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Message from the chair
Welcome to the new year! I would like to first thank the outgoing members of the board 
for all the hard work through an immensely challenging year. For all those staying on 
for another year I am excited to see what we can do! 2020 was a year to remember 
with several unexpected twists and turns and through it all we did our best to still 
provide you, the members, with the best programs we possibly could. Now, after our 
month of reflection in December, I think it is time to finally say goodbye to 2020.

The new executive board and I took advantage of SCC’s down time in November to 
really come up with a unified front for the upcoming year. As much of the elected board 
is new this year, we took time to work with our predecessors and reflect on what the 
various positions mean and developed 3 key goals we will be working toward:

     1. Improving Your Membership Value
     2. Increasing Our Membership Engagement 
     3. Setting Retention and Growth Goals

To improve your membership value, we are working on a major revamp of our website. We want to add a mem-
ber’s only section for recorded content as well as making its use more intuitive for you as well as on the back 
end. We have been working to leverage the virtual setting to allow for a wider range of speakers for our monthly 
meeting. In January we will be kicking that off with Jen Novakovich, founder of the Eco Well, who will be challeng-
ing the sustainability perceptions in the cosmetic industry. Then in February we have lined up Tom Szaky from 
Terracycle to build on his wonderful talk from the SCC national meeting. Additionally, we are working to improve 
the virtual experience of the Cosmegram and offer a CEP course at least once per year.

For increasing our membership engagement, we are working on a strategy to connect with you, the member, on 
a more regular basis than once a month at the meeting. We are developing a program for meaningful commu-
nication that is more than just another useless email in your inbox. We are also developing a program to better 
engage with the local universities to help them understand what opportunities are available in the cosmetic in-
dustry. Finally, we have set a retention goal for this year of 95%, and a growth goal of 1% to get the California 
Chapter to 1,000 members!

Looking at the goals we have in front of us I know this will not be something that happens overnight. We have 
come up with these goals jointly and each board member has something they have wanted to see improved and 
is connected to at least one of these goals. We are all here to serve the members as best we can and if you feel 
passionate about any of the aforementioned goals, please reach out to myself or anyone else on the board to 
get involved. We are still finalizing our strategy plan to achieve our goals and will keep you updated every step 
of the way!

Here is to a Great 2021!

Ryan Kudla
CA SCC Chair -2021
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January meeting speaker

challenging sustainability perceptions in the cosmetics industry
Jen Novakovich
Cosmetic Formulator and Science Communicator Director - The Eco Well
This presentation will address common sustainability related perceptions and 
claims in the cosmetics industry. We will take an evidence based look at the 
certification bodies currently certifying sustainability, focussing on the EWG, and 
EcoCert/COSMOS. How are they measuring sustainability related impacts, and 
how are they falling short? ISO 16128 will also be covered.

speaker BIO

Jen Novakovich is a cosmetic formulator and science communicator director at The Eco Well. She runs 
a cosmetics science podcast, where she features conversations with scientists every week, a YouTube 
channel, where she hosts free interdisciplinary e-panel events monthly, and has launched several larger 
scale scicomm conferences, including the Green Beauty Night series. Jen holds two bachelors of science 
degrees from the University of Guelph, a diploma in cosmetic chemistry, and has interviewed hundreds of 
scientists between her podcast and panel events.

EMPloyment opportunities

view/add employment listings

Cali SCC is committed to offering an effective platform for members to post 
open job positions directly on our website to assist with finding qualified em-
ployees to fill these positions. To view job listings or to add a position to our 
website, please visit our employment page at www.caliscc.org/employment or 
contact Heather Naef-Owen directly at heathernaef@gmail.com. 

https://caliscc.org/employment
https://caliscc.org/employment
https://caliscc.org/employment.html
mailto:heathernaef%40gmail.com?subject=
https://caliscc.org/employment
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cascc 2021 calendar of events

Monthly Meetings
January 26th  2021 Virtual Meeting –9:30 am

February 23rd 2021 Virtual Meeting –5:30 pm

March 23rd 2021 Virtual Meeting –9:30 am

April 27th  2021 Virtual Meeting –5:30 pm

May 25th 2021: In-person Meeting – Duke’s Malibu 5:00 pm

June 8th 2021: In-person Meeting – Avenue of the Arts – Costa Mesa

September 28th:  In-person Meeting – Warner Center Marriott

November 16th 2021: In-person Meeting – Manhattan Beach Ayers Hotel

Other Events
CASCC Supplier’s Day – October 13 & 14th 2021 at Long Beach Convention Center

Summer Event 2021 – TBD

CEP Course – to be rescheduled for 2021

Golf Event – TBD

Dinner Dance – to return in 2022
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Dedicated to the advancement of cosmetic science 
 

In-House CEP Courses Available 
In-House Courses are highly-personalized courses brought to companies to address challenges or areas 
of need. These courses, taught by knowledge experts, provide professionals with an up-to-date cosmetic 
science education. Recent In-House Courses have been organized for Benefit Cosmetics, Mary Kay, 
Bayer, the FDA and others. 

Companies interested in providing in-depth technical information to their employees can contract an 
education day in a location of their choosing. 

 
 SOCIETY covers the costs of booking the instructor and all of the instructor’s traveling 

expenses (including hotel, flight, car, etc.) 
 COURSES can be scheduled for 1 or 2 days on any topic of particular interest to the company 
 COMPANIES can choose the instructor if they seek a specific knowledge expert 

 

Current courses available include: 
Scale Up & Processing   Botanicals & Naturals for The Naturals Market  Preservatives 

Regulatory   Chemistry & Regulations of Cosmetic Colorants  Cosmetic Rheology 

Color    Molecular Biology & Gene Expression   Color & Make-Up 

GMPS For Cosmetics  Phytochemistry 101 For Cosmetic Chemists    Surfactants 

Cosmetic Formulations   cGMPS For Cosmetics and Otcs     Cosmetic Raw Materials 

Regulatory Update   Practical Basic & Theory in Emulsion Technology  Fragrance as A Science 

Beginning Cosmetic Chemistry Cosmetic Chemists Guide to Product Development   Silicone Chemistry 

Basic Hair Science   Sustainable Cosmetic Product Development   and more! 

 
To reserve a course for your team,  

contact Sam Neely at sneely@scconline.org 

mailto:sneely%40scconline.org?subject=SCC%20Membeship%20Inquiry
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Naturally Derived 
Thickeners for Hand 
Sanitizers
Jaguar® HSG - New viscosity 
building polymer for 63-80 wt% 
ethanol hand sanitizers. Jaguar® 
HSG is a sustainably sourced 
premium natural polymer. 
Increase the naturalness of your 
hand sanitizer content while 
adding luxurious silky texture. 
Solvay manufactures Jaguar® 
HSG in the U.S. 

Contact us at  
personalcarecust@solvay.com  
for more information.   

You need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030
email: silabinc@silabinc.com

SILAB creates and manufactures 
unique, consistently safe, natural
active ingredients with proven efficacy.

http://www.crodapersonalcare.com
http://andisil-personal-care.com
http://www.jeen.com
http://www.mibellegroup.com/index.php/en
http://www.solabia.com/index.php?lang=WW
http://www.solvay.com/en/index.html
http://www.belleairecreations.com
http://silab.fr/?lang=usa
https://www.integrityingredientscorp.com
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Postponed UNTIL 2022: cali scc dinner dance
Due to COVID-19, we are having to postpone the Cali SCC Dinner Dance until 
2022. Keep an eye out for updated details on the new date: 
https://caliscc.org/dinner-dance

event updates
save the date: 2021 california supplier’s day
Wednesday, October 13th & Thursday, October 14th
Long Beach California

CaliSCC Suppliers’ Day serves as one of the most important North American events, with more than 300+ global Cosmet-
ics and Personal Care industry leaders. All showcasing their new innovative ingredients, packaging, formulating contract 
packers, labelers, equipment suppliers, regulation specialist, and testing solutions. This biennial event is one not to miss. 
Free education presentations, technical posters, conferences, and regulatory updates under one roof for two days.

Visit our website to stay up to date on all Supplier’ Day info: https://caliscc.org/suppliers-day

https://caliscc.org/dinner-dance
https://caliscc.org/suppliers-day
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http://2015.activesinternational.com
http://barnetproducts.com
http://botanx.com
http://www.morsechemical.com
http://www.classicdistrib.com
https://www.presperse.com
https://www.presperse.com
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Currently, routine microbiology testing for cosmetics mostly focuses on USP <61> for screening 
(Total Plate Count and Yeast & Mold) and USP <62> for pathogens (Escherichia coli, Salmonella, 

Staphylococcus aureus and Pseudomonas aeruginosa). 

While the testing program mentioned above covers most common bacteria and hazardous 
microorganisms, it may not be sufficient to exclude all potential microbiological risks. This is 
evidenced by the fairly recent warning letters issued by the FDA due to positive findings of 

microbiological contaminants. 

Date Product Microbial contamination 
Sep 2019 Solid Ink-Diablo Clostridium species 
Sep 2019 Dynamic Color BLK Bacillus cereus 

Sep 2019 
Intenze Advanced Tattoo Ink-

True Black 
Raw Umber Light product 

Pseudomonas andersonii, Oligella 
ureolytica, Methylobacterium 

Sep 2019 Raw Umber Light product Bacillus circulans, and unidentifiable, gram-
negative, oxidase positive bacteria 

May 2018 No-Rinse Cleansing Foam Burkholderia cepacia 
Oct 2016 Contaminated water Burkholderia cepacia 

March 
2016 

"Pelican Hill Shower Gel," and 
"Essential Elements Shampoo" 

Pseudomonas aeruginosa 
high Aerobic Plate Counts 

April 2015      Illuminating Eye Shadow Bacillus cereus (an ocular pathogen) 

 

See below for detailed information about microbiological contaminants that you should 
consider testing your products for and why they can pose a potential risk as they are not 

detected by standard USP <61> and USP <62> testing (Clostridium and Candida albicans is listed 
in USP <62>,  but is barely requested). For example, different forms of Clostridium and Candida 
albicans can cause a wide-range of symptoms from diarrhea to even death in pregnant women, 
the elderly and immunocompromised individuals. Nearly 20% of the US population fits into one 

of these categories.  
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Burkholderia cepacia 

Source Body perspiration, infectious secretions, and droplet 
Why Test For It? Does not grow without pre-enrichment, requires special agar to 

grow. 
Potential Danger Fatal lung infection 

 

Clostridium species 
Source Soil, marine and fresh lake water sediment, preserved meat 
Why Test For It? Just grows in anaerobic conditions. 
Potential Danger Food poisoning, cellulitis, fasciitis, necrotic enteritis, gas gangrene, 

Botulism (potentially fatal illness) 
 

Pluralibacter gergoviae 
Source Soil, water, sewage, maize, grape bay, coffee beans, refrigerated 

packed fish paste, brown leaf spots on pear trees, and the insect 
guts of the fruit fly and the pink bollworm 

Why Test For It? Doesn’t grow without pre-enrichment, requires special agar to grow. 
Potential Danger Endophthalmitis (an infection of the inside of the eye) , respiratory 

diseases, urinary tract infections, and blood poisoning 
 

Candida Albicans 
Source Mouth, throat, gut, genital area and on the skin of 40–60% of 

healthy adults 
Why Test For It? Yeast, but requires different growing conditions and pre-enrichment 

(not detected in low concentrations by yeast and mold screening) 
Potential Danger Invasive candidiasis (yeast infection) 

 

Adamson Analytical recommends to add the aforementioned organisms to your testing 
program as an extra layer to protect your brand and consumers from microbiological risks. We 
can assist companies large and small with creating a risk-based testing plan that works. Reach 

out to Jackie Sirois- Jackie.sirois@tentamus.com with any questions or quote requests.  

 

 

 

mailto:jackie.sirois%40tentamus.com?subject=
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 5,000  

MEMBERS  

CAN’T BE WRONG! 

MEMBER BENEFITS 
• Subscription to the Journal of Cosmetic Science,  

our flagship publication, published six times per year 
 

• Discounts on Continuing Education courses,  
which further improve the qualifications of cosmetic  
scientists by setting high ethical, professional  
and educational standards 
 

• Discounted registration to the SCC Annual Meeting 
 

• Opportunities to participate in a range of  
professional and social events at 19 affiliated Chapters 
 

• Full online access to the searchable digital library of  
every issue of the Journal 
 

• AND MORE! 
 

 

JOIN COSMETIC AND PERSONAL CARE 
PROFESSIONALS FROM 37 COUNTRIES 
THAT RELY ON THE SCC, THE OLDEST AND 
LARGEST NON-PROFIT ORGANIZATION 
FOCUSED ON ADVANCING COSMETIC 
SCIENCE EDUCATION 

http://www.scconline.org/membership
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http://mmpinc.com
http://integrityingredientscorp.com
http://accessingredients.com
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mailto:gkramer%40SkinTestEquip.com?subject=
https://www.ravagochemicals.com
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a look back on all the scc events in 2011
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a look back on all the scc events in 2011
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a look back on all the scc events in 2011
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a look back on all the scc events in 2011
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Beauty may be in the eye of the beholder, but there is little debate when it comes 
to the long-term attractiveness of the global beauty industry. Not only has the 
beauty industry continued to grow steadily year over year, but it has created 
generations of loyal customers. 2020 proved to be like no other in beauty and 
skincare. The economical and society impacts of COVID-19 have been massive, 
with beauty experiencing rapid shifts in buying patterns, channel activity and con-
sumer demands. Will the beauty industry be able to rebound and deliver positive 
results in 2021?

During the 2008 financial crisis, beauty industry spending fell and fully bounced 
back by 2010. Even though the economic magnitude of the COVID-19 pandemic 
on brands and retailers has been far greater than any recession, there are signs 

Kendall Johnson

that the beauty industry may once again prove relatively resilient. At the beginning of the pandemic China’s 
sales fell significantly. By March there was an extremely rapid rebound under the circumstances. In a vari-
ety of global markets, consumers stated they intended to spend less on beauty products in the near term. 
This was largely driven by declines in spending on color cosmetics, specifically lipsticks. Although, lipstick 
sales have seen a vast uptick since the 2001 recession. The 2020 economic recession is much different 
than 2008 and 2001 due to the pandemic and masks, but the principle is that people lipstick, cosmetics 
and skincare products as an affordable luxury. Sales therefore tend to stay strong even in times of duress 
if history repeats itself.

Putting focus into where and how products are being sold can help us predict scenarios for beauty in the 
post COVID-19 world. Prior to the COVID-19 crisis, the majority of beauty products purchased were due to 
in-store-shopping, with some variation by subcategory. Even online-savvy Millennials and Gen Z consum-
ers made over half their purchases in store. With the closure of premium outlets, a large percentage of the 
beauty industry market was shocked at the beginning of 2020. Vigilance and efficiency quickly became key 
promoting direct-to-consumer e-commerce sales, social media platforms and marketplaces. Beauty-in-
dustry players prioritized digital channels to capture and convert attention to existing and new consumers 
in order to survive demand changes.
 
As the COVID-19 crisis has shown, the world can change quickly and still deliver a positive result. This has 
brought a substantial shift in demand for the beauty industry. Even before the pandemic, big brands were 
under extreme pressure to overhaul product and innovation pipelines inspired by the digital-native brands 
that deliver concept to cupboard in months. The need for speed is even greater now to accommodate con-
sumer demand new products. As the pace of innovation accelerates, digital will continue to rise.

While the beauty industry seems to be in a stronger position that other consumer categories, 2020 was 
one of the hardest years yet. However, most believe the industry will remain attractive in the long run. 
Consumers across the globe are showing their loyalty that they still find comfort in the simple pleasures of 
“self-care Sunday” or the swipe of lipstick before a Zoom meeting. Even before the pandemic, beauty was 
becoming more global, expansive and intertwined with individuals’ sense of well-being. The COVID-19 
crisis is not likely to change these trends- and in that, there is reason for hope. While in this day in age 
the phrase “positive result” has a negative connotation, the beauty industry will strive to deliver a positive 
upturn in trying times.

Historian article
positive results
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  CONTACT US  

(650) 595-3600

(	00) ��9-099�

www.vivioninc.com

 

YOUR SOURCE FOR

Fine Ingredients

PERSONAL CARE & COSMETIC

http://www.ddchemco.com
http://vivioninc.com
http://carrubba.com
http://www.deverauxspecialties.com/about-us/
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Ross Organic • 562.236.5700 • sales@rossorg.com

www.floratech.com

®

Low-Cost
Natural

PEG-Free
Emulsifier
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Innovation
Comes
Naturally

770.831.9010
www.essentialingredients.com

Distributing 
ingredients 

from the finest 
manufacturers

Omya Consumer Goods
omya.com

Worldwide experts of
specialty personal care
ingredients.

Leading global producer
of functional minerals.

562-961-3333  
PersonalCareUS@omya.com 

http://floratech.com
http://www.garlabs.com
http://kinetiktech.com
http://essentialingredients.com
https://www.omya.com
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ALLURE GLOW
 Fluorescent Pigments, 
 Glow in the Dark Pigments

ARKEMA
 Molecular Sieves
 (for self heating creams and face masks)

DOUBLEBOND INDUSTRIES
 Chisorb UV Absorbers, Photo Initiators

DSM-AGI
 Acrylated Oligomers, Acrylic Solid
 Beads, Monomers, Photo Initiators

DYMAX
 Specialty UV Oligomers

ELKEM SILICONES
 Cosmetic Grade Silicones
 Vinyl Silicone Polymers

HOCKMEYER
 Immersion Mills, High Viscosity Mixers, 

Dispersers and Agitators, Discharge 
Presses, CMX-200 Tank Washer

IGI CARES
 USP Petrolatums

REAXIS
 Hydrogen Peroxide Stabilizers

SHAMROCK
 Fluoropolymers, Specialty Waxes

SPECIALTY MINERALS
 Calcium Carbonate, Talc  

SPECTRATEK TECHNOLOGIES
 Holographic Glitter & Pigments
 Metallic Glitter & Pigments  

TPC GROUP
 Polybutene

US POLYMERS-ACCUREZ
 Polyurethane Resin,
 Nitro-Cellulosic Resins

VENATOR
 Titanium Dioxide

Since 1955, The Specialty Ingredient 
Source For Your Next Great Innovation

323-268-1815
www.dorsettandjackson.com

http://www.dorsettandjackson.com
http://charkit.com
http://tcilab.com
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The Natural
Choice

DISCOVER

Personal Care Ingredients and 
Specialty Chemical Supplier

MAROON GROUP
50 INDUSTRIAL CIRCLE, LINCOLN RI, 02865 USA

MAROONGROUPLLC.COM  |  800.296.4942

http://tcrindustries.com
https://www.maroongroupllc.com
https://www.paradigmscience.com
http://www.colonialchem.com/suganate-160nc/
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BEAUTY
begins here.
Safe, sustainable,  
bio-based ingredients 
for personal care.

800.223.7054 • acme-hardesty.com 

www.floratech.com

®

http://www.acme-hardesty.com
http://rossorg.com
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Personal Care
Ingredients 
ENVISIONING
BEAUTY

At Clariant, we are dedicated to co-creating 

solutions with our customers. With our 

wide array of ingredients and inspirational 

concepts, we strive to deliver differentiating 

sensorial and functional benefits to enable 

the next generation of formulations.

Our vast personal care portfolio includes 

emollients, emulsifiers, mild-surfactants, 

polymers, preservatives, active ingredients, 

and more.

VISIT US AT

clariant.com/personalcare

CONNECT WITH US AT

pcnoram@clariant.com

https://www.clariant.com/en/Corporate
http://www.ddchemco.com
http://www.ddchemco.com
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By Dan Kolhoff, Regulatory Affairs SCC Chair

INTERNATIoNAL

UK - BREXIT - Transitional Period Ended Jan. 1, 2021

The UK has completely left the EU.  That means that all companies doing business in the UK and EU will need an Responsible 
Person in both markets.  The UK has also created its own cosmetic portal which means that Responsible Persons need to start 
notifying products in that portal as soon as possible.  Companies will have to include UK RP information by Jan. 1, 2023.

EU - Impending Ingredient Ban

Lilial - This ingredient, a fragrance component, will be banned sometime in Q2 2022.  That means products containing this ingre-
dient must be removed from store shelves and cannot be sold at all.  If you have this ingredient in your fragrances, you should 
remove it if you want to do business in the EU.

US

Department of Health & Human Services

The Public Health Emergency allowing companies to make Hand Sanitizer under the FDA Guidance, was extended on January 
7, 2021, for another 90 days starting on January 21 2021.

CALIFORNIA

Cosmetic Fragrance and Flavor Right to Know Act of 2020 - SB 312  was signed by the Governor on September 30 and 
starting January 1, 2022, requires the discloser to the Department of Health of fragrance ingredients that are on 20 different 
US and International lists, the disclosure of EU fragrance allergens, whether the product is intended for professional or retail 
use, CAS numbers for each ingredient disclosed, and the UPC of the product being notified.  The Dept of Health will create a 
database containing what ingredients are in the fragrance and the health hazards associated with each fragrance.

NEW YORK

1,4 Dioxane Restriction

1,4-Dioxane will be limited in Shampoos, Conditioners, Bath Gels, (rinse of personal care products) to 2ppm by Dec. 31, 2022. 
Then 1ppm by Dec. 31, 2023.  All other cosmetic products will have to meet a 10ppm limit.

regulatory updates

https://congress.gov 
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http://www.deverauxspecialties.com/about-us/
http://www.rossow-usa.com
http://www.emd-performance-materials.com/en/index.html
http://www.koboproductsinc.com
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Innovating beauty 
– clean and simple

Natural and organic 
ingredients, powders, colors, 
proteins, surface treatments, 
and more.

Learn more: (800) 687-3982 or 
brenntagpersonalcare.com.

Gain access to 
sustainable 
ingredients

 
 

Regulatory Services and Consulting for 
the Cosmetic and Chemical Industries

info@intlcosmetics.com  |  intlcosmetics.com  |  310 545-3223

Regulatory Without Borders™

EU-27 & UK 
BREXIT SOLUTIONS

• Responsible Person 
   Services Package - 
   No Membership Required!
• PIFs
• CPNP

info@intlcosmetics.com  |  intlcosmetics.com 
310 545-3223

 
 

• FDA Facility e-Registrations
• FDA Product e-Registration/Listings
• FDA Form 4003 and attachments are 

COVID-era e-inspections / audits

FDA Registrations for 2021 
The filing deadline for

12-31-2020 has now passed

International
Cosmetics
The service you don’t
think you need...until you do!

Contact us today to avoid having 
your products recalled

https://southern-chemical.com/
http://www.brenntag.com/specialties/en/index.jsp
http://www.ritacorp.com
https://www.netzsch-grinding.com/en/pharma-cosmetics/
http://www.chemyunion.com
https://www.intlcosmetics.com
https://www.intlcosmetics.com
http://www.presperse.com
http://www.intlcosmetics.com
http://www.customessence.com
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VEEGUM and VANATURAL are registered trademarks of Vanderbilt Minerals, LLC

33 Winfield St | Norwalk, CT 06855 | 203-295-2140
www.vanderbiltminerals.com | mineralsales@vanderbiltminerals.com

http://www.coastsouthwest.com/astaderm/
http://www.vanderbiltminerals.com
http://www.kosterkeunen.com
https://ethox.com
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journal of cosmetic science

INFORMATION FOR AUTHORS
The JOURNAL OF COSMETIC SCIENCE publishes papers concerned with cosmetics or the sciences 
underlying cosmetics, as well as other papers of interest to SCC members.  In particular, the journal 
welcomes papers concerned with cosmetics, cosmetic products, fragrances, their formulation and their 
effects in skin care or in overall consumer well-being, as well as papers relating to the sciences underlying 
cosmetics, such as human skin physiology, color physics, physical chemistry of colloids and emulsions, or 
psychological effects of olfaction in humans.  Papers of interest to the cosmetic industry and to the under-
standing of the cosmetic markets are also welcome for publication.   The Editorial Advisory Board is responsible for establishing policy and 
maintaining the Journal’s high standards.  The Editor relies on the advice of reviewers who are experts in the field in deciding whether a 
submission has sufficient scientific merit to warrant publication.

All papers presented before a meeting or seminar of the SOCIETY OF COSMETIC CHEMISTS, or those papers submitted directly to 
the Editor will be considered for publication in the Journal. Papers presented before the SOCIETY OF COSMETIC CHEMISTS are the 
property of the SOCIETY and may not be published in or submitted to other journals. Only if the JOURNAL OF COSMETIC SCIENCE is 
unable to publish a presented paper, may it be published in another journal of the author’s choice. 

Results concerning animal (not human) physiology are outside of the scope of the Journal, therefore manuscripts reporting results related 
to it will not be taken into consideration for publication in the Journal of Cosmetic Science. 

SUBJECT MATTER

The JOURNAL will consider manuscripts for publication in the following categories, provided they are prepared in proper scientific style 
and adequately referenced: 

1. Original Articles: Descriptions of original research work in cosmetics or related areas. 

2. General Articles: Articles of a general character may be considered for publication providing they are of a scientific and technical 
nature. These articles may be concerned with newer analytical techniques, developments in dermatology, toxicology, etc. 

3. Review Articles: Intended to present an overview of recent advances in a specific area related to cosmetics. The author of such 
a review is expected to be actively engaged in the area and capable of presenting a critical evaluation of published reports of a 
scientific and technical nature. Solicited by special invitation from the Editor and Editorial Committee; not subject to review by the 
Editorial Committee. 

4. Technical Notes: Relatively short manuscript containing new information obtained by laboratory investigations; these do not con-
tain the depth or extent of research involved in an Original Article. 

5. Letters to the Editor: Comments on JOURNAL articles are invited, as well as brief contributions on any aspect of cosmetic or 
related science that does not warrant publication of a full-length paper in one of our other categories. May include figures and/or 
references, but brevity is necessary.

SUBMISSION OF MANUSCRIPTS

Manuscript Submission: Manuscripts submitted for publication should be accompanied by a covering letter and sent via email to the 
following address: scc@scconline.org.  Please include the contact author’s address, phone and fax numbers and email address. 

Manuscripts received by the Editor will be acknowledged and sent to two reviewers. Normally, the Editor will advise the author of accep-
tance, rejection, or need for revision of the manuscript within 10 weeks. Important: Manuscripts and the data therein must not have been 
published previously. Upon acceptance, the manuscript becomes property of the SOCIETY OF COSMETIC CHEMISTS and may not be 
produced in part or as whole without written permission of the Society.

Preparation of manuscripts

Stylebooks for the JOURNAL OF COSMETIC CHEMISTS are the American Medical Association’s AMA Manual of Style and the Univer-
sity of Chicago Press’s A Manual of Style. Authors whose papers include figures should follow the section below on figure preparation. 

The responsibility for good grammar and correct sentence structure rests with the author.  

mailto:scc%40scconline.org?subject=Manuscript%20Submission%20Inquiry
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...Journal of Cosmetic Science continued (2 of 3)

Organization should be thoughtful and not necessarily chronological. Unfamiliar or rare terms should be explained to make their mean-
ings clear to all readers, especially those who are not well-versed in the language of the publication. Avoid all colloquialisms, jargon, and 
unusual abbreviations, and be as clear and brief as possible in the manuscript.

If you are not a native English speaker, we strongly recommend that you have your manuscript professionally edited before submission.  
Professional editing will mean that reviewers are better able to read and assess your manuscript.

Major revision or retyping of manuscripts cannot be undertaken by the Editor; these must be done by the author or his designated col-
league. The suggestions that follow are intended to reduce the number of revisions and exchanges of correspondence needed prior to 
the publication of an article. Authors who follow these instructions closely will see their articles reviewed and published in the shortest 
possible time.

1. General Format: Manuscripts must be submitted electronically in Microsoft Office Word. Figures should be supplied digitally as either a 
Word file, pdf, TIFF, jpeg, or similar format.  The title page of the manuscript should include the same name, address (including zip code) 
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IC names, as indicated in the latest edition of  International Cosmetic Ingredient Dictionary and Handbook (PCPC’s), the United States 
Pharmacopeia (U.S.P.), and the National Formulary (N.F.). Manufacturer’s designation may be included in parentheses. If a material is not 
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6. Structural Formulae: Structural formulae should be used only if absolutely necessary and if the chemical in question is not known to 
the reader. They should be numbered and referred to in the text by Arabic numerals. 

7. Tables: Tables should be numbered consecutively, using Roman numerals. Appropriate captions should also be included.

8. Figures: To publish the figures in your article with the highest quality, it is important to submit digital art that conforms to the appropriate 
resolution, size, color mode, and file format. Doing so will help to avoid delays in publication and maximize the quality of images.

Color photographs, where they are essential to the content of the paper, may be acceptable at the Editor’s discretion, and at an extra cost 
to the author. Authors are responsible for the cost incurred for the printing of color photographs, figures.  If authors do not want to pay the 
cost for color, figures will be printed in shades of gray. 

Sizing and preparation: Submit figures at their final publication size; do not scale figures.

All panels of a multipart figure should be provided in the same file. If symbols are not explained on the face of the figure, only standard 
print characters may be used. Include figure titles in the legend and not on the figure itself.

Labeling and Font Usage: Please use the same font for all figures in your manuscript, and use a standard font such as Arial, Helvetica, 
Times, Symbol, Mathematical Pi, and European Pi. Do not use varying letter type sizes within a single figure; use the same size or similar 
sizes throughout. The preferred font size is 8 points; the minimum font size is 6 points.

Resolution and Raster Images: Low-resolution images are one of the leading causes of art resubmission and schedule delays. Submitted 
raster (i.e. pixel-based) images must meet the minimum resolution requirements:

Monochrome (1-bit) images (line-art): Common examples are graphs and charts made of solid black and white, with no gray values. 
The suggested minimum resolution for this type of image is 1000 ppi at publication size.
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Combination Halftones: Common examples are color or grayscale figures containing halftone and line art elements. The suggested 
minimum resolution for this type of image is 600 ppi at publication size.

Halftones: Common examples are color or grayscale figures containing pictures only, with no text or thin lines. The suggested mini-
mum resolution for this type of image is 300 ppi at publication size.

Raster images should be supplied in TIF format. PDF and JPG are also acceptable.
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thick. PDF is also acceptable.

Authors who do not comply with these guidelines will be asked to resubmit their figures in a print-quality format, which may 
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1) S. Rothman, Physiology and Biochemistry of the Skin (The University of Chicago Press,Chicago, 1954), pp. 494-560. 
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1) S. D. Gershon, M. A. Goldberg, and M. M. Rieger, “Permanent Waving,” in Cosmetics, Science and Technology, 2nd ed., M. S. 
Balsam and E. Sagarin. Eds. (Wiley Interscience, New York, 1972), Vol. 2, pp. 167-250.
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SCC MEMBERSHIP

benefits of becoming a member

Types of memberships

how to become an scc member?

The California Chapter of SCC is a nonprofit membership organization with a focus on furthering the interests and recognition of cosmetic 
scientists while maintaining the confidence of the public in the cosmetic and toiletries industry. By joining the Society, members can take 
advantage of many opportunities to learn, educate, and network with their peers. There are different levels of membership (see below for 
descriptions). We encourage you to find the one that is right for you.

• Discounted rates to all California and National SCC functions
• California Chapter newsletter (Cosmegram) mailed and emailed, published 8 times per year
• Subscription to the Journal of Cosmetic Science, the National Society publication, published 6 times per year
• Updates on the newest technology
• Scientific Seminars
• Suppliers Day
• Networking
• Member discounts to IFSCC Conferences and Congresses

General Membership - General Membership is available to persons engaged in scientific or technical work in the cosmetics and toiletries 
industry or in related governmental or academic areas, who have earned a Bachelor’s Degree in the chemical, physical, medical, pharma-
ceutical, biological or related sciences and technology. In addition, those working in a technical capacity within the industry for at least five 
years, who have completed two years in a recognized related academic program are eligible, as those who may lack sufficient academic 
background, but who have worked in a technical capacity in the cosmetic science industry for at least ten years.

National Affiliation - Available to persons interested in the objectives of the Society, but not qualified for General Membership. National 
Affiliates are entitled to all membership privileges, except that they may not vote or hold elected office within the Society or its Chapters.

Junior Membership - Available to persons who hold an appropriate undergraduate degree in science and who are pursuing a post 
graduate degree. Junior Members are entitled to all membership privileges, except that they may not vote or hold elected office within 
the Society or its Chapters. Half dues.

Student Membership - Available to fully matriculated undergraduate students in a scientific program at recognized colleges and univer-
sities. Student members are entitled to all membership privileges, except that they may not vote or hold elected office within the Society 
or its Chapters. Reduced dues.

Emeritus Membership - Any member who has reached the age of 65 years and who has been a dues paying member in good standing 
for 25 consecutive years may request to be nominated for transfer to Emeritus Membership status. Upon approval by the Board of Direc-
tors, such members shall be entitled to all privileges of a General Member for life, with exemption from payment of dues, except that they 
are not eligible for election as an Officer or Director within the Society.

Retired Membership - Any member who has retired from the cosmetic industry and is over 55 years of age, and has been a dues paying 
member in good standing for 15 years, may apply for Retired Membership status. Upon acceptance, Retired members are entitled to all 
privileges of a General Member, except that they may not hold elected office within the Society or its Chapters. Half dues.

Fellow Membership - General members who have achieved full maturity in the profession, as evidenced by a record of outstanding 
achievement and leadership may be elected a Fellow of the Society by the Board of Directors upon recommendation by the Fellow Cer-
tification Committee.

Honorary Membership - Granted by the Board of Directors to individuals for distinguished service to the Industry.

Apply Online at www.scconline.org

- Or - 

Download Membership Application and complete and submit to the National SCC office (address and fax on the application). Please 
contact Tina Marie Lesko, Membership Chair, if you would like more information about becoming an SCC member.

http://scconline.org
https://caliscc.org/images/downloads/scc_member_application13.pdf
mailto:tinamarie.lesko%40mibellegroupusa.com?subject=SCC%20Membership%20Inquiry
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