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Set sail with us by sponsoring the Cali SCC Summer Yacht Cruise in beautiful
Newport Beach! This exclusive event brings together industry professionals—
chemists, formulators, and beauty industry leaders—for an unforgettable
afternoon of networking and luxury on the water.

o Captain Sponsor

(@) Front & Center Banner / Logo (all signage)
L(‘_3 Dedicated Social Media / Email shout out

) Special mention during welcome words
+ 2 event tickets

First-Mate Sponsor

Signature Cocktail @ Bar with Logo on napkin
Dedicated Social Media / Email shout out
+ 1 event ticket

S1000

Anchor Sponsor
Logo on photo backdrop at check In
Bring your own sponsor goodies

$S500

society of
?/, cosmetic chemists

CALIFORNIA

CONTACT US:

Matt Driver - Chair-Elect
mdriver@stepan.com 949-735-9072



mailto:mdriver@stepan.com?subject=Cali%20SCC%20Yacht%20Cruise%20Sponsorship%20Inquiry

Dear CaliSCC Members & Supporters,

As we move further into 2025, I'm proud of the progress and momentum we've built
together. In April, we had the pleasure of hosting a successful meeting in San Francisco,
aimed at connecting with our Bay Area members. The venue, The Box SF, offered a rich and
historic atmosphere, having once served as a Williom Randolph Hearst Printing Plant.
Today, it's home to the country’s largest antiquarian paper store, and it made for a truly
unique backdrop. Thank you to everyone who attended and made the event memorable!

Due to recent mudslides, Duke’s is temporarily closed, which has impacted our planned
May meeting. No need to worry, we have our Dinner Dance scheduled on May 17th, and a
limited number of tickets are still available. Visit our website to reserve yours today!

In place of the Duke’'s meeting, we're shifting focus to our Education Program during
Suppliers’ Day, happening October 29-30 in Long Beach, CA. Our team is working diligently
to bring you two days filled with top-tier educational content. Stay tuned for more details.

As we head into our summer break, we'll return in September for a dinner meeting in the
Valley.

Be sure to follow us on LinkedIn and check our website for the
latest updates and event info.

Thank you for your continued support!

Sincerely,
Brittney C. Strickland
2025 Chair, Society of Cosmetic Chemists, California Chapter



https://www.linkedin.com/company/society-of-cosmetic-chemists-california-chapter/?viewAsMember=true
https://caliscc.org/

As we head into summer, I'm excited to share that the Cosmegram is getting a makeover!
With the help of a talented committee (and some Canva wizards), we've been working on
updating the layout and design of our beloved newsletter. You'll see the refreshed look
debut in our fall issues, and we can’t wait for you to see it.

This May issue will be our last until fall, so be sure to check out everything we've packed in—
from updates on upcoming events like the Dinner Dance and Yacht Summer Event, to a
special feature on the growing trend of Skinification of Fragrance.

As always, Cosmegram is your newsletter. If you have a technical article, fun segment, or
even just an idea you'd love to share with our community, please don’t hesitate to reach
out. We'd love to feature more voices and perspectives in future issues.

Wishing you all a relaxing, inspiring, and sunny summer—see
you in the fall!

Josie Wauford

Lubrizol

Cosmegram Editor 2025
josie.wauford@lubrizol.com
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y > North America’s premier ingredients & formulation
' event for product development!
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BRENNTAG

Beauty & Personal Care

Innovative and
sustainable
solutions

We're dedicated to helping you achieve
exceptional product performance while
ensuring sustainability and affordability.
Our team of experts is prepared to deliver
customized solutions and a wide range of
specialty ingredients tailored to meet your
business needs.

= Active delivery systems

» Biofunctionals

= Cosmetic powders

= Film formers

= Hydrogels

= Natural clays and mineral thickeners
= Naturally derived emollients
» Rheology modifiers

= Silicones

= Styling polymers

« Surfactants

= Waxes

Let’s innovate your business together.
Email us today at
personalcare@brenntag.com.



https://nyscc.org/suppliers-day/
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2025 CASCC EXECUTIVE
BOARD MEMBERS

Advisor

Mason Montgomery
Stanford GSB

Treasurer

S
AT

Stephanie Facuri

Sr. Sales Manager
Solabia

Brittney Strickland

Head of Sales, Western Region
Croda Inc.

Treasurer Elect

Serina Dai

VP of R&D
PakLab

Chair Elect

o -

Matt Driver

Account Executive
Stepan Company

Secretary

Mayra Delgado

Technical Product Manager
Global Ingredient Solutions
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Personal Care CLARIANT
Ingredients
ENVISIONI NG

BEAUTY

At Clariant, we are dedicated to co-creating

solutions with our customers. With our
wide array of ingredients and inspirational
concepts, we strive to deliver differentiating
sensorial and functional benefits to enable

the next generation of formulations.

Our vast personal care portfolio includes
emollients, emulsifiers, mild-surfactants,
polymers, preservatives, active ingredients,

= A and more.

VISIT US AT

\ CONNECT WITH US AT

* \ what is precious to you?

Essential

INGREDIENTS,

s:custom formulations:: Distrib.uting
:hair care products:: | ng redients

:skin care products:: from the Finest
:bath & body products::

:z quick turn-around time ::
= small minimum order requirements ::
::complete in-house artwork & printing departments ::

(Cl

Manufacturers

@ éigoggtﬂegsm 770.831.9010
- ) = - -
: y essentialingredients.com
www.tcilab.com 9
W Heliable & Experienced Since 1994



http://clariant.com/personalcare
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https://trademarkcosmetics.com
https://www.essentialingredients.com

UNIVERSAL SHERATON
Univesral City, CA

WESTDRIFT MANHATTAN BEACH
Manhattan Beach, CA

AVENUE OF THE ARTS
Costa Mesa, CA

THE BOX SF

San Francisco, CA

DINNER DANCE - MARDI GRAS

Anaheim Marriott

SUMMER EVENT - YACHT CRUISE
Newport Beach, CA

SEP

DINNER MEETING
] 6 Valley, CA

SEP_ cAsSCC x SCIFTS GOLF TOURNAMENT
24 Anaheim Hills Golf Club

OoCT
CASCC SUPPLIERS’ DAY + AFTER-PARTY
29-30

Long Beach Convention Center

e UNIVERSAL SHERATON
.I 8 Universal City, CA

society of

~ag cosmetic chemists




NOW OPEN FOR |
2025 EMERGE BEA

THE BIW EMERGE BEAUTY AWARDS HONOR EXCELLENCE
AND INNOVATION, INSPIRING THE NEXT GENERATION OF
BEAUTY ENTHUSIASTS AND INDUSTRY LEADERS.

DISCOUNTED EARLY ENTRY DEADLINE
MAY 9, 2025

STANDARD ENTRY DEADLINE
JUNE 13, 2025

BEAUTY'S TARIFF PLAYBOOK:
THRIVING IN ECONOMIC
UNCERTAINTY

A CONVERSATION WITH KIMBER
MADERAZZO, PROFESSOR OF
MARKETING AT PEPPERDINE'S
GRAZIADIO SCHOOL OF BUSINESS

S~ »
when ‘a =
MAY 20, 2025
5000800 -
where L Y

WESTTDRIEFT HOTEL

MANRAT AN BEACH CA 4 ’
/s
tickets

ON SALE UNTIL MAY 16
@ BEAUTYINDUSTRYWEST.ORG

KIMBER MADERAZZO
PEPPERDINE

BEAUTY INDUSTRY WEST


https://www.beautyindustrywest.org/event-6159795

N CASCC x SCIFTS x AACT
2&25 GOLF OUTING

REGISTRATION & SPONSORSHIP
OPPS COMING SOON

ANAHEIM HILLS GOLF CLUB

WEDNESDAY 9.24.25

sportschair@caliscc.org

- T
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CASCC x SCIFTS x AACT ANAHEIM HILLS GOLF CLUB

GOLF OUTING . WED 9.24.25

ANAHEIM HILLS

GOLF CLUB

‘\

cahsdc Org/ gélf

50 Die‘!' of . AMEF.CAN
bg cosmetic chemists @‘Swmn California « I oDy
- rOwA InSTote of Fene Techm lsgsts Sect on / TECHNOLOGISTS
Catherine Hoang & Chris Lesko Holly Swartz Michelle Tu Meena Haidari Curtis Krystek
Catalyst Technologies CJ Bio Chapman, CP Pomona & OCC TCR Industries S&S Flavors
choang@cattech.com clesko@cattech.com holly.swartz@cj.net michelle.tu.kubo@gmail.com meenah@tcerindustries.com curtis@ssflavors.com
. -—w )

CASCC x SCIFTS x AACT \A/ ANAHEIM HILLS GOLF CLUB
GOLF OUTING 2 5 WED 9.24.25

DIAMOND (5 MAX) PLATINUM GOLD SPONSOR

BENEFITS OF
SPONSORSHIP $2,000 | $1,300 | $750 EEEE

Pop-Up Tent & Table at your own
exclusively-sponsored hole \/
(tent not included)

Diamond Logo on all golf carts
and Player Gift Bags

Birdie Brunch: Logos & Recognition

at Breakfast Welcome Reception PRODUCT

Lunch & Dinner Sponsor recognition DONATIONS

Putting Contest & Warm-Up recognition -I E
| | q F

Hole Signage w/ company logo ”-1

Recognition at tourney & awards banquet

Recognition on all digital platforms: E -
web, e-blasts, LinkedIn, social media -

DEADLINE FOR SPONSORSHIPS: AUGUST 15, 2025 caliscc.org/golf

—

NNESENENEY
NCNENENINEY

S5 5
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Active CaliSCC Cosmegram May 2025
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Tomorrow’s vision... Today!” ACTIVE CONCEPTS LLC
107 Technology Drive, Lincolnton | NC 28092 USA
« info@activeconceptslic.com e Phone: +1-704-276-7100 e Fax: +1-704-276-7101 «

Skinification of Fragrance: How Fragrance is Becoming a Functional Skin Care Category

Whether you used to sneak spritzes of your mom’s body spray as a kid, light up when someone asks, “What fragrance are
you wearing?”, or save a signature scent for special occasions, one thing’s clear — fragrance leaves a lasting mark on
lives. Of all the senses, scent holds a unique kind of power. It can unlock hidden memories, transport us to distant
moments, and evoke instant emotions. Fragrance is more than just a scent — it’s personal, distinctive, and unforgettable.

As scent becomes increasingly woven into daily routines and self-expression, the fragrance industry is undergoing a
remarkable evolution. What was once a search for a single “signature scent” has transformed into curating a diverse
fragrance wardrobe to match one’s mood, mindset, or moment. From travel-size perfumes and hair mists to everyday
body sprays and iconic luxury scents, the fragrance market continues to expand — projected to reach USD 70 billion by
the end of 2036.

A major driver behind this growth is fragrance’s rising role as a form of self-expression. Brands like Sol de Janeiro, with its
vibrant, color-coded body mists, have become collectible staples for teens and Gen 7.2 Celebrity-driven scents such as
Kylie Jenner’s Cosmic® and Bella Hadid’s Orebella* capitalize on personal identity and star power. Even astrology-inspired
launches like the Astro Collection offer deeply personalized perfumes tied to zodiac signs.® These types of innovations
resonate with modern consumers, making fragrance feel more expressive, intimate, and uniquely their own.

But the demand for fragrance in personal care is two-fold. While bold marketing strategies are winning Gen Z’s attention
— the generation currently driving beauty trends® — technical innovation is playing just as important a role. Clean beauty
has long shaped the skin care category, and now its influence is permeating hair care, body care, and fragrance.
Transparency around ingredients, safety, and sourcing is becoming a non-negotiable as this younger demographic
demands authenticity and trust.”

This movement has gained even more momentum with the passage of the Modernization of Cosmetics Regulation Act of
2022 (MoCRA) — the first major update to U.S. cosmetic law since 1938. MoCRA enhances the FDA’s authority, increasing
oversight and reinforcing the industry’s shift toward transparency.® For the fragrance category, this shift is
transformative. Fragrance has historically been avoided by individuals with sensitive skin due to vague ingredient
disclosure. Now, as transparency expands, a new wave of consumers — previously hesitant or excluded — is being
welcomed into the fragrance space through informed choice and renewed trust.

One of the most exciting shifts in formulation is the rise of “skinification” — a trend that applies skincare-grade actives
and philosophies to non-traditional categories like hair care, body care, and now fragrance. While inspired by traditional
skin care science, skinification first gained traction in scalp care, where consumers began treating the scalp with the same
care and targeted ingredients as facial skin. This movement has since evolved into a cross-category phenomenon, fueling
performance-driven products that blur the lines between beauty and wellness.

A leading example is Orebella by Bella Hadid, a fragrance brand designed around skin and scent synergy. Each bi-phase
"skin parfum" is alcohol-free, hydrating, and enriched with essential oils for long-lasting wear that fuses seamlessly with
the skin. Orebella also meets clean, cruelty-free, and vegan standards — and it is dermatologist-tested, making it suitable
for sensitive skin. Inspired by nature’s healing properties, Orebella’s innovative formula combines two layers that hydrate
and immerse the skin in fragrance. A simple shake activates the bi-phase blend, creating a magnetic experience that
bonds to the skin like a second layer.®

Another standout leader in the skinification of fragrance is Clean Reserve. This fragrance line champions an alcohol-free
approach as well and prioritizes natural, skin-friendly ingredients without compromising on performance. Clean Reserve is
committed to full ingredient transparency, using sustainably sourced essentials like natural oils and absolutes. These
ingredients are carefully selected through eco-conscious farming practices that minimize environmental impact — such

Information contained in this technical literature is believed to be accurate and is offered in good faith for the benefit of the customer. The company, however, cannot assume any liability or risk involved in the use of its chemical products
1 since the conditions of use are beyond our control. Statements concerning the possible use of our products are not intended as recommendations to use our products in the infringement of any patent. We make no warranty of any kind,
expressed or implied, other than that the material conforms to the applicable standard specification.
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as reduced water usage, pesticide-free cultivation, and biodiversity support. The brand sets itself apart through its
dedication to ethical sourcing, partnering directly with local farmers and communities to promote both environmental
stewardship and social responsibility. Many of their oils and absolutes are also upcycled or derived from renewable
sources, and their supply partnerships often follow fair-trade principles to ensure ethical labor practices. In alignment
with evolving standards of MoCRA, Clean Reserve also collaborates with dermatologists and skin cancer surgeons to
ensure their products are not only luxurious but also safe and effective for all skin types.*®

While Orebella and Clean Reserve set the tone, the skinification of fragrance extends far beyond hydration and solutions
for sensitive skin. This trend is also driving innovation in texture and format — transforming traditional liquid perfumes
into solid balms, creams, and even capsule-based delivery systems. These new formats open the door for brands to
reimagine the olfactory experience while also supporting skin and hair health. For instance, hair mists can incorporate
antioxidant-rich ingredients that help defend against environmental stressors to offer both a signature scent and UV
protection. Similarly, fragranced body lotions can be formulated with active compounds that provide soothing and
wound-healing benefits. These multi-functional innovations fuse the artistry of perfumery with the efficacy of skin care,
unlocking a new frontier in beauty and wellness.

To realize this potential, active ingredients are the key. As demand grows for multi-functional, skin-benefiting fragrances,

raw material suppliers play a critical role in enabling innovation. It’s not just about supplying high-performance actives —

it’s about ensuring those ingredients integrate seamlessly into fragrance formulations, while meeting technical challenges
like scent stability and longevity. The interaction between fragrance components and active ingredients can impact scent

perception, compromise stability, and create compatibility issues that formulators must carefully navigate.

To ensure smooth formulating, fragrance formulators must understand the basics of perfumery. A fragrance is composed
of three layers of notes, each unfolding over time. Top notes, also known as head notes, are light and fresh. These are the
first to appear upon application, lasting up to an hour and are meant to make an immediate impact. Middle notes, or
heart notes, form the core of the fragrance, offering complexity and balance after the top notes fade. Essentially, the
middle notes are the “heart” of the fragrance, providing depth and character. Lastly, base notes are rich, long-lasting, and
the foundation of the fragrance. They provide depth and structure, lingering for hours and anchoring the entire scent.
Together, these notes create a balanced experience with each category contributing to the overall complexity and appeal
of the fragrance.!

In the context of skinified fragrance, base notes are especially important. That’s where many functional ingredients — like
hydrating actives, antioxidants, or nourishing oils — naturally fit. Just as base notes ground the scent, these functional
ingredients are intended to remain on the skin, delivering prolonged hydration, environmental protection, and improved
skin feel. Their dual function is both sensory and supportive — elevating fragrance into a wellness-enhancing experience.

In a beauty landscape that values personalization, transparency, and holistic care, the skinification of fragrance stands out
as both a technical innovation and a cultural shift. No longer just a finishing touch, fragrance is becoming a functional part
of daily skin and body care rituals — offering benefits that go far beyond scent alone. By marrying the emotional power of
fragrance with the proven performance of skin care actives, brands are redefining what is means to smell good and feel
good.

Looking ahead, the future of fragrance lies in this harmony between sensorial delight and skin health. As consumers
continue to seek out multi-functional products that reflect their values and support their wellbeing, fragrance will evolve
into a true skin-first category. With the right ingredients, thoughtful formulation, and a commitment to transparency, this
fusion of scent and care promises to transform how we think about, wear, and experience fragrance.

As the boundaries between beauty and wellness continue to blur, the skinification of fragrance offers a new way to scent,
treat, and experience our skin — one innovative spritz at a time.

Information contained in this technical literature is believed to be accurate and is offered in good faith for the benefit of the customer. The company, however, cannot assume any liability or risk involved in the use of its chemical products
9 since the conditions of use are beyond our control. Statements concerning the possible use of our products are not intended as recommendations to use our products in the infringement of any patent. We make no warranty of any kind,
expressed or implied, other than that the material conforms to the applicable standard specification.
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Amanda Lam Featured on CBS’s Mission Unstoppable

We're excited to share that Amanda Lam —
Development Chemist at DeWolf and the Hospitality
Chair of the California Chapter of SCC — was
recently featured on CBS'’s Mission Unstoppable!

Amanda appeared in a segment titled “Cosmetic
Concoctions with Amanda,” where she showcased
the fascinating world of cosmetic chemistry to a
national audience.

Hosted by Miranda Cosgrove, Mission Unstoppable celebrates women in STEM fields—
highlighting scientists, engineers, and innovators who are making waves in everything
from oceanography to digital design. The show aims to inspire the next generation by
showcasing female scientists doing incredible work in spaces that matter to teens
today.

In her episode, Amanda brought cosmetic chemistry to center stage as she
demonstrated how she formulates cooling eye gels designed to refresh and depuff the
under-eye area. “Carrageenans dre the main component in this formula,” she
explained, “to achieve the solid, brittle gel texture that is crystal clear and instantly
cooling.”

Amanda'’s feature is a proud moment for DeWolf and for all of us at CASCC. Her work
spotlights the creativity and innovation that cosmetic chemists bring to everyday
products.

Watch the Episode Here

Let's celebrate Amanda’s fantastic achievement and continue championing the
visibility of cosmetic science in mainstream medial!


https://www.cbs.com/shows/video/KOgYqt4UXthLS_A4u5lLO_7246e1VXXT/
https://www.cbs.com/shows/video/KOgYqt4UXthLS_A4u5lLO_7246e1VXXT/

NEXTGEN

2025 GIRLS EMPOWERMENT SUMMIT

NextGen Cali SCC and Evonik partnered with Gracious Oasis, an organization on a
mission to eradicate inequities in our world through educational experiences inspiring
generations of global leaders. This event was the 2025 Girl Summit Event where we
were able to give middle and high school girls exposure to our industry and a
demonstration of a skin lotion, thanks to Evonik and their materials!

) e

e :‘ : | /
L2025 GiRLS gl gu@waﬂ‘ SUMME

Click to View Video

If you are looking for opportunity to donate or volunteer, our next events are:
-« UC Irvine - 5/14

- UC Santa Barbara - 5/20

SOCIETY OF
« Compton Unified Career Fair - 5/30 COSMETIC

- Taking The Reins Career Fair - 5/31 CHEMISTS



https://www.dropbox.com/scl/fi/ez7yvzit2fcd6xqp9y250/Cali-SCC-CSU-Dominguez-Event_1.mp4?rlkey=pxghh3k03k9n5b1o5lydsvffg&e=1&st=abzm83xf&dl=0
https://www.dropbox.com/scl/fi/ez7yvzit2fcd6xqp9y250/Cali-SCC-CSU-Dominguez-Event_1.mp4?rlkey=pxghh3k03k9n5b1o5lydsvffg&e=1&st=abzm83xf&dl=0
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. Registration

Opens June! =

LONG BEACH CONVENTION CENTER
300 EAST OCEAN BLVD, LONG BEACH, CA 90802

SET UP: TUES. OCT. 28 11AM-6PM
DAY 1: WED. OCT. 29 10AM-5PM; AFTERPARTY: 7-11:30PM
DAY 2: THUR. OCT. 30 10AM-3PM;

EXHIBITING BOOTH OPPORTUNITIES

STANDARD BOOTH: $3,000 (10' X 10')

CORNER BOOTH: $3,100 (10' X 10')

BOOTHS ASSIGNED FIRST COME FIRST SERVED
EXHIBITOR MANUAL WILL BE SENT AT A LATER TIME

(

SHOW SPONSORSHIPS AVAILABLE

TECHINICAL POSTER (EXHIBITORS ONLY) $400
PRESENTATION STAGE BRANDING RIGHTS $7,500 (LIMIT 1)
JAVA CORNER $7,500 (LIMIT 1)

PRIVATE MEETING ROOM $1,500 (11 LEFT)

5X FLOOR DECALS $1,500 (4 LEFT)

METER BOARD ADVERTISING $1,100 (9 LEFT)

society of

CALIFORNIA

J’ cosmetic chemists SuppliersDay@caliscc.org

Margarita Gomez-Nadin

caliscc.org/Suppliers_Day_2025
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CALISCC SUPPLIERS’ DAY m

AFTERPAR

Wednesday, Oct. 29 @ 7:00pm-11:30pm
PACIFIC BALLROOM, LONG BEACH ARENA

SPONSORSHIPS

Sponsorship

Digital Features Tickets ET121

Haystack
Let’s Have Barrels of Fun - Multi-

Dedicated saloon bar with
Platinum $10,00 (2 Left)

signage & a signature cocktail.
A definite crowd pleaser so
your logo won't be missed.

ihd Joinin on the fun and have
Ina Yeeh.a w State of Mind your 10go on one of our mini
Platinum $8,500 carnival game stations
3 : H Take attendees to the
Not Horsin Around - Pedicab afterparty! Have your logo on
$8,000 (IMax) our custom pedicabs.
Saddle-Up, This Ain’t Our first

A night you want to
remember...Photobooth
Rodeo - Gold $5,500 featuring your logo and props.

oo I < logo or name on branded
Foot LOOEI;I (I)S(I;l(()a ijl\?gmggy !-Silver bandanas for ateendees &

shout on group line dance
Makin’ Some Bronco-nnections -

Mention on all our social
Bronze $1000 (No Max)

media and Cosmegram

D
Fully paid sponsorships_before June 2 will have theit 10go iy o
displayed on our Afterparty booth at the showO

$125 S$I75 REGISTER CONTACT:

VELVET ARRIOLA, NORMAN FOX
Currently open to exhibitors only
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2025 CASCC DINNER DANCE
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o e
17TH | ANAHEIM MARRIOTT (530

MAY! 2025 700 W CONVENTION WAY, ANAHEIM, CA'92802 ®1200AM
PRE-SALE RATES THRU APRIL 25, 2025

SINGLE PER TABLE SINGLE TICKET AFTER
$200 TICKETS $2000 (10 SEATS) $ 250 APRIL 25, 2025

VISIT CALISCC.ORG/DINNER_DANCE FOR MORE INFO:
SPONSORSHIP, REGISTRATION, WINE & DRINK TICKETS, HOTEL ROOM:BLOCK

QUESTIONS? DINNERDANCE®@CALISCC.ORG
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FLAV’ENTIAL®
Flavonoids by MMP

4 Environmental Protection | -
Age Defying :

S Immunoprotection

Skin Remodeling . Antioxidant

Anti-Glycation : Skin Barrier
Skin Firming

\)

Natural UVA/UVB Absorbers
Anti-Inflammatory

Natural UVA/UVB Absorbers .
DNA Protection

Free Radical Scavengers
Anti-Tyrosinase

www.mmpinc.com sales.us@mmpinc.com
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* Active Ingredients *  Facial Masks * Preservatives
* Bamboo Charcoal/Volcanic Ash *  Hair Conditioning Agents *  Rheology Modified
* Bead & Emulsion Pearls * Hair Fixative Polymers ¢ Silicones
* Cationic Hair Conditioning Agents *  Peptides * Surfactants
* Emulsifiers/Emollients * Powder Facial Cleanser * Vitamins
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Tel: (626) 460 - 8898 Fax: (626) 639 - 3554 www.accessingredients.com
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For this month’s article, | decided to veer and talk about a situation that affects us all in the
industry. It turns out that tariffs have a long history in influencing trade between countries.
Even ancient civilizations employed that tool for trade deals to protect domestic industries
from foreign competition. They serve mainly as a revenue tool but also for protecting
domestic manufacturing.

As trade started between ancient cultures, governments saw an opportunity of generating
revenue through taxation on imports and exports. Greed has always been a human trait.
Thanks to historical records dating back to ancient Mesopotamia, it was written that early
traders were subjected to taxes on goods when they entered the city-states.

In medieval times, this practice became more sophisticated as trade expended around the
world. It became common practice for tariffs to be imposed by cities located on popular
trade routes. In the 16th century, European nations increased the use of tariffs, increasing
wealth through favorable balance of trade and promoting the practice of imports and
exports.

As we progressed to the 18th and 19th centuries, the practice of tariffs started becoming
more political. They were used to establish dominance during the industrial revolution. The
practice also gave rise to the anti-tariff movement of free trade.

In the 20th century, as trade became ever more global, the practice of tariffs came under
increased scrutiny. This is when trade agreements between nations came to be. An
agreement in 1947 called GATT (General agreement on Tariffs and Trade) established a
reduction of trade barriers and promote trade in Eurpoe.

The introduction of machinery and factories revolutionized production methods, making
goods faster and cheaper than before. The surge in quantity of production also started
competition between nations. The industry that was able to produce goods the cheapest
and fastest was able to corner a market, making it difficult for others to compete. The British
empire was the birthplace of the Industrial revolution. The Navigation Act established in the
17th century, imposed tariffs on goods not transported on British ships, laying the
groundwork for protective measures that would increase during the industrial revolution.
Countries like, Germany, France and the United States faced this challenge when they
began to industrialize. Each of these nations began to impose a counter tariff to try and
even the field. The tariff of 1828, called The Tariff of Abominations imposed high taxes on
imported goods, providing support for American manufacturing.

- T

—



are

All this back and forth tariffs started trade wars and often had the opposite effect of stifling
economic growth. This was a major cause for the great depression in the 1920s.

The influence of tariffs is not all bad news though. Competition between nations also
spurred innovation and advancement in production techniques. After World war Il, nations
saw a need for cooperation. This led to the creation of international organizations such as
the IMF (International Monetary Fund) and the world bank. It allowed for the commitment of
economic collaboration between nations.

We are facing a similar situation right now. By default, the US economy created China’s
advantage in creating cheap goods, eliminating all competition from domestic
manufacturing. In reality, both our nations are interconnected. The US is the ultimate
consumer of goods, supported by China. The current tariffs are putting both nations at a no
win situation. China needs us to buy stuff and we want cheap goods. The Covid situation
was a wake up call to America as far as who controls our essential goods, such as the
supply of antibiotics and other drugs. It will be interesting how this game of cat and mouse
will end and who will come up ahead.

Erica Herrel
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+1(855) 776-7769 - contact@rossow-usa.com

KOBO

The Powder & Dispersion Specialist

Sunscreen Technologies e Surface Treatments
Special Effect Pigments e Pigmentary Grade Dispersions
Microspheres e Natural Origin Products e Fibers
Fillers e Film Formers e Specialties o Delivery Systems
Custom Development e Global Manufacturing

RESOURCES

TO FORMULATE

Kayla Stencel - kstencel@koboproductsinc.com

Innovation ¢/ Y

Technology ’/’“?‘
Service

\ S

WWW.IrosSsow=-usa. com

£
www.koboproducts.com

Health & Beauty Solutions

is your source for:

* Retinoids in sustained-release
Natural delivery systems

* Liquid Retinoid ingredients

¢ Clay-based rheology ingredients

>~ 2@ W Tel: +1 (310) 210-0244

Ingredients for

Cosmetics &

Personal Care
Ilbra Kenansho

ilbra.khenansho@emdgroup.com

Retinoids:

* MICROSPONGE® N 720TRA: Retinaldehyde (Retinal) in a Natural
sustained-release delivery system

* MICROSPONGE® N 718TRE: Retinol stabilized with tocopherol in
a polysorbate-free Natural sustained-release delivery system

* MICROSPONGE® N 720TRE - Retinol stabilized with
tocopherol in a Natural sustained-release delivery system

* Retinol C50: 50% liquid Retinol in a BHA-free formulation

Rheology Ingredients:

* Magnabrite® Ultra: Water-washed, low pH Magnesium
Aluminum Silicate

* Polargel® NF: USP purified Bentonite

Learn more by contacting HBS at hpcinfo@mineralstech.com

or at +1.337.354.1044 | healthbeautysolutions.com

Find us on ULProspector.com

Connecting Talent with Opportunity

CAREERS.SCCONLINE.ORG
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View Jobs and Ads
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What is FDA’s MoCRA?

It's the
Modernization of Cosmetic Regulations Act 2022
and with it comes
New registration and GMP requirements.

We gladly offer these necessary services for
Domestic and International companies that are
Manufacturers or Brand Owners.

Who does it affect?
. , all US and International companies making or

Shaping torgoirow = selling cosmetic products in the US

beauty through innovation 9 P A
and formulation expertise When does it start? h\\u : Z%
Explore what's next with IMCD expert [ 2
Explore what's next with IMCD experts December 29, 2023 ﬂm B
* High-quality ingredient portfolio . . . Over 25 Years in su:,?"e,"
- Onrend pRduct coacaitss Schedule an info session with us today:

Regulatory Without Borders -

« Formulation expertise
* Market insights

INFO@QINTLCOSMETICS.COM 310-545-3223

IMCD, collaborating with'you to shape
tomorrow’s beauty.

) Creating a world
Wwww.imcdus.com T +18007298900 E info@imcdus.com <) of opportunity




USA

FDA

e MOoCRA - The FDA is providing a data summary of registered facilities and listed products under
MoCRA.

Tariffs

e On April 9, the president announced a 90 day pause on ‘reciprocal” tariffs for everywhere except
China.

California

e CalRecycle published final findings for SB 343 (bill that prohibits use of chasing arrows on product
unless certain criteria are met). The report indicates where materials can be recycled and the
rate of recycling. This will apply to products manufactured after Oct. 4, 2026.

o Safer Consumer Products (SCP)-DTSC proposed 12 new candidate chemicals. There will be a
virtual workshop for this on May 2025.

NAD and CARU

e Looked at claims for a brand that makes cosmetics and SPF products targeted towards
consumers under 13 years of age. They found the most of the claims to be adequately
substantiated, but recommended removal of claims regarding efficacy of the product.

Maryland

e SB 901 — Has proposed End Producer Responsibility (EPR) Regulation for packaging and paper
products. It still needs to be signed by the governor. Stay tuned...

Washington

e Toxic Free Cosmetics Act-Proposed a rule, Chapter 173-339 WAC, that restricts intentionally used
formaldehyde and formaldehyde releasors in cosmetics — comment period was open till April 1],
2025. Expected rule decision by August 2025.

e The Recycling Reform Act (EPR regulation) has been sent to the governor’s desk for signature.
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INTERNATIONAL

Australia

e The Therapeutic Goods Association (TGA) consults on updating the Poisons Standard, which
categorizes ingredients used in cosmetics.

UK

e Has set restrictions for Methyl Salicylate. The restrictions will come into force Sept. 30, 2025.

Ariana Farina
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ACME
HARDESTY

BEAUTY'
begins here.

Safe, sustainable,
bio-based ingredients
for personal care.

800.223.7054 - acme-hardesty.com

Discover
unique you

At Ross Organic an Azelis company, our
knowledge and experience in Personal Care is
beyond skin deep: our people have the passion
and expertise to dive into the market, identify
trends and advise you of the latest innovations.

Our team of skilled industry chemists and
formulators are at your disposal for expert
advice at any stage of product development,
from concept to manufacture.

Are you ready to partner with Ross for creative
concept formulations that truly excite your
customers?

Ross
Organic

Innovation

C X X | -
through e o azelis
ormutation . . .

azelis.com .
visit us at: rossorg.com
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Key Account Manager Key Account Manager
Supplying a MAURICE SHAW  CHRISTINE BLAZA
Wlde selecﬂon 916.720.8277 951.370.5704 CSR program
Of hlg h—q ua | iTy mshaw@orchidia.com cblaza@orchidia.com Naturally committed
personal care to a sustainable world
ingredients

NETZSCH L <
Homogenizers ? V

Mixers

Emulsifiers

Bead Mills

Mibelle AG Biochemistry | Switzerland | mibellebiochemistry.com

Inspiring Innovation GRANULAR POWDER OR FLAKE

Discov:rhi\évgisyitisﬁo A SOLID CHOICE
innovate wi emyunion. FOR YOUR NEXT
SHAMPOO BAR

9

o 0
dEmpienes  CHEMTUNION southern-chemical.com/zero WWW.ANDISIL-PERSONAL-CARE.COM
WAUKEGAN, IL | 908 376-1360

Silicone

Raw Materials
for Custom
Solutions

6 CT LABORATORIES  Formulate Package :
CUSTOM MANUFACTURING HAIR CARE & SKIN CARE PRODUCTS ‘
R e R e e P L e A ol o
whern clemical & fexdil o4 S 100% BIOBASED
= £ EMIEA] D¢ TEXTIES . = e . |
e e ol et Low cost industrial quantities | 2t RANGE
www,southern-chemical.com from 5,000 to 5 million pieces g :
s Betaines & Amphoterics
* Sultaines * Amides GAR Laboratories Does Iﬁ ; 70'*3"36'
e Sulfates ® Specialty Anionics - J
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' A CALL: 951-788-0700 | WWW.GARLABS.COM




University Extension
Professional Studies

PROFESSIONAL CERTIFICATE IN
COSMETIC CHEMISTRY

Join the California Society of Cosmetic Chemists
endorsed program!
As the hub of creativity and innovation in the industry,
the West Coast scientist requires training specific to
their needs.

Including over 48 hours of hands-on formulating
experience to be a leader in the lab & for your team.

Check Us Out!

EXTENSION.UCR.EDU/CERTIFICATES/COSMETICCHEMISTRY
OR EMAIL DR. KERRY HANSON KERRYH@UCR.EDU

Meet Some of Our Instructors
Valerie George: extension.ucr.edu/features/valeriegeorge
Dr. Ryan Kudla: www.youtube.com/watch?v=79xU3fRnBNY
Esther Olu: www.youtube.com/watch?v=nXFI0zf2GV0&t=4s

Meet Our Students

www.youtube.com/watch?v=Ph6qP4rOH2g
https:/ /youtu.be/VCyfiDGF3kU

TamaraE.:
Class of 2024:

- Introduction to Cosmetic Science
- Skin & Hair Biology
- Emulsion & Surfactant Technology + Lab

Product Development w/ Independent Project
+ Lab

e Move from theory to practice
with 48 hours of hands-on lab
training

« Labs conveniently held on
weekends in August & November

o Cohort 3 begins Jan 2026




CoastSouihwest

1.800.621.0500 | coastsouthwest.com

VEEGUM®

) 1 Magnesium Aluminum Silicate

VANATURAL®

Bentonite Clay

Highly purified, natural
rheology modifiers

Fine-tuned viscosity
and flow properties

Silky, tack-free feel in
topical products

B
33 Winfield Street, P.O. Box 5150
Norwalk, CT 06856-5150
(203) 295-2140 ¢ F: (203) 855-1220

nderbiltmi ls.com
www.vanderbiltminerals.com

VIR e i
anderbit Minera LLC

orld of Possibili

- Emulsifiers - Emollients

- Thickeners - Solubilizers
- Surfactants - Dispersants
- 100% Naturally

X' The American DerivedProducts
Chemical Company®

ox-Hm

Personalizing High Performing Materials For Your Needs

~ Ethox.com

Barentz.

Responsible Beauty

Always a better solution.

Barentz is an environmentally conscious
Personal Care ingredients & specialty
chemical supplier with sustainability

in mind.

Visit us at www.barentz-na.com

»
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WE PROUDLY REPRESENT

TCR's Fine Ingredients Division specializes in the sales and distribution of
a broad range of raw materials that cater to the personal care, HI1&I,
pharmaceutical, nutritional, and food industries. Our portfolio of
Principals include an eclectic mix of relevant and cutting edge ingredients
for use in a variety of applications that help our customers achieve
best-in-class products.

ACTYLIS

ADVANCED BIOCATALYTICS J RETTENMAIER
AMERICAN GLITTERS JUNGBUNZLAUER

BLP CORP ONSCENT

CHT USA SOLVAY

CR MINERALS SONNEBORN

EARTH SUPPLIED PRODUCTS SYTHEON

EMD ELECTRONICS WORLEE

Ol OLEG GMBH 7SCHIMMER & SCHWARTZ

Nourishing the Body, Tnside and Qut |

ORDERS@TCRINDUSTRIES.COM
(714) 521-5222

26 CENTERPOINT DRIVE, #120
LA PALMA, CA 90623
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RENEWAL REMINDER

MEMBERSHIP
RENEWAL

SIGM/

Why Rice is soO Nic
The beauty product formula




Ingredient Solutions for all of

YOUR
Personal Care & Cosmetic Needs

Contact Us: (650) 595-3600 or
Sales: scsales@vivioninc.com

BIODEGRADABLE
CONDITIONING QUAT

¢ Inherently biodegradable

e Multifunctional performance:

e Heat protection
e Frizz reduction
e Combing force reduction

%o’mmgm@

— Exclusively from —

@ DD Chemco

info@ddchemco.com ¢ 818-349-4149

HLBB Specialties

Technical
Solutions Provider
in Personal Care

aiC G CENTERCHEM Charkit

Chemi .
company  CustomChemicals

sales@lbbspecialties.com
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COSMETIC
CHEMISTS

DON'T FORGET TO RENEW TODAY! LATE FEES APPLY SOON!

The California Chapter of the Society of Cosmetic Chemists is the 2nd largest
chapter in North America thanks to you. Please renew your membership today so
that you can continue to be part of our scientific community. In the next Issue we will
let you know our progress towards increasing our membership. Remember there are
so many benefits of being a member, here are a few!

The Quickest and Easiest Way to Renew is Online!

To pay online go to www.scconline.org/sign-in and login using the username and
password you set up. If you have not set up your username and password on our
new database please go to www.scconline.org/join and create your own.

BENEFITS OF MEMBERSHIP

e You can attend the California Chapter meetings & all other chapter’'s meeting at
the member rate.

e Attend almost all events at a discounted rate!
e Receive the Journal of Cosmetic Science complimentary
e Exclusive Membership Directory

e Complimentary membership in the International Federation of the Societies of
Cosmetic Chemist (IFSCC)

e Check out more perks at www.scconline.org/Membership

society of
?/’ cosmetic chemists

CALIFORNIA
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AquaFlux Condenser Chamber TEWL system evaluates in vivo integrity of skin
barrier function and assesses in vitro and ex vivo characteristics of skin and
membranes. May be integrated with Franz cells using custom designed adapters.

Epsilon A novel contact imaging system using a specially calibrated fingerprint
sensor to measure and map near surface permmitivity and water volume of any
soft tissue, in vivo and in vitro.

TiVi700 Spectroscopy System measures microvascular effects of systemic and
topically administered vasoactive materials. It is particularly useful for evaluating
skin damage, wound healing, and performance of topicals and sunscreens.
TiVi8000 An economical USB powered camera probe version of the TiVi700.

DUB SkinScanner High frequency Dermatalogic Ultrasound for precise
measurement of skin thickness and density. It is particularly useful for delivering
high resolution images of nevae and subsurface dermal structures.

C-Cube A newly introduced stereophotometry system for capturing 3D high
resolution images of the skin with detailed color calibrated texture. Assesses skin
and hair color, wrinkles, pores, pigmentation, lesions, and other microstructural
components with unrivaled detail and accuracy. Hand held probe, USB powered.
Includes in vitro accessories.

Neurometer CPT/C A neurosensory threshold testing system for objective
assessment of skin sensitivity, skin irritation, and itch propensity. Ideal for
documenting subtle changes for claims support.

STE, Inc. * 8209 Rider Ave * Towson, MD 21204 * 410-821-8441
Contact: George Kramer  gkramer@SkinTestEquip.com

North American Representative for Scientific Research and Testing Instruments

Y AquaFlux
WheelsBridgeb@®

tpm—-

taberna pro medicum

PIXIENGCE

HEALTHCARE TECHNOLOGY SOLUTIONS

&

Neurotron, Incorporated

No matter who the product is for,
you can trust Koster Keunen’s quality
for all of your formulation needs.

We’ve got a wax for that ™

UNITED STATES | NETHERLANDS | TOGO | EARTH | www.kosterkeunen.com

BARNET

Where Science Meets Fashion

BARPSERSE™
DISPERSIONS

I

Beauty Innovation
for Every Brand,
Everywhere

Barnet Products: Your trusted partner in innovative

beauty solutions. With over 37 years of expertise, we

deliver tested ingredients, cutting-edge formulas, and
tailored support for brands across all retail channels.

product o

salesabarnetproducts.com | www.barnetproducts.com




GREENDIOL™  sustamae areavane

(2,3-Butanediol (and) Water) To BUTYLENE GLYGOI_

derived from fermented
sugarcane biomass

moisturizing VS
benefits

preservative \
boosting properties

3

info@presperse.com | www.presperse.com presperse

Let's Make Beauty
Together™

DORSETT& JACKSON, INC.

Since 1955, The Specialty Ingredient
Source For Your Next Great Innovation

~——

& Serving the industry
since 1982

SURFACTANTS
PRESERVATIVES
QUATERNARIES
ESTERS
EMULSION BASES
SUNSCREENS

VITAMIN E ACETATE
OILS & BUTTERS
WAXES
SILICONES
COLORS

CBD OILS
REPRESENTING:

D
Cllassic Clissc

Fra ingederts sumcnw's

uucom MEGUSA. OnSc.rn

]mt.or + g-——--—— ©) Scargolabs

www.classicdistrib.com | orders@classicdistrib.com | 818-367-4475

ALLURE GLOW
Fluorescent Pigments,
Glow in the Dark Pigments

BOMAR SPECIALTIES
Specialty UV Oligomers

CALOY NATURAL OILS
Natural Nut Oils

ELKEM SILICONES
Cosmetic Grade Silicones
Vinyl Silicone Polymers

HOCKMEYER
Immersion Mills, High Viscosity Mixers,
Dispersers and Agitators, Discharge
Presses, CMX-200 Tank Washer

KRONOS

Titanium Dioxide

NATURE COATINGS
Bio-Based Carbon Black Pigments

323-268-1815

www.dorsettandjackson.com

REAXIS

Hydrogen Peroxide Stabilizers

RESOLUTE OIL
Petrolatum USP
White Mineral Oil Kosher
& Halal

SAPI VALIDA
Natural Cellulose

SHAMROCK
Specialty Waxes

SPECIALTY MINERALS
Calcium Carbonate, Talc

STRAHL & PITSCH
Cosmetic Grade Waxes

US POLYMERS-ACCUREZ

Polyurethane Resin,
Nitro-Cellulosic Resins

ABotanx

09 BLENDING SCIENCE AND NATU

™ 714.8541601 ) info@botanx.com
© Ancheim, CA 92806

Contract Manufacturing
Custom Private Label

LLCTIVES

INTERNATIONAL i

Born in NaturefNurtured with Science

ViaPure™ « ViaFerm

High purity extracts & ferments

Natural & sustainable i

201-236-2828 G'°ba'7'?f§337z .

www.activesinternational.com

www.ingsolutions.com
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