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MESSAGE FROM 
The Chair

Dear CaliSCC Members & Supporters, 

As we move further into 2025, I’m proud of the progress and momentum we’ve built 
together. In April, we had the pleasure of hosting a successful meeting in San Francisco, 
aimed at connecting with our Bay Area members. The venue, The Box SF, offered a rich and 
historic atmosphere, having once served as a William Randolph Hearst Printing Plant. 
Today, it’s home to the country’s largest antiquarian paper store, and it made for a truly 
unique backdrop. Thank you to everyone who attended and made the event memorable! 

Due to recent mudslides, Duke’s is temporarily closed, which has impacted our planned 
May meeting. No need to worry, we have our Dinner Dance scheduled on May 17th, and a 
limited number of tickets are still available. Visit our website to reserve yours today! 

In place of the Duke’s meeting, we’re shifting focus to our Education Program during 
Suppliers’ Day, happening October 29–30 in Long Beach, CA. Our team is working diligently 
to bring you two days filled with top-tier educational content. Stay tuned for more details. 

As we head into our summer break, we’ll return in September for a dinner meeting in the 
Valley. 

Be sure to follow us on LinkedIn and check our website for the 
latest updates and event info. 

Thank you for your continued support! 

 

Sincerely, 
Brittney C. Strickland 
2025 Chair, Society of Cosmetic Chemists, California Chapter

https://www.linkedin.com/company/society-of-cosmetic-chemists-california-chapter/?viewAsMember=true
https://caliscc.org/


LETTER FROM
The Editor

As we head into summer, I’m excited to share that the Cosmegram is getting a makeover! 
With the help of a talented committee (and some Canva wizards), we’ve been working on 
updating the layout and design of our beloved newsletter. You’ll see the refreshed look 
debut in our fall issues, and we can’t wait for you to see it. 

This May issue will be our last until fall, so be sure to check out everything we’ve packed in—
from updates on upcoming events like the Dinner Dance and Yacht Summer Event, to a 
special feature on the growing trend of Skinification of Fragrance. 

As always, Cosmegram is your newsletter. If you have a technical article, fun segment, or 
even just an idea you’d love to share with our community, please don’t hesitate to reach 
out. We’d love to feature more voices and perspectives in future issues. 

Wishing you all a relaxing, inspiring, and sunny summer—see 
you in the fall! 
 
 

Josie Wauford 
Lubrizol 
Cosmegram Editor 2025 
josie.wauford@lubrizol.com

mailto:josie.wauford@lubrizol.com


We‘re dedicated to helping you achieve 
exceptional product performance while 
ensuring sustainability and affordability. 
Our team of experts is prepared to deliver 
customized solutions and a wide range of 
specialty ingredients tailored to meet your 
business needs.

 ■ Active delivery systems
 ■ Biofunctionals
 ■ Cosmetic powders
 ■ Film formers
 ■ Hydrogels
 ■ Natural clays and mineral thickeners
 ■ Naturally derived emollients
 ■ Rheology modifiers
 ■ Silicones
 ■ Styling polymers
 ■ Surfactants
 ■ Waxes

Let’s innovate your business together.  
Email us today at  
personalcare@brenntag.com.

Beauty & Personal Care

Innovative and
sustainable
solutions

https://nyscc.org/suppliers-day/
mailto:personalcare@brenntag.com?subject=Contact%20Brenntag
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Personal Care
Ingredients 
ENVISIONING

BEAUTY

At Clariant, we are dedicated to co-creating 

solutions with our customers. With our 

wide array of ingredients and inspirational 

concepts, we strive to deliver differentiating 

sensorial and functional benefits to enable 

the next generation of formulations.

Our vast personal care portfolio includes 

emollients, emulsifiers, mild-surfactants, 

polymers, preservatives, active ingredients, 

and more.

VISIT US AT

clariant.com/personalcare

CONNECT WITH US AT

pcnoram@clariant.com

http://clariant.com/personalcare
mailto:pcnoram@clariant.com?subject=Contact
https://trademarkcosmetics.com
https://www.essentialingredients.com




https://www.beautyindustrywest.org/event-6159795


CASCC x SCIFTS x AACT

GOLF OUTING

ANAHEIM HILLS GOLF CLUB
WEDNESDAY 9.24.25

REGISTRATION & SPONSORSHIP
OPPS COMING SOON

sportschair@caliscc.org

mailto:sportschair@caliscc.org?subject=2025%20Golf%20Outing
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Skinification of Fragrance: How Fragrance is Becoming a Functional Skin Care Category 
 
Whether you used to sneak spritzes of your mom’s body spray as a kid, light up when someone asks, “What fragrance are 
you wearing?”, or save a signature scent for special occasions, one thing’s clear — fragrance leaves a lasting mark on 
lives. Of all the senses, scent holds a unique kind of power. It can unlock hidden memories, transport us to distant 
moments, and evoke instant emotions. Fragrance is more than just a scent — it’s personal, distinctive, and unforgettable. 
 
As scent becomes increasingly woven into daily routines and self-expression, the fragrance industry is undergoing a 
remarkable evolution. What was once a search for a single “signature scent” has transformed into curating a diverse 
fragrance wardrobe to match one’s mood, mindset, or moment. From travel-size perfumes and hair mists to everyday 
body sprays and iconic luxury scents, the fragrance market continues to expand — projected to reach USD 70 billion by 
the end of 2036.¹ 
 
A major driver behind this growth is fragrance’s rising role as a form of self-expression. Brands like Sol de Janeiro, with its 
vibrant, color-coded body mists, have become collectible staples for teens and Gen Z.² Celebrity-driven scents such as 
Kylie Jenner’s Cosmic³ and Bella Hadid’s Orebella⁴ capitalize on personal identity and star power. Even astrology-inspired 
launches like the Astro Collection offer deeply personalized perfumes tied to zodiac signs.⁵ These types of innovations 
resonate with modern consumers, making fragrance feel more expressive, intimate, and uniquely their own. 
 
But the demand for fragrance in personal care is two-fold. While bold marketing strategies are winning Gen Z’s attention 
— the generation currently driving beauty trends⁶ — technical innovation is playing just as important a role. Clean beauty 
has long shaped the skin care category, and now its influence is permeating hair care, body care, and fragrance. 
Transparency around ingredients, safety, and sourcing is becoming a non-negotiable as this younger demographic 
demands authenticity and trust.⁷ 
 
This movement has gained even more momentum with the passage of the Modernization of Cosmetics Regulation Act of 
2022 (MoCRA) — the first major update to U.S. cosmetic law since 1938. MoCRA enhances the FDA’s authority, increasing 
oversight and reinforcing the industry’s shift toward transparency.⁸ For the fragrance category, this shift is 
transformative. Fragrance has historically been avoided by individuals with sensitive skin due to vague ingredient 
disclosure. Now, as transparency expands, a new wave of consumers — previously hesitant or excluded — is being 
welcomed into the fragrance space through informed choice and renewed trust. 
 
One of the most exciting shifts in formulation is the rise of “skinification” — a trend that applies skincare-grade actives 
and philosophies to non-traditional categories like hair care, body care, and now fragrance. While inspired by traditional 
skin care science, skinification first gained traction in scalp care, where consumers began treating the scalp with the same 
care and targeted ingredients as facial skin. This movement has since evolved into a cross-category phenomenon, fueling 
performance-driven products that blur the lines between beauty and wellness. 
 
A leading example is Orebella by Bella Hadid, a fragrance brand designed around skin and scent synergy. Each bi-phase 
"skin parfum" is alcohol-free, hydrating, and enriched with essential oils for long-lasting wear that fuses seamlessly with 
the skin. Orebella also meets clean, cruelty-free, and vegan standards — and it is dermatologist-tested, making it suitable 
for sensitive skin. Inspired by nature’s healing properties, Orebella’s innovative formula combines two layers that hydrate 
and immerse the skin in fragrance. A simple shake activates the bi-phase blend, creating a magnetic experience that 
bonds to the skin like a second layer.⁹ 
 
Another standout leader in the skinification of fragrance is Clean Reserve. This fragrance line champions an alcohol-free 
approach as well and prioritizes natural, skin-friendly ingredients without compromising on performance. Clean Reserve is 
committed to full ingredient transparency, using sustainably sourced essentials like natural oils and absolutes. These 
ingredients are carefully selected through eco-conscious farming practices that minimize environmental impact — such 
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as reduced water usage, pesticide-free cultivation, and biodiversity support. The brand sets itself apart through its 
dedication to ethical sourcing, partnering directly with local farmers and communities to promote both environmental 
stewardship and social responsibility. Many of their oils and absolutes are also upcycled or derived from renewable 
sources, and their supply partnerships often follow fair-trade principles to ensure ethical labor practices. In alignment 
with evolving standards of MoCRA, Clean Reserve also collaborates with dermatologists and skin cancer surgeons to 
ensure their products are not only luxurious but also safe and effective for all skin types.10 

 
While Orebella and Clean Reserve set the tone, the skinification of fragrance extends far beyond hydration and solutions 
for sensitive skin. This trend is also driving innovation in texture and format — transforming traditional liquid perfumes 
into solid balms, creams, and even capsule-based delivery systems. These new formats open the door for brands to 
reimagine the olfactory experience while also supporting skin and hair health. For instance, hair mists can incorporate 
antioxidant-rich ingredients that help defend against environmental stressors to offer both a signature scent and UV 
protection. Similarly, fragranced body lotions can be formulated with active compounds that provide soothing and 
wound-healing benefits. These multi-functional innovations fuse the artistry of perfumery with the efficacy of skin care, 
unlocking a new frontier in beauty and wellness. 
 
To realize this potential, active ingredients are the key. As demand grows for multi-functional, skin-benefiting fragrances, 
raw material suppliers play a critical role in enabling innovation. It’s not just about supplying high-performance actives — 
it’s about ensuring those ingredients integrate seamlessly into fragrance formulations, while meeting technical challenges 
like scent stability and longevity. The interaction between fragrance components and active ingredients can impact scent 
perception, compromise stability, and create compatibility issues that formulators must carefully navigate.  
 
To ensure smooth formulating, fragrance formulators must understand the basics of perfumery. A fragrance is composed 
of three layers of notes, each unfolding over time. Top notes, also known as head notes, are light and fresh. These are the 
first to appear upon application, lasting up to an hour and are meant to make an immediate impact. Middle notes, or 
heart notes, form the core of the fragrance, offering complexity and balance after the top notes fade. Essentially, the 
middle notes are the “heart” of the fragrance, providing depth and character. Lastly, base notes are rich, long-lasting, and 
the foundation of the fragrance. They provide depth and structure, lingering for hours and anchoring the entire scent. 
Together, these notes create a balanced experience with each category contributing to the overall complexity and appeal 
of the fragrance.11 

 
In the context of skinified fragrance, base notes are especially important. That’s where many functional ingredients — like 
hydrating actives, antioxidants, or nourishing oils — naturally fit. Just as base notes ground the scent, these functional 
ingredients are intended to remain on the skin, delivering prolonged hydration, environmental protection, and improved 
skin feel. Their dual function is both sensory and supportive — elevating fragrance into a wellness-enhancing experience. 
 
In a beauty landscape that values personalization, transparency, and holistic care, the skinification of fragrance stands out 
as both a technical innovation and a cultural shift. No longer just a finishing touch, fragrance is becoming a functional part 
of daily skin and body care rituals — offering benefits that go far beyond scent alone. By marrying the emotional power of 
fragrance with the proven performance of skin care actives, brands are redefining what is means to smell good and feel 
good.  
 
Looking ahead, the future of fragrance lies in this harmony between sensorial delight and skin health. As consumers 
continue to seek out multi-functional products that reflect their values and support their wellbeing, fragrance will evolve 
into a true skin-first category. With the right ingredients, thoughtful formulation, and a commitment to transparency, this 
fusion of scent and care promises to transform how we think about, wear, and experience fragrance. 
 
As the boundaries between beauty and wellness continue to blur, the skinification of fragrance offers a new way to scent, 
treat, and experience our skin — one innovative spritz at a time. 
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Hosted by Miranda Cosgrove, Mission Unstoppable celebrates women in STEM fields—
highlighting scientists, engineers, and innovators who are making waves in everything 
from oceanography to digital design. The show aims to inspire the next generation by 
showcasing female scientists doing incredible work in spaces that matter to teens 
today. 

In her episode, Amanda brought cosmetic chemistry to center stage as she 
demonstrated how she formulates cooling eye gels designed to refresh and depuff the 
under-eye area. “Carrageenans are the main component in this formula,” she 
explained, “to achieve the solid, brittle gel texture that is crystal clear and instantly 
cooling.” 

Amanda’s feature is a proud moment for DeWolf and for all of us at CASCC. Her work 
spotlights the creativity and innovation that cosmetic chemists bring to everyday 
products. 

Watch the Episode Here

Amanda Lam Featured on CBS’s Mission Unstoppable

Let’s celebrate Amanda’s fantastic achievement and continue championing the 
visibility of cosmetic science in mainstream media!

We’re excited to share that Amanda Lam — 
Development Chemist at DeWolf and the Hospitality 
Chair of the California Chapter of SCC — was 
recently featured on CBS’s Mission Unstoppable! 

Amanda appeared in a segment titled “Cosmetic 
Concoctions with Amanda,” where she showcased 
the fascinating world of cosmetic chemistry to a 
national audience.

https://www.cbs.com/shows/video/KOgYqt4UXthLS_A4u5lLO_7246e1VXXT/
https://www.cbs.com/shows/video/KOgYqt4UXthLS_A4u5lLO_7246e1VXXT/


2025 GIRLS EMPOWERMENT SUMMIT
NextGen Cali SCC and Evonik partnered with Gracious Oasis, an organization on a 
mission to eradicate inequities in our world through educational experiences inspiring 
generations of global leaders. This event was the 2025 Girl Summit Event where we 
were able to give middle and high school girls exposure to our industry and a 
demonstration of a skin lotion, thanks to Evonik and their materials!

The NextGen initiative was launched in 2015 by the Society of Cosmetic Chemists to address the 
needs of early careerists, young professionals and undergraduate/post-graduate students in 
the cosmetics and personal care industry. The initiative consists of special education, networking 
and other events specifically designed to assist the “next generation” of formulators, innovators, 
and ground-breakers in the industry.

If you are looking for opportunity to donate or volunteer, our next events are: 

• UC Irvine - 5/14 

• UC Santa Barbara - 5/20 

• Compton Unified Career Fair - 5/30 

• Taking The Reins Career Fair - 5/31

Click to View Video
Click to View Video

https://www.dropbox.com/scl/fi/ez7yvzit2fcd6xqp9y250/Cali-SCC-CSU-Dominguez-Event_1.mp4?rlkey=pxghh3k03k9n5b1o5lydsvffg&e=1&st=abzm83xf&dl=0
https://www.dropbox.com/scl/fi/ez7yvzit2fcd6xqp9y250/Cali-SCC-CSU-Dominguez-Event_1.mp4?rlkey=pxghh3k03k9n5b1o5lydsvffg&e=1&st=abzm83xf&dl=0


S c i e n c e !   S u n !  

S u r p r i s i n g  I n s i g h t s !

SET UP: TUES. OCT. 28 11AM-6PM
DAY 1: WED. OCT. 29 10AM-5PM; AFTERPARTY: 7-11:30PM
DAY 2: THUR. OCT. 30 10AM-3PM;

LONG BEACH CONVENTION CENTER
300 EAST OCEAN BLVD, LONG BEACH, CA 90802

STANDARD BOOTH: $3,000 (10' X 10')
CORNER BOOTH: $3,100 (10' X 10')
BOOTHS ASSIGNED FIRST COME FIRST SERVED
EXHIBITOR MANUAL WILL BE SENT AT A LATER TIME

EXHIBIT ING BOOTH OPPORTUNITIES

TECHINICAL POSTER (EXHIBITORS ONLY) $400
PRESENTATION STAGE BRANDING RIGHTS $7,500 (LIMIT 1)
JAVA CORNER $7,500 (LIMIT 1)
PRIVATE MEETING ROOM $1,500 (11 LEFT)
5X FLOOR DECALS $1,500 (4 LEFT)
METER BOARD ADVERTISING $1,100 (9 LEFT)

SHOW SPONSORSHIPS AVAILABLE

mailto:suppliersday@caliscc.org
https://caliscc.org/Suppliers__Day_2025


Sponsorship Digital Features Tickets Branded
Haystack

Let's Have Barrels of Fun - Multi-
Platinum $10,00 (2 Left) x

Dedicated saloon bar with
signage & a signature cocktail.

A definite crowd pleaser so
your logo won’t be missed.

7 x

In a Yeehaw State of Mind -
Platinum $8,500 x

Join in on the fun and have
your logo on one of our mini

carnival game stations
5 x

Not Horsin Around - Pedicab              
$8,000 (1Max) x

Take attendees to the
afterparty! Have your logo on

our custom pedicabs.
4 x

Saddle-Up, This Ain't Our first
Rodeo - Gold $5,500 x

 A night you want to
remember...Photobooth

featuring your logo and props.
3  

Foot Loosin' Blue Jean Baby! - Silver
$3,000 (No max) x

logo or name on branded
bandanas for ateendees &
shout on group line dance

  

Makin' Some Bronco-nnections -
Bronze $1,000 (No Max) x Mention on all our social

media and Cosmegram
  

SPONSORSHIPS

Wednesday, Oct. 29 @ 7:00pm-11:30pm
PACIFIC  BALL ROOM,  LONG BEACH ARENA

REGISTER$125
SCC MEMBERS

$175
NON-SCC MEMBERS

CONTACT:
afterparty@CaliSCC.org 

VELVET ARRIOLA, NORMAN FOXTICKETS HERE
Currently open to exhibitors only

 Open ticket registrations will begin in June 16

Special
Special  Perk!!!
Perk!!!Fully paidFully paid sponsorships sponsorships    before June 2 before June 2 will have their logowill have their logo

displayed on our Afterparty booth at the showdisplayed on our Afterparty booth at the show

mailto:afterparty@caliscc.org?subject=AfterParty%20Inquiry
https://caliscc.org/Suppliers__Day_2025
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mailto:dinnerdance@caliscc.org?subject=Dinner%20Dance%20Inquiry
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THE HISTORY
o f Tariffs

For this month’s article, I decided to veer and talk about a situation that affects us all in the 
industry.  It turns out that tariffs have a long history in influencing trade between countries.  
Even ancient civilizations employed that tool for trade deals to protect domestic industries 
from foreign competition. They serve mainly as a revenue tool but also for protecting 
domestic manufacturing. 

As trade started between ancient cultures, governments saw an opportunity of generating 
revenue through taxation on imports and exports.  Greed has always been a human trait.  
Thanks to historical records dating back to ancient Mesopotamia, it was written that early 
traders were subjected to taxes on goods when they entered the city-states.   

In medieval times, this practice became more sophisticated as trade expended around the 
world.  It became common practice for tariffs to be imposed by cities located on popular 
trade routes.  In the 16th century, European nations increased the use of tariffs, increasing 
wealth through favorable balance of trade and promoting the practice of imports and 
exports. 

As we progressed to the 18th and 19th centuries, the practice of tariffs started becoming 
more political.  They were used to establish dominance during the industrial revolution.  The 
practice also gave rise to the anti-tariff movement of free trade. 

In the 20th century, as trade became ever more global, the practice of tariffs came under 
increased scrutiny.  This is when trade agreements between nations came to be.  An 
agreement in 1947 called GATT (General agreement on Tariffs and Trade) established a 
reduction of trade barriers and promote trade in Eurpoe. 

The introduction of machinery and factories revolutionized production methods, making 
goods faster and cheaper than before.  The surge in quantity of production also started 
competition between nations.  The industry that was able to produce goods the cheapest 
and fastest was able to corner a market, making it difficult for others to compete.  The British 
empire was the birthplace of the Industrial revolution.  The Navigation Act established in the 
17th century, imposed tariffs on goods not transported on British ships, laying the 
groundwork for protective measures that would increase during the industrial revolution.  
Countries like, Germany, France and the United States faced this challenge when they 
began to industrialize.  Each of these nations began to impose a counter tariff to try and 
even the field.  The tariff of 1828, called The Tariff of Abominations imposed high taxes on 
imported goods, providing support for American manufacturing.



THE HISTORY
o f Tariffs

All this back and forth tariffs started trade wars and often had the opposite effect of stifling 
economic growth.  This was a major cause for the great depression in the 1920s. 

The influence of tariffs is not all bad news though.  Competition between nations also 
spurred innovation and advancement in production techniques.  After World war II, nations 
saw a need for cooperation.  This led to the creation of international organizations such as 
the IMF (International Monetary Fund) and the world bank.  It allowed for the commitment of 
economic collaboration between nations.   

We are facing a similar situation right now.  By default, the US economy created China’s 
advantage in creating cheap goods, eliminating all competition from domestic 
manufacturing.  In reality, both our nations are interconnected.  The US is the ultimate 
consumer of goods, supported by China.  The current tariffs are putting both nations at a no 
win situation.  China needs us to buy stuff and we want cheap goods.  The Covid situation 
was a wake up call to America as far as who controls our essential goods, such as the 
supply of antibiotics and other drugs.  It will be interesting how this game of cat and mouse 
will end and who will come up ahead.

Erica Herrel



Retinoids:

• MICROSPONGE® N 720TRA: Retinaldehyde (Retinal) in a Natural
    sustained-release delivery system
• MICROSPONGE® N 718TRE: Retinol stabilized with tocopherol in 
    a polysorbate-free Natural sustained-release delivery system
• MICROSPONGE® N 720TRE – Retinol stabilized with 
    tocopherol in a Natural sustained-release delivery system
• Retinol C50: 50% liquid Retinol in a BHA-free formulation
Rheology Ingredients:

• Magnabrite® Ultra: Water-washed, low pH Magnesium 
    Aluminum Silicate
• Polargel® NF: USP purified Bentonite

Health & Beauty Solutions 

is your source for:

• Retinoids in sustained-release 
    Natural delivery systems
• Liquid Retinoid ingredients
• Clay-based rheology ingredients

Find us on ULProspector.com

CAREERS.SCCONLINE.ORG caliscc.org/classifieds

View Jobs and Ads

www.koboproducts.com

The Powder & Dispersion Specialist

Sunscreen Technologies ● Surface Treatments
Special Effect Pigments ● Pigmentary Grade Dispersions

Microspheres ● Natural Origin Products ● Fibers  
Fillers ● Film Formers ● Specialties ● Delivery Systems  

Custom Development ● Global Manufacturing

Innovation 
Technology
Service

Kayla Stencel - kstencel@koboproductsinc.com

https://careers.scconline.org


Who does it affect?
 all US and International companies making or 
 selling cosmetic products in the US
When does it start?
 December 29, 2023

Schedule an info session with us today:

 

What is FDA’s MoCRA?

INFO@INTLCOSMETICS.COM    310-545-3223

We gladly offer these necessary services for 
Domestic and International companies that are

Manufacturers or Brand Owners.

It’s the 
Modernization of Cosmetic Regulations Act 2022

and with it comes 
New registration and GMP requirements.



REGULATORY UPDATES

FDA 

• MoCRA – The FDA is providing a data summary of registered facilities and listed products under 
MoCRA. 

Tariffs 

• On April 9, the president announced a 90 day pause on ‘reciprocal” tariffs for everywhere except 
China. 

California 

• CalRecycle published final findings for SB 343 (bill that prohibits use of chasing arrows on product 
unless certain criteria are met). The report indicates where materials can be recycled and the 
rate of recycling.  This will apply to products manufactured after Oct. 4, 2026. 

• Safer Consumer Products (SCP)-DTSC proposed 12 new candidate chemicals. There will be a 
virtual workshop for this on May 2025. 

NAD and CARU 

• Looked at claims for a brand that makes cosmetics and SPF products targeted towards 
consumers under 13 years of age. They found the most of the claims to be adequately 
substantiated, but recommended removal of claims regarding efficacy of the product. 

Maryland 

• SB 901 – Has proposed End Producer Responsibility (EPR) Regulation for packaging and paper 
products. It still needs to be signed by the governor. Stay tuned… 

Washington 

• Toxic Free Cosmetics Act-Proposed a rule, Chapter 173-339 WAC, that restricts intentionally used 
formaldehyde and formaldehyde releasors in cosmetics – comment period was open till April 11, 
2025. Expected rule decision by August 2025. 

• The Recycling Reform Act (EPR regulation) has been sent to the governor’s desk for signature.

USA



Australia 

• The Therapeutic Goods Association (TGA) consults on updating the Poisons Standard, which 
categorizes ingredients used in cosmetics. 

UK 

• Has set restrictions for Methyl Salicylate. The restrictions will come into force Sept. 30, 2025.

INTERNATIONAL

Ariana Farina

REGULATORY UPDATES



BEAUTY
begins here.
Safe, sustainable,  
bio-based ingredients 
for personal care.

800.223.7054 • acme-hardesty.com 

azelis.com
visit us at: rossorg.com

Discover  
unique you
At Ross Organic an Azelis company, our 
knowledge and experience in Personal Care is 
beyond skin deep: our people have the passion 
and expertise to dive into the market, identify 
trends and advise you of the latest innovations.

Our team of skilled industry chemists and 
formulators are at your disposal for expert 
advice at any stage of product development, 
from concept to manufacture.

Are you ready to partner with Ross for creative 
concept formulations that truly excite your 
customers?



CSR program
Naturally committed 
to a sustainable world

Supplying a
wide selection
of high-quality
personal care

ingredients

www.ritacorp.com
CollPerfect™ P6 
Bio-optimized 
 collagen peptide 
for ageless beauty

Mibelle AG Biochemistry  |  Switzerland  |  mibellebiochemistry.com





VEEGUM® 
Magnesium Aluminum Silicate

VANATURAL®
Bentonite Clay

Vanderbilt Minerals, LLC
A Wholly Owned Subsidiary of R.T. Vanderbilt Holding Company, Inc.

33 Win!eld Street, P.O. Box 5150 
Norwalk, CT 06856-5150 

(203) 295-2140  F: (203) 855-1220 
mineralsales@vanderbiltminerals.com 
www.vanderbiltminerals.com

VANATURAL and VEEGUM are registered trademarks of 
Vanderbilt Minerals, LLC.

Nature formulates 
our products for your 
natural formulation 

needs.

Highly puri!ed, natural 
rheology modi!ers

Fine-tuned viscosity 
and "ow properties

Silky, tack-free feel in 
topical products





APRIL MEETING



LBB Specialties

Ingredient Solutions for all of 
YOUR 

Personal Care & Cosmetic Needs 
 Contact Us: (650) 595-3600 or 
Sales: scsales@vivioninc.com

Botanimulse Plush 

• Inherently biodegradable 

• Multifunctional performance:  
• Heat protection 
• Frizz reduction 
• Combing force reduction 

—  Exclusively from — 

info@ddchemco.com  •  818-349-4149 

BIODEGRADABLE  
CONDITIONING QUAT 



APRIL MEETING



MEMBERSHIP DUES
Renewal Reminder

DON'T FORGET TO RENEW TODAY!  LATE FEES APPLY SOON! 

The California Chapter of the Society of Cosmetic Chemists is the 2nd largest 
chapter in North America thanks to you.  Please renew your membership today so 
that you can continue to be part of our scientific community.  In the next Issue we will 
let you know our progress towards increasing our membership.  Remember there are 
so many benefits of being a member, here are a few! 

The Quickest and Easiest Way to Renew is Online! 

To pay online go to www.scconline.org/sign-in and login using the username and 
password you set up. If you have not set up your username and password on our 
new database please go to www.scconline.org/join and create your own. 

BENEFITS OF MEMBERSHIP 
• You can attend the California Chapter meetings & all other chapter’s meeting at 

the member rate.  

• Attend almost all events at a discounted rate! 

• Receive the Journal of Cosmetic Science complimentary 

• Exclusive Membership Directory 

• Complimentary membership in the International Federation of the Societies of 
Cosmetic Chemist (IFSCC)  

• Check out more perks at www.scconline.org/Membership

http://www.scconline.org/sign-in
http://www.scconline.org/join
http://www.scconline.org/Membership


UNITED STATES   |   NETHERLANDS   |   TOGO   |   EARTH   |   www.kosterkeunen.com

No matter who the product is for,  
you  can trust Koster Keunen’s quality  
for all of your formulation needs.

We’ve got a wax for that ™



ALLURE GLOW
Fluorescent Pigments, 
Glow in the Dark Pigments

SAPI VALIDA
Natural Cellulose

BOMAR SPECIALTIES
Specialty UV Oligomers

CALOY NATURAL OILS
Natural Nut Oils 

ELKEM SILICONES
Cosmetic Grade Silicones
Vinyl Silicone Polymers

HOCKMEYER
Immersion Mills, High Viscosity Mixers, 
Dispersers and Agitators, Discharge 
Presses, CMX-200 Tank Washer

RESOLUTE OIL
Petrolatum USP
White Mineral Oil Kosher 
& Halal

REAXIS
Hydrogen Peroxide Stabilizers

SHAMROCK
Specialty Waxes

SPECIALTY MINERALS
 Calcium Carbonate, Talc 

STRA�L Ƭ PITS��

US POLYMERS-ACCUREZ
Polyurethane Resin,
Nitro-Cellulosic Resins

KRONOS
Titanium Dioxide

Since 1955, !e Specialty Ingredient 
Source For Your Next Great Innovation

323-268-1815
www.dorsettandjackson.com

DORSETT& JACKSON, INC.

Cosmeti� 
ra�e Wa�es

�ATURE �OATI�
S 
�ioǦ�ase� Car�on �la�� Pi�ments



2025 Board members
OFFICERS

chair 
Brittney Strickland
brittney.strickland@croda.com

chair ELECT 
Matt Driver
mdriver@stepan.com

awards chair 
Heidi Elrahib
helrahib@rossorg.com

by-laws 
James Neil
james@suitupbrands.com

cosmegram chair 
Josie Wauford
josie.wauford@lubrizol.com

cosmegram business manager 
Brian Kolevar
bkolevar@coastsouthwest.com

dinner dance 
Elle Kim
elle.kim@barentz.com

sports co-chairs 
Catherine Hoang
choang@cattech.com

Sports co-chairs 
Chris Lesko
clesko@cattech.com 

COMMITTEE CHAIRS

secretary 
Mayra Delgado
mdelgado@ingsolutions.com

treasurer 
Stephanie Facuri
stephani.facuri@solabia.com

educationAL HOUR 
Ryan Kudla
rkudla@barnetproducts.com

elections 
Matt Driver
mdriver@stepan.com

employment 
Mike Bekerejian
mike@aboverinaldilabs.com

historian 
Erica Herrel
ericaherrel@yahoo.com

hospitality 
Amanda Lam
amanda.lam@azelis.com

house 
Stephen Baseman
stephenb@tcrindustries.com

membership 
Joey Bilotta
jbilotta.scc@gmail.com

treasurer-elect 
Serina Dai
sdai@paklab.com

area III Director I 
Valerie George
valerie@simplyformulas.com

membership co-chair 
Nondie Breashears
breshearsn@ajiusa.com

nextgen development chair 
Nasrat Hamid
nasrat.hamid@jpms.com

photographer 
Nathan Martinez
nathanmartinez88@gmail.com

public relations 
Gabby Zaccagino
gzaccagino@paklab.com

registratioN chair 
Joel St. John
joel@leftcoastprocess.com

registration co-chair 
Sara Benoit
newladyjoy30@yahoo.com

regulatory affairs 
Ariana Farina
afarina20@hotmail.com

2025 advisor, 2024 chair 
Mason Montgomery
mason.montgomery1095@gmail.com

area III Director II 
Michelle Carrillo
mcarrillo@acteraingredients.com

scientific seminar 2024 
Erin Breve
ebreve@barnetproducts.com

communication chair 
Catherine Hoang
choang@cattech.com

sponsorship 
Yi Hsin Chang
ychang@ingsolutions.com

summer event 
Matt Driver 
mdriver@stepan.com

suppliers' day 2025 
Margarita Gomez-Nadin 
suppliersday@caliscc.org

suppliers' day 2025 after party 
Velvet Arriola 
varriola@norfoxchem.com

The Cosmegram is the official newsletter of the Society of Cosmetic Chemists - California Chapter.  This newsletter is published as a service to 
our members. The subscription is included as part of membership dues. All rights reserved.

Josie Wauford - Editor
josie.wauford@lubrizol.com

Advertising inquiries to:
Brian Kolevar -  Business Manager
(p) (714) 904-6047
(f) (714) 524-8362
(e) bkolevar@coastsouthwest.com

Address changes & subscription inquiries to:
Nondie Breashears -  Membership
breshearsn@ajiusa.com


