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EDUCATIONAL HOUR

DINNER HOUR

CBD and Cosmetics: Separating Fact from Fiction

The Business Side of CBD - Contracts, Liabilities and More

Ronie Schmelz 
JD Attorney, Tucker Ellis LLP

Paul Malie
Corporate Attorney and Trusted Advisor to Companies

This talk will review the regulatory landscape since last year’s landmark passage of the Agri-
culture Improvement Act of 2018 (aka, the “2018 Farm Bill”), which legalizes the growing and 
transportation of industrial hemp. There are many misperceptions about what the Farm Bill 
does and doesn’t do; what is now legal and what remains illegal.

The development and sale of CBD cosmetic products is exciting, but also fraught with risk, 
issues and uncertainty, most of which have not been alleviated by the Agriculture Improvement 
Act of 2018. This talk will navigate through the main contractual issues and risks faced at each 
stage in the lifecycle of a CBD cosmetic product (from cultivating, to manufacturing, to testing 
and ultimately selling).

...continued on page 3

...continued on page 3

MEETING OVERVIEW

Date:
Location:

Menu:

5:00 pm:
6:00 pm:
6:30 pm:

Reservation Deadline:
Reservation Link:

Tuesday - May 28th, 2019
Duke’s Malibu
Self Serve Buffet

Educational Hour
Social Hour
Dinner Hour and Speaker

5:00 pm Friday - May 24th, 2019
www.caliscc.org/events

Meeting Details on Page 2

Prices increase after Reservation Deadline
No refunds after Reservation Deadline

Walk-in space is not guaranteed

Reserve Now

https://caliscc.org/events.html
https://caliscc.org/events.html
https://caliscc.org/events.html
https://caliscc.org/events.html
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MEETING DETAILS
LOCATION:

RESERVATIONS:

MENU:

COSTS:
Duke’s Malibu
21150 Pacific Coast Highway
Malibu, CA 90265
(310) 317-0777

The reservation pricing deadline is at 5pm on the Friday before the monthly meeting. Non-reservation 
pricing must be paid after this deadline. Reservations are not refundable after the reservation deadline.  
Please register and pay online at www.caliscc.org or call Sara Benoit at 714-521-5222 ext.141. Call-in 
registrations must be guaranteed with credit card and will be charged for no-show.

Self Serving Buffet

• Members with reservations ($40)
• Members without reservations ($65)
• Non-members with reservations ($65)
• Non-members without reservations ($70)
• Emeritus members with reservations (FREE)
• Emeritus members without reservations ($65)

THANKS TO OUR MEETING SPONSORs

Omya Specialty Materials Inc. is a leading distributor of specialty raw materials and functional ingredients in the 
Personal Care market.  Our focus on custom technical sales, formulation support, applications development and 
customer relationships are the company’s strength.  We are committed to Customer Care, Innovation, Unique Solutions 
and Sustainability.
 

For more information:

Email: PersonalCareUS@omya.com
Telephone: (562) 961-3333
Website: www.omya.com

https://caliscc.org/events.html
mailto:PersonalCareUS%40omya.com?subject=
http://www.omya.com
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EDUCATIONAL HOUR DINNER HOUR...continued from page 1 ...continued from page 1

Ronie Schmelz is an experienced advertising 
and regulatory counselor and class action 
defense lawyer with particular expertise 
working with clients in the consumer products 
industry.

The speaker will help demystify important legal concepts 
sometimes overlooked and offer solutions to help mitigate 
risk, limit liability and increase protection. This discussion 
will cover many important topics, including:

•	 How to implement consistent contract policies and 
procedures in your organization.

•	 How to identify and address sourcing issues with 
suppliers.

•	 The importance of testing CBD cosmetic product before 
and after development.

•	 How to mitigate risks related to CBD cosmetic 
products.

•	 How to maximize your indemnification protections.
•	 The key contractual tools you can use to limit liability.

To help clarify the confusion, and separate fact from fiction,  
the talk will address the following questions, among others:

•	 What does the 2018 Farm Bill actually do?
•	 What is the new regulatory framework created by the 

Farm Bill?
•	 What is CBD and how does it differ from hemp?
•	 Is it legal to transport cosmetic products containing 

CBD across state lines?
•	 Is it legal to sell cosmetic products containing CBD in 

the U.S.? In all states?
•	 What claim scan you make about CBD cosmetics 

products?
•	 What tests should companies perform before marketing 

CBD cosmetic products?
•	 What the status of the myriad of insurance and banking 

issues raised by sale of hemp and CBD products?
•	 What does the future (likely) hold?

ABOUT THE SPEAKER

Ronie has extensive experience advising clients in the 
consumer product industry, including those that manufacture 
cosmetic, skin and hair care, dietary supplement, and 
household goods. Along with her experienced team of Tucker 
Ellis attorneys, Ronie counsels companies on compliance 
with the Federal Packaging and Labeling Act, California 
Proposition 65, the marketing of CBD and hemp products 
under the Agricultural Improvement Act of 2018 (the Farm 
Bill), and other federal and state consumer protection, 
advertising, and unfair business practices laws. Ronie and 
her team also draft and negotiate vendor and corporate 
agreements and manage domestic and international 
intellectual property rights.

A leader in the cosmetics industry, Ronie serves as legal 
counsel to the executive board of Beauty Industry West. She 
also frequently speaks at industry events, including Cosmoprof 
North America and Bologna, Natural Products Association 
(NPA), California and New York Society of Cosmetic Chemists 
Suppliers’ Day, and American Conference Institute, and she 
teaches at both UCLA Extension and the Fashion Institute of 
Design & Management (FIDM). Ronie also provides added 
value to client relationships by conducting educational in-
house regulatory training sessions.

Paul Malie is an experienced corporate 
attorney and trusted advisor to companies.

Paul serves as outside general counsel 
to many middle-market companies. He 
has significant experience structuring and 

ABOUT THE SPEAKER

negotiating commercial transactions involving both 
domestic and international elements. He has a robust 
transactional practice representing companies, private 
equity firms, and lenders in acquisitions, divestitures, 
lending, and finance transactions. Paul is also experienced 
in structuring and negotiating complex joint ventures.

With a passion for providing value, Paul draws on his 
finance and business background to create practical and 
effective solutions tailored to clients’ needs.
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New!
Miracare® OMG – Innovative   
Emulsifier capable of emulsifying up 
to 80% oil while maintaining crystal 
clarity. Create gel to oil, gel to milk 
unique innovations. Ideal for both 
leave on and wash off applications.

Make Solvay your  
Partner for Innovative  
Formulation Solutions

Contact: 888-776-7337
NovecareCC@Solvay.com

You need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030
email: silabinc@silabinc.com

SILAB creates and manufactures 
unique, consistently safe, natural
active ingredients with proven efficacy.

EMPloyment opportunities

view/add employment listings

Cali SCC is committed to offering an effective platform for members to post 
open job positions directly on our website to assist with finding qualified em-
ployees to fill these positions. To view job listings or to add a position to our 
website, please visit our employment page at www.caliscc.org/employment or 
contact Heather Naef-Owen directly at heather.naef@everzinc.com. 

http://www.solvay.com/en/index.html
http://www.belleairecreations.com
http://elecorporation.com
http://tcilab.com
http://silab.fr/?lang=usa
https://caliscc.org/employment
https://caliscc.org/employment
https://caliscc.org/employment.html
mailto:heather.naef%40everzinc.com?subject=
https://caliscc.org/employment
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So much to do, so little time!!!  We are so excited for the next couple of months!!!!

First of all thank you to everyone for coming to the April meeting at Universal Sheraton.   At this meeting we also held our 
2nd of 3 board meetings.   The CA SCC is lucky to have a wonderful board made up of volunteers.   But as we are half 
way through the year, it’s time to start thinking about recruiting some new members to join our board.   Please contact 
Jennifer Lee Curtis if you are interested in serving on next year’s board!!  We have plenty of opportunities and we hope to 
match your interests with a position for you.

As I write this message, the Dinner Dance is 2 weeks away!    If you are attending please make sure to say a big Thank 
you to Christina Hernandez and Tiffany Jones.  They were the duo that made this event happen!!   

So what’s next?

MAY Meeting at Duke’s Malibu:  This is going to be an epic event with all you ever wanted to know about CBDs.  So 
please come and enjoy a beautiful evening and hear from experts in the field in regards to cannabidiol. This is always a 
sellout meeting so get your tickets early!

SUMMER Event:   Hold onto your hats as we race to Del Mar to watch the ponies run!!!!    We will be venturing to Del 
Mar Race Track on Sunday August 18th.   Here we will enjoy watching the races from a private skyroom box that includes 
lunch.   Stay tuned for details.   If you would like to help sponsor this event, please contact Jennifer Lee Curtis.

JUNE Meeting – San Francisco:   Dr. Howard Maibach is coming to speak at our meeting.  As you know he is one of 
the experts in skin health and is always working and researching.   His talk will revolve around skin care, but be sure to 
note that it will be a talk you wish you came to!    If you would like to stay at the hotel, please see the website for details as 
reservations must be made by May 20th to receive the discounted rate!

SEPTEMBER Meeting – Costa Mesa:   Perry Romanowski will be here to speak about Clean Beauty!   

NOVEMBER Meeting – If you have a speaker in mind, reach out to Jennifer Lee Curtis!

Elections:   Do you hear the call to be on the SCC Board in an elected position? Come talk to Jennifer Lee Curtis and we 
will help you answer that call!!

Candidacy interest submitted to National SCC Headquarters by August 30th.  HQ Verification of eligible candidacy by 
September 30th:

**For local chapter election “eligible candidacy,” you must have been a general member in good standing of that chapter since at least 
June 30th of the election year (e.g., in order to run in the 2019 elections for positions taking office in January 2020, you would need to 
have joined the SCC by June 30, 2019 to be deemed eligible).

Thank you for all you do for our California SCC and our National office!

Your Chairs,

Tiffany Jones – CA SCC Chair – 2019,   Jennifer Lee Curtis – CA SCC Chair Elect 2019

MEssage from the chairs
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Dedicated to the advancement of cosmetic science 
 

In-House CEP Courses Available 
In-House Courses are highly-personalized courses brought to companies to address challenges or areas 
of need. These courses, taught by knowledge experts, provide professionals with an up-to-date cosmetic 
science education. Recent In-House Courses have been organized for Benefit Cosmetics, Mary Kay, 
Bayer, the FDA and others. 

Companies interested in providing in-depth technical information to their employees can contract an 
education day in a location of their choosing. 

 
 SOCIETY covers the costs of booking the instructor and all of the instructor’s traveling 

expenses (including hotel, flight, car, etc.) 
 COURSES can be scheduled for 1 or 2 days on any topic of particular interest to the company 
 COMPANIES can choose the instructor if they seek a specific knowledge expert 

 

Current courses available include: 
Scale Up & Processing   Botanicals & Naturals for The Naturals Market  Preservatives 

Regulatory   Chemistry & Regulations of Cosmetic Colorants  Cosmetic Rheology 

Color    Molecular Biology & Gene Expression   Color & Make-Up 

GMPS For Cosmetics  Phytochemistry 101 For Cosmetic Chemists    Surfactants 

Cosmetic Formulations   cGMPS For Cosmetics and Otcs     Cosmetic Raw Materials 

Regulatory Update   Practical Basic & Theory in Emulsion Technology  Fragrance as A Science 

Beginning Cosmetic Chemistry Cosmetic Chemists Guide to Product Development   Silicone Chemistry 

Basic Hair Science   Sustainable Cosmetic Product Development   and more! 

 
To reserve a course for your team,  

contact Sam Neely at sneely@scconline.org 

mailto:sneely%40scconline.org?subject=SCC%20Membeship%20Inquiry
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Natural, green, 
functional solutions.

www.JEEN.com

https://www.givaudan.com/fragrances/active-beauty
http://www.crodapersonalcare.com
http://andisil-personal-care.com
http://accessingredients.com
http://www.pcchem.com
http://www.jeen.com


8

There’s a lot going on in California

CARB (California Air Resources Board) - On April 12, 2019, CARB initiated the regulatory process on consumer prod-
ucts.  It highlighted certain products at that meeting that it would likely update in terms of VOC limits, which means lower 
VOC levels will be allowed.  Over the couple of months, CARB will be hosting teleconferences with stakeholders in Work 
Group Meetings.  The first meeting will be May 20, 2019, from 10am - 12pm PST.  The topics/products covered at this 
first meeting will be Hair Finishing Spray, No Rinse Shampoo, and Permanent Dyes.  Sometime in June, CARB will host 
additional meetings covering disinfectants, antiperspirants, deodorants, hand sanitizers, body washes, mousses, gels, 
soaps, foams, scrubs, general use hand soaps and body cleaners, aerosol sunscreens, conditioner without styling claims, 
shampoo, nail polish, and mouthwash. The call-in number for these meetings will be (877) 402-9753, Passcode 8553320.

Safe Cosmetic Act – Bill AB 495 introduced by Assembly Member Muratsuch

This bill was amended to include the following: 1) Authorization of DEODC to investigate cosmetic products that may con-
tained banned chemicals to determine if an ingredient is potentially toxic at the concentration present in the product.  A vi-
olation would be a crime. 2) List of ingredients to be banned in cosmetics: Asbestos, Lead, Dibutyl Phthalate, Diethylhexyl 
Phthalate, Formaldehyde, Formaldehyde Releasers, Mercury and its related compounds, Isobutylparaben, Isopropylpar-
aben, Butylparaben, Propylparaben, Toluene, Triclosan, Carbon Black, PFAS. Any violation would be a crime referable to 
the Department of Justice.  Fortunately, the author tabled the bill, but it could come back in early 2020.

Cosmetic Fragrance and Flavor Right to Know Act (SB 574)

The bill moved out of committee on April 10 and there will be a hearing April 24, 2019, before the Environmental Quality 
Committee.  The bill would require cosmetics companies to report to the California Department of Public Health their use 
of fragrance chemicals that appear on any one of 23 designated lists.  Fragrance Creators (formally IFRA) is opposed to 
the bill unless amendments are made.  In particular, removing some of the 23 lists and some of the hazard symbols that 
would be required as they should be based on one list that doesn’t change frequently.  The bill currently does not require 
listing the percentage of the ingredients, only the listed ingredients.

REGULAToRY UPDATE

In remembrance of marie-alice debon
One of our own, Marie-Alice Debon, age 53, died on April 19, 2019 in Italy after a tragic event. She held a PhD in Pharma-
cy and worked as an accomplished formulator for over twenty years contributing a great deal to our industry. She will be 
deeply missed and remembered by many.
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Where Science Meets Fashion
BARNET

A leading supplier of unique specialty cosmetic ingredients 
to the cosmetic and personal care industry

Michelle Carrillo 
818-324-4773

mcarrillo@barnetproducts.com

Guy Langer 
818-606-7060

guy@qumulusgroup.com

Quan Tran 
805-871-1988

qtran@barnetproducts.com

We invite you to contact our Western Region Sales Sales Team
www.barnetproducts.com

http://2015.activesinternational.com
http://barnetproducts.com
http://bioscreen.com
http://botanx.com
http://www.morsechemical.com
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 5,000  

MEMBERS  

CAN’T BE WRONG! 

MEMBER BENEFITS 
• Subscription to the Journal of Cosmetic Science,  

our flagship publication, published six times per year 
 

• Discounts on Continuing Education courses,  
which further improve the qualifications of cosmetic  
scientists by setting high ethical, professional  
and educational standards 
 

• Discounted registration to the SCC Annual Meeting 
 

• Opportunities to participate in a range of  
professional and social events at 19 affiliated Chapters 
 

• Full online access to the searchable digital library of  
every issue of the Journal 
 

• AND MORE! 
 

 

JOIN COSMETIC AND PERSONAL CARE 
PROFESSIONALS FROM 37 COUNTRIES 
THAT RELY ON THE SCC, THE OLDEST AND 
LARGEST NON-PROFIT ORGANIZATION 
FOCUSED ON ADVANCING COSMETIC 
SCIENCE EDUCATION 

http://www.scconline.org/membership
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http://mmpinc.com
http://integrityingredientscorp.com
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cali scc MONTHLY MEETING : APRIL 2019
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cali scc MONTHLY MEETING : APRIL 2019
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SYMPOSIUM EVENTS
Thursday, September 12th, 2019
4Free Continuing Educational Course 
4Golf Outing 
4Registration
4Poster Presentations
4Poster and Tabletop Exhibits 
4Welcome Cocktail Reception

Friday, September 13th, 2019
4Registration
4Podium Presentations  
4Poster Presentations
4Poster and Tabletop Exhibits 
4Symposium Party

Saturday, September 14th, 2019
4Podium Presentations  
4Poster and Tabletop Exhibits 

Registration
$495 – Single Symposium Admission

$395 - Five or more persons per company
 rates increase by $150.00 on August 1st

Thursday, September 12th, 2019
Free CEP Course -

Modern Sunscreen Formulation - Is It Possible To Please EveryoneModern Sunscreen Formulation - Is It Possible To Please Everyone 
Golf Outing  

 Cocktail Reception - Poster Presentations and Exhibits Open 

Friday, September 13th, 2019
Podium Presentations  

Posters and Exhibits  
Caribbean Carnival Themed Symposium Party

Saturday, September 14th, 2019Saturday, September 14th, 2019
Podium Presentations

 Posters and Exhibits

LAKE BUENA VISTA, FL

SEPT 12 - 14

FOR MORE INFORMATION AND TO REGISTER VISIT WWW.FLSCC.ORG

FLORIDA CHAPTER SOCIETY OF COSMETIC CHEMISTS 
PRESENT 

DISNEY’S YACHT & BEACH CLUB RESORTS

Admission Rates
$495 - Single

$395 - Five+ per company
Rates Increase by $150.00 on August 1st

Special Resort Rates Available

Highlighted Topics
•Proposed Rule/Final Rule: What’s changing and what does this all Mean?   •Sunscreens in America: A Dermatologist Dilemma   

•Evaluating Metal Oxides for full Spectrum Solar Protection  •Alternate SPF Methods: Imminent Breakthrough   •Skin Microbiome: 
Potential Preventative Solution to UV induced Skin Cancer  •Sunscreens-A Challenge for Preservation  •Photochemistry of Avovenzone 

In Polymeric Matrices and it’s Implications on Sunscreen Performance  •Natural Approaches to Repairing the Damage caused by 
Sunburns   •Is there a Connection between Sun Exposure, Skin Microbiome and Skin Cancer  •Green and Blue Sunscreens: Natural 

and Cold Process Sunscreen Formulations   •How Sunscreen Behavior is Influenced by Prevention Communication & Product Features  
•Fish Lives Matter: Rheology Modifier with Minimal Marine Environment Impact  •Sunscreens and the Factors Affecting the Water 

Resistance In Vivo  •How to Make Protective Sunscreen Products •Further Exploring IR Damage and Protection on the Skin and more! 

Disney’s Magnolia Golf Course

Shotgun Starts at 9:00 am, 
Open to first 80 golfers

Singles $75.00
Foursome $250.00

Hole Sponsorship: $200.00

To register contact:
Stephen@aigtechnologies.net 

Diamond Sponsor Sapphire Sponsor

Symposium Party
Caribbean Carnival 

Disney’s Epcot® 

World Showplace 
Event

®

      . . .Don’t miss the Congo Line! 
      Dinner, Games & Entertainment

CEP Course 
Modern Sunscreen 
Formulation – Is it 
Possible to Please 

Everyone? 

Instructed by:
Mark Chandler & Julian Hewitt

Tabletop Exhibit Spaces 
Available

Only a few left!

http://www.flscc.org
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Fashion, Retail, Luxury and Beauty industry professionals have been reading WWD for over 106 years, as it is the leading 
source of global business intelligence. This iconic brand maintains its long-standing commitment to delivering the highest 
quality news and information to serve an ever-evolving industry and help its readers proactively identify the social, cultural, 
technological and economic developments that influence their daily decisions.

The offer for SCC members includes both a curated Digital Daily edition each day in your in-box featuring the trending 
new headlines, as well as access to the WWD website for a greater commitment to all fashion, beauty, luxury and retailing 
channels. With its immersive reading experience and instant distribution, the Digital Daily serves the entire fashion industry 
across 84 countries. And the 24/7 upload of features on the site allows WWD to quickly deliver the most important interna-
tional news.

To receive your special offer, please visit:

www.wwd.com/SocietyofCosmeticChemistsWWDsub

https://pilotchemical.com
http://wwd.com/SocietyofCosmeticChemistsWWDsub
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mailto:gkramer%40SkinTestEquip.com?subject=
https://www.nouryon.com
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Suppliers’ Day 2019
October 2-3, 2019 • Long Beach Convention Center, California

West Coast Largest Personal Care Industry Tradeshow

The Society of Cosmetic Chemists organization is dedicated to the 
advancement of cosmetic science, the Society strives to increase 
and disseminate scientific information. Our mission is to further the 
interests and recognition of cosmetic scientists while maintaining the 
confidence of the public in the cosmetic and toiletries industry.

The California Chapter Suppliers’ Day 2019 will host over 350 booths 
with global exhibitors to present new innovative ingredients and 
solutions. This highly anticipated biennial West Coast show is a must 
attend event to add to your calendar for 2019.

Two days of excellent networking opportunity to meet with leading 
R&D Chemists, formulators, entrepreneurs, executives, manufacturers, 
retailers, regulatory specialists and distributors. 

Suppliers’ Day is a beneficial vehicle to maximize visibility, display what 
sets you apart, and ensuring your products are part of the ever evolving 
personal care market. Do not limit your possibilities by not realizing the 
continuous revenue potential of the Personal Care Market exposure.

The Suppliers’ Day Exposition is an opportunity to build strategic 
partnerships, while discovering new innovative ingredients, packaging 
and services.

When: October 2nd & 3rd, 2019

Where:  Long Beach California

Events: Educational events, Key Industry Speakers, Technical Posters

Who Exhibits: 
Raw Material Suppliers and Distributors, Testing Laboratories, 
Regulatory, Packaging, Equipment, and Contract Manufacturers.

Who Should Attend:  
R&D Chemists, Formulators, Marketing, Quality Assurance, Brand 
Owners, Sourcing Managers. 

Attendance is Free

For Exhibiting and Attendee Registration: visit website: caliscc.org  

https://caliscc.org/suppliers-day-info
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http://www.ddchemco.com
http://vivioninc.com
https://www.alphaaromatics.com
http://carrubba.com


19

In the California SCC Region:
Ross Organic | 562.236.5700 | sales@rossorg.com

The Natural Solution

BOTANICAL 
EMOLLIENTS 
& SPECIALTY 
PARTICLES
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www.floratech.com

24/7 Online 
Ingredient Information:

Labeli ®

www.floratech.com/info

 
 

www.Intlcosmetics.com |  t:310-545-3223

Regulatory Services and 
Consulting for the 

Cosmetic and Chemical Industries

EU-BREXIT SOLUTIONS
• US FDA e-Registrations

• GMP- ISO 22716/21 CFR211

• US Cosmetics/OTC/Devices

• EU PIF, Responsible Person

• EU REACH

• EU CPNP e-Submissions

Innovation
Comes
Naturally

http://www.deverauxspecialties.com/about-us/
http://floratech.com
http://www.garlabs.com
http://www.intlcosmetics.com
http://kinetiktech.com
http://www.imcdus.com
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SAVE THE DATE!
SWSCC Educational Day

August 21, 2019

Courtyard Marriott
1201 Raiford Rd

Carrollton, TX 75007

Click here to book your group rate for SWSCC Educational Seminar 

Early Registration Begins June 1, 2019

Members:   $70
Non‐Members:   $100

Students:   $25

After July 31, 2019:

Members:   $90.00
Non‐Members:   $120.00

Students:   $45.00

Sponsorship Levels:

$2500 – Gold

$1000 – Silver

$500 – Bronze

For more information, please visit our website: swscc.org

You may also contact:

Dawn Burke‐Colvin
Or

Daniel Ramirez

https://www.marriott.com/meeting-event-hotels/group-corporate-travel/groupCorp.mi?resLinkData=SWSCC%20Educational%20Seminar%5Edalrl%60SWSSWSA%7CSWSSWSB%60129.00%60USD%60false%604%608/20/19%608/21/19%6007/30/2019&app=resvlink&stop_mobi=yes
https://swscc.org
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http://www.grantinc.com
http://www.presperse.com
http://chemteccc.com
http://www.colonialchem.com/suganate-160nc/
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http://www.dorsettandjackson.com
http://www.vantagegrp.com
http://charkit.com
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AMERICAN GLITTERS: Full range of cosmetic 
glitters produced with permitted approved 
colorants

BLP CORP: Functional and specialty active 
ingredients

CR MINERALS:  Pumice

EARTH SUPPLIED PRODUCTS:
NOP and NPA raw ingredients, innovative natural 
encapsulations, gellants, and exfoliants

ELÈ CORPORATION: Surfactants and 
Functional Materials

EMD: Special e�ect pigments, functional fillers, 
actives, and sunscreen ingredients

FUJI SILYSIA: Synthetically produced 
amorphous silica gel

CHT PRODUCTS: Silicone products; 
cyclomethicones, dimethicones, emulsions, 
amodimethicones, antifoams, gum blends and 
crosspolymer gel

IMERYS: Kaolin, Perlite, and Diatomaceous Earth

IOI OLEO GMBH: Emollients, Emulsifiers, 
Solubilizers, Multifunctionals, Stabilizing Agents, and 
Consistency-Regulators

J. RETTENMAIER: Natural Exfoliants, Stabilizers, 
and Thickeners

JUNGBUNZLAUER: Citrics, Gluconates, Lactics, 
Special Salts, Sweeteners, Xanthan Gum, and Specialty 
Citrate Salts

PREMIER SPECIALTIES: Fragrances, flavors, and 
natural ingredients

LINNEA: NioSkin™ is the new and e�ective 
system designed to improve skin penetration of 
natural active ingredients.

SOLVAY: Precipitated silica and MicroPearl 
silica exfoliant

SYTHEON: Proprietary innovative ingredients 
for hyperpigmentation, acne, aging, and skin 
protection

TROY CORPORATION: Preservatives

WORLEE: Color Concentrate, Polymers, Aloe 
Vera Powder, Gel, and Oil

https://www.omya.com
http://tcrindustries.com
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Historian article

A wise mentor named Amit Patel once told me, “You can make the most perfect 
product in the lab, but if you can’t sell it... What is the point?”. As hard as it is to 
admit, marketing plays an extremely important role in cosmetics and skincare. 
In my personal experience, bridging the perceptions and expectations of mar-
keting glitz and glam across tangible research and development requirements 
is the utmost challenge. Our departments function on two opposite ends of the 
spectrum and much to a chemist’s dismay is the new animal arising in skincare 
and cosmetic global marketing, social media.

Insta .... WHAT?!?!

don’t judge a book by its cover

While the technical domain of skincare has always collided with marketing, “their” side has an edge with 
the introduction of skincare and lnstagram. For chemists, the efficacy of the product is the number one 
priority, but recently we have seen indie skincare and makeup companies booming via their digital foot-
print. No clinicals and no real proof of efficacy, the product is just ... “lnstagramable” with record-high 
sales on line and in Sephora. This throws your grandmothers advice of “don’t judge a book by its       
cover” completely out the window and of course, we have the millennials to blame! As a teen in the 90s 
the two forefronts that caught my attention in makeup and skincare were product performance and the 
actress chosen to promote the product, but this simply won’t cut it now days. Adding the millennial mar-
ket to the ageless has sent skincare and makeup into skyrocketing sales and the marketing technique 
used to appeal to them is social media. Our younger generations are proactive fixers and doers. While 
we are trying to prevent global warming, improve sustainability and eliminate meat from everyone’s 
diets, we are also looking for a preventative approach to ageing with the same skincare products the                   
ageless group is utilizing in their 40s-60s. There are only a few inevitables in life in 2019: death, taxes 
and apparently ... SKINCARE.

Let’s bring it back to the bridge shall we.

Whatever genius that convinced our youthful generations that Botox is “preventative” should have 
attempted to trademark the word. This preventative idea has stuck in multiple categories including: 
preventative Botox, preventative mastectomies, preventative medicine and, in our case, preventative 
skincare. The only problem with the lnstagram sales tactic for beauty products is .... A PRODUCT 
CANNOT BE PREVENTIVE IF IT DOES NOT WORK. Therefore, I challenge you as chemists to rise 
to the occasion and continue the ethical and efficacious fight. Social media originated as a forum to 
bridge networking gaps. Let’s unite as technical skincare experts to educate the world and bridge the 
gap between efficacy and lnstagramable. Who’s to say a product can’t be pretty and efficacious. Being 
beautiful on the outside is not always reflective of what its inside, don’t just judge a book by its cover.

Kendall Johnson
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ESSENCE IS:
• the intrinsic nature or core quality that determines character
• the absence of controversial ingredients
• breaking formulation and market conventions
• exciting experiences that consumers crave
 
5 HERO PRODUCTS:
• Amazonian Exfoliating Cleansing Powder
• Avocado Ageless Bounce Cream
• Simple Splendor Body Cleansing Cream
• Energizing Men’s Tonic for Hair & Scalp
• Every Which Way Refreshing Men’s Powder Cleanser
 
All Essence formulations are made without using parabens, formaldehyde 
donors, MIT/ CMIT, sulfates, betaines, silicones, petrolatum, or mineral oil.
 
To experience all Essence formulations, contact Regional Account Manager 
Brittney Strickland at brittney.strickland@clariant.com.
 

Breaking Conventions
IGNITING EMOTIONS
ESSENCE by Clariant

http://www.ddchemco.com
https://www.clariant.com/en/Corporate
https://www.clariant.com/en/Corporate
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Committed  
to technology,  
formulation  
and superior  
nation-wide  
distribution.

LincolnFineIngredients.com  800.296.4942 
50 Industrial Circle, Lincoln, R.I., 02865

Distribution Locations: 
California, Florida, Illinois, Rhode Island, Texas

https://southern-chemical.com/
http://www.brenntag.com/specialties/en/index.jsp
http://www.sensient.com
http://personal-care.evonik.com/product/personal-care/en/Pages/home.aspx
http://www.ritacorp.com
https://www.netzsch-grinding.com/en/pharma-cosmetics/
http://www.belleairecreations.com
http://www.chemyunion.com
http://www.lincolnfineingredients.com
http://www.customessence.com
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VEEGUM and VANATURAL are registered trademarks of Vanderbilt Minerals, LLC

33 Winfield St | Norwalk, CT 06855 | 203-295-2140
www.vanderbiltminerals.com | mineralsales@vanderbiltminerals.com

http://www.coastsouthwest.com/astaderm/
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journal of cosmetic science

INFORMATION FOR AUTHORS
The JOURNAL OF COSMETIC SCIENCE publishes papers concerned with cosmetics or the sciences 
underlying cosmetics, as well as other papers of interest to SCC members.  In particular, the journal 
welcomes papers concerned with cosmetics, cosmetic products, fragrances, their formulation and their 
effects in skin care or in overall consumer well-being, as well as papers relating to the sciences underlying 
cosmetics, such as human skin physiology, color physics, physical chemistry of colloids and emulsions, or 
psychological effects of olfaction in humans.  Papers of interest to the cosmetic industry and to the under-
standing of the cosmetic markets are also welcome for publication.   The Editorial Advisory Board is responsible for establishing policy and 
maintaining the Journal’s high standards.  The Editor relies on the advice of reviewers who are experts in the field in deciding whether a 
submission has sufficient scientific merit to warrant publication.

All papers presented before a meeting or seminar of the SOCIETY OF COSMETIC CHEMISTS, or those papers submitted directly to 
the Editor will be considered for publication in the Journal. Papers presented before the SOCIETY OF COSMETIC CHEMISTS are the 
property of the SOCIETY and may not be published in or submitted to other journals. Only if the JOURNAL OF COSMETIC SCIENCE is 
unable to publish a presented paper, may it be published in another journal of the author’s choice. 

Results concerning animal (not human) physiology are outside of the scope of the Journal, therefore manuscripts reporting results related 
to it will not be taken into consideration for publication in the Journal of Cosmetic Science. 

SUBJECT MATTER

The JOURNAL will consider manuscripts for publication in the following categories, provided they are prepared in proper scientific style 
and adequately referenced: 

1. Original Articles: Descriptions of original research work in cosmetics or related areas. 

2. General Articles: Articles of a general character may be considered for publication providing they are of a scientific and technical 
nature. These articles may be concerned with newer analytical techniques, developments in dermatology, toxicology, etc. 

3. Review Articles: Intended to present an overview of recent advances in a specific area related to cosmetics. The author of such 
a review is expected to be actively engaged in the area and capable of presenting a critical evaluation of published reports of a 
scientific and technical nature. Solicited by special invitation from the Editor and Editorial Committee; not subject to review by the 
Editorial Committee. 

4. Technical Notes: Relatively short manuscript containing new information obtained by laboratory investigations; these do not con-
tain the depth or extent of research involved in an Original Article. 

5. Letters to the Editor: Comments on JOURNAL articles are invited, as well as brief contributions on any aspect of cosmetic or 
related science that does not warrant publication of a full-length paper in one of our other categories. May include figures and/or 
references, but brevity is necessary.

SUBMISSION OF MANUSCRIPTS

Manuscript Submission: Manuscripts submitted for publication should be accompanied by a covering letter and sent via email to the 
following address: scc@scconline.org.  Please include the contact author’s address, phone and fax numbers and email address. 

Manuscripts received by the Editor will be acknowledged and sent to two reviewers. Normally, the Editor will advise the author of accep-
tance, rejection, or need for revision of the manuscript within 10 weeks. Important: Manuscripts and the data therein must not have been 
published previously. Upon acceptance, the manuscript becomes property of the SOCIETY OF COSMETIC CHEMISTS and may not be 
produced in part or as whole without written permission of the Society.

Preparation of manuscripts

Stylebooks for the JOURNAL OF COSMETIC CHEMISTS are the American Medical Association’s AMA Manual of Style and the Univer-
sity of Chicago Press’s A Manual of Style. Authors whose papers include figures should follow the section below on figure preparation. 

The responsibility for good grammar and correct sentence structure rests with the author.  

mailto:scc%40scconline.org?subject=Manuscript%20Submission%20Inquiry
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Organization should be thoughtful and not necessarily chronological. Unfamiliar or rare terms should be explained to make their mean-
ings clear to all readers, especially those who are not well-versed in the language of the publication. Avoid all colloquialisms, jargon, and 
unusual abbreviations, and be as clear and brief as possible in the manuscript.

If you are not a native English speaker, we strongly recommend that you have your manuscript professionally edited before submission.  
Professional editing will mean that reviewers are better able to read and assess your manuscript.

Major revision or retyping of manuscripts cannot be undertaken by the Editor; these must be done by the author or his designated col-
league. The suggestions that follow are intended to reduce the number of revisions and exchanges of correspondence needed prior to 
the publication of an article. Authors who follow these instructions closely will see their articles reviewed and published in the shortest 
possible time.

1. General Format: Manuscripts must be submitted electronically in Microsoft Office Word. Figures should be supplied digitally as either a 
Word file, pdf, TIFF, jpeg, or similar format.  The title page of the manuscript should include the same name, address (including zip code) 
and affiliation of each author, as well as the title and date of the meeting where it was presented, if any.  Please designate the correspond-
ing author and provide a current email address for all correspondence.

2. Synopsis: Each article should be preceded by a brief but informative synopsis of 100 to 200 words. The synopsis should state the 
objective of the research, the experimental approach used, the principal findings, and the major conclusions. Follow the form used by 
Chemical Abstracts in preparing the synopsis. 

3. Units of Measure: The SI (System International) metric units are preferred, following the trend in the scientific community. Where 
English or cgs units must be used, they should be converted to SI and placed following in parentheses. Abbreviations such as m/s, ml, 
rpm, and ug are used without periods. It is requested that authors avoid all unusual notations, e.g., milligram per cent (mg %) or ppm are 
better expressed as mg/100g or mg/kg. 

4. Abbreviations: Any abbreviation that will not be immediately understood by a non-expert reader should be defined in parentheses fol-
lowing its first appearance in the text. In most cases, both clipped words and acronyms are unpunctuated. Chemical names and formulae 
should be unambiguously clear to the editor. Some prefixes before names of organic compounds must be italicized, e.g., cis-, p-. tert-, 
etc. Consult the list of commonly used abbreviations in the ACS Handbook. 

5. Trade Names: A trade name must be followed by the sign “®,” All common cosmetic ingredients should be referred to by their GENER-
IC names, as indicated in the latest edition of  International Cosmetic Ingredient Dictionary and Handbook (PCPC’s), the United States 
Pharmacopeia (U.S.P.), and the National Formulary (N.F.). Manufacturer’s designation may be included in parentheses. If a material is not 
listed, then the proprietary or trademarked name can be used, with the chemical composition and name and address of the manufacturer 
given in parentheses or footnote. 

6. Structural Formulae: Structural formulae should be used only if absolutely necessary and if the chemical in question is not known to 
the reader. They should be numbered and referred to in the text by Arabic numerals. 

7. Tables: Tables should be numbered consecutively, using Roman numerals. Appropriate captions should also be included.

8. Figures: To publish the figures in your article with the highest quality, it is important to submit digital art that conforms to the appropriate 
resolution, size, color mode, and file format. Doing so will help to avoid delays in publication and maximize the quality of images.

Color photographs, where they are essential to the content of the paper, may be acceptable at the Editor’s discretion, and at an extra cost 
to the author. Authors are responsible for the cost incurred for the printing of color photographs, figures.  If authors do not want to pay the 
cost for color, figures will be printed in shades of gray. 

Sizing and preparation: Submit figures at their final publication size; do not scale figures.

All panels of a multipart figure should be provided in the same file. If symbols are not explained on the face of the figure, only standard 
print characters may be used. Include figure titles in the legend and not on the figure itself.

Labeling and Font Usage: Please use the same font for all figures in your manuscript, and use a standard font such as Arial, Helvetica, 
Times, Symbol, Mathematical Pi, and European Pi. Do not use varying letter type sizes within a single figure; use the same size or similar 
sizes throughout. The preferred font size is 8 points; the minimum font size is 6 points.

Resolution and Raster Images: Low-resolution images are one of the leading causes of art resubmission and schedule delays. Submitted 
raster (i.e. pixel-based) images must meet the minimum resolution requirements:

Monochrome (1-bit) images (line-art): Common examples are graphs and charts made of solid black and white, with no gray values. 
The suggested minimum resolution for this type of image is 1000 ppi at publication size.
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Combination Halftones: Common examples are color or grayscale figures containing halftone and line art elements. The suggested 
minimum resolution for this type of image is 600 ppi at publication size.

Halftones: Common examples are color or grayscale figures containing pictures only, with no text or thin lines. The suggested mini-
mum resolution for this type of image is 300 ppi at publication size.

Raster images should be supplied in TIF format. PDF and JPG are also acceptable.

Vector Images: Vector images are typically generated using drawing or illustration programs (e.g., Adobe Illustrator) and are composed 
of mathematically defined geometric shapes—lines, objects, and fills. Vector graphics are resolution independent and can be enlarged to 
any size without quality loss. 

Vector images should be supplied in EPS format, with all fonts embedded or converted to outlines, and graph lines at least 0.25 points 
thick. PDF is also acceptable.

Authors who do not comply with these guidelines will be asked to resubmit their figures in a print-quality format, which may 
delay publication.

9. References: References should be numbered in the order in which they appear in the text and should be listed in numerical order at 
the end of the article under “References”. Citations in the text should be on line and parenthesized, e.g., (6) or (11-13). The references to 
journal articles must appear in the following form: 

(a) The initials and surname of each author. 
(b) The full title of the paper (first word capitalized). 
(c) The name of the journal in italics. Use standard abbreviations as in Chemical Abstracts.
(d) The volume number in bold face type.
(e) The first and last pages of the article separated by a hyphen. 
(f) Year of publication of the article (in parentheses); the month must be included for journals that do not use continuous pagination.

The following is an example of a correctly prepared journal reference; note all spacing and punctuation: 
1) L. E. Gaul and G. B. Underwood, Relation of dew point and barometric pressure to chapping  of normal skin,). J. Invest Dermatol, 
19, 9-19 (1952). 

Book references are handled similarly and should include pertinent page numbers: 
1) S. Rothman, Physiology and Biochemistry of the Skin (The University of Chicago Press,Chicago, 1954), pp. 494-560. 

References to books containing contributions from authors appear as follows: 
1) S. D. Gershon, M. A. Goldberg, and M. M. Rieger, “Permanent Waving,” in Cosmetics, Science and Technology, 2nd ed., M. S. 
Balsam and E. Sagarin. Eds. (Wiley Interscience, New York, 1972), Vol. 2, pp. 167-250.

AFTER submissions of manuscripts

Rejection of Papers Submitted: Manuscripts not prepared in accordance with these directions or deemed to be outside the scope of arti-
cles published in the Journal will be returned to the author by the Editor. 

After the manuscript has been reviewed by the editor and reviewers, the senior author will be sent any comments that need to be ad-
dressed.  If necessary, the senior author must submit a revised manuscript which will be reviewed by the Editor prior to being approved 
for publication.  If the revised manuscript is still not acceptable, the Editor may reject for publication.

Page Proofs: After an author’s paper is accepted and before final publication, page proofs will be emailed to the senior author for careful 
review and correction. Proofs should be verified against the manuscript and any alterations annotated in the PDF. The Publication Com-
mittee does not accept this responsibility. Alterations in an article after it has been typeset will be made at the author’s expense, and the 
author will be billed for such changes. Corrected page proofs must be returned within 10 days to the Journal office. 

Offprints and Reprints: The senior author of each paper will automatically receive 10 offprints free of charge, following publication of his 
paper. Additional offprints, or the more expensive stitched reprints, must be ordered at the time the page proofs are returned and will be 
billed to the author. An order blank for this purpose will be sent to the author separately, please return it to the address specified. 

Charges: There are no page charges. The author will be responsible for the cost incurred for the printing of color photographs, figures, 
etc. Any material set into type but ordered deleted from publication at the page proof stage must also be paid for by the author. These 
charges will be invoiced to the senior author at the time of publication.   The senior author will be notified by email verifying the cost of 
printing in color.  On acceptance, the senior author will be invoiced for color charges.
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SCC MEMBERSHIP

benefits of becoming a member

Types of memberships

how to become an scc member?

The California Chapter of SCC is a nonprofit membership organization with a focus on furthering the interests and recognition of cosmetic 
scientists while maintaining the confidence of the public in the cosmetic and toiletries industry. By joining the Society, members can take 
advantage of many opportunities to learn, educate, and network with their peers. There are different levels of membership (see below for 
descriptions). We encourage you to find the one that is right for you.

• Discounted rates to all California and National SCC functions
• California Chapter newsletter (Cosmegram) mailed and emailed, published 8 times per year
• Subscription to the Journal of Cosmetic Science, the National Society publication, published 6 times per year
• Updates on the newest technology
• Scientific Seminars
• Suppliers Day
• Networking
• Member discounts to IFSCC Conferences and Congresses

General Membership - General Membership is available to persons engaged in scientific or technical work in the cosmetics and toiletries 
industry or in related governmental or academic areas, who have earned a Bachelor’s Degree in the chemical, physical, medical, pharma-
ceutical, biological or related sciences and technology. In addition, those working in a technical capacity within the industry for at least five 
years, who have completed two years in a recognized related academic program are eligible, as those who may lack sufficient academic 
background, but who have worked in a technical capacity in the cosmetic science industry for at least ten years.

National Affiliation - Available to persons interested in the objectives of the Society, but not qualified for General Membership. National 
Affiliates are entitled to all membership privileges, except that they may not vote or hold elected office within the Society or its Chapters.

Junior Membership - Available to persons who hold an appropriate undergraduate degree in science and who are pursuing a post 
graduate degree. Junior Members are entitled to all membership privileges, except that they may not vote or hold elected office within 
the Society or its Chapters. Half dues.

Student Membership - Available to fully matriculated undergraduate students in a scientific program at recognized colleges and univer-
sities. Student members are entitled to all membership privileges, except that they may not vote or hold elected office within the Society 
or its Chapters. Reduced dues.

Emeritus Membership - Any member who has reached the age of 65 years and who has been a dues paying member in good standing 
for 25 consecutive years may request to be nominated for transfer to Emeritus Membership status. Upon approval by the Board of Direc-
tors, such members shall be entitled to all privileges of a General Member for life, with exemption from payment of dues, except that they 
are not eligible for election as an Officer or Director within the Society.

Retired Membership - Any member who has retired from the cosmetic industry and is over 55 years of age, and has been a dues paying 
member in good standing for 15 years, may apply for Retired Membership status. Upon acceptance, Retired members are entitled to all 
privileges of a General Member, except that they may not hold elected office within the Society or its Chapters. Half dues.

Fellow Membership - General members who have achieved full maturity in the profession, as evidenced by a record of outstanding 
achievement and leadership may be elected a Fellow of the Society by the Board of Directors upon recommendation by the Fellow Cer-
tification Committee.

Honorary Membership - Granted by the Board of Directors to individuals for distinguished service to the Industry.

Apply Online at www.scconline.org

- Or - 

Download Membership Application and complete and submit to the National SCC office (address and fax on the application). Please 
contact Tina Marie Lesko, Membership Chair, if you would like more information about becoming an SCC member.

http://scconline.org
https://caliscc.org/images/downloads/scc_member_application13.pdf
mailto:tinamarie.lesko%40mibellegroupusa.com?subject=SCC%20Membership%20Inquiry
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