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MONTHLY MEETING SPEAKER
PROFESSIONAL SPEAKING

Dez Thorton
Professional Speaking Coach, TEDx Peachtree

A lot of people would rather take a beating than get up and speak in front of a group. But
with a speaking coach like Dez, before you know it ... you’ve chiseled out a tight outline, told
a great story, had a few belly laughs and realized you’ve got the audience eating out of the
palm of your hand.

Professionally trained at the University of South Carolina and Dale Carnegie, he is a past
president of the Georgia Chapter of the National Speakers Association and the winner of
Speak Tank, a speaking competition hosted by the NSA. He has been a speech coach for
TEDx Peachtree, coached hundreds of professionals and corporate clients, and even taught a public speaking class for 7
years at a federal prison.

At the tender age of nine, Dez forgot his lines in a church play but he never forgot the embarrassment and humiliation that
followed. Since then, he’s dedicated himself to learning and teaching the art of speaking and helping thought leaders say
the right words in the right way when they matter most.

MONTHLY MEETING SPONSOR MEETING DETAILS

DATE/TIME

June 14th, 2022
6:00 PM - 9:00 PM

LOCATION:
At Orchidia Fragrances, we create inspired sensory cre- San Francisco Marriott Marquis
ations through our knowledge and passion for fragrance. Or- 780 Mission Street
chidia is an international supplier of fragrances and essential San Francisco, CA 94103
oils for Air Care, Beauty & Personal Care, Fine Fragrance,
Household & Laundry, Industrial & Institutional, Pet Care,
and Stationery & Toys. Our global headquarters is in Down- COSTS:
ers Grove, lllinois, with additional manufacturing in San Cle- « Member Registration ($30)
mente, California; Kerepes, Hungary; and Shanghai, China. - Guest Registration ($65)

« Emeritus Registration (FREE)

Visit Our Website: www.orchida.com - Student Registration (FREE)

Contact Info:
Maurice Shaw, Key Account Manager
mobile: (916) 720-8277

email: mshaw@orchidia.com RESER"E NUW >
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TEGHNICAL ARTIGLE

9 Reasons Why You May Have To Reformulate

Written by Perry Romanowki in May 2022 at chemistscorner.com

As a formulator, the best projects are those in which you get to create a whole new formula. It’s exciting to
start from scratch and create a formula that provides some new, measurable benefits. Unfortunately, these
are few and far between. Most of the time you’ll be working on projects in which you have to formulate
without changing the consumer’s perception of how the product works. Here are the most common times
when you have to reformulate.

When to reformulate

1. Consumer complaints — If a consumer doesn’t like your product or it is causing some type of damage,
they’ll let you know. Often through social media or in some cases through a class action lawsuit. When
enough consumers complain, you’ll have no choice but to reformulate.

2. Regulatory requirements — Sometimes the local, state or federal government will pass a regulation
which impacts your formula and your ability to sell the product. This is particularly true of preservatives
since countries are banning them all the time. When this happens you’ll need to create something that
complies but isn’t noticeably different. It can be a tough challenge.

3. Cost savings — Perhaps the most common voluntary reason for reformulating is that you are trying to re-
duce the cost of your cosmetic formula. Since most formulas are not optimized, there is almost always ways
to reformulate and make them less expensive. But be sure to check your reduced cost formula against both
the current formula and the original formula. You can reduce the quality too far.

4. Discontinued Raw Material - Sometimes you are forced to reformulate because a raw material supplier
stops producing a raw material. This can be very annoying and demonstrates why you should always have
a qualified second supplier for every raw material you use.

5. Company Acquisitions - Acquisitions in the cosmetic industry are quite common. Whenever you ac-
quire a company you’ll have to work on integrating the new company into yours. Since the acquired com-
pany usually has different raw material suppliers or follows different protocols, you’ll have to reformulate all
of the purchased products in some way. This can take years to complete.

6. Marketing reasons — Another time to reformulate is when your marketing group wants to sell products
in a different way. Suppose they want to relaunch and add the phrase “new and improved formula.” You’'ll
have to change something about the formula to make that happen. There are other marketing reasons such
as adding an ingredient consistent throughout the line or claiming your products are all-natural or “clean”.
All will require some reformulation.

7. Production Improvements — Sometimes your production people find a faster way to do things such as
moving from a batch process to an inline, continuous process. Whenever something like this happens you’ll
have to reformulate to ensure that you can make a product that matches the new process.

8. Stability Issues — Speaking of stability tests, on occasion your formula will start to exhibit stability prob-
lems. This can happen if there is a subtle ingredient change that you didn’t know happened. In these situ-
ations, reformulation is typically the fastest way to solve the problem.

9. Achieving Certification — These days there are a number of certification programs such as NaTrue,
Cosmos, or even EWG. These programs restrict the types of ingredients you are allowed to use in your
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formulation. If your company is looking to get certified then you’ll likely have to adapt your formula to the
new scheme. Hopefully, you can do that while still maintaining the expected performance.

There you have it, the top reasons for cosmetic reformulation. While reformulating can be annoying, overall
it is a good thing because it allows you to learn more about the formulas you work on and become an expert
in formulation problem solving. These skills will be useful when you get those rare projects requiring you to
create a new formula from scratch.

ABOUT THE AUTHOR

Perry Romanowski has spent the past 25+ years researching and developing products
in the personal care and cosmetic industry. His primary focus has been on formulat-
ing hair-related products. He is currently vice president of Element 44 Inc, which spe-
cializes in science education and is responsible for the consumer-focused podcast,
TheBeautyBrains.com, and the cosmetic science website, ChemistsCorner.com. Pre-
viously, Romanowski worked for Alberto Culver, serving as a senior project leader for
innovation. He has been an active member of the Society of Cosmetic Chemists (SCC)
and is past president. Currently, he is the Education Committee chair for the IFSCC.
He earned his B.S. in Chemistry from DePaul University and his M.S. in Biochemistry.
He has written and edited numerous articles and books. He also teaches the SCC’s Beginning Cosmetic Chem-
istry continuing education class. Additionally, he provides consulting services for cosmetic formulating, testing
and Internet solutions. He can be reached through his website, ChemistsCorner.com.
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MALIBU WINE HIKE
TOUR o™

Guided, 2.5 mile loop (2 hours)
around the property.
Considered easy with 300 ft
elevation gain and loss

RUN FOR OFFICE!

Sat, 7-30-2022 $130 pp

4pm - 8:30 pm

Sign up early to reserve your spot.

Max 100 people

Walk through vines, see amazing
views, visit Chumash Native
American cave paintings, and
explore organic garden

Questions? Contact: Michelle Carrillo
Mcarrillo@acteraingredients.com

Cap off the hike with refreshing drinks
and food while mingling with friends
during sunset hours in the beautiful
Garden area
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2022 MEMBERSHIP DUES RENEWAL REMINDER

Hello fellow SCC members and friends,

952 ACTIVE MEMBERS

We know 2021 was a very challenging year for all of us:

+ We had to adjust to a New Normal.
+ During these times of change and uncertainty, SCC remains dedicated to its membership base and family.
+ We are always eager to continue and offer relevant cosmetic science-based education for you.

THE QUICKEST AND EASIEST WAY TO RENEW IS ONLINE!

To pay online go to https://members.scconline.org and login using the username and password you set up. If you have

not set up your username and password on our new database please go to https://www.scconline.org/registration and
create your own.

Whenever you do rejoin, it is only for the calendar year. (i.e., if you rejoin in November 2022, you are only pay for two
months so rejoin now and get the (almost) full year.

LATE FEES AND REINSTATEMENT FEES ARE WAIVED!

Due to the ongoing pandemic the Board has approved to waive the $25 late fee for 2022 and waive the $50 reinstatement
fee until June 30th.

ATTEND MORE MEETINGS!

* You can attend the California Chapter meetings at the member rate.

+ Did you know you can attend the other 18 Chapter meetings, National Meetings and IFSCC events at the member rate?
+ The National Annual Scientific Meeting will be held outside of New York City for the first time, and it will be held at the JW
Marriott in Los Angeles December 12 — 14, 2022. You will definitely want the member rate for that.

* Note: If your company has a group of five or more members, you can contact Colleen Daddino, Manager of Membership
and Chapter Relations, cdaddino @scconline.org, for a group invoice. You may pay online or mail a check.”
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MESSAGE FROM THE CHAIR

Can you believe we are nearing the mid-year point! It's Dinner Dance time! We con-
tinue to be as busy as ever at California Chapter of the Society of Cosmetic Chemists.
When | say we continue to work tirelessly behind the scenes to make things happen,
it is no understatement. Hopefully you have seen the agenda for the upcoming Sci-
entific Seminar, the Summer Event and Golf Outing. Check out our website for more
details: https://caliscc.org/meetinginfo.php

In addition, all the speakers are booked for the balance of 2022, and we are in the
process of the mid-year budgetary review. All the while, we continue to progress on
our theme for 2022 Continued Education and our 2022 goals:

1. Resurrect Extension Courses
2. Establish Scholarships
3. Create mentorship, expand internship opportunities

We met with UCR and are happy to announce we moved into the developmental phase of resurrecting the Ex-
tension Courses. This program will build the foundation for the first Cosmetic Sciences degree program located
in the West Coast. Our idea is start with the Extension Courses, expand to both a traditional student and non-tra-
ditional student bachelor’s degree and master’s degree programs. This will be one of many Cosmetic Science
programs available, but the only one located in the West Coast. Please look for Ryan Kudla’s article in this issue.
He is our Educational Chair, current Advisor, and 2021 Chair.

Did you attend our May meeting at Duke’s in Malibu? This is typically the most well-attended meeting of the year.
We hit 171 registered guests! | was not able to attend my favorite meeting of the year due to work travel. Our
Chair-Elect Michelle Carrillo hosted the meeting in my absence; thank you Michelle! It looked like a lot of fun
from the pictures. Our first speaker was Sharon Blinkoff who spoke on “Cannabis Regulatory Update, Current
Class Action Suits, Current Legislation and How it Will Affect the Industry”. Our second speaker also serves as
our Regulatory Chair Ariana Farina who spoke on “Updates on the latest cosmetic regulatory developments and
hot topics”.

At our May meeting we honored a legend in our industry, Dr. Ronald DiSalvo. Valerie George spoke of the legend
that is Dr. Ron. If you missed the May meeting, please see the lovely tribute Valerie authored for our May issue
of Cosmegram: https://caliscc.org/images/downloads/2022/2022_05_cosmegram.pdf

There are several other activities behind the scenes that occur to keep our chapter running. None of these are
possible without our volunteers. Each month | am highlighting some of our board members who volunteer to
keep Cali SCC moving along. This month allow me to introduce our Sponsorship Chair, Cosmegram Chairs and
Cosmegram Business Manager Chair.

Yi Hsin Chang is our long-standing Sponsorship Chair. She continues to be a part of our board
going back to 2007. Yi Hsin is an advocate for our industry also serving on Beauty Industry
West’s board. Her commitment to our industry has helped give many people their chance to be-
gin their careers or expand their knowledge. The meeting sponsors help cover the costs of our
monthly meetings. Please reach out to Yi Hsin if you are interested in sponsoring an upcoming
Yi Hsin Chang meeting. She does all that while running a successful company!
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MESSAGE FROM THE CHAIR con:

As you read this letter, you are reading our June issue of Cosmegram. Our
current Cosmegram Chair is Jennifer Lee Curtis. Jennifer served as 2020
Chair and 2021 Advisor. She managed the disruptions of 2020 quickly pivoting
our meetings to virtual. She returned to the board this year to replace Lissa
Clarke, the previous Cosmegram Chair. Lissa passed the baton to Jennifer.
Lissa stayed on to help support a smooth transition. It’s nice to see what Jen-
nifer has done with Cosmegram. And we are appreciative all of Lissa’s work
during her tenure.

Jennifer Curtis Lissa Clarke

Brian Kolevar is our long-standing Cosmegram Business Manager. He is responsible for the
sponsorships you see in Cosmegram that not only fund this publication but help support our
efforts throughout the year. As an all-volunteer organization, we rely on these funds to support
our mission to support continued education and professional development in cosmetic scienc-
es. Please reach out to Brian if you are interested in becoming a Cosmegram Sponsor.

Brian Kolevar

As you can see, it takes many volunteers, many of whom take up more than one role, and those volunteers who
roll up their sleeves in an ad-hoc capacity.

What can you do to help?

+ RENEW YOUR MEMBERSHIP! Update your contact information and sign up for emails.
o Our website: https://caliscc.org/index.php
« Tell your peers about Cali SCC, ask them if they are member and share the website to join.
+ Join us at our next meeting on Tuesday, May 24th at Duke’s in Malibu for our annual Regulatory Update. With
the special tribute to honor the late, great Dr. Ron DiSalvo.
* Follow us on social media.
o LinkedIn: https://www.linkedin.com/company/society-of-cosmetic-chemists-california-chapter/
o Instagram: https://www.instagram.com/cali_scc/
Visit National’s website for additional information on other events and member resources.
0 https://www.scconline.org/Events

Please continue to join us on the journey. We hope you can see the reward in volunteering through our efforts
and consider volunteering in the future. Your participation, engagement, and contributions to our society and
industry matter. We cannot do this without you!
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LETTER FROM THE EDITOR

Welcome to the June Cosmegram Issue of 2022! This is the last issue before our
summer break. I’'m sure you will be receiving emails in regard to the Summer Event
and our fall schedule during this time. | wish everyone a great summer and | look
forward to seeing you all at the Dinner dance on Saturday!.

In this issue of the Cosmegram we have a technical article from Perry Romanski on
“when to reformulate”. | have been reaching out to many of our members to submit
articles for publication in the Cosmegram, so if | haven’t reached out to you personally,
consider this a reach out to YOU personally. These technical articles can be a review
of work you are doing, or a review of history of that work. It should be educational
and informational to our scientific community. With that in mind, the format is open.

Please let me know if you would like to become part of the technical article team of the Cosmegram by emailing
me. And if you have a technical article, please email that to me with your bio and picture.

Happy Reading!

Jennifer Lee Curtis

Presperse Corporation

CASCC Cosmegram Editor 2021 — Present
714-745-7216

jeurtis@presperse.com

To submit Articles for the Cosmegram or be on the Technical Article Committee— email — jcurtis@presperse.com
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Personal Care
Ingredients
ENVISIONING
BEAUTY

|
CLARIANT .

At Clariant, we are dedicated to co-creating
solutions with our customers. With our
wide array of ingredients and inspirational
concepts, we strive to deliver differentiating
sensorial and functional benefits to enable

the next generation of formulations.

Our vast personal care portfolio includes
emollients, emulsifiers, mild-surfactants,
polymers, preservatives, active ingredients,

and more.

VISIT US AT

CONNECT WITH US AT

what is precious to you?
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2022 CALI SCC CALENDAR OF EVENTS

Most of our events are already posted on the website, but please
see below to mark your calendars for important dates in 2022!

MONTHLY MEETINGS

+ June 14th, 2022 — San Francisco Marriott Marquis

» September 27, 2022 — Ave of the Arts — Costa Mesa
» October 25, 2022 — Noor Pasadena

* November 15, 2022 — Ayers Hotel LAX

OTHER IMPORTANT DATES

« Dinner Dance — June 4" at JW Marriott Los Angeles L.A. LIVE

« Summer Event 2022: Malibu Wine Hike Tour at Malibu Wine Hikes in Malibu, CA

« CA SCC Scientific Seminar - Sep 27", 2022 in Costa Mesa, CA

+ 2022 Annual SCC & SCIFT’s Golf Tournament - Oct 349, 2022

+ National SCC 76th Annual Scientific Meeting & Showcase — Dec 12"-14", 2022 at JW Marriott Los Angeles L.A. LIVE
« California SCC Chapter 65" anniversary in 2023



https://caliscc.org/meetinginfo.php?id=15&ts=1646427118
https://caliscc.org/meetinginfo.php?id=16&ts=1648500928
https://caliscc.org/meetinginfo.php?id=17&ts=1646692014
https://caliscc.org/meetinginfo.php?id=18&ts=1644873683
https://caliscc.org/meetinginfo.php?id=19&ts=1648239037
https://caliscc.org/meetinginfo.php?id=21&ts=1654125401
https://caliscc.org/meetinginfo.php?id=16&ts=1648500928
https://caliscc.org/meetinginfo.php?id=20&ts=1649315259
https://caliscc.org/meetinginfo.php?id=20&ts=1649315259

DIAMOND

GOLD

BRONZE

Thraink Gow lo o Spoonsors!
2022 DINNER DANCE SPONSORS

SILVER

11


https://caliscc.org/Dinner_Dance

we \Value Whdat
Malkes.Edeh ollils
DiERerenT

As a professional association in the
cosmetics and personal care industry,
the Society of Cosmetic Chemists (SCC)
represents nearly 6,000 members
globally. Diversity, equity and
inclusion are at the core of who we
are as an organization.

We are committed to advancing, cultivating, and preserving a culture of diversity, inclusion
and belonging because a successful community of industry professionals working together
to promote science, innovation, and education is our mission.

We are strengthened by the varied identities, experiences, cultures, and perspectives of
our leadership, employees and members. The Society of Cosmetic Chemists is committed
to fostering a safe and welcoming environment where everyone is shown respect and
dignity, and opportunities for engagement and participation are available regardless of
age, appearance, ethnicity, gender identity, geographical location, national origin,
professional level, race, religious beliefs, sexual orientation or socioeconomic status.

The Society of Cosmetic Chemists pledges to:
e Stand against racism, intolerance, and discrimination.
e Speak up and address bias wherever we see it, whether conscious or unconscious.
Foster open, candid, and constructive dialogue.
Prioritize diversity, equity and inclusion as a primary and essential business function.
e Be an environment in which any individual or group can be and feel welcomed,
respected, supported, and valued to fully participate.

We encourage all of our members, and the global industry as a whole,
to join us in these efforts.

STAND UP. SPEAK UP. FOR ALL.

12




Dedicated to the advancement of cosmetic science

ATTENTION! ATTENTION!
In-House CEP Courses Available

In-House Courses are highly-personalized courses brought to companies to address challenges or areas
of need. These courses, taught by knowledge experts, provide professionals with an up-to-date cosmetic
science education. Recent In-House Courses have been organized for Benefit Cosmetics, Mary Kay,
Bayer, the FDA and others.

Companies interested in providing in-depth technical information to their employees can contract an
education day in a location of their choosing.

» SOCIETY covers the costs of booking the instructor and all of the instructor’s traveling
expenses (including hotel, flight, car, etc.)

» COURSES can be scheduled for 1 or 2 days on any topic of particular interest to the company
» COMPANIES can choose the instructor if they seek a specific knowledge expert

Current courses available include:

Scale Up & Processing Botanicals & Naturals for The Naturals Market Preservatives
Regulatory Chemistry & Regulations of Cosmetic Colorants Cosmetic Rheology
Color Molecular Biology & Gene Expression Color & Make-Up
GMPS For Cosmetics Phytochemistry 101 For Cosmetic Chemists Surfactants

Cosmetic Formulations cGMPS For Cosmetics and Otcs Cosmetic Raw Materials
Regulatory Update Practical Basic & Theory in Emulsion Technology Fragrance as A Science
Beginning Cosmetic Chemistry Cosmetic Chemists Guide to Product Development Silicone Chemistry

Basic Hair Science Sustainable Cosmetic Product Development and more!

To reserve a course for your team,
contact Sam Neely at sneely@scconline.org
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SCC NATIONAL WEB SITE - CAREER CENTER

LOOKING FOR A JOB?: Let the Society’s recently launched SCC Career Center help. Search and apply to top
cosmetic & personal care industry jobs at companies that value your credentials. SCC members gain access to
job posts 3 DAYS EARLIER than others.

Visit hitps://careers.scconline.org/ to view available jobs or post a job.

EMPLOYMENT OPPORTUNITIES

Cali SCC is committed to offering an effective platform for members to post

open job positions directly on our website to assist with finding qualified em-

ployees to fill these positions. To view job listings or to add a position to our
website, please visit our employment page.

VIEW/ADD EMPLOYMENT LISTINGS »

LinkedIn: https://www.linkedin.com/company/society-of-cosmetic-chemists-california-chapter/
Instagram: https://www.instagram.com/cali_scc/
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JOIN COSMETIC AND PERSONAL CARE
PROFESSIONALS FROM 37 COUNTRIES
THAT RELY ON THE SCC, THE OLDEST AND
LARGEST NON-PROFIT ORGANIZATION
FOCUSED ON ADVANCING COSMETIC
SCIENCE EDUCATION

MEMBER BENEFITS

e Subscription to the Journal of Cosmetic Science,
our flagship publication, published six times per year

¢ Discounts on Continuing Education courses,
which further improve the qualifications of cosmetic
scientists by setting high ethical, professional
and educational standards

¢ Discounted registration to the SCC Annual Meeting

e Opportunities to participate in a range of
professional and social events at 19 affiliated Chapters

e Full online access to the searchable digital library of
every issue of the Journal

o AND MORE!

www.scconline.erg/membership
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REGULATORY UPDATES

UNITED STATES

FDA UPDATES

* Issued guidance recently for Drugs that include nano-material. This guidance does include
OTC drugs. FDA encourages companies to follow these guidelines.

+ CBD Warning Letters- For products containing delta-8 THC that are topically applied prod-
ucts such as balms, lotions, and creams. Also, based on product claims made by the com-
panies, these are considered new drugs but they did not go through the proper new drug ap-
plication process. The FDA also noted that such products do not contain adequate directions
for use.

« Annual FDA CDER Report for 2021 — including reiteration of importance for protecting con- Regqlatory Qhair -
sumers from unsafe hand sanitizers. Ariana Farina
* Reminder! OTC Drug Facility Fees due June 1!

CALIFORNIA SAFE COSMETICS PROGRAM (CSCP)-CORRECTIONS CFOUND BELOW AND IN THEIR EMAIL NEWSLETTER):

+ 2-(4-tert-Butylbenzyl)propionaldehyde (CAS RN 80-54-6): Added EC Annex VI CMRs - Cat. 1B as an authoritative source
and Reproductive Toxicity hazard trait. This clarifies that the ingredient, also known as Lilial and Butylphenyl methylpropio-
nal, is reportable at any concentration.
+ Beta-myrcene (CAS RN 123-35-3): Added Prop 65 as an authoritative source
+ Talc-based body powder (perineal use of) (CAS RN 14807-96-6): Added entry due to erroneous exclusion in previous
version
+ Added the following specific glycol ether entries, in addition to the existing non-specific listing of “glycol ethers”:
« 2-Butoxyethyl acetate (CAS RN 112-07-2)
+ 2-(4-Methylphenoxy)ethanol (CAS RN 15149-10-7)
+ 2-Phenoxyethanol (CAS RN 122-99-6)
+ 2-Phenoxyethyl isobutyrate (CAS RN 103-60-6)
+ 2-Phenoxyethyl propionate (CAS RN 23495-12-7)
« Diethylene glycol monobutyl ether (CAS RN 112-34-5)
+ Diethylene glycol monomethyl ether (CAS RN 111-77-3)
+ Diethylene glycol monoethyl ether (CAS RN 111-90-0)
- Silica, crystalline (airborne particles of respirable size) (CAS RN 14464-46-1; 14808-60-7; 15468-32-3; 7631-86-9): Com-
bined multiple entries; added CAS numbers from authoritative sources
« Silica (CAS RN 1333-86-4): Removed incorrect CAS RN
Also...
 Fragrance allergens must be reported regardless of their intended purpose in the product

PROP 65

+ OEHHA made modification for proposed regulation for safe harbour warnings for for delta-9-tetrahydrocannabinol. It clar-
ifies some of the language proposed in the September 2021 amendments for the one-year phase-in for the safe harbor
warnings, and the sell-through provisions for products with on the label warnings.

RECALLS

+ SC johnson recalled several of their baby product due to presence of Pluralibacter gergoviae bacterium.
* We have seen several recalls in recent months to do a variety of issues, including possible benzene presence. And the
FDA recently announced that companies should be properly prepared to recall products.
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COSMETIC LEGISLATION UPDATE

+ Just last week! New draft legislation has been issued to update the FDA'’s regulations for cosmetics. Now they are in a
comment period.

INTERNATIONAL:
UK-PROPOSED REGULATION UPDATES:

Proposed Amendments to update the technical annexes to Regulation (EC) No 1223/2009 on Cosmetic Products, as
amended by the Product Safety and Metrology etc. (Amendment etc.) (EU Exit) Regulations 2019. You can find these pro-
posed updated on on www.gov.uk.

THE SCIENTIFIC ADVISORY GROUP ON THE CHEMICAL SAFETY OF NON-FOOD AND NON-MEDICINAL CONSUMER PRODUCTS (SAG-CS)

-Proposed to prohibit the use of Deoxyarbutin
-Proposed to permit the use of Salicylic Acid for uses other than as a preservative at 0.5% in eye shadow, mascara, eyelin-
er, roll-on deodorant and body lotion

CHEMICALS CLASSIFIED AS CMRS

-It is proposed, as of 1 October 2021 and 1 March 2022, there were chemicals that had been classified as CMRs. It was
determined that the conditions for including them in Annex 3 to 6 have not been met. Therefore, these substances will be
added to Annex 2 (prohibited substances) and where they are currently present in Annexes 3 to 6, they will be removed.

PROPOSED TIMELINE

-Products containing CMR substances and fragrance allergens will not be able to be placed on the market on or after 15
October 2022, but a transitional provision will allow these prodct to be made available until 15 December 2022, after which
any supply will be unlawful. Products containing the chemicals SAG-CS has assessed (as listed above) will not be able to
be placed on the market on or after 15 December 2022, but a transitional provision will allow them to be made available until
15 March 2023, after which any supply will be unlawful.

EU UPDATES:

EU has updated their glossary of common ingredient names

-This update is to correct previous errors in the listing and new ingredient names. There are quite a few changes.

-EU has proposed limiting Homosalate in sunscreens as follows. This decision is not final yet:

+ Currently Homosalate is allowed in sunscreens up to 10%. It is proposed that Homosalate be restricted to face products
with exception of propellent spray products up to a maximum concentration of 7.34 %

* Propsed Application Deadlines

-EU SCCS reviewed prosgoglandins and their analogues and determined their pose a health risk. It is possible they could
be banned in cosmetics.
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SURFACTANTS @ DISPERSANTS
EMULSIFIERS ® EMOLLIENTS ® THICKENERS

L ————

HAVE QUESTIONS? CALL 1-833-RAV-CHEM
info@RavagoChem.com | https://na.ravagochemicals.com/
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HISTORIAN'S ARTICLE

NATURAL PRODUCTS — WHAT'S OLD IS NEW AGAIN

Humans have been in tune with nature since, well — the beginning of humanity. From hunter
and gatherer to the agricultural revolution, we have been growing and manipulating nature to
suite our needs for many thousands of years, selecting for certain traits in plants and animals
to make them tastier, more nutrient-rich and easier to mass produce. (Old fashioned GMO).

But, in the last 100 years or so, humans have been slowly departing from what nature pro-
vides to more artificial ingredients. The advancement of Food and cosmetic sciences have
given rise to products that are easier to produce, last longer and may provide better benefits.
This fact seems to have accelerated with the on-set of the industrial revolution and women — -
joined the work force. The natural evolution of shorter “disposable” time lent itself to the cre-  Fistorian - Erica Herrel
ation of many short cuts as far as our health goes. Frozen dinners became a major convenience for working men and
women, as well as fast food. The same goes for our personal care. The advancements in preservatives have allowed
for manufacturers to produce products that last on the shelf for years. However, not all has been to the benefits of
human health. Major diseases like diabetes and heart problems were not as prevalent in our early years as they are
now, as well as inflammatory reactions and allergies.

The 1980s were that start of the grass roots movement of getting back to nature. During those times, the term “natu-
ral product” would conjure the image of scantly dressed Hippies, smelling like Ylang, Lavender, and Sage. However,
beauty pioneers like Rachel Perry showed us that natural products can be mainstream.

Rachel was the pioneer of natural beauty. Her family moved to California when she was 7 years old. At the age of 15
she got a job at Coty, where she devoted her time to learning about dermatology, skin care and cosmetic Chemistry.
During her studies she discovered that nutrients in fruits, vegetables and herbs could best feed and nourish the skin.
While working as a cosmetologist in a health club, she began formulating her own products. In 1977, the Rachel
Perry brand was established with a product line called “Potions Eternal”. Her packaging was bright, eye catching and
focused on Aromatherapy. The carton’s colors were aligned with the 7 Chakras. Initially she formulated her products
in her kitchen using plants and herbs. Being a music lover as well, she would describe the aroma of her products like
music and established the profile of scents as top, middle and bottom notes used in the fragrance industry today. With
the success of her brand, Rachel became a member of the rainforest network and later introduced a line of products
inspired by rainforest preservation that used only sustainably harvested ingredients. Rachel passed away in 2016, but
her legacy of environmental protection and natural beauty live on today.

Natural products are becoming more mainstream. Ingredient manufacturers are realizing that nature provides what
we need for healthy skin and body. A new frontier in science we barely scratched the surface of is Probiotics or
Microflora. Our skin contains more microorganisms than we have cells. We have very little understanding of the
symbiotic relationship we have with the little buggers, but one thing is very apparent..Probiotics are essential for our
overall health. In our overly sanitized environments, we are losing our connection with the benefits of the Microflora
environment. While attending a conference on the Microbiome, one of the scientist shared that he spent time studying
an Amazon tribe that was not exposed to modern culture. The amazing fact about this tribe is that they did not have
skin diseases, like Acne, Eczema and Rosacea. The tribe had very little inflammatory type diseases. They lived in
complete harmony with nature. While analyzing the microbiome of some of the tribal people, the scientist found that
they had a much richer profile of Microflora externally as well as internally. They also did not suffer from Rheumatoid
Arthritis. After a few days at this conference, | was amazed at how much we do not know about this subject. We have
only started exploring the huge benefits Probiotics have on our own health. Our ancient ancestors knew the about
those benefits by making yogurt and other fermentation products part of their diet. They also knew how to use natural
oils and plant extracts.

It is always a good idea to learn from the past and maybe we can make future products even better!

Erica Herrel
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COLLEGE oF PHARMACY AND
PHARMACEUTICAL SCIENCES
THE UNIVERSITY OF TOLEDO

COSMETIC
SCIENCE AND
FORMULATION

DESIGN

SUMMER CAMP 2022
VIRTUAL PROGRAM

[ VIRTUAL PROGRAM
DETAILS
Interested in learning about the process of creating Wednesday, June 22-
makeup and personal care products? Friday, June 24

. . . , . ) . m 1Tam.-4 pm. EST
Join us in our virtual summer camp to discover the science behind cosmetic P

products, learn more about the profession and experience hands-on fun. = Cost: $150
) . . . . m High school students entering
A variety of presenters will host interactive sessions and you'll hear from grades 10, 11 or 12
an alumni panel that will share their academic and career experiences.
Attendees will receive a camp kit with supplies and samples needed for REGISTER EARLY'
the hands-on portion of their virtual camp experience and a camp T-shirt. THIS CAM P WILL
FILL UP FAST!
(WACKER |
Let’s get social
E1 K [ @UToledoPharmacy
° Learn more about the college
eoe .
e o azelis % GRANT INDUSTRIES Utoledo.edu/pharmacy
Where Performance Matters
°s° = FUELING TOMORROWS

PH 612
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MAY 2022 MONTHLY MEETING
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Ingredient Solutions for all of

YOUR
Personal Care & Cosmetic Needs

Contact Us: (650) 595-3600 or
Sales: scsales@vivioninc.com
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24/7 Online
BOTANICAL Ingredient Information:
EMOLLIENTS

& SPECIALTY ﬂl_a be|®

PARTICLES www.floratech.com/info
ELAE
E k '
The Naturval Sotution

In the California SCC Region:
‘ Y 150 Q0
Ross Organic | 562.236.5700 | sales@rossorg.com

FLORATECH
a Ga@ll company

Naturally Derived
Thickeners for Hand
Sanitizers

Jaguar® HSG - New viscosity

building polymer for 63-80 wt%

ethanol hand sanitizers. Jaguar®

HSG is a sustainably sourced

premium natural polymer.

Increase the naturalness of your

hand sanitizer content while

adding luxurious silky texture.

Solvay manufactures Jaguar®

HSG in the U.S. <
Contact us at
personalcarecust@solvay.com
for more information.

SOLVAY
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Since 1955, The Specialty Ingredient
Source For Your Next Great Innovation

ALLURE GLOW IGI CARES
Fluorescent Pigments, USP Petrolatums
Glow in the Dark Pigments
REAXIS
ARKEMA Hydrogen Peroxide Stabilizers

Molecular Sieves
(for self heating creams and face masks) SHAMROCK
Fluoropolymers, Specialty Waxes
DOUBLEBOND INDUSTRIES
Chisorb UV Absorbers, Photo Initiators SPECIALTY MINERALS
Calcium Carbonate, Talc
DSM-AGI
Acrylated Oligomers, Acrylic Solid SPECTRATEK TECHNOLOGIES
Beads, Monomers, Photo Initiators Holographic Glitter & Pigments
Metallic Glitter & Pigments

DYMAX
Spec1alty uv Oligomers TPC GROUP
Polybutene
ELKEM SILICONES
Cosmetic Grade Silicones US POLYMERS-ACCUREZ

Vinyl Silicone Polymers Polyurethane Resin

Nitro-Cellulosic Resins
HOCKMEYER
Immersion Mills, High Viscosity Mixers,
Dispersers and Agitators, Discharge VE,IIYATQR Dioxid
Presses, CMX-200 Tank Washer Itanium Dioxide

323-268-1815

www.dorsettandjackson.com

ﬂ LBB Specialties

Technical
Solutions Provider
in Personal Care

@)
° - " . >
AiC @ ceNTERCHEM Charkitsrs customchemicals . Dien

sales@lbbspecialties.com
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KOSTER UNEN

No matter who the product is for,
you can trust Koster Keunen’s quality
for all of your formulation needs.

We’ve got a wax for that ™

UNITED STATES | NETHERLANDS | TOGO | EARTH | www.kosterkeunen.com
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ACME
HARDESTY

BEAUTY
begins here.

Safe, sustainable,
bio-based ingredients
for personal care.

800.223.7054 - acme-hardesty.com
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EDUCATION COMMITTEE UPDATE

It is with great excitement I’'m announcing we have officially begun planning a gold
seal certification program in cosmetic sciences with the University of California, Riv-
erside! After months of initial talks and meetings with representatives from the UCR
chemistry department, we have taken the first big steps in creating our Advisory Com-
mittee with representatives from both UCR and the California Chater of SCC to build
the curriculum. We have representation from both the academic and industry side with
the full committee comprised of your active Chair Margarita Gomez-Nadin, past Chair
Valerie George, UCR Chemistry Chair Professor Leonard Mueller, Professor Kerry
Hanson, UCR Extension Director of Programs Dr. Marie Martin, and me.

The target for the program is to launch Winter quarter (January) 2023 and be a good

introductory program to anyone new to the industry, new to formulating, or looking Ryan Kudla

for a great in-depth refresher. The Committee will be spending the next 6 months identifying and coordinating
teachers for the program, building the syllabi and curriculum, and engaging with both SCC membership and UCR
student body to make the course as beneficial for all groups as possible. Our overall goal is to take a science
first approach to formulating and will likely be breaking this up into 6 different classes that can be taken over a
2-year period. We want to be sure that anyone actively working will still be able to attend and benefit from any
of the classes offered.

If you have any thoughts or ideas, please contact me at rkudla@barnetproducts.com. I'm always open to new

ideas and perspectives on how we can best serve our membership and I’'m looking forward to providing more
updates as we get closer to launching the program in January!

Ryan Kudla
Barnet Products
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Homogenizers
Mixers

Emulsifiers
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Regulatory Without Borders™

EU-27 & UK
BREXIT SOLUTIONS

Responsible Person
Services Package -
No Membership Required!

PIFs
CPNP

info@intlcosmetics.com | intlcosmetics.com | 310 545-3223

Your partner for
innovation and success

With an extensive
performance and specialties
portfolio featuring upcycled
and sustainable ingredients,
Brenntag can help meet
consumer demand for
effective products that care
for our planet.

ConnectingChemistry BRENNTAG M

@Gﬁmim”

Jerry Bertrand
53 Weronica Avenue 1150-A Fira 5t
Somersat, New Jersey 08873 - Menlo Park, Calfornia 04025

(P32 249-68408 relaphons tnphona (BS0)IRT- 1838
(F3E) 248-B628 tax tax (B505327-3815

memal: fzberlrand@anl com

US REGISTRATIONS

FDA OTC Registrations
Deadline for 2022 e-Registrations
was December 2021
« FDA Facility e-Registrations
« FDA Product e-Listings

California State Registrations
* SB 312/ CFFIRKA
+ SAFE COSMETICS ACT

Contact us today to maintain compliance

info@intlcosmetics.com | intlcosmetics.com

310 545-3223
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SILAB creates and manufactures
unique, consistently safe, natural
active ingredients with proven efficacy.

INDEPENDENCE ‘ EXCELLENCE ‘ QUALITY

You need more information about our products?
Please contact our subsidiary SILAB Inc.:
phone: 732-335-1030

email: silabinc @silabinc.com

engneering natural active ingredients
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SURFACTANTS | SILICONES | PERSONAL CARE SPECIALTIES

ANTI-AGING | PRESERVATIVES | OLEOCHEMICALS

Coast Southwest is a full-service chemical
One Source.

distributor that provides superior ingredients,

I nfi n ite Poss i bi I ities_ innovative technology, and advanced solutions
from coast to coast. We are committed to
providing top-quality products and exceptional
customer service to help your business thrive.

CoastSouthwest

==

1.800.621.0500 | coastsouthwest.com

VEEGUM®

Magnesium Aluminum Silicate

VANATURAL®

Bentonite Clay

Highly purified, natural
rheology modifiers

Fine-tuned viscosity
and flow properties

Silky, tack-free feel in
topical products

o Ot oy T W o

33 Winfield Street, PO. Box 5150
Norwalk, CT 06856-5150
(203) 295-2140 * F: (203) 855-1220
nir derbiltmi ls.com

T
www.vandel

'VANATURAL; and VEEGUM are registered trademarks of
Vanderbilt Minerals, LLC.

tminerals.com

38


https://www.coastsouthwest.com
http://www.vanderbiltminerals.com
https://ethox.com
https://www.barentz.com/personal-care/

CHAIR

Margarita Gomez-Nadin
Vantage Specialty Ingredients, Inc.
margarita.gomez-nadin@vantagegrp.com

CHAIR-ELECT

Michelle Carrillo
Actera Ingredients
mecarrillo@acteraingredients.com

society of

‘,./’ cosmetic chemists

CALIFORNIA

2022 BOARD MEMBERS

SECRETARY

Kendall Johnson

COOLA
Kendall.Johnson@coola.com

TREASURER

Mason Montgomery
Dr. Squatch Soap Co.
mtm222@cornell.edu

TREASURER-ELECT

Diane Horne
LipoTrue Inc.
moody.diane @gmail.com

AREA Il DIRECTOR I

Angie Inouye
Charkit Chemical Corporation
ainouye @charkit.com

COMMITTEE CHAIRS

PAST CHAIR 2021

Ryan Kudla
Barnet Products
rakudla@gmail.com

AREA 11l DIRECTOR I

Aaron Peterson
Barnet Products
apeterson@barnetproducts.com

AWARDS

Heidi Elrahib

Ross Organic Specialty Sales, Inc.
helrahib@rossorg.com

BY-LAWS

Matthew Driver
Stepan Company
mdriver@stepan.com

COSMEGRAM CHAIR

Jennifer Lee Curtis
Presperse Corporation
jeurtis@presperse.com

COSMEGRAM BUSINESS MANAGER

Brian Kolevar
Coast Southwest, Inc.
bkolevar@coastsouthwest.com

DINNER DANCE 2022 CHAIR

Saundra Luna
Deveraux Specialties
Sandi@deverauxspecialties.com

DINNER DANCE 2022 C0-CHAIRS

Julie Roque

Prime Matter Labs
JulieR@primematterlabs.com - or -
Catherine Hoang

Catalyst Technologies, Inc.
choang@cattech.com

EDUCATIONAL HOUR

Ryan Kudla
Barnet Products
rakudla@gmail.com

ELECTIONS 2022

Michelle Carrillo
mecarrillo@acteraingredients.com

EMPLOYMENT

Heather Naef-Owen
OLVEA
heathernaef@gmail.com

HISTORIAN

Erica Herrel
Merle Norman Cosmetics
eherrel@merlenorman.com

HOSPITALITY

Darrell Zehner

Ross Organic Specialty Sales, Inc.

dzehner@rossorg.com

HOUSE

Stephen Baesemann

TCR Industries Inc.
stephenb@tcrindustries.com

MEMBERSHIP CHAIR

Ava Bertrand Silvallana
bertrandsilvallana@yahoo.com

MEMBERSHIP CO-CHAIR

Joey Bilotta
Global Ingredient Solutions
josephallenbilotta@gmail.com

NEXTGEN DEVELOPMENT CHAIR

Nasrat Hamid
John Paul Mitchell Systems
nasrat.a.hamid@gmail.com

PHOTOGRAPHER

Catherine Hoang
Catalyst Technologies
choang@cattech.com

PUBLIC RELATIONS

Natalie DiLallo

DiLallo Beauty Brand Architects
natalied @beautybrandarchitects.com

REGISTRATION

Jackie Sirois
Adamson Analytical Lab
Jackie.sirois@tentamus.com

REGULATORY AFFAIRS

Ariana Farina
Ariana Farina Consulting, LLC
afarina20 @hotmail.com

SCIENTIFIC SEMINAR 2022

Jamie Bradley
D-D Chemco, Inc.
joradley@ddchemco.com

SPONSORSHIP

Yi Hsin Chang

Global Ingredient Solutions
ychang@ingsolutions.com

SPORTS

Richard Hersey
Global Ingredient Solutions
rhersey @ingsolutions.com

SUMMER EVENT 2022

Michelle Carrillo
mcarrillo@acteraingredients.com

SUPPLIERS’ DAY 2022

Angie Inouye
Charkit Chemical Corporation
ainouye @charkit.com

WEBINAR

Jamie Bradley
D-D Chemco, Inc.
joradley @ddchemco.com

WEBSITE

Bruce Salgado
Cosmetix West
salgado__50@hotmail.com

SOCIAL MEDIA CHAIR

Brittney Strickland
BASF Corporation
brittney.strickland @basf.com

The Cosmegram is the official newsletter of the Society of Cosmetic Chemists - California Chapter. This newsletter is published as a service to our mem-
bers. The subscription is included as part of membership dues. All rights reserved.

Jennifer Lee Curtis - Editor
jeurtis@presperse.com

Advertising inquiries to:
Brian Kolevar - Business Manager

(p) (714) 904-6047
(f) (714) 524-8362

Address changes and subscription

inquiries to:

Ava Bertrand Silvallana - Membership
bertrandsilvallana@yahoo.com

(e) bkolevar@coastsouthwest.com



society of _
cosmetic chemists

CALIFORNIA

~




