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MEETING OVERVIEW

Date:
Time:

Location:
Menu:

5:00 pm:
6:00 pm:
6:30 pm:

Reservation Deadline:
Reservation Link:

Tuesday - Feb 22nd, 2022
5:00 PM to 8:30 PM
Ayers Hotel - Manhattan Beach
Chicken, Sirloin or Pasta

Educational Hour
Social Hour
Dinner Hour and Speaker

5:00 PM Friday - Jan 18th, 2022
caliscc.org/meetinginfo.php

Meeting Details on Page 2

Prices increase after Reservation Deadline
No refunds after Reservation Deadline

Walk-in space is not guaranteed

Reserve Now

DINNER HOUR SPEAKER

‘Decoding the Crystal Ball’: Color Trends – Where they Come From and How they 
Translate for Cosmetics, Fashion, Home & Décor
Alison Griffin
Head of Sales, Sudarshan North America
Color trends have been influencing our society for centuries. These trends, which are often 
linked to the economy, will be explored and explained as to how they are chosen and influ-
enced by world events, music and celebrities. This presentation will review historical color 
trends (that are still popular today), as well as the various marketing groups & companies that 
influence the colors we wear each year. Fashion, media and a ‘sneak peek’ at the 2021-22 
trends will be included, as well.

Alison Griffin has over 25 years of experience in the Cosmetics / Personal Care industry. Starting her career in R&D, she has 
worked in both the finished good end (Avon Skin Care Lab) as well as in the supplier end. She has 20 years of experience in 
raw material sales, 10 of which have been for pigments companies (EMD, Sandream, Sudarshan).

While at EMD (Merck), she was the recipient of both the Regional Sales Award and the Regional Marketing Innovation Award.

She is a past NYSCC Chapter Chair and recipient of the Chapter Merit Award.

She has a B.S. (Biology) from Gettysburg College and an M.A. (Cosmetic Science) from Fairleigh-Dickinson University.

ABOUT THE SPEAKER

https://caliscc.org/meetinginfo.php
https://caliscc.org/meetinginfo.php
https://caliscc.org/meetinginfo.php
https://caliscc.org/meetinginfo.php
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MEETING DETAILS
LOCATION:

RESERVATIONS:

MENU:

COSTS:
Ayres Hotel - Manhattan Beach
14400 Hindry Ave
Hawthorne, CA  90250

The reservation pricing deadline is at 5pm on the Friday before the monthly meeting. Non-reservation 
pricing must be paid after this deadline. Reservations are not refundable after the reservation deadline.  
Please register and pay online at www.caliscc.org or call Sara Benoit at 714-521-5222 ext.141. Call-in 
registrations must be guaranteed with credit card and will be charged for no-show.

Entree Choices:
1. Herb Crusted Chicken Breast | Crushed Fingerling Potatoes, Roasted Baby Vegetables, Herb Oil, Fennel 
Orange Reduction
2. Roasted Top Sirloin | Twice Baked Potato, Roasted Shallots and Baby Carrots, Fresh Herbs, Red Wine 
Sauce
3. Gluten-Free Pasta with Vegetables

Salad – Baby Arugula | Poached Pears, Toasted Hazelnuts, Red Onions, Goat Cheese, Cider Vinaigrette

Dessert – Triple Chocolate Ganache | Raspberry Whipped Cream

• Member Registration ($30)
• Guest Registration ($65)
• Emeritus Registration (FREE)
• Student Registration (FREE)

BECOME A sponsor
The SCC California Chapter is opening sponsorship opportunities to anyone interested in introducing their company 
during our monthly meetings.

The benefits of sponsorship are to provide you and your company with the following:

• Approximately three to five minutes to introduce your company and employees, products, capabilities and/or ser-
vices.
• The exclusive right to distribute literature and samples at the monthly meeting.
• Optional table adjacent to the registration table to distribute literature and samples by one or two employees.
• Your Company name will appear on our sponsor board at the meeting.
• Your Company name and location will be included in all meeting announcements, including our monthly newsletter 
(Cosmegram) and al email announcements and reminders.
• You company name will appear for one month on the SCC California Chapter website as “This Month’s Sponsor”, 
which will include a link to your company website and a small description about your company.
• One employee from you Company received free registration and dinner at the meeting your Company sponsors.
• Your donation to sponsor a meeting is tax deductible with our non-profit status.

Cost: The cost of sponsor a SCC Chapter meeting is $500.00.

Please contact our Sponsorship Chair, Yi Hsin Chang if you are interested or have any questions.

ychang@ingsolutions.com
(949) 336-6275

https://caliscc.org/events.html
mailto:ychang%40ingsolutions.com?subject=
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2022 Membership Dues Renewal Reminder
Hello fellow SCC members and friends,

We know 2021 has been a very challenging one for all of us:

• We had to adjust to a New Normal. 
• During these times of change and uncertainty, SCC remains dedicated to its membership base and family.
• We are always eager to continue and offer relevant cosmetic science-based education for you.

The quickest and easiest way to renew is online!

To pay online go to https://members.scconline.org and login using the username and password you set up.  If you have 
not set up your username and password on our new database please go to https://www.scconline.org/registration and 
create your own.

Whenever you do rejoin, it is only for the calendar year. (i.e., if you rejoin in November 2022, you are only pay for two 
months so rejoin now and get the (almost) full year.

Late fees and Reinstatement fees are waived!

Due to the ongoing pandemic the Board has approved to waive the $25 late fee for 2022 and waive the $50 reinstatement 
fee until June 30th.

Attend More Meetings!

• You can attend the California Chapter meetings at the member rate. 
• Did you know you can attend the other 18 Chapter meetings, National Meetings and IFSCC events at the member rate?  
• The National Annual Scientific Meeting will be held outside of New York City for the first time, and it will be held at the JW 
Marriott in Los Angeles December 12 – 14, 2022. You will definitely want the member rate for that.

* Note: If your company has a group of five or more members, you can contact Colleen Daddino, Manager of Membership 
and Chapter Relations, cdaddino@scconline.org, for a group invoice. You may pay online or mail a check.*

https://members.scconline.org
https://www.scconline.org/registration
mailto:cdaddino%40scconline.org?subject=
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Onward and upward! We have ambitious aspirations for growing membership, im-
proving membership value and engagement. Allow me to share our theme for 2022: 
Continued Education and our 2022 goals:

1.  Resurrect Extension Courses
2.  Establish Scholarships
3.  Create mentorship, expand internship opportunities

If you have any suggestions, internship opportunities or would like to volunteer as a 
mentor, please reach to me via Chair@CaliSCC.org or another board member.

message from the chair

You may be wondering how do we plan on accomplishing all of that in one year? We kicked off the year with 
several committee meetings for education, Cosmegram, NexGen, the dinner dance, and my favorite, budgets! 
All leading up to our first board meeting for 2022 that we held safely in-person with virtual access for our remote 
board members. It would be remiss of me not to acknowledge these are unusual times for us all as we navigate 
the Greek alphabet, continued supply challenges and inflation. Our board started back enthusiastic and ready-
to-go. We can’t wait to show you what we have instore for the upcoming year… and beyond.

Our January meeting went exceptionally well.  We had 115 registered guests join us at the Universal Sheraton 
for two dynamic speakers. Our first speaker of the night was Susan Sperring, Technical Director at Symrise. She 
opened the Educational Hour and our year off with her talk on “Sensitive Skin – A Comprehensive Approach to 
Soothing Inflammation of the Skin”. It was standing room in attendance! As a person who suffers from both aller-
gies and eczema, I found her talk most informative.

Valerie George was our keynote speaker at dinner. She kept the audience engaged with her talk on “The Science 
of Hair Color, Blonding, and Hair Repair”. This was an updated version of the talk for which she received the 
2021 Best Speaker Award by the Connecticut Society of Cosmetic Chemists. If you were not able to attend, look 
out for her upcoming webinar with additional new data to come. When she’s not an award winner speaker, she 
lectures at both the University of Toledo and Kent State University, runs a company, reads a book a week, and 
so much more. Having served two consecutive terms as Chapter Chair, she is no stranger to us. It’s still a treat 
to hear her talks.

This year our board retains many of the same faces and we picked up some more awesome people to drive our 
mission of continued education in the cosmetic sciences and improving the qualifications of cosmetic scientists. 
Nasrat Hamid, our NexGen chair, increased student attendance the January meeting and is working on making 
meetings more accessible to student members. Our Membership chairs Ava Silvallan and Joey Bilotta are work-
ing on Member Spotlights, Tech Talks, membership drives and more. Our Social Media chair Brittney Strickland 
has improved content on our LinkedIn and Instagram pages.

What can you do to help?

• RENEW YOUR MEMBERSHIP! Update your contact information and sign up for emails.
• Join us at our next meeting on February 28th at the Ayres Hotel Manhattan Beach to hear more.
• Follow us on LinkedIn and Instagram. 
• Tell your peers about Cali SCC, ask them if they are member and share the website to join.

Please continue to join us on the journey. We cannot do it without you!

mailto:Chair%40CaliSCC.org?subject=
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Thank you so much for reading the CASCC February Cosmegram issue. I am so 
excited to be working as the Cosmegram Editor and am happy to follow in the foot-
steps of giants like Lissa Clarke, who held the reins before me. I am grateful to her for 
showing me the ropes and guiding me on publishing this issue. As you can see the 
California chapter is running at full speed and the hope is that we come back in focus 
this year with great events and a host of educational meetings and seminars. Please 
make sure to read through all the events that are headed our way.

One area that I would like to concentrate on for the next few months is to incorpo-
rate 1 technical article in each issue of the Cosmegram. To have this be on a level of 
great cosmetic science, we are forming a Cosmegram Editor review committee. If you 

LETTER from the EDITOR

would like to serve to read articles and help select which to publish, please email me and I would love to hear 
from you.  The goal is to have 3 general members from our chapter serve. Once we have those members, we 
can create a guideline for article submissions. If you already have an article in mind that you would like to submit, 
please go ahead and email me the article for review. I will be selecting 1 article for March and hope to continue 
this for the rest of 2021.

I am honored to serve again this year and if you see any errors, please just let me know.

Jennifer Lee Curtis
Presperse Corporation
CASCC Cosmegram Editor 2021 – Present
714-745-7216
jcurtis@presperse.com

To submit Articles for the Cosmegram – email – jcurtis@presperse.com
To be on the Cosmegram Technical Article committee – email – jcurtis@presperse.com

mailto:jcurtis%40presperse.com?subject=
mailto:jcurtis%40presperse.com?subject=
mailto:jcurtis%40presperse.com?subject=
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letter from the 2022 scc president

Greetings from National!

I am your 2022 National President of the Society of Cosmetic Chemists. Like many 
of you, I am excited for re-connections this year as we (hopefully) increase opportu-
nities to gather in person to re-enforce our commitment to promoting and delivering 
education in cosmetic science.  For over 75 years, our society has served as the 
connection point for professionals in the cosmetics industry. I am honored to work 
with your SCC National Board to continue our mission to advance cosmetic science.

We have been actively listening to our members to increase digital access to ed-
ucational content in the SCC Media Library and our re-designed Career Center to 
connect talent with employment opportunities. As a member of the SCC, you have an array of digital tools at your 
disposal.  I encourage you to take a few minutes and login into your membership portal on our updated website 
(www.scconline.org).  Take some time to click around and investigate the many new features available at your 
fingertips.  We would love to hear your feedback and share any new ideas.

Our team at the National headquarters is always listening and working to support the needs of our growing pro-
fessional society.  In case you had not heard, our 2022 SCC Annual Meeting will be held in California at the 
LA Live JW Marriot (December 12-14th).  We are so excited to bring this annual tradition to the west coast for 
the first time as we expand opportunities for attendance and continue to deliver excellence in cosmetic science. 
To this end,  I hope you will join me on February 24th at MakeUp in LA for a moderated panel discussion on 
Cosmetic Ingredient Trends with industry leaders who are also members of our professional society.

Looking forward to re-connecting with you!

Michelle D. Hines, Ph.D
2022 SCC President

http://www.scconline.org
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Monthly Meetings
• February 22, 2022 – Ayres Hotel LAX
• March 22, 2022 – Ave of the Arts – Costa Mesa 
• April 26, 2022 – Sheraton Universal Studios 
• May 24, 2022 – Dukes Malibu 
• June 14th, 2022 – San Francisco Marriott Marquis 
• September 27, 2022 – Ave of the Arts – Costa Mesa
• October 25, 2022 – Noor Pasadena
• November 15, 2022 – Ayers Hotel LAX

Other important dates
• Return of the Dinner Dance – June 4th at JW Marriott Los Angeles L.A. LIVE
• National SCC 76th Annual Scientific Meeting & Showcase – December 12th-14th, 2022 at JW Marriott Los Angeles L.A. 
LIVE
• California SCC Chapter 65th anniversary in 2023

National scc updates - february 2022

Most of our events are already posted on the website, but please 
see below to mark your calendars for important dates in 2022!

2022 Cali scc Calendar of Events

SCC Participating in MakeUP in LA with Ingredient Trends Session

SCC is excited to participate for the first time in MakeUP in LA, February 23-24, 2022 at the Los Angeles Con-
vention Center.  In partnership with the organizers, SCC will have a booth at the show and will be presenting an 
education session on ingredient trends.  Access to the show and sessions for free HERE.
  
Cosmetic Ingredient Trends | Feb 24th | 12:30-1:15pm  

Skincare products routinely use innovative ingredi-
ents to help maintain healthy skin and improve visible 
signs of aging. As the global beauty industry contin-
ues to evolve, efficacy ingredients are increasingly 
found in color cosmetics through innovative products 
and key aesthetic trends.  This moderated panel of 
industry leaders will discuss ingredient trends for skin 
care and color cosmetic products.  The session will be 
moderated by 2022 SCC President, Michelle Hines, 
PhD of Mary Kay Global and will feature Akshay Tala-
ti, RPh of GOOP; Jill Manning of Not3d Beauty; Val-
erie George of Simply Ingredients; and Robyn-Melis-
sa Watkins of Holistic Beauty Group.

https://makeuplosangeles.mybadgeonline.com/Registration-MakeUp-en-US/trk/SOCIETY-OF-COSMETICS-CHEMISTS
https://makeuplosangeles.mybadgeonline.com/Registration-MakeUp-en-US/trk/SOCIETY-OF-COSMETICS-CHEMISTS


8

We are committed to advancing, cultivating, and preserving a culture of diversity, inclusion
and belonging because a successful community of industry professionals working together
to promote science, innovation, and education is our mission.

We are strengthened by the varied identities, experiences, cultures, and perspectives of
our leadership, employees and members. The Society of Cosmetic Chemists is committed
to fostering a safe and welcoming environment where everyone is shown respect and
dignity, and opportunities for engagement and participation are available regardless of
age, appearance, ethnicity, gender identity, geographical location, national origin,
professional level, race, religious beliefs, sexual orientation or socioeconomic status.

As a professional association in the
cosmetics and personal care industry,
the Society of Cosmetic Chemists (SCC)

represents nearly 6,000 members
globally. Diversity, equity and

inclusion are at the core of who we
are as an organization. 

We Value What

We Value What

We Value What

Makes Each of Us

Makes Each of Us

Makes Each of Us

Different

Different

Different

STAND UP. SPEAK UP. FOR ALL.STAND UP. SPEAK UP. FOR ALL.STAND UP. SPEAK UP. FOR ALL.

Stand against racism, intolerance, and discrimination.
Speak up and address bias wherever we see it, whether conscious or unconscious.
Foster open, candid, and constructive dialogue.
Prioritize diversity, equity and inclusion as a primary and essential business function.
Be an environment in which any individual or group can be and feel welcomed,
respected, supported, and valued to fully participate.

The Society of Cosmetic Chemists pledges to: 

We encourage all of our members, and the global industry as a whole,
to join us in these efforts.



9

 

 

 

 

  

Dedicated to the advancement of cosmetic science 
 

In-House CEP Courses Available 
In-House Courses are highly-personalized courses brought to companies to address challenges or areas 
of need. These courses, taught by knowledge experts, provide professionals with an up-to-date cosmetic 
science education. Recent In-House Courses have been organized for Benefit Cosmetics, Mary Kay, 
Bayer, the FDA and others. 

Companies interested in providing in-depth technical information to their employees can contract an 
education day in a location of their choosing. 

 
 SOCIETY covers the costs of booking the instructor and all of the instructor’s traveling 

expenses (including hotel, flight, car, etc.) 
 COURSES can be scheduled for 1 or 2 days on any topic of particular interest to the company 
 COMPANIES can choose the instructor if they seek a specific knowledge expert 

 

Current courses available include: 
Scale Up & Processing   Botanicals & Naturals for The Naturals Market  Preservatives 

Regulatory   Chemistry & Regulations of Cosmetic Colorants  Cosmetic Rheology 

Color    Molecular Biology & Gene Expression   Color & Make-Up 

GMPS For Cosmetics  Phytochemistry 101 For Cosmetic Chemists    Surfactants 

Cosmetic Formulations   cGMPS For Cosmetics and Otcs     Cosmetic Raw Materials 

Regulatory Update   Practical Basic & Theory in Emulsion Technology  Fragrance as A Science 

Beginning Cosmetic Chemistry Cosmetic Chemists Guide to Product Development   Silicone Chemistry 

Basic Hair Science   Sustainable Cosmetic Product Development   and more! 

 
To reserve a course for your team,  

contact Sam Neely at sneely@scconline.org 

mailto:sneely%40scconline.org?subject=SCC%20Membeship%20Inquiry


10

Naturally Derived 
Thickeners for Hand 
Sanitizers
Jaguar® HSG - New viscosity 
building polymer for 63-80 wt% 
ethanol hand sanitizers. Jaguar® 
HSG is a sustainably sourced 
premium natural polymer. 
Increase the naturalness of your 
hand sanitizer content while 
adding luxurious silky texture. 
Solvay manufactures Jaguar® 
HSG in the U.S. 

Contact us at  
personalcarecust@solvay.com  
for more information.   

You need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030
email: silabinc@silabinc.com

SILAB creates and manufactures 
unique, consistently safe, natural
active ingredients with proven efficacy.

http://www.crodapersonalcare.com
http://andisil-personal-care.com
http://www.jeen.com
http://www.mibellegroup.com/index.php/en
http://www.solabia.com/index.php?lang=WW
http://www.solvay.com/en/index.html
http://silab.fr/?lang=usa
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LOOKING FOR A JOB?: Let the Society’s recently launched SCC Career Center help. Search and apply to top 
cosmetic & personal care industry jobs at companies that value your credentials. SCC members gain access to 
job posts 3 DAYS EARLIER than others.

Visit https://careers.scconline.org/ to view available jobs or post a job.

Iva Teixeira - Clean Beauty Retail – The Good Face Project

We are pleased to announce that the CASCC Board of 2021 choose Iva Teixeria of 
the Good Face Project as our Chapter Award Speaker of the Year for 2021! Iva came 
to the September meeting and gave a wonderful presentation on using Artificial Intel-
ligence to help formulators choose ingredients that will propel formulations into the 
future. Margarita, Chair for 2022, will be presenting this award to Iva at Make UP La 
in February.

EMPloyment opportunities

view/add employment listings

Cali SCC is committed to offering an effective platform for members to post 
open job positions directly on our website to assist with finding qualified em-
ployees to fill these positions. To view job listings or to add a position to our 
website, please visit our employment page. 

scc national web site - career center

2021 Society of Cosmetic Chemist – California Chapter Speaker Award

Please see Iva’s bio as a reference.

Iva is the Co-founder and CEO of the Good Face Project, the world’s fastest growing AI-powered ingredient 
transparency and sustainable innovation platform for Cosmetics. A technologist with a background in strategy, 
engineering and consumer goods, Iva specializes in building and scaling data-driven venture-backed compa-
nies. Iva holds a BS in Mathematics, an MS in Operations Research and Engineering from the University of 
Michigan, and an MBA from Harvard Business School.

https://careers.scconline.org/
https://caliscc.org/classifieds.php?type=job
https://caliscc.org/employment
https://caliscc.org/classifieds.php?type=job
https://caliscc.org/classifieds.php?type=job
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http://2015.activesinternational.com
http://barnetproducts.com
http://botanx.com
http://www.morsechemical.com
http://www.classicdistrib.com
https://www.presperse.com
https://www.presperse.com
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 5,000  

MEMBERS  

CAN’T BE WRONG! 

MEMBER BENEFITS 
• Subscription to the Journal of Cosmetic Science,  

our flagship publication, published six times per year 
 

• Discounts on Continuing Education courses,  
which further improve the qualifications of cosmetic  
scientists by setting high ethical, professional  
and educational standards 
 

• Discounted registration to the SCC Annual Meeting 
 

• Opportunities to participate in a range of  
professional and social events at 19 affiliated Chapters 
 

• Full online access to the searchable digital library of  
every issue of the Journal 
 

• AND MORE! 
 

 

JOIN COSMETIC AND PERSONAL CARE 
PROFESSIONALS FROM 37 COUNTRIES 
THAT RELY ON THE SCC, THE OLDEST AND 
LARGEST NON-PROFIT ORGANIZATION 
FOCUSED ON ADVANCING COSMETIC 
SCIENCE EDUCATION 

http://www.scconline.org/membership
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regulatory updates

United states:

1. FDA Asbestos in Talc Update – announced new lab techniques to test talc.

2. 3 New FDA Updates

a. VCRP Tally, ie how many cosmetic products have been recently registered un-
der the voluntary registration program.

b. The amount of color additives batch certified in the last quarter.

c. Lead Acetate has been delisted as a safe color additive for hair dyes.

3. Virginia update for No Animal Testing Regulation – Banned as of 2022

4. Benzene - More recalls for products that may contain Benzene; Old Spice Aerosol Spray, Secret Aerosol 
Spray, and Old Spice Below Deck Aerosol Spray.

5. Lawsuits –

a. Coty/Covergirl face lawsuits by group GMO/Toxin Free USA over PFAS. This group says they want  “to end 
Coty/CoverGirl’s deceptive marketing of its cosmetic products as ‘sustainable’ or ‘safe.’” due to presence of 
PFAS in their products.

b. Clinique is being sued for “False Oil-Free Claims.”

INTERNATIONAL:

Packaging Recycling Updates in the UK - The CTPA (trade association) is currently considering packaging 
take-back schemes. They have also teamed up with WRAP, A Recycle Now team, to add cosmetic packaging 
terms on WRAP’s Recycling Locator Tool, so more consumers know where and how to recycle packaging.
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http://mmpinc.com
http://integrityingredientscorp.com
http://accessingredients.com
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SURFACTANTS     DISPERSANTS
EMULSIFIERS      EMOLLIENTS     THICKENERS 

PREMIUM
PERSONAL CARE

INGREDIENTS 

HAVE QUESTIONS? CALL 1-833-RAV-CHEM
info@RavagoChem.com |  https://na.ravagochemicals.com/

FROM RAVAGO CHEMICALS
NORTH AMERICA

mailto:gkramer%40SkinTestEquip.com?subject=
https://www.ravagochemicals.com
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History

The Society of Cosmetic Chemists – How did we get here?

Last year was the 75th anniversary of the Society of Cosmetic Chemists.  As your new 
historian, I wondered how did we get here?  How was cosmetic science first created?

We know that humans have been using paint to decorate their bodies and faces (women 
and men) for thousands of years.  Who was the first person that established this practice 
as real science?

Historically, there is an agreement that the “father” of Cosmetic science was a man by the 
name of Johan Bartholomaeus Trommsdorff.  He was born is Germany in 1770.  His fa-
ther owned a pharmacy at a local village.  Johan aspired to go to college to study chemistry.  However, at the age 
of 12, his father passed away and he was needed at the pharmacy to help with the family business.  After many 
years of making various preparations at the pharmacy, he published his first book.  It was called: “Kallopistria, or 
art of the toilet for the fashionable world”.  It was a guide to perfume, toilet preparations, harmless formulations, 
powders, pomades, face paintings, pastes, aromatic baths and other items.  This book was published at the 
height of the Regency period, where both ladies and gentlemen wore make-up.

As a side note, your historian is wondering if there was a book about harmful formulations.  I am also pretty sure 
that today’s FDA would have found many of what was called “harmless” in that time period, is not the case today.

In 1795 Johan founded the pharmaceutical studies institute in Germany, where he taught pharmacists how to 
make cosmetics.  He also published over 300 other books during his career.  Google has a copy of Kallopistria, 
however, alas, it is all in German.

Trommsdorff’s influence went global.  He had many followers like Henry Beasley, of London, England, who 
published his book of “Factitious Mineral waters and powders for preparing them – Perfumery and Cosmetics 
(1850)”.

Fast forward, to the 1900s.  Poland, 1909, is the birthplace of Maison G. deNavarre the founding member of the 
Society of Cosmetic Chemistry.   His original name was Edward Lewis Maicki.  Shortly after his birth, his fam-
ily emigrated to the US, starting in Reynoldsville, Pennsylvania and finally settling in Detriot.  Edward officially 
changed his name in the 1930s to Maison Gabriel deNavarre, after using that name as an alias.  His career in 
cosmetic chemistry started when he graduated from Detriot City College with a Bachelors degree of Science in 
Pharmacy.  After Maison graduated from college, the country was in the midst of the Great depression.  During 
this difficult time, Maison took a job as a clerk at a drug store, while also completing his masters in Pharmaceu-
tical Chemistry.  He also worked as a consultant Chemist.  Being at the right place at the right time, also through 
hard work, Maison was able to become the consulting Chemist to a company called Beauty Counselor.  He 
worked for the firm for many years and during that time he created Maison G. deNavarre Associates with Fredrick 
Mittelstadt (Chemist) and Ralph J. Mills (Pharmacist and attorney).

During his time as a consultant, Maison established himself as the voice for the cosmetic industry, through 
writing articles for trade magazines, starting with “The American Perfumer and Essential Oil Review”.  Due to 
his valuable contributions to the fragrance industry, Maison was appointed as the Editorial Director of American 
Perfumer, now called “American Perfumer and Aromatics.”  Maison also dedicated his life to improving standards 
in the manufacture of cosmetics.  In the 1930s, most formulators had no degrees, or any chemistry classes at 
all.  Most would mix pills or make creams in little buckets.  It was a learn by trial type of a job.  To help students 
in pharmacy schools, Maison convinced the Dean at Wayne University College of Pharmacy to offer a course in 
cosmetics.  This was offered as a night class for many years.
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History

His major contribution to cosmetic science was in 1941, when Maison published “The Chemistry and Manufacture 
of Cosmetics”.  This is still widely acclaimed as one of the most comprehensive books on cosmetic chemistry.  I, 
myself, have a copy of what is known as the bible of cosmetic chemistry.  The book also included a supplement 
chapter on the Food, Drug and cosmetic Act 1938.

During the second world war, Maison developed a camouflage stick for the military.  At the end of the war, after 
numerous attempts to create a Cosmetic chemist’s club in 1945, Maison published a plea to all Cosmetic chem-
ists to give back to the industry and share their knowledge.  One of his quotes really hit home:

“Stop taking only. Keeping a knowledge within a company is wrong because invariably the boss or the technician 
learned what they know in part from trade and scientific journals. If people before them had been selfish, no one 
would know anything.  The cosmetic industry is of age now.  It should be aware of the fact that to progress, it 
must do research, publish and exchange with others.”

His efforts were a success and in May 23rd, 1945, the founding meeting of the Society of Cosmetic Chemists 
was held at the hotel in Lexington, New York.  On December 5, 1945, the first meeting was held. Maison was 
elected the first president.  In recognition of his service to the industry, the Society named its highest honor – The 
Maison G. deNavarre medal -  after him.

In the past 75 years,  since the founding of our organization, many new chapters opened up all across the coun-
try.  In 1967 the California chapter was formed.

California is the leading state where many, not only famous, but legendary brands got their start.  In my next 
articles, we will go back in history and see how some of these beauty pioneers got their start.

More to come…

Your historian,

Erica Herrel
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  CONTACT US  

(650) 595-3600

(	00) ��9-099�

www.vivioninc.com

 

YOUR SOURCE FOR

Fine Ingredients

PERSONAL CARE & COSMETIC

http://www.ddchemco.com
http://vivioninc.com
http://carrubba.com
http://www.deverauxspecialties.com/about-us/
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In the California SCC Region:
Ross Organic | 562.236.5700 | sales@rossorg.com

The Natural Solution

BOTANICAL 
EMOLLIENTS 
& SPECIALTY 
PARTICLES
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®

24/7 Online 
Ingredient Information:

Labeli ®

www.floratech.com/info

Omya Kinetik is a dynamic, innovative and 
customer-focused distributor of high-quality 
specialty and natural ingredients from around 
the globe, serving the personal care market. 
Let our experts help guide you in building the 
perfect formulation for your needs.

VVisit us at
www.omyakinetik.com

Innovation Comes Naturally™

http://floratech.com
http://www.garlabs.com
http://essentialingredients.com
https://www.omya.com
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ALLURE GLOW
 Fluorescent Pigments, 
 Glow in the Dark Pigments

ARKEMA
 Molecular Sieves
 (for self heating creams and face masks)

DOUBLEBOND INDUSTRIES
 Chisorb UV Absorbers, Photo Initiators

DSM-AGI
 Acrylated Oligomers, Acrylic Solid
 Beads, Monomers, Photo Initiators

DYMAX
 Specialty UV Oligomers

ELKEM SILICONES
 Cosmetic Grade Silicones
 Vinyl Silicone Polymers

HOCKMEYER
 Immersion Mills, High Viscosity Mixers, 

Dispersers and Agitators, Discharge 
Presses, CMX-200 Tank Washer

IGI CARES
 USP Petrolatums

REAXIS
 Hydrogen Peroxide Stabilizers

SHAMROCK
 Fluoropolymers, Specialty Waxes

SPECIALTY MINERALS
 Calcium Carbonate, Talc  

SPECTRATEK TECHNOLOGIES
 Holographic Glitter & Pigments
 Metallic Glitter & Pigments  

TPC GROUP
 Polybutene

US POLYMERS-ACCUREZ
 Polyurethane Resin,
 Nitro-Cellulosic Resins

VENATOR
 Titanium Dioxide

Since 1955, The Specialty Ingredient 
Source For Your Next Great Innovation

323-268-1815
www.dorsettandjackson.com

http://www.dorsettandjackson.com
http://charkit.com
http://tcilab.com
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UNITED STATES   |   NETHERLANDS   |   TOGO   |   EARTH   |   www.kosterkeunen.com

No matter who the product is for,  
you  can trust Koster Keunen’s quality  
for all of your formulation needs.

We’ve got a wax for that ™

http://tcrindustries.com
https://www.paradigmscience.com
http://www.colonialchem.com/suganate-160nc/
http://www.kosterkeunen.com
https://www.integrityingredientscorp.com
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stephanie leshney, founder and president of dabble & dollop
1) Where is your hometown?
Fremont, CA

2) Where are you doing your university studies? What is your major and why did 
you pick that field?
University of Tulsa, BS Communication. I picked the school because of a soccer schol-
arship and I picked the major because I had dreams of being a sportscaster at that time.

3) How did you get into the personal care/cosmetics industry?
You could say I was heavily influenced by my Dad, Bill Ross (Founder of Ross Organic). My first job was at In-
novative Body Science but it didn’t take long to feel the pull of working for my Dad.  Not only did I love working 
at Ross Organic and having my Dad as my mentor, I fell in love with the industry as a whole.

4) How long have you been in the personal care industry? 
It’s been 25 years but certainly doesn’t feel that way.

5) Where do you currently work? What’s your role?
I am the founder and President of Dabble & Dollop, a children’s bath brand that I launched in 2019.  The idea 
actually came from my Ross Organic days.  We used to host a “Kids Science Day” on Take Your Child to Work 
Day each Spring.  Seeing the kids, including my own, light up as they mixed up their lotions or shampoos was 
such an inspiration.  After the event, two of my colleague’s children told me they wanted to be scientists one day 
and that was so cool!  I realized that a little moment could be a life-changing moment and have a big impact.  I 
wanted to bottle up the sense of magic, experimentation that I witnessed at that event.  Knowing that kids love to 
mix (the slime craze!), I thought why not mix up something a little cleaner? For more info, visit www.dabbleand-
dollop.com and if you order, use discount code SCC15 for 15% off.

6) What’s your biggest career accomplishment to date?
For me, it was my time at Ross Organic in technical sales and eventually as the President of the company (2012-
2017).  Growing that business over a 20 year period was thrilling, challenging and a lot of fun. I’m also really 
proud of the acquisition going as well as it did and what it has meant for my entire family (my Dad and my sister 
who worked with the company as well).

7) What is your favorite part of your current job?
My favorite part of my work now is that it gives me the opportunity to continue learning and growing- and I have 
learned that this is really key to my personal job satisfaction. After 20 years at Ross Organic, its exciting to do 
something completely new.  I ran a B to B company, but never B to C.  It’s a challenge and I love challenges!

8) What is your least favorite part of your job?
I don’t love being on social media but social media has become a big part of our sales strategy.  As soon as I 
could I turned that function over to someone else.
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9) Winter is almost over!  What spring activities or events are you looking forward to?
I’ve got a big family trip to Japan planned for April – it will be my first time in the country and I’m very excited about 
going somewhere new. Hopefully Covid restrictions will be gone by then (fingers crossed!)

10) What is your favorite non-work-related activity?
I tend to throw myself into work and have had the luxury of always loving what I do so I have never really had 
the time or interest to develop a hobby or serious interest outside of work.  That said, spending time with my 
family and going to all of my children’s sports and theater performances is definitely my favorite non-work related 
activity.

11) What is the most interesting place you’ve ever been?
Through our relationship with the owners of Beraca Ingredients, I had the opportunity to travel to the Amazon 
and meet the communities and people that harvest the acai, capuacu, murumuru etc. It was one of the most 
incredible experiences of my life.  It really influenced my perspective on natural ingredients and the importance 
of eco-ethical sourcing.

12) Give us one random fact about yourself.
Not only did I play soccer my whole life and through college, I met my husband playing in a co-ed 7v7 soccer 
league in the South Bay.

13) What advice would you give young scientists entering the personal care industry? Is there some-
thing you have learned along the way that you would like to pass on?
Being a part of the SCC has been a huge part of my career so I would definitely suggest participating as much 
as possible.  After 25 years of consistently attending monthly meetings and scientific seminars, I feel I have de-
cent knowledge of all cosmetic and personal care product categories, all the various ingredient chemistries and 
biology of the skin/hair etc.  And, equally important, I know who to call when I’m stumped and need help with 
something specific!
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BEAUTY
begins here.
Safe, sustainable,  
bio-based ingredients 
for personal care.

800.223.7054 • acme-hardesty.com 

http://www.acme-hardesty.com
http://rossorg.com
https://www.rossorg.com
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Personal Care
Ingredients 
ENVISIONING
BEAUTY

At Clariant, we are dedicated to co-creating 

solutions with our customers. With our 

wide array of ingredients and inspirational 

concepts, we strive to deliver differentiating 

sensorial and functional benefits to enable 

the next generation of formulations.

Our vast personal care portfolio includes 

emollients, emulsifiers, mild-surfactants, 

polymers, preservatives, active ingredients, 

and more.

VISIT US AT

clariant.com/personalcare

CONNECT WITH US AT

pcnoram@clariant.com

https://www.clariant.com/en/Corporate
http://www.ddchemco.com
http://www.ddchemco.com


33

http://www.deverauxspecialties.com/about-us/
http://www.rossow-usa.com
http://www.emd-performance-materials.com/en/index.html
http://www.koboproductsinc.com
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With an extensive 
performance and specialties 
portfolio featuring upcycled 
and sustainable ingredients, 
Brenntag can help meet 
consumer demand for 
effective products that care  
for our planet. 

Your partner for 
innovation and success

 
 

Regulatory Services and Consulting for 
the Cosmetic and Chemical Industries

info@intlcosmetics.com  |  intlcosmetics.com  |  310 545-3223

Regulatory Without Borders™

EU-27 & UK 
BREXIT SOLUTIONS

• Responsible Person 
   Services Package - 
   No Membership Required!
• PIFs
• CPNP

info@intlcosmetics.com  |  intlcosmetics.com 
310 545-3223

 
 

• FDA Facility e-Registrations
• FDA Product e-Registration/Listings
• FDA Form 4003 and attachments are 

COVID-era e-inspections / audits

FDA Registrations for 2021 
The filing deadline for

12-31-2020 has now passed

International
Cosmetics
The service you don’t
think you need...until you do!

Contact us today to avoid having 
your products recalled

https://southern-chemical.com/
http://www.brenntag.com/specialties/en/index.jsp
http://www.ritacorp.com
https://www.netzsch-grinding.com/en/pharma-cosmetics/
http://www.chemyunion.com
https://www.intlcosmetics.com
https://www.intlcosmetics.com
http://www.intlcosmetics.com
http://www.customessence.com
https://www.flavorchem.com
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All Natural. Mineral-rich.

Kisolite® BMP Biogenic Mineral Powder’s unique 

physical properties strengthen the skin’s barrier, 

leaving it feeling refreshed and protected. Ethically 

harvested and processed without the use of harmful 

chemicals, Kisolite® BMP is safe and ideal for 

personal care applications including: lotions, lip 

balms, face masks, salves, shampoos, and more.

Contact Us
800.621.0500
coastsouthwest.com/kisolite

VEEGUM® 
Magnesium Aluminum Silicate

VANATURAL®
Bentonite Clay

Vanderbilt Minerals, LLC
A Wholly Owned Subsidiary of R.T. Vanderbilt Holding Company, Inc.

33 Winfield Street, P.O. Box 5150 
Norwalk, CT 06856-5150 

(203) 295-2140  F: (203) 855-1220 
mineralsales@vanderbiltminerals.com 
www.vanderbiltminerals.com

VANATURAL; and VEEGUM are registered trademarks of 
Vanderbilt Minerals, LLC.

Nature formulates 
our products for your 
natural formulation 

needs.

Highly purified, natural 
rheology modifiers

Fine-tuned viscosity 
and flow properties

Silky, tack-free feel in 
topical products

http://www.coastsouthwest.com/astaderm/
https://www.coastsouthwest.com/our-products/personal-care-specialties/kisolite/
http://www.vanderbiltminerals.com
https://ethox.com
https://www.barentz.com/personal-care/
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journal of cosmetic science

INFORMATION FOR AUTHORS
The JOURNAL OF COSMETIC SCIENCE publishes papers concerned with cosmetics or the sciences 
underlying cosmetics, as well as other papers of interest to SCC members.  In particular, the journal 
welcomes papers concerned with cosmetics, cosmetic products, fragrances, their formulation and their 
effects in skin care or in overall consumer well-being, as well as papers relating to the sciences underlying 
cosmetics, such as human skin physiology, color physics, physical chemistry of colloids and emulsions, or 
psychological effects of olfaction in humans.  Papers of interest to the cosmetic industry and to the under-
standing of the cosmetic markets are also welcome for publication.   The Editorial Advisory Board is responsible for establishing policy and 
maintaining the Journal’s high standards.  The Editor relies on the advice of reviewers who are experts in the field in deciding whether a 
submission has sufficient scientific merit to warrant publication.

All papers presented before a meeting or seminar of the SOCIETY OF COSMETIC CHEMISTS, or those papers submitted directly to 
the Editor will be considered for publication in the Journal. Papers presented before the SOCIETY OF COSMETIC CHEMISTS are the 
property of the SOCIETY and may not be published in or submitted to other journals. Only if the JOURNAL OF COSMETIC SCIENCE is 
unable to publish a presented paper, may it be published in another journal of the author’s choice. 

Results concerning animal (not human) physiology are outside of the scope of the Journal, therefore manuscripts reporting results related 
to it will not be taken into consideration for publication in the Journal of Cosmetic Science. 

SUBJECT MATTER

The JOURNAL will consider manuscripts for publication in the following categories, provided they are prepared in proper scientific style 
and adequately referenced: 

1. Original Articles: Descriptions of original research work in cosmetics or related areas. 

2. General Articles: Articles of a general character may be considered for publication providing they are of a scientific and technical 
nature. These articles may be concerned with newer analytical techniques, developments in dermatology, toxicology, etc. 

3. Review Articles: Intended to present an overview of recent advances in a specific area related to cosmetics. The author of such 
a review is expected to be actively engaged in the area and capable of presenting a critical evaluation of published reports of a 
scientific and technical nature. Solicited by special invitation from the Editor and Editorial Committee; not subject to review by the 
Editorial Committee. 

4. Technical Notes: Relatively short manuscript containing new information obtained by laboratory investigations; these do not con-
tain the depth or extent of research involved in an Original Article. 

5. Letters to the Editor: Comments on JOURNAL articles are invited, as well as brief contributions on any aspect of cosmetic or 
related science that does not warrant publication of a full-length paper in one of our other categories. May include figures and/or 
references, but brevity is necessary.

SUBMISSION OF MANUSCRIPTS

Manuscript Submission: Manuscripts submitted for publication should be accompanied by a covering letter and sent via email to the 
following address: scc@scconline.org.  Please include the contact author’s address, phone and fax numbers and email address. 

Manuscripts received by the Editor will be acknowledged and sent to two reviewers. Normally, the Editor will advise the author of accep-
tance, rejection, or need for revision of the manuscript within 10 weeks. Important: Manuscripts and the data therein must not have been 
published previously. Upon acceptance, the manuscript becomes property of the SOCIETY OF COSMETIC CHEMISTS and may not be 
produced in part or as whole without written permission of the Society.

Preparation of manuscripts

Stylebooks for the JOURNAL OF COSMETIC CHEMISTS are the American Medical Association’s AMA Manual of Style and the Univer-
sity of Chicago Press’s A Manual of Style. Authors whose papers include figures should follow the section below on figure preparation. 

The responsibility for good grammar and correct sentence structure rests with the author.  

mailto:scc%40scconline.org?subject=Manuscript%20Submission%20Inquiry
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Organization should be thoughtful and not necessarily chronological. Unfamiliar or rare terms should be explained to make their mean-
ings clear to all readers, especially those who are not well-versed in the language of the publication. Avoid all colloquialisms, jargon, and 
unusual abbreviations, and be as clear and brief as possible in the manuscript.

If you are not a native English speaker, we strongly recommend that you have your manuscript professionally edited before submission.  
Professional editing will mean that reviewers are better able to read and assess your manuscript.

Major revision or retyping of manuscripts cannot be undertaken by the Editor; these must be done by the author or his designated col-
league. The suggestions that follow are intended to reduce the number of revisions and exchanges of correspondence needed prior to 
the publication of an article. Authors who follow these instructions closely will see their articles reviewed and published in the shortest 
possible time.

1. General Format: Manuscripts must be submitted electronically in Microsoft Office Word. Figures should be supplied digitally as either a 
Word file, pdf, TIFF, jpeg, or similar format.  The title page of the manuscript should include the same name, address (including zip code) 
and affiliation of each author, as well as the title and date of the meeting where it was presented, if any.  Please designate the correspond-
ing author and provide a current email address for all correspondence.

2. Synopsis: Each article should be preceded by a brief but informative synopsis of 100 to 200 words. The synopsis should state the 
objective of the research, the experimental approach used, the principal findings, and the major conclusions. Follow the form used by 
Chemical Abstracts in preparing the synopsis. 

3. Units of Measure: The SI (System International) metric units are preferred, following the trend in the scientific community. Where 
English or cgs units must be used, they should be converted to SI and placed following in parentheses. Abbreviations such as m/s, ml, 
rpm, and ug are used without periods. It is requested that authors avoid all unusual notations, e.g., milligram per cent (mg %) or ppm are 
better expressed as mg/100g or mg/kg. 

4. Abbreviations: Any abbreviation that will not be immediately understood by a non-expert reader should be defined in parentheses fol-
lowing its first appearance in the text. In most cases, both clipped words and acronyms are unpunctuated. Chemical names and formulae 
should be unambiguously clear to the editor. Some prefixes before names of organic compounds must be italicized, e.g., cis-, p-. tert-, 
etc. Consult the list of commonly used abbreviations in the ACS Handbook. 

5. Trade Names: A trade name must be followed by the sign “®,” All common cosmetic ingredients should be referred to by their GENER-
IC names, as indicated in the latest edition of  International Cosmetic Ingredient Dictionary and Handbook (PCPC’s), the United States 
Pharmacopeia (U.S.P.), and the National Formulary (N.F.). Manufacturer’s designation may be included in parentheses. If a material is not 
listed, then the proprietary or trademarked name can be used, with the chemical composition and name and address of the manufacturer 
given in parentheses or footnote. 

6. Structural Formulae: Structural formulae should be used only if absolutely necessary and if the chemical in question is not known to 
the reader. They should be numbered and referred to in the text by Arabic numerals. 

7. Tables: Tables should be numbered consecutively, using Roman numerals. Appropriate captions should also be included.

8. Figures: To publish the figures in your article with the highest quality, it is important to submit digital art that conforms to the appropriate 
resolution, size, color mode, and file format. Doing so will help to avoid delays in publication and maximize the quality of images.

Color photographs, where they are essential to the content of the paper, may be acceptable at the Editor’s discretion, and at an extra cost 
to the author. Authors are responsible for the cost incurred for the printing of color photographs, figures.  If authors do not want to pay the 
cost for color, figures will be printed in shades of gray. 

Sizing and preparation: Submit figures at their final publication size; do not scale figures.

All panels of a multipart figure should be provided in the same file. If symbols are not explained on the face of the figure, only standard 
print characters may be used. Include figure titles in the legend and not on the figure itself.

Labeling and Font Usage: Please use the same font for all figures in your manuscript, and use a standard font such as Arial, Helvetica, 
Times, Symbol, Mathematical Pi, and European Pi. Do not use varying letter type sizes within a single figure; use the same size or similar 
sizes throughout. The preferred font size is 8 points; the minimum font size is 6 points.

Resolution and Raster Images: Low-resolution images are one of the leading causes of art resubmission and schedule delays. Submitted 
raster (i.e. pixel-based) images must meet the minimum resolution requirements:

Monochrome (1-bit) images (line-art): Common examples are graphs and charts made of solid black and white, with no gray values. 
The suggested minimum resolution for this type of image is 1000 ppi at publication size.
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Combination Halftones: Common examples are color or grayscale figures containing halftone and line art elements. The suggested 
minimum resolution for this type of image is 600 ppi at publication size.

Halftones: Common examples are color or grayscale figures containing pictures only, with no text or thin lines. The suggested mini-
mum resolution for this type of image is 300 ppi at publication size.

Raster images should be supplied in TIF format. PDF and JPG are also acceptable.

Vector Images: Vector images are typically generated using drawing or illustration programs (e.g., Adobe Illustrator) and are composed 
of mathematically defined geometric shapes—lines, objects, and fills. Vector graphics are resolution independent and can be enlarged to 
any size without quality loss. 

Vector images should be supplied in EPS format, with all fonts embedded or converted to outlines, and graph lines at least 0.25 points 
thick. PDF is also acceptable.

Authors who do not comply with these guidelines will be asked to resubmit their figures in a print-quality format, which may 
delay publication.

9. References: References should be numbered in the order in which they appear in the text and should be listed in numerical order at 
the end of the article under “References”. Citations in the text should be on line and parenthesized, e.g., (6) or (11-13). The references to 
journal articles must appear in the following form: 

(a) The initials and surname of each author. 
(b) The full title of the paper (first word capitalized). 
(c) The name of the journal in italics. Use standard abbreviations as in Chemical Abstracts.
(d) The volume number in bold face type.
(e) The first and last pages of the article separated by a hyphen. 
(f) Year of publication of the article (in parentheses); the month must be included for journals that do not use continuous pagination.

The following is an example of a correctly prepared journal reference; note all spacing and punctuation: 
1) L. E. Gaul and G. B. Underwood, Relation of dew point and barometric pressure to chapping  of normal skin,). J. Invest Dermatol, 
19, 9-19 (1952). 

Book references are handled similarly and should include pertinent page numbers: 
1) S. Rothman, Physiology and Biochemistry of the Skin (The University of Chicago Press,Chicago, 1954), pp. 494-560. 

References to books containing contributions from authors appear as follows: 
1) S. D. Gershon, M. A. Goldberg, and M. M. Rieger, “Permanent Waving,” in Cosmetics, Science and Technology, 2nd ed., M. S. 
Balsam and E. Sagarin. Eds. (Wiley Interscience, New York, 1972), Vol. 2, pp. 167-250.

AFTER submissions of manuscripts

Rejection of Papers Submitted: Manuscripts not prepared in accordance with these directions or deemed to be outside the scope of arti-
cles published in the Journal will be returned to the author by the Editor. 

After the manuscript has been reviewed by the editor and reviewers, the senior author will be sent any comments that need to be ad-
dressed.  If necessary, the senior author must submit a revised manuscript which will be reviewed by the Editor prior to being approved 
for publication.  If the revised manuscript is still not acceptable, the Editor may reject for publication.

Page Proofs: After an author’s paper is accepted and before final publication, page proofs will be emailed to the senior author for careful 
review and correction. Proofs should be verified against the manuscript and any alterations annotated in the PDF. The Publication Com-
mittee does not accept this responsibility. Alterations in an article after it has been typeset will be made at the author’s expense, and the 
author will be billed for such changes. Corrected page proofs must be returned within 10 days to the Journal office. 

Offprints and Reprints: The senior author of each paper will automatically receive 10 offprints free of charge, following publication of his 
paper. Additional offprints, or the more expensive stitched reprints, must be ordered at the time the page proofs are returned and will be 
billed to the author. An order blank for this purpose will be sent to the author separately, please return it to the address specified. 

Charges: There are no page charges. The author will be responsible for the cost incurred for the printing of color photographs, figures, 
etc. Any material set into type but ordered deleted from publication at the page proof stage must also be paid for by the author. These 
charges will be invoiced to the senior author at the time of publication.   The senior author will be notified by email verifying the cost of 
printing in color.  On acceptance, the senior author will be invoiced for color charges.
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