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CALIFORNIA

EDUCATIONAL HOUR

INNOVATION, NEXT-GENERATION AND DISRUPTIVE TECHNOLOGY IN PERSONAL CARE

Tony O’Lenick
President, Siltech LLC

What if you could add 5% or less of a silicone polymer material to an emulsion or water or
oil system and modify the aesthetics of formulas to impart different consumer perceptions
of feel, gloss, playtime, cushion and related effects? This could allow for a variety of ‘new
products’ with minimal alteration and reduce both cost & time.

...continued on page 3

DINNER HOUR

INNQVATION, NEXT-GENERATION AND DISRUPTIVE TECHNOLOGY IN PERSONAL CARE

Alex Cripchuck
Independent Product Development and Manufacturing Consultant

Just as easy it is to guess a decade in time by naming a band, a sitcom or an epic movie, so it
goes with cosmetic trends —From Shea Butter to Murula Oil, or from Acai to Gogi Berry, one can
navigate the seasons and years by naming these “Flavor of the Month” trends.

...continued on page 3

MEETING OVERVIEW

Date: Tuesday - Nov 19th, 2019 RESERVE NOW »

Location: Ayers Hotel
Menu: Braised Short Ribs, Honey Dijon Turkey
Breast, Vegetable Wellington

Reservation Deadline: 5:00 pm Friday - Nov 15th, 2019
5:00 pm: Educational Hour Reservation Link: www.caliscc.org/events

6:00 pm: Social Hour
6:30 pm: Dinner Hour and Speaker

Prices increase after Reservation Deadline
No refunds after Reservation Deadline
Meeting Details on Page 2 Walk-in space is not guaranteed
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MEETING DETAILS

LOCATION: COSTS:

Ayres Hotel « Members with reservations ($40)

14400 Hindry Avenue « Members without reservations ($65)
Hawthorne, CA 90250 « Non-members with reservations ($65)
(310) 536-0400 « Non-members without reservations ($70)

+ Emeritus members with reservations (FREE)
« Emeritus members without reservations ($65)

MENU:

Braised Short Ribs
Syrah Reduction with Bacon Smashed Red Potatoes

Honey Dijon Sliced Turkey Breast
served with Holiday Gravy Dressing and Spinach Mashed Potatoes

Vegetarian Option
Vegetable Wellington

RESERVATIONS:

The reservation pricing deadline is at 5pm on the Friday before the monthly meeting. Non-reservation
pricing must be paid after this deadline. Reservations are not refundable after the reservation deadline.
Please register and pay online at www.caliscc.org or call Sara Benoit at 714-521-5222 ext.141. Call-in
registrations must be guaranteed with credit card and will be charged for no-show.

MEMBERSHIP DUES RENEWAL REMINDER

Please help the Cali SCC Chapter with our Membership Retention Drive! If 85% of our members
renew, we will receive an additional $1000 from the Society of Cosmetic Chemists over our base
annual rebate. This could help provide a great speaker or venue for one of our 2020 meetings.
Even better, if we retain 95% of our members, we will receive a FREE chapter Continuing Education
Course to offer to our members!

Remember that your dues for 2020 should be paid by December 31, 2019 or you should resign your
membership to avoid a $25 late fee. If you do not resign and don’t pay until the first notice is sent
to you in 2020, there will be a $50 reinstatement fee. This cost only covers you for the year that you

pay.

If your company has a group of five or more members, you can contact Colleen Daddino, Manager
of Membership and Chapter Relations, cdaddino@scconline.org, for a group invoice. You may pay
online or mail a check. To pay online go to www.scconline.org. Login using your email address. If
you have not changed the password before, the default password is your first and last name initials
(capitalized) followed by your membership number.
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EDUCATIONAI. HUUR ...continued from page 1

A paper was published in Asia Pacific Personal Care last year that
discussed this concept: Minimally Disruptive Formulation (MDF), an
approach to formulation that allows for a high degree of efficiency
by setting platforms that are varied by addition of low concentration
of specific polymers that provide major changes to the formulation.
Mr O’Lenick, a respected expert in silicone and surfactant chemistry
and former National SCC President will discuss this concept, show
product samples with and without these materials and explain how
this approach can fast-forward product development.

In addition, Tony will review upcoming regulatory proposals in
the EU by the ECHA (European Chemicals Agency) that would
severely restrict the use of cyclic silicones like D4, D5 and D6 to
very low levels of less than 0.1% and what options and alternatives
formulators have at their disposal. The SEAC (Commitee for
Socio-Economic Analysis) will adopt its final opinion on the above
issue January 2020 following feedback and their draft proposal.
The European Commission will decide around April 2020 when
the REACH committee will vote. The restrictions will commence
in the second half of 2020 and, as of now, provide for a 2 year
transitional period for all but leave-on products which will have a
5 year transition. Inasmuch as cyclic silicones are still widely used
both in some raw materials and finished products, this change
will be of great interest to the personal care industry globally and
should be understood.

ABOUT THE SPEAKER

Tony O’Lenick is President of Siltech LLC. in
Lawrenceville, Ga., a company he co-Tony O’Lenick
is President of Siltech LLC. in Lawrenceville, Ga., a
company he co-founded in 1989. Siltech is a silicone
specialty company. Prior to that he held technicaland
executive positions at various surfactant and
specialty chemicals companiesincluding; Lambent
Technologies, Alkaril Chemicals Inc, Henkel Corporation and
Monalndustries. He has been involved in the surfactant and silicone
industry for over 35 years.

Tony has written 5 books in various aspects of surfactant, silicone and
organic chemistry,also published over 70 technical articles in trade
journals, contributed chapters to sixbooks, and is the inventor on over
300 patents. He teaches a course in silicone chemistry,surfactant
chemistry and patent law. He has received a number of awards for
workincluding the 1996 Samuel Rosen Award given by the American
Oil Chemists’ Society, the 1997 Innovative Use of Fatty Acids Award
given by the Soap and Detergents Association, and the Partnership
to The Personal Care Award given by the AdvancedTechnology
Group. Tony is a fellow in the Society of Cosmetic Chemists, and in
the American Institute of Chemists. Tony was a member of several
committees in SCCincluding the Committee on Scientific Affairs, the
Continuing Education Committee, and has served the SCC National
as Treasurer, Vice President Elect, Vice President and is 2015
National President.

DINNER HUUR ...continued from page 1

In this fun, interactive session Alex will drive home the truth
about what some companies call innovation using the approach
of sensible education. Young chemists will also be encouraged to
look at Innovation, Next Generation and true Discovery as a real
opportunity to bring value to the stakeholders at the companies
that they work for, as well as be challenged to think outside the
box when it comes to cosmetic chemistry.

Alex will encourage first time attendees to join the SCC for
continued exposure to new ideas and further education.

Alex will draw one lucky chemist’s name to be the sponsored
recipient of a free first year membership fee in the SCC paid by
PakLab.

ABQUT THE SPEAKER

With over 20 years in business development,
Alex’s experience comes from the 360 degree
perspective acquired from his unique position
as an Independent Product Development
and Manufacturing consultant for Universal
Packaging Systems from 1994 until 2012, as well
as many other Contract Manufacturing labs in the

US, Latin America and Europe.

Alex also owned his own custom formulations lab, and created
and launched his own Anti aging line, Beyond Skin Science,
which had its debut on the Oprah Winfrey show in 2005 and
sold on the internet for five consecutive years. Beyond Skin
Science was the first line in the US formulated using an LCNE
(liquid crystal nanoemulsion) chassis, and he credits two of his
dear friends in the industry with their support in developing this
cutting edge technology: Dan Roman and John Luna.

His work can be associated to the areas of design, formulation
and manufacturing of many major US and International brands,
spanning diverse channels like infomercials, shop-tv, mass
market, professional and luxury brands. Alex’s profound interest
has always been in disruptive innovation using next-step
technologies, and he loves participating in new concept creation
roundtables.

He is a past president of Beauty Industry West, past Secretary
of SCC California, and loves writing articles for Cosmetic
industry publications. Alex has also served as a lecturer at the
Fashion institute of Design and Merchandising in Los Angeles,
California, as well as the Cosmoprof Show in Las Vegas. From
2010 to 2014, Alex was a regular quest speaker at the IMF
(international Manufacturers Forum) at Professional Beauty UK,
held every year in London

His independent consultancy ceased in early 2012 when Alex
took on a full time position as “the face of Universal Packaging
Systems” in order to maintain customer relations with key
accounts during the early challenges following their acquisition,
and came up with a plan to build their new image under their
new name, PakLab.

Thanks to his out-of-the-box thinking, PakLab became the new
paradigm in CMO'’s redefining the turnkey concept of full service,
with the consolidation of all of their core competencies into a
marketable unit called element4 Skin Science Studio. Element4
combines R&D Innovation with Packaging Engineering,
Graphic Design and Technical Services in addition to full scale
manufacturing and logistics, all under one roof.

In 2015 Alex co-founded the Amazonian Alliance, a B Corp
dedicated to the protection and sustainable commercialization
of Timber-Free rain forest ingredients.

Alex Cripchuck has been married for 35 years, lives in Southern
California, is involved in global humanitarian missions and
speaks five languages.



Make Solvay your
Partner for Innovative
Formulation Solutions

5il& www.silab.fr

SILAB creates and manufactures

New!

Miracare® OMG - Innovative
Emulsifier capable of emulsifying up
to 80% oil while maintaining crystal
clarity. Create gel to oil, gel to milk
unique innovations. Ideal for both
leave on and wash off applications.

unique, consistently safe, natural
active ingredients with proven efficacy.

INDEPENDENCE ‘ EXCELLENCE ‘ QUALITY

YYou need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030

email: silabinc @silabinc.com

S SoLyay |Contact: 888-776-7337

NovecareCC@Solvay.com engneering natural active ingredients

EMPLOYMENT OPPORTUNITIES

Cali SCC is committed to offering an effective platform for members to post
open job positions directly on our website to assist with finding qualified em-
ployees to fill these positions. To view job listings or to add a position to our
website, please visit our employment page at www.caliscc.org/employment or
contact Heather Naef-Owen directly at heather.naef@everzinc.com.

VIEW/ADD EMPLOYMENT LISTINGS »
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Dedicated to the advancement of cosmetic science

ATTENTION! ATTENTION!
In-House CEP Courses Available

In-House Courses are highly-personalized courses brought to companies to address challenges or areas
of need. These courses, taught by knowledge experts, provide professionals with an up-to-date cosmetic
science education. Recent In-House Courses have been organized for Benefit Cosmetics, Mary Kay,
Bayer, the FDA and others.

Companies interested in providing in-depth technical information to their employees can contract an
education day in a location of their choosing.

» SOCIETY covers the costs of booking the instructor and all of the instructor’s traveling
expenses (including hotel, flight, car, etc.)

» COURSES can be scheduled for 1 or 2 days on any topic of particular interest to the company
» COMPANIES can choose the instructor if they seek a specific knowledge expert

Current courses available include:

Scale Up & Processing Botanicals & Naturals for The Naturals Market Preservatives
Regulatory Chemistry & Regulations of Cosmetic Colorants Cosmetic Rheology
Color Molecular Biology & Gene Expression Color & Make-Up
GMPS For Cosmetics Phytochemistry 101 For Cosmetic Chemists Surfactants

Cosmetic Formulations cGMPS For Cosmetics and Otcs Cosmetic Raw Materials
Regulatory Update Practical Basic & Theory in Emulsion Technology Fragrance as A Science
Beginning Cosmetic Chemistry Cosmetic Chemists Guide to Product Development Silicone Chemistry

Basic Hair Science Sustainable Cosmetic Product Development and more!

To reserve a course for your team,
contact Sam Neely at sneely@scconline.org
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Active Beauty
Bringing beauty
to the world

Explore our latest novelties for make-up and
personal care.

Contact: 212.649.8888 - e: noam.activebeauty@givaudan.com

Givaudan

Natural, green,
functional solutions.

www.JEEN.com



https://www.givaudan.com/fragrances/active-beauty
http://www.crodapersonalcare.com
http://andisil-personal-care.com
http://accessingredients.com
http://www.pcchem.com
http://www.jeen.com



http://2015.activesinternational.com
http://barnetproducts.com
http://bioscreen.com
http://botanx.com
http://www.morsechemical.com

JOIN COSMETIC AND PERSONAL CARE
PROFESSIONALS FROM 37 COUNTRIES
THAT RELY ON THE SCC, THE OLDEST AND
LARGEST NON-PROFIT ORGANIZATION
FOCUSED ON ADVANCING COSMETIC
SCIENCE EDUCATION

MEMBER BENEFITS

e Subscription to the Journal of Cosmetic Science,
our flagship publication, published six times per year

¢ Discounts on Continuing Education courses,
which further improve the qualifications of cosmetic
scientists by setting high ethical, professional
and educational standards

¢ Discounted registration to the SCC Annual Meeting

e Opportunities to participate in a range of
professional and social events at 19 affiliated Chapters

e Full online access to the searchable digital library of
every issue of the Journal

o AND MORE!

www.scconline.erg/membership
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CALI SCC MONTHLY MEETING : SEPTEMBER 2019
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SPECIAL

OFFER

FASHION. BEAUTY. BUSINESS.

Fashion, Retail, Luxury and Beauty industry professionals have been reading WWD for over 106 years, as it is the leading
source of global business intelligence. This iconic brand maintains its long-standing commitment to delivering the highest
quality news and information to serve an ever-evolving industry and help its readers proactively identify the social, cultural,
technological and economic developments that influence their daily decisions.

The offer for SCC members includes both a curated Digital Daily edition each day in your in-box featuring the trending
new headlines, as well as access to the WWD website for a greater commitment to all fashion, beauty, luxury and retailing
channels. With its immersive reading experience and instant distribution, the Digital Daily serves the entire fashion industry
across 84 countries. And the 24/7 upload of features on the site allows WWD to quickly deliver the most important interna-
tional news.

To receive your special offer, please visit:

www.wwd.com/SocietyofCosmeticChemistsWWDsub
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24/7 Online
Ingredient Information:

OLabel’

www.floratech.com/info

=
The Naturval Solution
BYe001

BOTANICAL
EMOLLIENTS

& SPECIALTY
PARTICLES

FLORATECH

www.floratech.com

In the California SCC Region:
Ross Organic | 562.236.5700 | sales@rossorg.com

Regulatory Services and
Consulting for the
Cosmetic and Chemical Industries

EU-BREXIT SOLUTIONS
US FDA e-Registrations
GMP-1SO 22716/21 CFR211
US Cosmetics/OTC/Devices
EU PIF, Responsible Person
EU REACH
EU CPNP e-Submissions

Infernational

The service you don't think
you need...until you do!

www.Intlcosmetics.com | +:310-545-3223

Innovation
Comes
Naturally

Kinetik

www.kinetiktech.com

16



http://www.deverauxspecialties.com/about-us/
http://floratech.com
http://www.garlabs.com
http://www.intlcosmetics.com
http://kinetiktech.com
http://www.imcdus.com

17



http://www.grantinc.com
http://www.presperse.com
http://chemteccc.com
http://www.colonialchem.com/suganate-160nc/

Active Ingredients
Natural Exfoliants
Jojoba Derivatives
Polymers & Powders
Emollients
Emulsifiers

Solubilizers

Stabilizers
Humectants

Delivery Systems

18
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AMERICAN GLITTERS: Full range of cosmetic
glitters produced with permitted approved
colorants

BLP CORP: Functional and specialty active
ingredients

CR MINERALS: Pumice
EARTH SUPPLIED PRODUCTS:
NOP and NPA raw ingredients, innovative natural

encapsulations, gellants, and exfoliants

ELE CORPORATION: Surfactants and
Functional Materials

EMD: Special effect pigments, functional fillers,
actives, and sunscreen ingredients

FUJI SILYSIA: Synthetically produced
amorphous silica gel

INTEGRITY -
TCRINDUSTRIES.COM ¢ 714-521-5222

CHT PRODUCTS: Silicone products;
cyclomethicones, dimethicones, emulsions,
amodimethicones, antifoams, gum blends and
crosspolymer gel

IMERYS: Kaolin, Perlite, and Diatomaceous Earth

IOI OLEO GMBH: Emollients, Emulsifiers,
Solubilizers, Multifunctionals, Stabilizing Agents, and
Consistency-Regulators

J. RETTENMAIER: Natural Exfoliants, Stabilizers,
and Thickeners

JUNGBUNZLAUER: Citrics, Gluconates, Lactics,
Special Salts, Sweeteners, Xanthan Gum, and Specialty
Citrate Salts

PREMIER SPECIALTIES: Fragrances, flavors, and
natural ingredients

QUALITY e« SERVICE -

INDUSTRIES

SPECIALTY FINE INGREDIENTS

SPECIALTY INGREDIENTS FOR PERSONAL CARE

LINNEA: NioSkin™ is the new and effective
system designed to improve skin penetration of
natural active ingredients.

SOLVAY: Precipitated silica and MicroPearl
silica exfoliant

SYTHEON: Proprietary innovative ingredients
for hyperpigmentation, acne, aging, and skin
protection

TROY CORPORATION: Preservatives

WORLEE: Color Concentrate, Polymers, Aloe
Vera Powder, Gel, and Oil

SELECTION
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HISTORIAN ARTICLE

I —
HISTORY IN THE MAKING

The Society of Cosmetic Chemists boasts itself on “furthering the interests and
recognition of cosmetic scientists while maintaining the confidence of the public
in the cosmetic and toiletries industry.” Dedicated to the advancement of cosmet-
ic science, the Society strives to deliver scientific information through meetings,
publications and of course... Suppliers Day!

Kendall Johnson

To date, California Society of Cosmetic Chemists Suppliers’ Day serves as one
of the most important North American events of the year, with more than 300+
global Cosmetic and Personal Industry leaders. This two-day event consists of a
wide array of industries showcasing their most advanced material from innova-
tive ingredients to testing solutions, but Suppliers’ Day was not always an extravagant affair.

The year is 1991. With only 80 table top exhibits, Proud Bird restaurant hosted this very early exhibition
of Suppliers’ Day in Los Angeles, CA with dinner after the one-day show. Brad Rope was the Suppliers’
Day Chairperson and with a team of two, Angie Inouye and Linda Garcia, they grew the show in 90’s. The
show quickly outgrew Proud Bird and in 1999 moved to a much larger LAX hotel. Growing pains quickly
commenced this year when one month before the event, Suppliers’ Day staff was notified the conference
room was being torn down and renovated into a parking lot. The show must go on! The event was moved
to the Pasadena Convention Center.

The Pasadena Convention Center was an event in its own. The shows quickly outgrew the space and
had exhibitors overflowing leaving them to showcase in the foyer to the exhibit hall. One year a supplier
took it to the extreme and hired Evil Kenevil to sign autographs and bring attention to their booth. The Fire
Marshall of the Pasadena Convention Center and was in an uproar about the crowds compacting the area
(this is putting it lightly)...

In 2001, California Suppliers’ Day was moved to where we all know and love, the Long Beach Convention
Center. By now, the show had outgrown its one-day shindig and advanced to a two-day show to accom-
modate crowds. The biennial event balances itself with the Southwest Chapters Suppliers’ Day. As our
vast industry continues to grow, so does California’s show, and the cost-effective exhibition allows any
size exhibitor, large or small to participate. Hundreds of attendees come to see new suppliers, technology
and innovation ranging from all types of vendors compliant to our industry needs. In addition to providing
a glimpse into our realm and free education and regulatory conferences, Suppliers’ Day helps support
California Society of Cosmetic Chemists chapter to offer affordable scientific conferences and informative
speakers at our monthly meetings throughout the year.

| would like to thank Liz Streland and Angie Inouye for helping me compile information for this article and
giving me insight to what has made Suppliers’ Day what it is today.
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Breaking Conventions
IGNITING EMOTIONS

ESSENCE by Clariant

ESSENCE IS:

* the intrinsic nature or core quality that determines character
« the absence of controversial ingredients

¢ breaking formulation and market conventions

* exciting experiences that consumers crave

5 HERO PRODUCTS:

» Amazonian Exfoliating Cleansing Powder

* Avocado Ageless Bounce Cream

* Simple Splendor Body Cleansing Cream

¢ Energizing Men’s Tonic for Hair & Scalp

 Every Which Way Refreshing Men’s Powder Cleanser

All Essence formulations are made without using parabens, formaldehyde
donors, MIT/CMIT, sulfates, betaines, silicones, petrolatum, or mineral oil.

To experience all Essence formulations, contact Regional Account Manager
Brittney Strickland at brittney.strickland@clariant.com.

-
CLARIANT
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CALIFORNIA

NEW MEMBER SPOTLIGHT

JULIE CUSHEN : HEAD OF FORMULATIONS, CORAL LABS
INTERVIEW:

1) Where is your hometown?
Winchester, VA

2) Where did you do your university studies? What was your major and why did you pick that field?
Why did you choose to do a PhD?

| earned a B.S. in Chemistry and Chemical Engineering from Virginia Tech and a Ph.D. in Chemical Engineer-
ing from the University of Texas at Austin. In high school, chemistry was my favorite class and though | didn’t
even understand what engineering was at the time, | had an older friend that advised me that | should major
in chemical engineering since | had excelled in math in addition to chemistry. | really liked chemical engineer-
ing in undergrad but wasn't thrilled with the career prospects after doing a few summer internships. Though
unsure | would enjoy research, | went into a Ph.D. with an open mind and realized from the experience that
R&D and product development is my true passion.

3) How did you get into the personal care/cosmetics industry?
| have always been interested in the personal care/cosmetics industry but had never come across a role that suited my professional expertise. The exciting
part about living in the Bay Area is that there are so many different ideas and startups popping up and you never know who you’re going to meet that might
connect you to something exciting that’s going on. | was connected to the co-founder of the startup I'm currently at and jumped at the opportunity to use
my expertise to develop a tech product designed specifically for women that I'm personally very passionate about.

4) How long have you been in the personal care industry?
I've been working in this industry for 5 months now.

5) Where do you currently work? What’s your role?
| am currently working at Coral Labs, a beauty tech startup working on a nailcare device. | am the Head of Formulation, designing the nail polish and var-
ious material components for our device.

6) What’s your biggest career accomplishment to date?
My most visible career accomplishment to date was leading the R&D of a new 3D printing resin that is now manufactured and sold on an industrial scale.

7) What is your favorite part of your current job?
We have the best team at Coral. | get to work with a very talented team of engineers across disciplines and they never cease to amaze me. We are con-
fronted daily with some daunting challenges and I’'m constantly impressed with the ingenuity and innovation that comes from the team.

8) What is your least favorite part of your job?
Working at a startup can be stressful. Being so committed to the outcome of a company or project can be conducive to worry and overwork if you don'’t set
good boundaries around your personal life and wellbeing.

9) It’s almost the holiday season! What winter activity or event are to looking forward too?
My boyfriend and | have a holiday tradition of skiing in Tahoe over the holidays, which I’'m really looking forward to!

10) What your favorite non-work-related activity?
I’'m a competitive track cyclist so I'm frequently riding my bike around the bay area and beyond.

11) What is the most interesting place you’ve ever been?
For someone who enjoys a wide variety of outdoor activities, New Zealand was a really fun country to explore. From mountain biking to scuba diving to
glowworm cave exploring, there was a lot to see.

12) Give us one random fact about yourself.
My legal name is Julia but | go by Julie. This sometimes creates confusion!

13) What advice would you give young scientists entering the personal care industry? Is there something you wish you had known when you
were starting out?

Failure is not a reflection of competence in R&D — it’s the response that matters. In fact, failing is usually inevitable so | think the best advice is to fail fast.
Every time you have an incorrect hypothesis you are figuring out what doesn’t work and the faster you can cycle through the incorrect ideas the faster
you get to the right answer. The more you fear failure or attach to your ideas, the longer and more painful the process of getting to the right answer takes.

Starting out, | wish | had had a bit more confidence in my abilities. Especially in graduate school, there weren’t many examples of other women in my field
and | think that had an impact on my perceptions of where | fit and what my capabilities were. | would advise young scientists to seek out mentors and ask
for help or advice when you need it. This does not need to be formal but can be as simple as cultivating a mentorship with a more seasoned professional
that you hope to emulate and learn as much as you can from them.
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REGULATORY UPDATE

by Dan Kolhoff

Here’s what happening around the country and state that may affect your current products and the future
products you develop.

In New York there is legislation (AB 6295 / SB 4389) that is waiting for the governor to sign or veto re-
garding 1,4-Dioxane in personal care and cleaning products. The bill Limits 1,4-Dioxane in Shampoos,
Conditioners, Bath Gels, (rinse of cosmetic products) to 2ppm by Dec. 31, 2022. Then 1ppm by Dec. 31,
2023. As of the writing of this article the bill is still awaiting the governor’s signature to become law. The
governor has until the end of the year to sign or veto. No indication on what will happen, so it is important
to keep an eye on this bill.

In California there is also action by the DTSC Safer Consumer Products Program on 1,4-Dioxane. The
department is reviewing 1,4-Dioxane in Personal Care and Household Cleaning Products. They held
meetings this summer where they proposed a 1ppm level of 1,4-Dioxane as the threshold for doing an
Alternative Analysis. If a company is required to go through an Alternative Analysis process, each product
that the company has would undergo a separate review which is public and could require testing as well
as other backup documentation. Nothing was decided by the agency at the meeting. It is expected that
they will have future meetings on 1,4-Dioxane later this year or early next year.

The California Air Resources Board (CARB) is also looking a new regulations on consumer products. After
compiling the information on the consumer products survey from 2013-2015, they are now looking at ad-
justing VOC limits on personal care products. In particular, they are looking at lowering the VOC percent in
Hair Finishing Sprays and creating a VOC limit in Dry Shampoos. On Nov. 7, 2019 CARB will have another
meeting to discuss regulating additional categories of consumer product as well as covering its long term
plan to reduce VOC emissions.
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Committed
to technology,

formulation

and superior

nation-wide

distribution.

Distribution

California, Flori ode Island, Texas
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LincolnFinelngredients.com 800.296.4942
50 Industrial Circle, Lincoln, R.l., 02865

The Soul &

Science of Beauty.

Evonik Nutrition & Care GmbH
phone +49 201 173-2854

Evonik Corporation
Richmond, Virginia, USA
PHONE +1 804 727-0700
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JOURNAL OF COSMETIC SCIENGE

INFORMATION FOR AUTHORS

The JOURNAL OF COSMETIC SCIENCE publishes papers concerned with cosmetics or the sciences

underlying cosmetics, as well as other papers of interest to SCC members. In particular, the journal

welcomes papers concerned with cosmetics, cosmetic products, fragrances, their formulation and their

effects in skin care or in overall consumer well-being, as well as papers relating to the sciences underlying

cosmetics, such as human skin physiology, color physics, physical chemistry of colloids and emulsions, or

psychological effects of olfaction in humans. Papers of interest to the cosmetic industry and to the under-

standing of the cosmetic markets are also welcome for publication. The Editorial Advisory Board is responsible for establishing policy and
maintaining the Journal’s high standards. The Editor relies on the advice of reviewers who are experts in the field in deciding whether a
submission has sufficient scientific merit to warrant publication.

All papers presented before a meeting or seminar of the SOCIETY OF COSMETIC CHEMISTS, or those papers submitted directly to
the Editor will be considered for publication in the Journal. Papers presented before the SOCIETY OF COSMETIC CHEMISTS are the
property of the SOCIETY and may not be published in or submitted to other journals. Only if the JOURNAL OF COSMETIC SCIENCE is
unable to publish a presented paper, may it be published in another journal of the author’s choice.

Results concerning animal (not human) physiology are outside of the scope of the Journal, therefore manuscripts reporting results related
to it will not be taken into consideration for publication in the Journal of Cosmetic Science.

SUBJECT MATTER

The JOURNAL will consider manuscripts for publication in the following categories, provided they are prepared in proper scientific style
and adequately referenced:

1. Original Articles: Descriptions of original research work in cosmetics or related areas.

2. General Articles: Articles of a general character may be considered for publication providing they are of a scientific and technical
nature. These articles may be concerned with newer analytical techniques, developments in dermatology, toxicology, etc.

3. Review Articles: Intended to present an overview of recent advances in a specific area related to cosmetics. The author of such
a review is expected to be actively engaged in the area and capable of presenting a critical evaluation of published reports of a
scientific and technical nature. Solicited by special invitation from the Editor and Editorial Committee; not subject to review by the
Editorial Committee.

4. Technical Notes: Relatively short manuscript containing new information obtained by laboratory investigations; these do not con-
tain the depth or extent of research involved in an Original Article.

5. Letters to the Editor: Comments on JOURNAL articles are invited, as well as brief contributions on any aspect of cosmetic or

related science that does not warrant publication of a full-length paper in one of our other categories. May include figures and/or
references, but brevity is necessary.

SUBMISSION OF MANUSCRIPTS

Manuscript Submission: Manuscripts submitted for publication should be accompanied by a covering letter and sent via email to the
following address: scc@scconline.org. Please include the contact author’s address, phone and fax numbers and email address.

Manuscripts received by the Editor will be acknowledged and sent to two reviewers. Normally, the Editor will advise the author of accep-
tance, rejection, or need for revision of the manuscript within 10 weeks. Important: Manuscripts and the data therein must not have been

published previously. Upon acceptance, the manuscript becomes property of the SOCIETY OF COSMETIC CHEMISTS and may not be
produced in part or as whole without written permission of the Society.

PREPARATION OF MANUSCRIPTS

Stylebooks for the JOURNAL OF COSMETIC CHEMISTS are the American Medical Association’s AMA Manual of Style and the Univer-
sity of Chicago Press’s A Manual of Style. Authors whose papers include figures should follow the section below on figure preparation.

The responsibility for good grammar and correct sentence structure rests with the author.
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Organization should be thoughtful and not necessarily chronological. Unfamiliar or rare terms should be explained to make their mean-
ings clear to all readers, especially those who are not well-versed in the language of the publication. Avoid all colloquialisms, jargon, and
unusual abbreviations, and be as clear and brief as possible in the manuscript.

If you are not a native English speaker, we strongly recommend that you have your manuscript professionally edited before submission.
Professional editing will mean that reviewers are better able to read and assess your manuscript.

Major revision or retyping of manuscripts cannot be undertaken by the Editor; these must be done by the author or his designated col-
league. The suggestions that follow are intended to reduce the number of revisions and exchanges of correspondence needed prior to
the publication of an article. Authors who follow these instructions closely will see their articles reviewed and published in the shortest
possible time.

1. General Format: Manuscripts must be submitted electronically in Microsoft Office Word. Figures should be supplied digitally as either a
Word file, pdf, TIFF, jpeg, or similar format. The title page of the manuscript should include the same name, address (including zip code)
and affiliation of each author, as well as the title and date of the meeting where it was presented, if any. Please designate the correspond-
ing author and provide a current email address for all correspondence.

2. Synopsis: Each article should be preceded by a brief but informative synopsis of 100 to 200 words. The synopsis should state the
objective of the research, the experimental approach used, the principal findings, and the major conclusions. Follow the form used by
Chemical Abstracts in preparing the synopsis.

3. Units of Measure: The S| (System International) metric units are preferred, following the trend in the scientific community. Where
English or cgs units must be used, they should be converted to Sl and placed following in parentheses. Abbreviations such as m/s, ml,
rpm, and ug are used without periods. It is requested that authors avoid all unusual notations, e.g., milligram per cent (mg %) or ppm are
better expressed as mg/100g or mg/kg.

4. Abbreviations: Any abbreviation that will not be immediately understood by a non-expert reader should be defined in parentheses fol-
lowing its first appearance in the text. In most cases, both clipped words and acronyms are unpunctuated. Chemical names and formulae
should be unambiguously clear to the editor. Some prefixes before names of organic compounds must be italicized, e.g., cis-, p-. tert-,
etc. Consult the list of commonly used abbreviations in the ACS Handbook.

5. Trade Names: A trade name must be followed by the sign “®,” All common cosmetic ingredients should be referred to by their GENER-
IC names, as indicated in the latest edition of International Cosmetic Ingredient Dictionary and Handbook (PCPC'’s), the United States
Pharmacopeia (U.S.P.), and the National Formulary (N.F.). Manufacturer’s designation may be included in parentheses. If a material is not
listed, then the proprietary or trademarked name can be used, with the chemical composition and name and address of the manufacturer
given in parentheses or footnote.

6. Structural Formulae: Structural formulae should be used only if absolutely necessary and if the chemical in question is not known to
the reader. They should be numbered and referred to in the text by Arabic numerals.

7. Tables: Tables should be numbered consecutively, using Roman numerals. Appropriate captions should also be included.

8. Figures: To publish the figures in your article with the highest quality, it is important to submit digital art that conforms to the appropriate
resolution, size, color mode, and file format. Doing so will help to avoid delays in publication and maximize the quality of images.

Color photographs, where they are essential to the content of the paper, may be acceptable at the Editor’s discretion, and at an extra cost
to the author. Authors are responsible for the cost incurred for the printing of color photographs, figures. If authors do not want to pay the
cost for color, figures will be printed in shades of gray.

Sizing and preparation: Submit figures at their final publication size; do not scale figures.

All panels of a multipart figure should be provided in the same file. If symbols are not explained on the face of the figure, only standard
print characters may be used. Include figure titles in the legend and not on the figure itself.

Labeling and Font Usage: Please use the same font for all figures in your manuscript, and use a standard font such as Arial, Helvetica,
Times, Symbol, Mathematical Pi, and European Pi. Do not use varying letter type sizes within a single figure; use the same size or similar
sizes throughout. The preferred font size is 8 points; the minimum font size is 6 points.

Resolution and Raster Images: Low-resolution images are one of the leading causes of art resubmission and schedule delays. Submitted
raster (i.e. pixel-based) images must meet the minimum resolution requirements:

Monochrome (1-bit) images (line-art): Common examples are graphs and charts made of solid black and white, with no gray values.
The suggested minimum resolution for this type of image is 1000 ppi at publication size.
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Combination Halftones: Common examples are color or grayscale figures containing halftone and line art elements. The suggested
minimum resolution for this type of image is 600 ppi at publication size.

Halftones: Common examples are color or grayscale figures containing pictures only, with no text or thin lines. The suggested mini-
mum resolution for this type of image is 300 ppi at publication size.

Raster images should be supplied in TIF format. PDF and JPG are also acceptable.

Vector Images: Vector images are typically generated using drawing or illustration programs (e.g., Adobe lllustrator) and are composed
of mathematically defined geometric shapes—lines, objects, and fills. Vector graphics are resolution independent and can be enlarged to
any size without quality loss.

Vector images should be supplied in EPS format, with all fonts embedded or converted to outlines, and graph lines at least 0.25 points
thick. PDF is also acceptable.

Authors who do not comply with these guidelines will be asked to resubmit their figures in a print-quality format, which may
delay publication.

9. References: References should be numbered in the order in which they appear in the text and should be listed in numerical order at
the end of the article under “References”. Citations in the text should be on line and parenthesized, e.g., (6) or (11-13). The references to
journal articles must appear in the following form:

(a) The initials and surname of each author.

(b) The full title of the paper (first word capitalized).

(c) The name of the journal in italics. Use standard abbreviations as in Chemical Abstracts.

(d) The volume number in bold face type.

(e) The first and last pages of the article separated by a hyphen.

(f) Year of publication of the article (in parentheses); the month must be included for journals that do not use continuous pagination.

The following is an example of a correctly prepared journal reference; note all spacing and punctuation:
1) L. E. Gaul and G. B. Underwood, Relation of dew point and barometric pressure to chapping of normal skin,). J. Invest Dermatol,
19, 9-19 (1952).

Book references are handled similarly and should include pertinent page numbers:
1) S. Rothman, Physiology and Biochemistry of the Skin (The University of Chicago Press,Chicago, 1954), pp. 494-560.

References to books containing contributions from authors appear as follows:
1) S. D. Gershon, M. A. Goldberg, and M. M. Rieger, “Permanent Waving,” in Cosmetics, Science and Technology, 2nd ed., M. S.
Balsam and E. Sagarin. Eds. (Wiley Interscience, New York, 1972), Vol. 2, pp. 167-250.

AFTER SUBMISSIONS OF MANUSCRIPTS

Rejection of Papers Submitted: Manuscripts not prepared in accordance with these directions or deemed to be outside the scope of arti-
cles published in the Journal will be returned to the author by the Editor.

After the manuscript has been reviewed by the editor and reviewers, the senior author will be sent any comments that need to be ad-
dressed. If necessary, the senior author must submit a revised manuscript which will be reviewed by the Editor prior to being approved
for publication. If the revised manuscript is still not acceptable, the Editor may reject for publication.

Page Proofs: After an author’s paper is accepted and before final publication, page proofs will be emailed to the senior author for careful
review and correction. Proofs should be verified against the manuscript and any alterations annotated in the PDF. The Publication Com-
mittee does not accept this responsibility. Alterations in an article after it has been typeset will be made at the author’s expense, and the
author will be billed for such changes. Corrected page proofs must be returned within 10 days to the Journal office.

Offprints and Reprints: The senior author of each paper will automatically receive 10 offprints free of charge, following publication of his
paper. Additional offprints, or the more expensive stitched reprints, must be ordered at the time the page proofs are returned and will be
billed to the author. An order blank for this purpose will be sent to the author separately, please return it to the address specified.

Charges: There are no page charges. The author will be responsible for the cost incurred for the printing of color photographs, figures,
etc. Any material set into type but ordered deleted from publication at the page proof stage must also be paid for by the author. These
charges will be invoiced to the senior author at the time of publication. The senior author will be notified by email verifying the cost of
printing in color. On acceptance, the senior author will be invoiced for color charges.
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SCC MEMBERSHIP

The California Chapter of SCC is a nonprofit membership organization with a focus on furthering the interests and recognition of cosmetic
scientists while maintaining the confidence of the public in the cosmetic and toiletries industry. By joining the Society, members can take
advantage of many opportunities to learn, educate, and network with their peers. There are different levels of membership (see below for
descriptions). We encourage you to find the one that is right for you.

BENEFITS OF BECOMING A MEMBER

* Discounted rates to all California and National SCC functions

* California Chapter newsletter (Cosmegram) mailed and emailed, published 8 times per year

* Subscription to the Journal of Cosmetic Science, the National Society publication, published 6 times per year
* Updates on the newest technology

* Scientific Seminars

* Suppliers Day

* Networking

* Member discounts to IFSCC Conferences and Congresses

TYPES OF MEMBERSHIPS

General Membership - General Membership is available to persons engaged in scientific or technical work in the cosmetics and toiletries
industry or in related governmental or academic areas, who have earned a Bachelor’s Degree in the chemical, physical, medical, pharma-
ceutical, biological or related sciences and technology. In addition, those working in a technical capacity within the industry for at least five
years, who have completed two years in a recognized related academic program are eligible, as those who may lack sufficient academic
background, but who have worked in a technical capacity in the cosmetic science industry for at least ten years.

National Affiliation - Available to persons interested in the objectives of the Society, but not qualified for General Membership. National
Affiliates are entitled to all membership privileges, except that they may not vote or hold elected office within the Society or its Chapters.

Junior Membership - Available to persons who hold an appropriate undergraduate degree in science and who are pursuing a post
graduate degree. Junior Members are entitled to all membership privileges, except that they may not vote or hold elected office within
the Society or its Chapters. Half dues.

Student Membership - Available to fully matriculated undergraduate students in a scientific program at recognized colleges and univer-
sities. Student members are entitled to all membership privileges, except that they may not vote or hold elected office within the Society
or its Chapters. Reduced dues.

Emeritus Membership - Any member who has reached the age of 65 years and who has been a dues paying member in good standing
for 25 consecutive years may request to be nominated for transfer to Emeritus Membership status. Upon approval by the Board of Direc-
tors, such members shall be entitled to all privileges of a General Member for life, with exemption from payment of dues, except that they
are not eligible for election as an Officer or Director within the Society.

Retired Membership - Any member who has retired from the cosmetic industry and is over 55 years of age, and has been a dues paying
member in good standing for 15 years, may apply for Retired Membership status. Upon acceptance, Retired members are entitled to all
privileges of a General Member, except that they may not hold elected office within the Society or its Chapters. Half dues.

Fellow Membership - General members who have achieved full maturity in the profession, as evidenced by a record of outstanding
achievement and leadership may be elected a Fellow of the Society by the Board of Directors upon recommendation by the Fellow Cer-
tification Committee.

Honorary Membership - Granted by the Board of Directors to individuals for distinguished service to the Industry.

HOW TO BECOME AN SCC MEMBER?

Apply Online at www.scconline.org

-Or-

Download Membership Application and complete and submit to the National SCC office (address and fax on the application). Please
contact Tina Marie Lesko, Membership Chair, if you would like more information about becoming an SCC member.
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2018 BOARD MEMBERS

CHAIR SECRETARY TREASURER-ELECT AREA Il DIRECTOR Il
Tiffany Jones Peter Kpere-Daibo Lilian Guevara Karen Chun

(661) 524-5173 (909) 315-9243 (956) 774-2852 (714) 699-6775
tjones@oilmibeauty.com pkperedaibo@paklab.com treasurerelect@caliscc.org karen.chun@symrise.com

CHAIR-ELECT
Jennifer Curtis

(714) 745-7216
jeurtis@presperse.com

TREASURER

Jennifer Donahue
(908) 208-2378
jennifer.donahue @croda.com

COMMITTEE CHAIRS

AREA IIl DIRECTOR
Jacklin Hoffelt

(469) 678-1788
jacklin.hoffelt@imcdus.com

AWARDS EDUCATIONAL HOUR MEMBERSHIP CO-CHAIR SPONSORSHIP

Heidi Elrahib Guy Langer TBD Yi Hsin Chang

(951) 295-2672 (818) 606-7060 (714) 393-1082
helrahib@rossorg.com guylanger@aol.com yihsin2003@yahoo.com
BY-LAWS ELECTIONS 2019 NEXTGEN DEVELOPMENT SPORTS

TBD Jennifer Curtis Valerie George Rich Hersey

CONTINUING EDUCATION COURSE

Rich Hersey
(949) 521-8079
rhersey@coastsouthwest.com

COSMEGRAM EDITOR

Lissa Clarke
(562) 204-7274
cosmegram@caliscc.org

COSMEGRAM BUSINESS MANAGER

Brian Kolevar
(714) 904-6047
bkolevar@coastsouthwest.com

DINNER DANCE 2019

Tiffany Jones
(661) 524-5173
tjiones@oilmibeauty.com

DINNER DANCE 2020

TBD

(714) 745-7216
jeurtis@presperse.com

EMPLOYMENT 2019

Heather Naef Owen
heathernaef@gmail.com

HISTORIAN

Kendall Johnson
kjohnson@murad.com

HOSPITALITY

Darrell Zehner

(562) 236-5700
dzehner@rossorg.com

HOUSE

Lisa Shaw
(714) 944-2540
lisas @tcrindustries.com

MEMBERSHIP

Natalie Cox
natalie.colene.cox@gmail.com

(8330) 554-9680
vjpatton@gmail.com

PHOTOGRAPHER

Diane Horne
(614) 917-8176
dhorne@fragrancewest.com

PUBLIC RELATIONS

Maria Reighard
(909) 517-2442
mreighard @fusionpkg.com

REGISTRATION

Sara Benoit
(714) 521-5222 x141
sarab@tcrindustries.com

REGULATORY AFFAIRS
Dan Kolhoff
dan.kolhoff@jpms.com

SCIENTIFICE SEMINAR 2020

TBD

(949) 521-8079
rhersey @coastsouthwest.com

SUMMER EVENT 2019

Jennifer Curtis
(714) 745-7216
jeurtis@presperse.com

SUPPLIERS’ DAY 2019
Angie Inouye

(951) 357-8639
suppliersday @caliscc.org

WEBSITE

Natalie Cox
natalie.colene.cox@gmail.com

The Cosmegram is the official newsletter of the Society of Cosmetic Chemists - California Chapter. This newsletter is pub-
lished as a service to our members. The subscription is included as part of membership dues. All rights reserved.

Lissa Clarke - Editor
(p) (562) 204-7274
(e) cosmegram@caliscc.org

Address changes and subscription
inquiries to:

Natalie Cox - Membership

(e) natalie.colene.cox@gmail.com

Advertising inquiries to:

Brian Kolivar - Business Manager
(p) (714) 904-6047

(f) (714) 524-8362

(e) bkolevar@coastsouthwest.com
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