this industry for about 4 months now.

5) Where do you currently work? What’s your role?
| currently work at SRC Labs, Inc. | am a R&D chemist.

6) What’s your biggest career accomplishment to date?
My biggest career accomplishment up to date is being able to see so many different perspectives on how a product goes from an idea to the store shelf. |
feel very lucky to have experienced and talked to people from different parts of the industry.

7) What is your least favorite part of your job?
My least favorite part of the job is when a formulation doesn't stabilize. It gets so frustrating!

8) If work wasn’t an issue and you could go anywhere, where would it be?
| would be traveling the world to learn about how different cultures use cosmetics in their daily routine. Also eating a lot. I'd probably start in Europe first.

9) What is your favorite activity outside of work?
My favorite activity outside of work is photography and being a make up artist. | love having a creative outlet after being so technical all day at work

10) What advice would you give young scientists entering the personal care industry? Is there something you wish you had

known when you were starting out?

My advice would be to take any opportunity to step foot into the industry— even if that means doing something you’re not super interested in. After getting
that foot in the door, your network of people will be endless and you’ll be able to find the right job in no time! Also signing up for SCC, BIW, or CEW is a
great way to make new connections and talk to people who are just as passionate about being in this industry.

22
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Committed
to technology,

formulation

and superior

nation-wide

distribution.

Distribution

California, Flori ode Island, Texas
13 MAROON

LINGOLN. | ¥R858

LincolnFinelngredients.com 800.296.4942
50 Industrial Circle, Lincoln, R.l., 02865

The Soul &

Science of Beauty.

Evonik Nutrition & Care GmbH
phone +49 201 173-2854

Evonik Corporation
Richmond, Virginia, USA
PHONE +1 804 727-0700
personal-care@evonik.com
responsibility-personal-care@
evonik.com

www.evonik.com/personal-care

@ evonik

POWER TO CREATE

Homogenizers
Mixers
Emulsifiers

\
Bead Mills a,@s’t
e

v

e

10 « 457
0 16‘6

N * @0036
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'VEEGUM and VANATURAL are registered frademarks of Vanderbilt Minerols, LIC
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REGULATORY ARTICLE

[ —
HOW DOES BRAZIL AFFECT ME?

For companies wanting to grow, being aware of the laws enacted in the major markets — EU, Canada, Japan, etc. is a ne-
cessity. What you may not be aware of right now could have a major impact on your company’s growth potential as your
company looks to expand its markets beyond the US. In many cases, it’s what you are not aware of that can upend the
profitability of a product once you start selling it internationally. One of those impactful laws was recently enacted in Brazil
and my guess is that most of our members have never heard about it.

A Biodiversity Law went into effect in Brazil on November 16, 2015, that was aimed at protecting the genetic heritage

of Brazil. Brazil’s rainforests and natural resources have been decimated to the detriment of the local population, so in

an attempt to protect Brazil’s people and its resources, as well as attempt to bring the benefits of the use of this genetic
heritage back to Brazil, it enacted this law. The law includes all species of living beings, except humans. Animals, plants,
microorganisms, viruses, algae, fungi, etc. are covered.

This law imposes fees on the use of ingredients that were derived from Brazil’s genetic heritage — think Acai, Guarana,
Camu Camu, or potentially the fragrance you are using. If you export a product to Brazil containing an ingredient that
would fall under this law, you will be liable for fees. Even if you used a 3rd party distributor in Brazil, you as the brand
owner will have responsibility. If you use a 3rd party turnkey manufacturer, you’ll need the manufacturer to provide a
statement as to the genetic heritage of the raw materials used in the product.

Think you’re covered if it is a synthetic ingredient? Think again. Even though an ingredient may be synthetic, one of the
source components could have originally been sourced from Brazil. It is essential you check with your supplier prior to
using the ingredient in your product. Request a statement on the traceability for all the ingredients you are using.

When you are looking at new products, now is the time to start requesting information on the ingredient in terms of its ge-
netic origin. If it is registered in Brazil, there will be a registry number that can be provided. If not, then obtain the scien-
tific name of all materials that make up the ingredient do see if that species originated from Brazil. If you can’t make that
determination, you’ll need to consult an expert to review the origins of the species to determine if it was Brazil.

If you do have an ingredient that falls under the Law, you may be obligated to pay the fee or what is called the “Bene-
fit-Sharing” obligation. This fee can be up to 1% of the net revenues from the product and includes worldwide net reve-
nue.

So as your company ventures beyond the US, make sure you consult experts for each market. Many of you will rely on
distributors to keep you informed of the local requirements. But it doesn’t hurt to do some research ahead of time so that
you can create products that minimize your exposure to additional legal requirements.

DAN KOLHOFF / DIRECTOR OF REGULATORY AFFAIRS, JOHN PAUL MITCHELL SYSTEMS

Dan Kolhoff is an attorney with 20 years’ experience with consumer product companies,
handling international development and regulatory affairs. He received his undergraduate
degree from the University of California, Santa Barbara and his law degree from the John
Marshall Law School in Chicago. Dan has worked at Herbalife, Nestle USA, Murad, and
Guthy-Renker and currently oversees Regulatory Affairs for John Paul Mitchell Systems.
The scope of products he has worked on includes cosmetics, OTCs, foods, supplements,
medical devices and consumer products.
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JOURNAL OF COSMETIC SCIENGE

INFORMATION FOR AUTHORS

The JOURNAL OF COSMETIC SCIENCE publishes papers concerned with cosmetics or the sciences

underlying cosmetics, as well as other papers of interest to SCC members. In particular, the journal

welcomes papers concerned with cosmetics, cosmetic products, fragrances, their formulation and their

effects in skin care or in overall consumer well-being, as well as papers relating to the sciences underlying

cosmetics, such as human skin physiology, color physics, physical chemistry of colloids and emulsions, or

psychological effects of olfaction in humans. Papers of interest to the cosmetic industry and to the under-

standing of the cosmetic markets are also welcome for publication. The Editorial Advisory Board is responsible for establishing policy and
maintaining the Journal’s high standards. The Editor relies on the advice of reviewers who are experts in the field in deciding whether a
submission has sufficient scientific merit to warrant publication.

All papers presented before a meeting or seminar of the SOCIETY OF COSMETIC CHEMISTS, or those papers submitted directly to
the Editor will be considered for publication in the Journal. Papers presented before the SOCIETY OF COSMETIC CHEMISTS are the
property of the SOCIETY and may not be published in or submitted to other journals. Only if the JOURNAL OF COSMETIC SCIENCE is
unable to publish a presented paper, may it be published in another journal of the author’s choice.

Results concerning animal (not human) physiology are outside of the scope of the Journal, therefore manuscripts reporting results related
to it will not be taken into consideration for publication in the Journal of Cosmetic Science.

SUBJECT MATTER

The JOURNAL will consider manuscripts for publication in the following categories, provided they are prepared in proper scientific style
and adequately referenced:

1. Original Articles: Descriptions of original research work in cosmetics or related areas.

2. General Articles: Articles of a general character may be considered for publication providing they are of a scientific and technical
nature. These articles may be concerned with newer analytical techniques, developments in dermatology, toxicology, etc.

3. Review Articles: Intended to present an overview of recent advances in a specific area related to cosmetics. The author of such
a review is expected to be actively engaged in the area and capable of presenting a critical evaluation of published reports of a
scientific and technical nature. Solicited by special invitation from the Editor and Editorial Committee; not subject to review by the
Editorial Committee.

4. Technical Notes: Relatively short manuscript containing new information obtained by laboratory investigations; these do not con-
tain the depth or extent of research involved in an Original Article.

5. Letters to the Editor: Comments on JOURNAL articles are invited, as well as brief contributions on any aspect of cosmetic or

related science that does not warrant publication of a full-length paper in one of our other categories. May include figures and/or
references, but brevity is necessary.

SUBMISSION OF MANUSCRIPTS

Manuscript Submission: Manuscripts submitted for publication should be accompanied by a covering letter and sent via email to the
following address: scc@scconline.org. Please include the contact author’s address, phone and fax numbers and email address.

Manuscripts received by the Editor will be acknowledged and sent to two reviewers. Normally, the Editor will advise the author of accep-
tance, rejection, or need for revision of the manuscript within 10 weeks. Important: Manuscripts and the data therein must not have been

published previously. Upon acceptance, the manuscript becomes property of the SOCIETY OF COSMETIC CHEMISTS and may not be
produced in part or as whole without written permission of the Society.

PREPARATION OF MANUSCRIPTS

Stylebooks for the JOURNAL OF COSMETIC CHEMISTS are the American Medical Association’s AMA Manual of Style and the Univer-
sity of Chicago Press’s A Manual of Style. Authors whose papers include figures should follow the section below on figure preparation.

The responsibility for good grammar and correct sentence structure rests with the author.
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Organization should be thoughtful and not necessarily chronological. Unfamiliar or rare terms should be explained to make their mean-
ings clear to all readers, especially those who are not well-versed in the language of the publication. Avoid all colloquialisms, jargon, and
unusual abbreviations, and be as clear and brief as possible in the manuscript.

If you are not a native English speaker, we strongly recommend that you have your manuscript professionally edited before submission.
Professional editing will mean that reviewers are better able to read and assess your manuscript.

Major revision or retyping of manuscripts cannot be undertaken by the Editor; these must be done by the author or his designated col-
league. The suggestions that follow are intended to reduce the number of revisions and exchanges of correspondence needed prior to
the publication of an article. Authors who follow these instructions closely will see their articles reviewed and published in the shortest
possible time.

1. General Format: Manuscripts must be submitted electronically in Microsoft Office Word. Figures should be supplied digitally as either a
Word file, pdf, TIFF, jpeg, or similar format. The title page of the manuscript should include the same name, address (including zip code)
and affiliation of each author, as well as the title and date of the meeting where it was presented, if any. Please designate the correspond-
ing author and provide a current email address for all correspondence.

2. Synopsis: Each article should be preceded by a brief but informative synopsis of 100 to 200 words. The synopsis should state the
objective of the research, the experimental approach used, the principal findings, and the major conclusions. Follow the form used by
Chemical Abstracts in preparing the synopsis.

3. Units of Measure: The S| (System International) metric units are preferred, following the trend in the scientific community. Where
English or cgs units must be used, they should be converted to Sl and placed following in parentheses. Abbreviations such as m/s, ml,
rpm, and ug are used without periods. It is requested that authors avoid all unusual notations, e.g., milligram per cent (mg %) or ppm are
better expressed as mg/100g or mg/kg.

4. Abbreviations: Any abbreviation that will not be immediately understood by a non-expert reader should be defined in parentheses fol-
lowing its first appearance in the text. In most cases, both clipped words and acronyms are unpunctuated. Chemical names and formulae
should be unambiguously clear to the editor. Some prefixes before names of organic compounds must be italicized, e.g., cis-, p-. tert-,
etc. Consult the list of commonly used abbreviations in the ACS Handbook.

5. Trade Names: A trade name must be followed by the sign “®,” All common cosmetic ingredients should be referred to by their GENER-
IC names, as indicated in the latest edition of International Cosmetic Ingredient Dictionary and Handbook (PCPC'’s), the United States
Pharmacopeia (U.S.P.), and the National Formulary (N.F.). Manufacturer’s designation may be included in parentheses. If a material is not
listed, then the proprietary or trademarked name can be used, with the chemical composition and name and address of the manufacturer
given in parentheses or footnote.

6. Structural Formulae: Structural formulae should be used only if absolutely necessary and if the chemical in question is not known to
the reader. They should be numbered and referred to in the text by Arabic numerals.

7. Tables: Tables should be numbered consecutively, using Roman numerals. Appropriate captions should also be included.

8. Figures: To publish the figures in your article with the highest quality, it is important to submit digital art that conforms to the appropriate
resolution, size, color mode, and file format. Doing so will help to avoid delays in publication and maximize the quality of images.

Color photographs, where they are essential to the content of the paper, may be acceptable at the Editor’s discretion, and at an extra cost
to the author. Authors are responsible for the cost incurred for the printing of color photographs, figures. If authors do not want to pay the
cost for color, figures will be printed in shades of gray.

Sizing and preparation: Submit figures at their final publication size; do not scale figures.

All panels of a multipart figure should be provided in the same file. If symbols are not explained on the face of the figure, only standard
print characters may be used. Include figure titles in the legend and not on the figure itself.

Labeling and Font Usage: Please use the same font for all figures in your manuscript, and use a standard font such as Arial, Helvetica,
Times, Symbol, Mathematical Pi, and European Pi. Do not use varying letter type sizes within a single figure; use the same size or similar
sizes throughout. The preferred font size is 8 points; the minimum font size is 6 points.

Resolution and Raster Images: Low-resolution images are one of the leading causes of art resubmission and schedule delays. Submitted
raster (i.e. pixel-based) images must meet the minimum resolution requirements:

Monochrome (1-bit) images (line-art): Common examples are graphs and charts made of solid black and white, with no gray values.
The suggested minimum resolution for this type of image is 1000 ppi at publication size.
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Combination Halftones: Common examples are color or grayscale figures containing halftone and line art elements. The suggested
minimum resolution for this type of image is 600 ppi at publication size.

Halftones: Common examples are color or grayscale figures containing pictures only, with no text or thin lines. The suggested mini-
mum resolution for this type of image is 300 ppi at publication size.

Raster images should be supplied in TIF format. PDF and JPG are also acceptable.

Vector Images: Vector images are typically generated using drawing or illustration programs (e.g., Adobe lllustrator) and are composed
of mathematically defined geometric shapes—lines, objects, and fills. Vector graphics are resolution independent and can be enlarged to
any size without quality loss.

Vector images should be supplied in EPS format, with all fonts embedded or converted to outlines, and graph lines at least 0.25 points
thick. PDF is also acceptable.

Authors who do not comply with these guidelines will be asked to resubmit their figures in a print-quality format, which may
delay publication.

9. References: References should be numbered in the order in which they appear in the text and should be listed in numerical order at
the end of the article under “References”. Citations in the text should be on line and parenthesized, e.g., (6) or (11-13). The references to
journal articles must appear in the following form:

(a) The initials and surname of each author.

(b) The full title of the paper (first word capitalized).

(c) The name of the journal in italics. Use standard abbreviations as in Chemical Abstracts.

(d) The volume number in bold face type.

(e) The first and last pages of the article separated by a hyphen.

(f) Year of publication of the article (in parentheses); the month must be included for journals that do not use continuous pagination.

The following is an example of a correctly prepared journal reference; note all spacing and punctuation:
1) L. E. Gaul and G. B. Underwood, Relation of dew point and barometric pressure to chapping of normal skin,). J. Invest Dermatol,
19, 9-19 (1952).

Book references are handled similarly and should include pertinent page numbers:
1) S. Rothman, Physiology and Biochemistry of the Skin (The University of Chicago Press,Chicago, 1954), pp. 494-560.

References to books containing contributions from authors appear as follows:
1) S. D. Gershon, M. A. Goldberg, and M. M. Rieger, “Permanent Waving,” in Cosmetics, Science and Technology, 2nd ed., M. S.
Balsam and E. Sagarin. Eds. (Wiley Interscience, New York, 1972), Vol. 2, pp. 167-250.

AFTER SUBMISSIONS OF MANUSCRIPTS

Rejection of Papers Submitted: Manuscripts not prepared in accordance with these directions or deemed to be outside the scope of arti-
cles published in the Journal will be returned to the author by the Editor.

After the manuscript has been reviewed by the editor and reviewers, the senior author will be sent any comments that need to be ad-
dressed. If necessary, the senior author must submit a revised manuscript which will be reviewed by the Editor prior to being approved
for publication. If the revised manuscript is still not acceptable, the Editor may reject for publication.

Page Proofs: After an author’s paper is accepted and before final publication, page proofs will be emailed to the senior author for careful
review and correction. Proofs should be verified against the manuscript and any alterations annotated in the PDF. The Publication Com-
mittee does not accept this responsibility. Alterations in an article after it has been typeset will be made at the author’s expense, and the
author will be billed for such changes. Corrected page proofs must be returned within 10 days to the Journal office.

Offprints and Reprints: The senior author of each paper will automatically receive 10 offprints free of charge, following publication of his
paper. Additional offprints, or the more expensive stitched reprints, must be ordered at the time the page proofs are returned and will be
billed to the author. An order blank for this purpose will be sent to the author separately, please return it to the address specified.

Charges: There are no page charges. The author will be responsible for the cost incurred for the printing of color photographs, figures,
etc. Any material set into type but ordered deleted from publication at the page proof stage must also be paid for by the author. These
charges will be invoiced to the senior author at the time of publication. The senior author will be notified by email verifying the cost of
printing in color. On acceptance, the senior author will be invoiced for color charges.
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SCC MEMBERSHIP

The California Chapter of SCC is a nonprofit membership organization with a focus on furthering the interests and recognition of cosmetic
scientists while maintaining the confidence of the public in the cosmetic and toiletries industry. By joining the Society, members can take
advantage of many opportunities to learn, educate, and network with their peers. There are different levels of membership (see below for
descriptions). We encourage you to find the one that is right for you.

BENEFITS OF BECOMING A MEMBER

* Discounted rates to all California and National SCC functions

* California Chapter newsletter (Cosmegram) mailed and emailed, published 8 times per year

* Subscription to the Journal of Cosmetic Science, the National Society publication, published 6 times per year
* Updates on the newest technology

* Scientific Seminars

* Suppliers Day

* Networking

* Member discounts to IFSCC Conferences and Congresses

TYPES OF MEMBERSHIPS

General Membership - General Membership is available to persons engaged in scientific or technical work in the cosmetics and toiletries
industry or in related governmental or academic areas, who have earned a Bachelor’s Degree in the chemical, physical, medical, pharma-
ceutical, biological or related sciences and technology. In addition, those working in a technical capacity within the industry for at least five
years, who have completed two years in a recognized related academic program are eligible, as those who may lack sufficient academic
background, but who have worked in a technical capacity in the cosmetic science industry for at least ten years.

National Affiliation - Available to persons interested in the objectives of the Society, but not qualified for General Membership. National
Affiliates are entitled to all membership privileges, except that they may not vote or hold elected office within the Society or its Chapters.

Junior Membership - Available to persons who hold an appropriate undergraduate degree in science and who are pursuing a post
graduate degree. Junior Members are entitled to all membership privileges, except that they may not vote or hold elected office within
the Society or its Chapters. Half dues.

Student Membership - Available to fully matriculated undergraduate students in a scientific program at recognized colleges and univer-
sities. Student members are entitled to all membership privileges, except that they may not vote or hold elected office within the Society
or its Chapters. Reduced dues.

Emeritus Membership - Any member who has reached the age of 65 years and who has been a dues paying member in good standing
for 25 consecutive years may request to be nominated for transfer to Emeritus Membership status. Upon approval by the Board of Direc-
tors, such members shall be entitled to all privileges of a General Member for life, with exemption from payment of dues, except that they
are not eligible for election as an Officer or Director within the Society.

Retired Membership - Any member who has retired from the cosmetic industry and is over 55 years of age, and has been a dues paying
member in good standing for 15 years, may apply for Retired Membership status. Upon acceptance, Retired members are entitled to all
privileges of a General Member, except that they may not hold elected office within the Society or its Chapters. Half dues.

Fellow Membership - General members who have achieved full maturity in the profession, as evidenced by a record of outstanding
achievement and leadership may be elected a Fellow of the Society by the Board of Directors upon recommendation by the Fellow Cer-
tification Committee.

Honorary Membership - Granted by the Board of Directors to individuals for distinguished service to the Industry.

HOW TO BECOME AN SCC MEMBER?

Apply Online at www.scconline.org

-Or-

Download Membership Application and complete and submit to the National SCC office (address and fax on the application). Please
contact Tina Marie Lesko, Membership Chair, if you would like more information about becoming an SCC member.
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2018 BOARD MEMBERS

CHAIR SECRETARY TREASURER-ELECT AREA Il DIRECTOR Il
Tiffany Jones Peter Kpere-Daibo Lilian Guevara Karen Chun

(661) 524-5173 (818) 416-7454 (956) 774-2852 (714) 699-6775
tjones@oilmibeauty.com peterk@levlad.com treasurerelect@caliscc.org karen.chun@symrise.com

CHAIR-ELECT
Jennifer Curtis

(714) 745-7216
jeurtis@presperse.com

TREASURER

Jennifer Donahue
(908) 208-2378
jennifer.donahue @croda.com

COMMITTEE CHAIRS

AREA IIl DIRECTOR|
Jacklin Hoffelt

(469) 678-1788
jacklin.hoffelt@imcdus.com

AWARDS EDUCATIONAL HOUR MEMBERSHIP CO-CHAIR SPONSORSHIP

Heidi Elrahib Guy Langer TBD Yi Hsin Chang

(951) 295-2672 (818) 606-7060 (714) 393-1082
helrahib@rossorg.com guylanger@aol.com yihsin2003@yahoo.com
BY-LAWS ELECTIONS 2019 NEXTGEN DEVELOPMENT SPORTS

TBD Jennifer Curtis Valerie George Rich Hersey

CONTINUING EDUCATION COURSE

Rich Hersey
(949) 521-8079
rhersey@coastsouthwest.com

COSMEGRAM EDITOR

Lissa Clarke
(562) 204-7274
cosmegram@caliscc.org

COSMEGRAM BUSINESS MANAGER

Brian Kolevar
(714) 904-6047
bkolevar@coastsouthwest.com

DINNER DANCE 2019

Christina Hernandez
(661) 678-3575
chernandez@wasatchlabs.com

DINNER DANCE 2020

TBD

(714) 745-7216
jeurtis@presperse.com

EMPLOYMENT 2019

Heather Naef Owen
heathernaef@gmail.com

HISTORIAN

Kendall Johnson
kjohnson@murad.com

HOSPITALITY

Darrell Zehner

(562) 236-5700
dzehner@rossorg.com

HOUSE

Lisa Shaw
(714) 944-2540
lisas @tcrindustries.com

MEMBERSHIP

Natalie Cox
natalie.colene.cox@gmail.com

(8330) 554-9680
vjpatton@gmail.com

PHOTOGRAPHER

Diane Horne
(614) 917-8176
dhorne@fragrancewest.com

PUBLIC RELATIONS

Maria Reighard
(909) 517-2442
mreighard @fusionpkg.com

REGISTRATION

Sara Benoit
(714) 521-5222 x141
sarab@tcrindustries.com

REGULATORY AFFAIRS
Dan Kolhoff
dan.kolhoff@jpms.com

SCIENTIFICE SEMINAR 2020

TBD
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rhersey @coastsouthwest.com

SUMMER EVENT 2019

Jennifer Curtis
(714) 745-7216
jeurtis@presperse.com

SUPPLIERS’ DAY 2019
Angie Inouye

(951) 357-8639
suppliersday @caliscc.org

WEBSITE

Natalie Cox
natalie.colene.cox@gmail.com

The Cosmegram is the official newsletter of the Society of Cosmetic Chemists - California Chapter. This newsletter is pub-
lished as a service to our members. The subscription is included as part of membership dues. All rights reserved.

Lissa Clarke - Editor
(p) (630) 981-4078
(e) cosmegram@caliscc.org

Address changes and subscription
inquiries to:

Tina-Marie Lesko - Membership
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Advertising inquiries to:

Brian Kolivar - Business Manager
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