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Message from the chair
Time is whizzing past us, and it is hard to believe we are midway through June. Half 
the year is gone, but I feel that we have already accomplished so much. We have 
officially launched our new website and if you have not already looked, check it out at 
caliscc.org! As with anything new there are a few bumps in the road, and I appreciate 
all those reaching out and helping us make the experience seamless. We appreciate 
the patience and understanding from you all as we learn a new system and iron ev-
erything out, but the back end really provides a plethora of new tools we are excited 
to use!

There are many exciting new things I want to touch on in this month’s letter very brief-
ly; to name a few we have: our fast-approaching Supplier’s Day event, our increasing 
involvement with local universities, and an exciting summer event being planned. We
will be able to walk you through all the changes and hard work in-depth next week at our first in person meeting 
in over a year! Registration is already open, and while we are limiting the meeting to 75 in-person participants 
we will also be live-streaming it for those that were unable to reserve a spot. Please know we are approaching 
this cautiously and working hard to make sure we are following all state and local guidelines, and as always, the 
health and safety of our members are our top priority. 

With that said I want to keep this address short and to the point and say I hope to see you next week!

Ryan Kudla
CA SCC Chair - 2021
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cascc 2021 calendar of events

Monthly Meetings
June 8th 2021: In-person Meeting 
at Avenue of the Arts – Costa Mesa

September 28th:  In-person Meeting 
at Warner Center Marriott

November 16th 2021: In-person Meeting 
at Manhattan Beach Ayers Hotel

Other Events
CASCC Supplier’s Day – October 13 & 14th 2021 
at Long Beach Convention Center

Summer Event 2021 – TBD

CEP Course – to be rescheduled for 2021

Golf Event – TBD

Dinner Dance – to return in 2022

scc national website - new career center
LOOKING FOR A JOB?: Let the Society’s recently launched SCC Career Center help. Search and apply to top 
cosmetic & personal care industry jobs at companies that value your credentials. SCC members gain access to 
job posts 3 DAYS EARLIER than others.

Visit https://careers.scconline.org/ to view available jobs or post a job.

https://careers.scconline.org/
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Dedicated to the advancement of cosmetic science 
 

In-House CEP Courses Available 
In-House Courses are highly-personalized courses brought to companies to address challenges or areas 
of need. These courses, taught by knowledge experts, provide professionals with an up-to-date cosmetic 
science education. Recent In-House Courses have been organized for Benefit Cosmetics, Mary Kay, 
Bayer, the FDA and others. 

Companies interested in providing in-depth technical information to their employees can contract an 
education day in a location of their choosing. 

 
 SOCIETY covers the costs of booking the instructor and all of the instructor’s traveling 

expenses (including hotel, flight, car, etc.) 
 COURSES can be scheduled for 1 or 2 days on any topic of particular interest to the company 
 COMPANIES can choose the instructor if they seek a specific knowledge expert 

 

Current courses available include: 
Scale Up & Processing   Botanicals & Naturals for The Naturals Market  Preservatives 

Regulatory   Chemistry & Regulations of Cosmetic Colorants  Cosmetic Rheology 

Color    Molecular Biology & Gene Expression   Color & Make-Up 

GMPS For Cosmetics  Phytochemistry 101 For Cosmetic Chemists    Surfactants 

Cosmetic Formulations   cGMPS For Cosmetics and Otcs     Cosmetic Raw Materials 

Regulatory Update   Practical Basic & Theory in Emulsion Technology  Fragrance as A Science 

Beginning Cosmetic Chemistry Cosmetic Chemists Guide to Product Development   Silicone Chemistry 

Basic Hair Science   Sustainable Cosmetic Product Development   and more! 

 
To reserve a course for your team,  

contact Sam Neely at sneely@scconline.org 

mailto:sneely%40scconline.org?subject=SCC%20Membeship%20Inquiry
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Naturally Derived 
Thickeners for Hand 
Sanitizers
Jaguar® HSG - New viscosity 
building polymer for 63-80 wt% 
ethanol hand sanitizers. Jaguar® 
HSG is a sustainably sourced 
premium natural polymer. 
Increase the naturalness of your 
hand sanitizer content while 
adding luxurious silky texture. 
Solvay manufactures Jaguar® 
HSG in the U.S. 

Contact us at  
personalcarecust@solvay.com  
for more information.   

You need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030
email: silabinc@silabinc.com

SILAB creates and manufactures 
unique, consistently safe, natural
active ingredients with proven efficacy.

http://www.crodapersonalcare.com
http://andisil-personal-care.com
http://www.jeen.com
http://www.mibellegroup.com/index.php/en
http://www.solabia.com/index.php?lang=WW
http://www.solvay.com/en/index.html
http://silab.fr/?lang=usa
https://www.integrityingredientscorp.com
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Postponed UNTIL 2022: cali scc dinner dance
Due to COVID-19, we are having to postpone the Cali SCC Dinner Dance until 
2022. Keep an eye out for updated details on the new date: 
https://caliscc.org/dinner-dance

event updates
save the date: 2021 california supplier’s day
Wednesday, October 13th & Thursday, October 14th
Long Beach California

CaliSCC Suppliers’ Day serves as one of the most important North American events, with more than 300+ global Cosmet-
ics and Personal Care industry leaders. All showcasing their new innovative ingredients, packaging, formulating contract 
packers, labelers, equipment suppliers, regulation specialist, and testing solutions. This biennial event is one not to miss. 
Free education presentations, technical posters, conferences, and regulatory updates under one roof for two days.

Visit our website to stay up to date on all Supplier’ Day info: https://caliscc.org/suppliers-day

become a sponsor!
The SCC California Chapter is opening sponsorship opportunities to anyone interested in introducing their company during 
our monthly meetings.

The benefits of sponsorship are to provide you and your company with the following:

• Approximately three to five minutes to introduce your company and employees, products, capabilities and/
or services.
• The exclusive right to distribute literature and samples at the monthly meeting.
• Optional table adjacent to the registration table to distribute literature and samples by one or two employees
• Your Company name will appear on our sponsor board at the meeting
• Your Company name and location will be included in all meeting announcements, including our monthly 
newsletter (Cosmegram) and al email announcements and reminders.
• You company name will appear for one month on the SCC California Chapter website as “This Month’s 
Sponsor”, which will include a link to your company website and a small description about your company
• One employee from you Company received free registration and dinner at the meeting your Company spon-
sors
• Your donation to sponsor a meeting is tax deductible with our non-profit status

Cost: The cost of sponsor a SCC Chapter meeting is $500.00

Please contact our Sponsorship Chair, Yi Hsin Chang if you are interested or have any questions.

Yi Hsin Chang
Sponsorship Chair
ychang@ingsolutions.com
(949) 336-6275

https://caliscc.org/dinner-dance
https://caliscc.org/suppliers-day
mailto:ychang%40ingsolutions.com?subject=Become%20a%20Cali%20SCC%20Sponsor
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http://2015.activesinternational.com
http://barnetproducts.com
http://botanx.com
http://www.morsechemical.com
http://www.classicdistrib.com
https://www.presperse.com
https://www.presperse.com
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E: SuppliersDay@caliscc.org 

S C C  C a l i f o r n i a  

L O N G  B E A C H  

Suppliers Day 2 0 
2 1 

13 
14 

October 

       
FREE TO ATTEND 
 
Where: 
Long Beach Convention Center 

DATE: 
Wednesday October 13th,  
Thursday October 14th 

WHO ATTENDS: 
Formulating R&D Chemists, Brands, 
Manufacturers, Product Development, 
Marketing, Regulatory and Business 
Development teams. 

EDUCATIONAL EVENTS: 
CEP Courses Tuesday 12th * 
 

TECHNICAL POSTERS 
On Exhibit Hall Floor 

OUTDOOR AFTER - PARTY 
Wednesday October 13th, 2021 
 
SPONSORSHIP OPPORTUNITIES     
                AVAILABLE 
 
*Fee and separate registration to attend 
CEP Courses on Tuesday 12th, 2021. 

Largest West 
Coast Personal 
Care Exhibition   
 
Join us for two days of 
networking, educational 
sessions and keynote speakers.  
 
Discover new trends, sources of 
sustainable and innovative 
technologies and ingredients 
from the personal  
care industry experts.    

 
REGISTRATION 

DETAILS 
visit 

  www.CALISCC.ORG 
 
 
    ATTENDANCE IS FREE! 

NETWORKING  
FREE EDUCATION, 

GIVEAWAYS, 
AND MORE! 

Caliscc.org 
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 5,000  

MEMBERS  

CAN’T BE WRONG! 

MEMBER BENEFITS 
• Subscription to the Journal of Cosmetic Science,  

our flagship publication, published six times per year 
 

• Discounts on Continuing Education courses,  
which further improve the qualifications of cosmetic  
scientists by setting high ethical, professional  
and educational standards 
 

• Discounted registration to the SCC Annual Meeting 
 

• Opportunities to participate in a range of  
professional and social events at 19 affiliated Chapters 
 

• Full online access to the searchable digital library of  
every issue of the Journal 
 

• AND MORE! 
 

 

JOIN COSMETIC AND PERSONAL CARE 
PROFESSIONALS FROM 37 COUNTRIES 
THAT RELY ON THE SCC, THE OLDEST AND 
LARGEST NON-PROFIT ORGANIZATION 
FOCUSED ON ADVANCING COSMETIC 
SCIENCE EDUCATION 

http://www.scconline.org/membership
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scc eduation week
Join	us	for	the	week	of	June	21-25,	2021	as	the	SCC	presents	a	series	of	online	CEP	
courses	concentrating	on	four	key	areas	in	the	development	of	a	cosmetic	product:	
raw	materials,	formulating	for	the	delivery	of	active	ingredients,	prototype	
development	and	testing,	and	scale	up	and	manufacturing.	This	exciting	week	of	
education	will	end	with	a	panel	seminar	on	Friday	focused	on	claims	substantiation	
of	finished	cosmetic	products.	
		

Register	here:	https://members.scconline.org/SCC-Education-Week		

ON-DEMAND	PLAYBACK	IS	AVAILABLE	FOR	30	DAYS	WITH	EACH	REGISTRATION	
OPTION		
	

Attendees	have	three	registration	options	to	choose	from	based	on	
their	specified	interests:		

• NextGen	Track	-	access	to	all	courses	labeled	NextGen	Monday	-	Thursday.	Also	
includes	the	bonus	seminar	&	networking	event	on	Friday	

• Advanced	Track	-	access	to	all	courses	labeled	Advanced	Monday	-	Thursday.	
Also	includes	the	bonus	seminar	&	networking	event	on	Friday	

• Full	SCC	Education	Week	-	access	to	courses	in	both	the	Advanced	and	NextGen	
Track.	Also	includes	the	bonus	seminar	&	networking	event	on	Friday.		

Note:	because	courses	are	running	concurrently	Monday-Thursday,	those	purchasing	Full	SCC	
Education	Week	access	will	utilize	the	on-demand	recorded	playbacks	(available	for	30	
days)	to	view	any	courses	they	are	not	able	to	attend	live.	See	complete	schedule	and	pricing	
below.	

	
SCC	Education	Week	Schedule		
NEXTGEN	TRACK	
	
Cosmetic	Raw	Materials	|	Monday	&	Tuesday	(11:00am	-	2:30pm	
EDT)	
Two-day	online	course	(June	21-22,	2021)	with	instructor	Mark	Chandler.	There	is	a	
dizzying	array	of	raw	materials	from	which	the	cosmetic	formulator	can	choose	from.	
Knowledge	concerning	the	chemistry	and	basic	function	of	these	ingredients	can	be	
extremely	valuable	in	the	formulation	process.	[LEARN	MORE]	
	

Cosmetic	Product	Prototypes:	Development	and	Testing	|	
Wednesday	&	Thursday	(11:00am	-	2:30pm	EDT)	
Two-day	online	course	(June	23-24,	2021)	with	instructor	Perry	Romanowski.	This	course	
will	cover	how	to	convert	ideas	into	working	cosmetic	product	prototypes	along	with	the	
testing	needed	to	demonstrate	their	safety	and	effectiveness.	[LEARN	MORE]	

https://members.scconline.org/SCC-Education-Week
https://members.scconline.org/SCC-Education-Week/NextGen-Track/Cosmetic-Raw-Materials
https://members.scconline.org/SCC-Education-Week/NextGen-Track/Cosmetic-Product-Prototypes
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scc education week
ADVANCED	TRACK	

Formulating	for	the	Delivery	of	Cosmetic	Actives	|	Monday	&	
Tuesday	(11:00am	-	2:30pm	EDT)	
Two-day	online	course	(June	21-22,	2021)	with	instructor	Ricardo	Diez,	PhD.	Cosmetic	
actives,	even	those	with	proven	efficacy,	only	perform	optimally	in	cosmetic	products	when	
they	are	delivered	in	the	correct	spot	of	the	skin	and	in	the	correct	amount.	This	course	
offers	both	a	comprehensive	view	of	the	fundamental	aspects	behind	the	effective	delivery	
of	actives	(Day	1),	as	well	as	the	practical	aspects	of	selecting	an	appropriate	product,	and	
the	specifics	of	the	formulation	process	(Day2).	[LEARN	MORE]	
		
Scale	Up	and	Processing	Cosmetic	Formulations	|	Wednesday	&	
Thursday	(11:00am	-	2:30pm	EDT)	
Two-day	online	course	(June	23-24,	2021)	with	instructor	David	Yacko.	In	the	cosmetic	
industry	it	is	imperative	that	new	products	get	from	the	bench	to	manufacturing	as	quickly	
as	possible.	This	is	the	job	of	the	Process	Development	Engineer	and	the	process	is	called	
"scale	up."	This	course	will	discuss	the	different	aspects	of	scale	up:	heat	transfer,	addition	
rates	and	energy	input	as	it	pertains	to	batch	size	and	different	equipment.	[LEARN	MORE]	
		

	***	BONUS	SEMINAR	&	NETWORKING	EVENT	***	
Cosmetic	Claim	Substantiation	|	Friday	(11:00am	-	2:15pm	

EDT)							 	
One-day	online	seminar	(June	25,	2021)	with	multiple	speakers.	On	the	last	day	of	the	event,	
the	Society	will	bring	together	all	attendees	for	a	very	special	bonus	seminar	on	cosmetic	
claims	substantiation.	A	collaboration	with	the	Independent	Beauty	Association,	this	
seminar	will	feature	a	series	of	individual	presentations	followed	by	a	moderated,	panel-
style	Q&A	session.	Full	seminar	agenda	to	be	announced	soon.	
		

	
	
Virtual	Networking	Event	|	Friday	(2:15pm	-	4:00pm	EDT)	
After	Friday's	claims	seminar,	join	us	for	a	fun	industry	networking	event	to	close	out	the	
week.	We'll	have	trivia	contests,	talk	a	bit	about	the	SCC's	75th	anniversary,	and	provide	
attendees	a	chance	to	meet	and	interact	with	each	other	in	smaller	video	chat	rooms.	

	

Continued

https://members.scconline.org/SCC-Education-Week/Advanced-Track/Formulating-for-the-Delivery-of-Cosmetic-Actives
https://members.scconline.org/SCC-Education-Week/Advanced-Track/Scale-Up-and-Processing-Cosmetic-Formulations
https://independentbeauty.org
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scc education week

PRICING	
		

 
SCC	Members 

(General,	
International,	

Emeritus,	Retired,	
Educator) 

SCC	
Student/Junior	

Members	

Nonmembers 

NextGen	
Track	 $300.00 $179.00 $500.00 

Advanced	
Track	 $300.00 $179.00 $500.00 

Full	
Education	
Week	

$425.00 $249.00 $625.00 

		

Note:	companies	registering	5+	SCC	members	for	SCC	Education	Week	receive	$30	off	per	
registration.	Companies	registering	10+	SCC	members	for	SCC	Education	Week	receive	$50	off	
per	registration.	Discounted	group	registrations	need	to	occur	during	the	same	online	
transaction.	If	you	would	like	to	submit	a	group	registration	of	5+	or	10+,	or	have	any	other	
questions	about	this	event,	please	contact	the	SCC	Headquarters	staff	at	cep@scconline.org.		
	
View	our	CEP	Course	Pricing	and	Refund	Policy	here.	
 

Continued

https://www.scconline.org/scc-cep-course-pricing-and-refund-policy/
mailto:cep%40scconline.org?subject=
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http://mmpinc.com
http://integrityingredientscorp.com
http://accessingredients.com
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SURFACTANTS     DISPERSANTS
EMULSIFIERS      EMOLLIENTS     THICKENERS 

PREMIUM
PERSONAL CARE

INGREDIENTS 

HAVE QUESTIONS? CALL 1-833-RAV-CHEM
info@RavagoChem.com |  https://na.ravagochemicals.com/

FROM RAVAGO CHEMICALS
NORTH AMERICA

mailto:gkramer%40SkinTestEquip.com?subject=
https://www.ravagochemicals.com
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a look back on all the scc events in 2014
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a look back on all the scc events in 2014
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a look back on all the scc events in 2014
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  CONTACT US  

(650) 595-3600

(	00) ��9-099�

www.vivioninc.com

 

YOUR SOURCE FOR

Fine Ingredients

PERSONAL CARE & COSMETIC

http://www.ddchemco.com
http://vivioninc.com
http://carrubba.com
http://www.deverauxspecialties.com/about-us/
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Ross Organic • 562.236.5700 • sales@rossorg.com

www.floratech.com

®

Low-Cost
Natural

PEG-Free
Emulsifier

-

 
                   .

          

.

               

.

            

.

               

.

          

.

                   

.

     

.

          

.

            

.

            

.

             

.

             

.

             

.

              

.

              

.

                

.

          

.

               

.

         

.

               

.

              

.

             

.

         

.

                 

.

Innovation
Comes
Naturally

Worldwide experts 
of specialty personal 
care ingredients.
Leading global producer 
of functional minerals.

562-961-3333
PersonalCareUS@omya.com

Omya Consumer Goods
omyakinetik.com

http://floratech.com
http://www.garlabs.com
http://kinetiktech.com
http://essentialingredients.com
https://www.omya.com
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ALLURE GLOW
 Fluorescent Pigments, 
 Glow in the Dark Pigments

ARKEMA
 Molecular Sieves
 (for self heating creams and face masks)

DOUBLEBOND INDUSTRIES
 Chisorb UV Absorbers, Photo Initiators

DSM-AGI
 Acrylated Oligomers, Acrylic Solid
 Beads, Monomers, Photo Initiators

DYMAX
 Specialty UV Oligomers

ELKEM SILICONES
 Cosmetic Grade Silicones
 Vinyl Silicone Polymers

HOCKMEYER
 Immersion Mills, High Viscosity Mixers, 

Dispersers and Agitators, Discharge 
Presses, CMX-200 Tank Washer

IGI CARES
 USP Petrolatums

REAXIS
 Hydrogen Peroxide Stabilizers

SHAMROCK
 Fluoropolymers, Specialty Waxes

SPECIALTY MINERALS
 Calcium Carbonate, Talc  

SPECTRATEK TECHNOLOGIES
 Holographic Glitter & Pigments
 Metallic Glitter & Pigments  

TPC GROUP
 Polybutene

US POLYMERS-ACCUREZ
 Polyurethane Resin,
 Nitro-Cellulosic Resins

VENATOR
 Titanium Dioxide

Since 1955, The Specialty Ingredient 
Source For Your Next Great Innovation

323-268-1815
www.dorsettandjackson.com

http://www.dorsettandjackson.com
http://charkit.com
http://tcilab.com
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http://tcrindustries.com
https://www.barentz-na.com
https://www.paradigmscience.com
http://www.colonialchem.com/suganate-160nc/
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Amber yarnell: R&D applications Scientist - emerald kalama chemical
1) Where is your hometown?
I’m originally from Ellisville, Mississippi. I currently live in Vancouver, Washington.
2) Where are you doing your university studies? What is your major and why did you pick 
that field?
I earned my B.S. in chemical education at Kennesaw State University and my Ph.D. in physical 
organic chemistry at The University of Southern Mississippi. I didn’t take chemistry in high school, 
but I always wanted to understand how stuff worked. I was fascinated with the chemistry of photo-
synthesis and cellular respiration in Biology 101, so I took an introductory chemistry course, and 
then applied for a summer chemistry internship at USM at the end of my freshman year. I broke a 
lot of glassware, but I learned a ton and really built my confidence in my ability to do science. When 
I decided to pursue my doctorate, I reconnected with the advisor from my internship. The lab focused on applications of cut-
ting-edge science, combining organic chemistry, macromolecules, and materials science, and studying chemistry across the 
“micro to macro” scale. I believe this approach taught me to be adaptable, and has served me well in my career.
3) How did you get into the personal care/cosmetics industry?
I started in chemical industry as a synthetic chemist. After a few years, I volunteered to assist with a personal care project in 
our applications department, and that serendipitously morphed into full-time application projects. I am also involved in home 
care, industrial, and institutional (HI&I) applications.
4) How long have you been in the personal care industry? 
About 2 ½ years.
5) Where do you currently work? What’s your role?
I’m an R&D applications scientist at Emerald Kalama Chemical, a producer of specialty chemicals. I focus on our Consumer 
Specialties division, including preservatives, multifunctionals, and fragrances. Sometimes I’m in the lab exploring new applica-
tions for our materials, other times I’m working with customers to find the right chemistry for their applications.
6) What’s your biggest career accomplishment to date?
I led an effort to submit ideas for an innovation contest for a large global consumer company. Our solution was chosen, and my 
company has now entered into a collaborative partnership that should lead to several new product introductions shortly.  It is 
exciting to see my work in the lab implemented into everyday products that my friends and family can use at home.
7) What is your favorite part of your current job?
I really enjoy working with our customers: teaching them how our technologies work, learning about their technical problems, 
and brainstorming creative solutions together. It’s great to interact with and learn from experienced professionals from different 
specialties.
8) What is your least favorite part of your job?
Washing glassware. Hands down, the only bad part of my job.
9) Winter is almost over!  What spring activities or events are you looking forward to?
Hiking, camping, exploring, gardening, and generally being outdoors. The Pacific Northwest has so many adventures I’ve yet 
to experience.
10) What is your favorite non-work-related activity?
I’m an avid home baker. I bake artisan sourdough on a weekly basis. A few favorite bakes: (1) key lime pie French macarons, 
(2) New Orleans-style King Cake filled with blueberry & cream cheese, and (3) the ultimate sweet treat – brown butter choco-
late chip cookies.
11) What is the most interesting place you’ve ever been?
Either the rain forest of Belize, or the Louvre in Paris. One for the body, one for the mind.
12) Give us one random fact about yourself.
I competed in women’s powerlifting, and I’ve even set a few state records. My best lifts in a competition are 330 lb squat, 154 
lb bench press, and 363 lb deadlift.
13) What advice would you give young scientists entering the personal care industry? Is there something you have 
learned along the way that you would like to pass on?
I think a lot of young scientists may feel that they must have the perfect plan based on extensive desk research before they ever 
step foot in the lab. Get a solid plan, but then get in the lab and try things. That’s where the learning happens.
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JOSE MELo BARCELOS: product formulation scientist - geltor
1) Where is your hometown?
I grew up in Martinópolis, Brazil, but I now live in San Jose, CA.

2) Where are you doing your university studies? What is your major and why did you pick 
that field?
I have a bachelor’s degree in chemical engineering from the University of São Paulo in Brazil, and a 
master’s degree in process engineering from the Université de Pau et des Pays de l’Adour in France.

3) How did you get into the personal care/cosmetics industry?
After completing my studies, I was selected to be part of a management trainee program at L’Oréal, 
in Rio de Janeiro, in the research and innovation division..
 
4) How long have you been in the personal care industry? 
I have been in this industry for 6 years.

5) Where do you currently work? What’s your role?
I am currently a product formulation scientist at Geltor, leading the Consumer Innovation and Applications team. Geltor is a 
biodesign ingredients company creating animal-free proteins for personal care and nutrition.

6) What’s your biggest career accomplishment to date?
My collaborations with talented scientists from across the world and from different disciplines to create new tools and methods 
to create better products faster.

7) What is your favorite part of your current job?
Being part of  team of innovators, nurtured by science and creativity, leading the way for biodesigned ingredients into the 
beauty and personal care industry. 

8) What is your least favorite part of your job?
I just love every part!

9) Winter is almost over!  What spring activities or events are you looking forward to?
I am looking forward to enjoying the daylight for longer hours in my garden.

10) What is your favorite non-work-related activity?
Playing my guitar, but also over the last year I was one of the people that developed an interest in gardening.

11) What is the most interesting place you’ve ever been?
In 2012 I had the chance to attend the several days of the annual party of the small commune of Bardos in the French Basque 
Country, which gave me a unique and unforgettable insight into the Basque traditions.

12) Give us one random fact about yourself.
I grew up on a dairy farm in a remote area of Brazil.

13) What advice would you give young scientists entering the personal care industry? Is there something you have 
learned along the way that you would like to pass on?
Stay curious.
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BEAUTY
begins here.
Safe, sustainable,  
bio-based ingredients 
for personal care.

800.223.7054 • acme-hardesty.com 

http://www.acme-hardesty.com
http://rossorg.com
https://www.rossorg.com
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Personal Care
Ingredients 
ENVISIONING
BEAUTY

At Clariant, we are dedicated to co-creating 

solutions with our customers. With our 

wide array of ingredients and inspirational 

concepts, we strive to deliver differentiating 

sensorial and functional benefits to enable 

the next generation of formulations.

Our vast personal care portfolio includes 

emollients, emulsifiers, mild-surfactants, 

polymers, preservatives, active ingredients, 

and more.

VISIT US AT

clariant.com/personalcare

CONNECT WITH US AT

pcnoram@clariant.com

https://www.clariant.com/en/Corporate
http://www.ddchemco.com
http://www.ddchemco.com
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http://www.deverauxspecialties.com/about-us/
http://www.rossow-usa.com
http://www.emd-performance-materials.com/en/index.html
http://www.koboproductsinc.com
http://www.koboproductsinc.com
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https://book.passkey.com/go/sunscreen21
https://events.american-tradeshow.com/sunscreensymposium21
mailto:flsccchair%40gmail.com?subject=
mailto:flscctreasurer%40gmail.com?subject=


27

Innovating beauty 
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International
Cosmetics
The service you don’t
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Contact us today to avoid having 
your products recalled

https://southern-chemical.com/
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VEEGUM and VANATURAL are registered trademarks of Vanderbilt Minerals, LLC

33 Winfield St | Norwalk, CT 06855 | 203-295-2140
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journal of cosmetic science

INFORMATION FOR AUTHORS
The JOURNAL OF COSMETIC SCIENCE publishes papers concerned with cosmetics or the sciences 
underlying cosmetics, as well as other papers of interest to SCC members.  In particular, the journal 
welcomes papers concerned with cosmetics, cosmetic products, fragrances, their formulation and their 
effects in skin care or in overall consumer well-being, as well as papers relating to the sciences underlying 
cosmetics, such as human skin physiology, color physics, physical chemistry of colloids and emulsions, or 
psychological effects of olfaction in humans.  Papers of interest to the cosmetic industry and to the under-
standing of the cosmetic markets are also welcome for publication.   The Editorial Advisory Board is responsible for establishing policy and 
maintaining the Journal’s high standards.  The Editor relies on the advice of reviewers who are experts in the field in deciding whether a 
submission has sufficient scientific merit to warrant publication.

All papers presented before a meeting or seminar of the SOCIETY OF COSMETIC CHEMISTS, or those papers submitted directly to 
the Editor will be considered for publication in the Journal. Papers presented before the SOCIETY OF COSMETIC CHEMISTS are the 
property of the SOCIETY and may not be published in or submitted to other journals. Only if the JOURNAL OF COSMETIC SCIENCE is 
unable to publish a presented paper, may it be published in another journal of the author’s choice. 

Results concerning animal (not human) physiology are outside of the scope of the Journal, therefore manuscripts reporting results related 
to it will not be taken into consideration for publication in the Journal of Cosmetic Science. 

SUBJECT MATTER

The JOURNAL will consider manuscripts for publication in the following categories, provided they are prepared in proper scientific style 
and adequately referenced: 

1. Original Articles: Descriptions of original research work in cosmetics or related areas. 

2. General Articles: Articles of a general character may be considered for publication providing they are of a scientific and technical 
nature. These articles may be concerned with newer analytical techniques, developments in dermatology, toxicology, etc. 

3. Review Articles: Intended to present an overview of recent advances in a specific area related to cosmetics. The author of such 
a review is expected to be actively engaged in the area and capable of presenting a critical evaluation of published reports of a 
scientific and technical nature. Solicited by special invitation from the Editor and Editorial Committee; not subject to review by the 
Editorial Committee. 

4. Technical Notes: Relatively short manuscript containing new information obtained by laboratory investigations; these do not con-
tain the depth or extent of research involved in an Original Article. 

5. Letters to the Editor: Comments on JOURNAL articles are invited, as well as brief contributions on any aspect of cosmetic or 
related science that does not warrant publication of a full-length paper in one of our other categories. May include figures and/or 
references, but brevity is necessary.

SUBMISSION OF MANUSCRIPTS

Manuscript Submission: Manuscripts submitted for publication should be accompanied by a covering letter and sent via email to the 
following address: scc@scconline.org.  Please include the contact author’s address, phone and fax numbers and email address. 

Manuscripts received by the Editor will be acknowledged and sent to two reviewers. Normally, the Editor will advise the author of accep-
tance, rejection, or need for revision of the manuscript within 10 weeks. Important: Manuscripts and the data therein must not have been 
published previously. Upon acceptance, the manuscript becomes property of the SOCIETY OF COSMETIC CHEMISTS and may not be 
produced in part or as whole without written permission of the Society.

Preparation of manuscripts

Stylebooks for the JOURNAL OF COSMETIC CHEMISTS are the American Medical Association’s AMA Manual of Style and the Univer-
sity of Chicago Press’s A Manual of Style. Authors whose papers include figures should follow the section below on figure preparation. 

The responsibility for good grammar and correct sentence structure rests with the author.  

mailto:scc%40scconline.org?subject=Manuscript%20Submission%20Inquiry
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Organization should be thoughtful and not necessarily chronological. Unfamiliar or rare terms should be explained to make their mean-
ings clear to all readers, especially those who are not well-versed in the language of the publication. Avoid all colloquialisms, jargon, and 
unusual abbreviations, and be as clear and brief as possible in the manuscript.

If you are not a native English speaker, we strongly recommend that you have your manuscript professionally edited before submission.  
Professional editing will mean that reviewers are better able to read and assess your manuscript.

Major revision or retyping of manuscripts cannot be undertaken by the Editor; these must be done by the author or his designated col-
league. The suggestions that follow are intended to reduce the number of revisions and exchanges of correspondence needed prior to 
the publication of an article. Authors who follow these instructions closely will see their articles reviewed and published in the shortest 
possible time.

1. General Format: Manuscripts must be submitted electronically in Microsoft Office Word. Figures should be supplied digitally as either a 
Word file, pdf, TIFF, jpeg, or similar format.  The title page of the manuscript should include the same name, address (including zip code) 
and affiliation of each author, as well as the title and date of the meeting where it was presented, if any.  Please designate the correspond-
ing author and provide a current email address for all correspondence.

2. Synopsis: Each article should be preceded by a brief but informative synopsis of 100 to 200 words. The synopsis should state the 
objective of the research, the experimental approach used, the principal findings, and the major conclusions. Follow the form used by 
Chemical Abstracts in preparing the synopsis. 

3. Units of Measure: The SI (System International) metric units are preferred, following the trend in the scientific community. Where 
English or cgs units must be used, they should be converted to SI and placed following in parentheses. Abbreviations such as m/s, ml, 
rpm, and ug are used without periods. It is requested that authors avoid all unusual notations, e.g., milligram per cent (mg %) or ppm are 
better expressed as mg/100g or mg/kg. 

4. Abbreviations: Any abbreviation that will not be immediately understood by a non-expert reader should be defined in parentheses fol-
lowing its first appearance in the text. In most cases, both clipped words and acronyms are unpunctuated. Chemical names and formulae 
should be unambiguously clear to the editor. Some prefixes before names of organic compounds must be italicized, e.g., cis-, p-. tert-, 
etc. Consult the list of commonly used abbreviations in the ACS Handbook. 

5. Trade Names: A trade name must be followed by the sign “®,” All common cosmetic ingredients should be referred to by their GENER-
IC names, as indicated in the latest edition of  International Cosmetic Ingredient Dictionary and Handbook (PCPC’s), the United States 
Pharmacopeia (U.S.P.), and the National Formulary (N.F.). Manufacturer’s designation may be included in parentheses. If a material is not 
listed, then the proprietary or trademarked name can be used, with the chemical composition and name and address of the manufacturer 
given in parentheses or footnote. 

6. Structural Formulae: Structural formulae should be used only if absolutely necessary and if the chemical in question is not known to 
the reader. They should be numbered and referred to in the text by Arabic numerals. 

7. Tables: Tables should be numbered consecutively, using Roman numerals. Appropriate captions should also be included.

8. Figures: To publish the figures in your article with the highest quality, it is important to submit digital art that conforms to the appropriate 
resolution, size, color mode, and file format. Doing so will help to avoid delays in publication and maximize the quality of images.

Color photographs, where they are essential to the content of the paper, may be acceptable at the Editor’s discretion, and at an extra cost 
to the author. Authors are responsible for the cost incurred for the printing of color photographs, figures.  If authors do not want to pay the 
cost for color, figures will be printed in shades of gray. 

Sizing and preparation: Submit figures at their final publication size; do not scale figures.

All panels of a multipart figure should be provided in the same file. If symbols are not explained on the face of the figure, only standard 
print characters may be used. Include figure titles in the legend and not on the figure itself.

Labeling and Font Usage: Please use the same font for all figures in your manuscript, and use a standard font such as Arial, Helvetica, 
Times, Symbol, Mathematical Pi, and European Pi. Do not use varying letter type sizes within a single figure; use the same size or similar 
sizes throughout. The preferred font size is 8 points; the minimum font size is 6 points.

Resolution and Raster Images: Low-resolution images are one of the leading causes of art resubmission and schedule delays. Submitted 
raster (i.e. pixel-based) images must meet the minimum resolution requirements:

Monochrome (1-bit) images (line-art): Common examples are graphs and charts made of solid black and white, with no gray values. 
The suggested minimum resolution for this type of image is 1000 ppi at publication size.
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Combination Halftones: Common examples are color or grayscale figures containing halftone and line art elements. The suggested 
minimum resolution for this type of image is 600 ppi at publication size.

Halftones: Common examples are color or grayscale figures containing pictures only, with no text or thin lines. The suggested mini-
mum resolution for this type of image is 300 ppi at publication size.

Raster images should be supplied in TIF format. PDF and JPG are also acceptable.

Vector Images: Vector images are typically generated using drawing or illustration programs (e.g., Adobe Illustrator) and are composed 
of mathematically defined geometric shapes—lines, objects, and fills. Vector graphics are resolution independent and can be enlarged to 
any size without quality loss. 

Vector images should be supplied in EPS format, with all fonts embedded or converted to outlines, and graph lines at least 0.25 points 
thick. PDF is also acceptable.

Authors who do not comply with these guidelines will be asked to resubmit their figures in a print-quality format, which may 
delay publication.

9. References: References should be numbered in the order in which they appear in the text and should be listed in numerical order at 
the end of the article under “References”. Citations in the text should be on line and parenthesized, e.g., (6) or (11-13). The references to 
journal articles must appear in the following form: 

(a) The initials and surname of each author. 
(b) The full title of the paper (first word capitalized). 
(c) The name of the journal in italics. Use standard abbreviations as in Chemical Abstracts.
(d) The volume number in bold face type.
(e) The first and last pages of the article separated by a hyphen. 
(f) Year of publication of the article (in parentheses); the month must be included for journals that do not use continuous pagination.

The following is an example of a correctly prepared journal reference; note all spacing and punctuation: 
1) L. E. Gaul and G. B. Underwood, Relation of dew point and barometric pressure to chapping  of normal skin,). J. Invest Dermatol, 
19, 9-19 (1952). 

Book references are handled similarly and should include pertinent page numbers: 
1) S. Rothman, Physiology and Biochemistry of the Skin (The University of Chicago Press,Chicago, 1954), pp. 494-560. 

References to books containing contributions from authors appear as follows: 
1) S. D. Gershon, M. A. Goldberg, and M. M. Rieger, “Permanent Waving,” in Cosmetics, Science and Technology, 2nd ed., M. S. 
Balsam and E. Sagarin. Eds. (Wiley Interscience, New York, 1972), Vol. 2, pp. 167-250.

AFTER submissions of manuscripts

Rejection of Papers Submitted: Manuscripts not prepared in accordance with these directions or deemed to be outside the scope of arti-
cles published in the Journal will be returned to the author by the Editor. 

After the manuscript has been reviewed by the editor and reviewers, the senior author will be sent any comments that need to be ad-
dressed.  If necessary, the senior author must submit a revised manuscript which will be reviewed by the Editor prior to being approved 
for publication.  If the revised manuscript is still not acceptable, the Editor may reject for publication.

Page Proofs: After an author’s paper is accepted and before final publication, page proofs will be emailed to the senior author for careful 
review and correction. Proofs should be verified against the manuscript and any alterations annotated in the PDF. The Publication Com-
mittee does not accept this responsibility. Alterations in an article after it has been typeset will be made at the author’s expense, and the 
author will be billed for such changes. Corrected page proofs must be returned within 10 days to the Journal office. 

Offprints and Reprints: The senior author of each paper will automatically receive 10 offprints free of charge, following publication of his 
paper. Additional offprints, or the more expensive stitched reprints, must be ordered at the time the page proofs are returned and will be 
billed to the author. An order blank for this purpose will be sent to the author separately, please return it to the address specified. 

Charges: There are no page charges. The author will be responsible for the cost incurred for the printing of color photographs, figures, 
etc. Any material set into type but ordered deleted from publication at the page proof stage must also be paid for by the author. These 
charges will be invoiced to the senior author at the time of publication.   The senior author will be notified by email verifying the cost of 
printing in color.  On acceptance, the senior author will be invoiced for color charges.
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SCC MEMBERSHIP

benefits of becoming a member

Types of memberships

how to become an scc member?

The California Chapter of SCC is a nonprofit membership organization with a focus on furthering the interests and recognition of cosmetic 
scientists while maintaining the confidence of the public in the cosmetic and toiletries industry. By joining the Society, members can take 
advantage of many opportunities to learn, educate, and network with their peers. There are different levels of membership (see below for 
descriptions). We encourage you to find the one that is right for you.

• Discounted rates to all California and National SCC functions
• California Chapter newsletter (Cosmegram) mailed and emailed, published 8 times per year
• Subscription to the Journal of Cosmetic Science, the National Society publication, published 6 times per year
• Updates on the newest technology
• Scientific Seminars
• Suppliers Day
• Networking
• Member discounts to IFSCC Conferences and Congresses

General Membership - General Membership is available to persons engaged in scientific or technical work in the cosmetics and toiletries 
industry or in related governmental or academic areas, who have earned a Bachelor’s Degree in the chemical, physical, medical, pharma-
ceutical, biological or related sciences and technology. In addition, those working in a technical capacity within the industry for at least five 
years, who have completed two years in a recognized related academic program are eligible, as those who may lack sufficient academic 
background, but who have worked in a technical capacity in the cosmetic science industry for at least ten years.

National Affiliation - Available to persons interested in the objectives of the Society, but not qualified for General Membership. National 
Affiliates are entitled to all membership privileges, except that they may not vote or hold elected office within the Society or its Chapters.

Junior Membership - Available to persons who hold an appropriate undergraduate degree in science and who are pursuing a post 
graduate degree. Junior Members are entitled to all membership privileges, except that they may not vote or hold elected office within 
the Society or its Chapters. Half dues.

Student Membership - Available to fully matriculated undergraduate students in a scientific program at recognized colleges and univer-
sities. Student members are entitled to all membership privileges, except that they may not vote or hold elected office within the Society 
or its Chapters. Reduced dues.

Emeritus Membership - Any member who has reached the age of 65 years and who has been a dues paying member in good standing 
for 25 consecutive years may request to be nominated for transfer to Emeritus Membership status. Upon approval by the Board of Direc-
tors, such members shall be entitled to all privileges of a General Member for life, with exemption from payment of dues, except that they 
are not eligible for election as an Officer or Director within the Society.

Retired Membership - Any member who has retired from the cosmetic industry and is over 55 years of age, and has been a dues paying 
member in good standing for 15 years, may apply for Retired Membership status. Upon acceptance, Retired members are entitled to all 
privileges of a General Member, except that they may not hold elected office within the Society or its Chapters. Half dues.

Fellow Membership - General members who have achieved full maturity in the profession, as evidenced by a record of outstanding 
achievement and leadership may be elected a Fellow of the Society by the Board of Directors upon recommendation by the Fellow Cer-
tification Committee.

Honorary Membership - Granted by the Board of Directors to individuals for distinguished service to the Industry.

Apply Online at www.scconline.org

- Or - 

Download Membership Application and complete and submit to the National SCC office (address and fax on the application). Please 
contact Tina Marie Lesko, Membership Chair, if you would like more information about becoming an SCC member.

http://scconline.org
https://caliscc.org/images/downloads/scc_member_application13.pdf
mailto:tinamarie.lesko%40mibellegroupusa.com?subject=SCC%20Membership%20Inquiry


33

2021 BOARD MEMBERS
OFficers

committee chairs

CHAIR
Ryan Kudla
(909) 517-2442 ext. 304
chair@caliscc.org

CHAIR-ELECT
Margarita Gomez-Nadin 
(562) 556-5991 
Margarita.Gomez-Nadin@vantagegrp.com

AWARDS
Heidi Elrahib
(951) 295-2672
helrahib@rossorg.com

BY-LAWS
Matt Driver 
(949) 735-9072 
mdriver@stepan.com

COSMEGRAM EDITOR
Lissa Clarke
(562) 204-7274
cosmegram@caliscc.org

COSMEGRAM BUSINESS MANAGER
Brian Kolevar
(714) 904-6047
bkolevar@coastsouthwest.com

DINNER DANCE 2022 CHAIR
Sandi Luna
(818) 212-1494
Dinnerdance2020@caliscc.org 

Dinner Dance 2022 CO-CHAIR
Julie Roque 
Dinnerdance2020@caliscc.org

EDUCATIONAL HOUR
Guy Langer
(818) 606-7060
guy@qumulusgroup.com

ELECTIONS 2021
Ryan Kudla
(909) 517-2442 ext. 304
chair@caliscc.org 

EMPLOYMENT
Heather Naef Owen
heathernaef@gmail.com

HISTORIAN
Kendall Johnson
kjohnson@murad.com

HOSPITALITY
Darrell Zehner
(562) 236-5700
dzehner@rossorg.com

House
Lisa Shaw
(714) 944-2540
lisas@tcrindustries.com
 

MEMBERSHIP CHAIR
Ava Bertrand D. Silvallana
(818) 837-5880 
asilvallana@puretekcorp.com

Nextgen development CHAIR
Nasrat Hamid
(818) 493-6103
nhamid@ddchemco.com

PHOTOGRAPHER
Diane Horne
dhorne@lipotrue.com

PUBLIC RELATIONS
Maria Reighard-Marshall
(619) 504-6000
mariaamarshall@outlook.com
 

REGISTRATION
Jackie Sirois
(951) 733-7354  
Jackie.Sirois@tentamus.com

REGULATORY AFFAIRS
Dan Kolhoff
dan.kolhoff@jpms.com

Scientifice Seminar 2021
Eva Li 
(818) 709-1345 ext. 161 
techsem2020@caliscc.com 
 

SPOnsorship
Yi Hsin Chang
(714) 393-1082
ychang@ingsolutions.com

SPORTS
Rich Hersey
(949) 521-8079
rhersey@ingsolutions.com

SUMMER EVENT 2021
Ryan Kudla
(909) 517-2442 ext. 304
chair@caliscc.org

SUPPLIERS’ DAY 2021
Angie Inouye
(951) 357-8639
angie.inouye@gmail.com

WEBinar
Jamie Bradley
(707) 889-6771 
jbradley@ddchemco.com

WEBSITE
Bruce Salgado
(310) 726-3080 ext. 3036 
info@caliscc.org

SECRETARY
Jamie Bradley
(707) 889-6771
secretary@caliscc.org

TREASURER
Jennifer Donahue
(908) 208-2378
treasurer@caliscc.org

TREASURER-ELECT
Mason Montgomery
(908) 208-2378
treasurerelect@caliscc.org

AREA III DIRECTOR I
Melissa Christenson
melissa@bridgeproductdesign.com

AREA III DIRECTOR II
Angie Inouye
(951) 357-8639
angie.inouye@gmail.com

The Cosmegram is the official newsletter of the Society of Cosmetic Chemists - California Chapter.  This newsletter is pub-
lished as a service to our members.  The subscription is included as part of membership dues. All rights reserved.

Lissa Clarke - Editor
(p) (562) 204-7274
(e) cosmegram@caliscc.org

Advertising inquiries to:
Brian Kolivar -  Business Manager
(p) (714) 904-6047
(f) (714) 524-8362
(e) bkolevar@coastsouthwest.com

Address changes and subscription
inquiries to:
Karen Chun -  Membership 
(p) (714) 699-6775
(e) karen.chun@symrise.com



Recycle • Reuse • Renew


